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wkÿv_©x‡`i D‡Ï‡k¨ 

eBwU wKfv‡e co‡eb 

wcÖq wkÿv_©xe„›`, I‡cb ¯‹zj cwiPvwjZ GgweG †cÖvMÖv‡g Avcbv‡K ¯v̂MZg| Avcbviv Rv‡bb evsjv‡`k 

Dš§y³ wek¦we`¨vjq Dš§y³ I `~iwkÿY c×wZ‡Z wkÿv`vbKvix GKgvÎ cvewjK wek¦we`¨vjq| G 

wek¦we`¨vj‡qi g~j D‡Ïk¨ n‡jv `~iwkÿY c×wZ e¨env‡ii gva¨‡g wkÿv`vb Kiv| `~iwkÿY c×wZ‡Z 

wkÿK I wkÿv_©x‡`i gv‡S mivmwi wkÿv`vb cÖwµqv we`¨gvb _v‡K bv| ZvB cÖavbZt gyw ª̀Z mvgMÖx I 

kÖeY-`k©b DcKiY wkÿv_©x‡`i Rb¨ cÖavb mvnvh¨Kvix Dcv`vb wn‡m‡e e¨eüZ nq| G w`KwU we‡ePbv 

K‡i wecYb e¨e ’̄vcbv eBwU ¯̂-wkLb c×wZ‡Z †jLv n‡q‡Q Ges †jLvi mgq evDweÕi wba©vwiZ 

KvVv‡gv AbymiY Kiv n‡q‡Q| wecYb e¨e¯’vcbv eBwUi cÖwZwU BDwbU Ges cvV mnR I †evaMg¨ K‡i 

Dc¯’vc‡bi j‡ÿ¨ mnR fvlv e¨envi Kiv n‡q‡Q|    

wecYb e¨e ’̄vcbv eBwU covi mgq Avcwb Aek¨B cÖwZwU BDwbU Ges cv‡Vi cÖ_g Ask fv‡jvfv‡e 

co‡eb| mswkøó cv‡V wK wK wel‡q cvV`vb Kiv n‡e Ges Avcwb wK wK Rvb‡Z cvi‡eb Zv D‡jøL 

i‡q‡Q| wkÿv_©xe„›`, cÖ_‡g fv‡jvfv‡e cÖwZwU cv‡Vi ZË¡xq Av‡jvPbv Ki‡eb| cÖwZwU BDwb‡Ui †k‡l 

BDwbU DËi g~j¨vqb As‡ki  mgvav‡bi †Póv Ki‡eb| hw` cv‡VvËi mgm¨v¸‡jvi mgvavb mwVKfv‡e 

Ki‡Z bv cv‡ib, Zvn‡j eyS‡eb Avcbvi BDwbUwU Avevi covi cÖ‡qvRb i‡q‡Q| BDwbUwU cybivq 

covi c‡iI hw` Avcwb eyS‡Z Amg_© nb, †m‡ÿ‡Î Avcwb cÖwZ gv‡mi wba©vwiZ ïµev‡i wUD‡Uvwiqvj 

†K‡›`ª KZ©e¨iZ wUDU‡ii mnvqZv wb‡Z cv‡ib| GQvovI, wecYb e¨e¯’vcbv eBwUi ¸iæZ¡c~Y© 

cvVmg~‡ni Dci †Uwjwfkb I †eZv‡i cÖPvwiZ Abyôvb †_‡K cv‡Vi welq wkL‡Z cvi‡eb| Avcbvi 

†Kv‡m©i mv‡_ mswkøó wfwWI I AwWI †jKPvi mvgMÖx evDweÕi I‡qemvB‡U BOUTube-G Avc‡jvW 

Kiv n‡q‡Q (I‡qemvB‡Ui wVKvbv: www.bou.edu.bd)| Avcwb G¸‡jv e¨envi K‡i cv‡Vi cÖ‡qvRbxq 

welq¸‡jv †R‡b wb‡Z cv‡ib| AviI †R‡b ivLyb, evsjv‡`k Dš§y³ wek¦we`¨vj‡qi mKj gyw`ªZ/Agyw`ªZ 

eB I wkÿv_©x-wb‡`©kbvmn Ab¨vb¨ cÖ‡qvRbxq cvVmvgMªx B-eyK (E-BOOK) AvKv‡i I‡qemvB‡U 

cvIqv hvq| Avcwb †gvevBj, j¨vcUc, †bvUc¨vW ev Kw¤úDUv‡i G¸‡jv WvDb‡jvW K‡i e¨envi Ki‡Z 

cv‡ib| Dš§y³ wek¦we`¨vj‡qi †cªvMÖvg, †Kvm©, fwZ© I wewea Z_¨ ¸Mj †÷v‡i/evDwe I‡qemvB‡U 

BOU APPS AvBK‡b cv‡eb| I‡qemvB‡U AviI †`L‡Z cv‡eb OSAPS – ONLINE SERVICE 
AND PAYMENT SYSTEM bvgK GKwU AvBKb| GwU e¨envi K‡i Avcwb AbjvB‡b mKj cÖKvi 

wd weKv‡ki gva¨‡g evDwe AbjvBb GKvD‡›U Rgv w`‡Z cvi‡eb|   

mKj wkÿv_©xi g½j Kvgbv KiwQ|   
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K…ZÁZv ¯̂xKvi 

 

MÖš’wU‡K mg„×kvjx, Z_¨eûj I wbf©i‡hvM¨ Kivi Rb¨ eû †`kx-we‡`kx eB Ges M‡elYv cÖe‡Üi mvnvh¨ †bqv 

n‡q‡Q| mKj †jLK I mswkøó cÖKvkK‡`i Kv‡Q Avgvi AvšÍwiK K…ZÁZv Ávcb KiwQ| GQvovI we‡kl 

K…ZÁZv I ab¨ev` Ávcb KiwQ welqwfwËK wewfbœ we‡klÁ, e¨w³eM© I ms¯’vi cÖwZ hviv bvbvwea Drmvn, 

mn‡hvwMZv I Zv‡`i mywPwšÍZ gZvgZ w`‡q‡Qb MÖš’wU‡K me©vaywbK Ges mnR‡eva¨ Kivi Rb¨|     

 


