
 
 
 
 
 

 

evRviRvZKiY M‡elYv I Z_¨ e¨e¯’v 
Marketing Research and Information System 

 
 
f~wgKv 
evRviRvZKi‡Yi †¶‡Î mwVK mg‡q h‡_vchy³ wm×všÍ MÖn‡Y mwVK I ch©vß Z‡_¨i cÖvc¨Zvi ¸iyZ¡ †_‡KB 
evRviRvZKiY Z_¨ e¨e ’̄vi aviYvwU D™¢e n‡q‡Q| eZ©gvb cÖwZ‡hvwMZvg~jK evRvi cwi‡e‡k evRvi Z_¨ 
GKwU Ab¨Zg evRviRvZKiY Kvh©| evRviRvZKiY Kvh©vewj myôfv‡e I `¶Zvi mv‡_ cwiPvjbvi Rb¨ †h 
bxwZ wba©viY Kiv nh Zvi Rb¨ Z_¨ msMÖn Kiv GKvšÍ Acwinvh©| e¨emv‡qi mdj e¨e ’̄vcbvi g~j K_v 
n‡”Q Gi fwel¨r‡K e¨e ’̄vcbv Kiv| fwel¨r‡K e¨e ’̄vcbv Kivi Rb¨ cÖ‡qvRb Z_¨ e¨e ’̄vcbv| evRv‡i wK 
NU‡Q, wK NU‡Z cv‡i, eZ©gvb Ges fwel¨r Pvwn`v I mieiv‡ni Ae ’̄v, g~j¨ cwiw ’̄wZ, cÖwZ‡hvwMZv, †fv³v 
I e¨envi Kvix‡`i iywP, cQ›` BZ¨vw` m¤ú‡K© Z_¨ Rvbv GKvšÍ Avek¨K| GKwU †Kv¤úwb g~jZ 
e¨e ’̄vcK‡`i Øviv cwiPvwjZ nq| e¨e ’̄vcKMb wewfbœ mg‡q wewfbœ ai‡Yi mgm¨vi m¤§yLxb nh| GB 
mgm¨vmg~n mvgvav‡bi Rb¨ Ges `ªyZ wm×všÍ MÖn‡Yi Rb¨ cÖ‡qvRbxq Z_¨ LyeB ¸iyZ¡c~Y©| ZvQvov `ªyZ 
cwieZ©bkxj cwi‡ek I †Kv¤úvwbi Af¨šÍixb cwiw ’̄wZi cwieZ©bkxjZvi Kvi‡Y GKwU †Kv¤úvwbi Rb¨ 
`¶ Z_¨ e¨e ’̄vcbv M‡o †Zvjv LyeB Riyix| evRviRvZKiY M‡elYv n‡”Q evRviRvZKiY Z_¨ e¨e ’̄vi 
Ab¨Zg Dcv`vb| †Kv¤úvwbi evRviRvZKiY ‡cÖvMÖv‡gi mKj Í̄‡i GB mKj nvwZqvi cwie¨vß nIqv 
DwPZ|  
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evRviRvZKiY Z_¨ e¨e ’̄vi cÖK…wZ I c×wZ  
(Nature and Process of Marketing Information System) 

 

 
D‡Ïk¨ 

 

 GB cvV †k‡l Avcwb- 

� evRviRvZKiY Z_¨ e¨e ’̄v ej‡Z wK eySvq Zv wkL‡Z cvi‡eb| 

� evRviRvZKiY Z_¨ e¨e ’̄vi cÖK…wZ wbav©iY Ki‡Z cvi‡eb|  

� evRviRvZKiY Z_¨ e¨e ’̄vi cÖ‡qvRbxqZv we‡kølY Ki‡Z cvi‡eb| 

� Z_¨ e¨e ’̄vi wewfbœ Dcv`vb m¤ú‡K© Rvb‡Z cvi‡eb| 

� evRviRvZKiY Kvh©µ‡g Z_¨ Dbœqb I we‡kølY Ki‡Z cvi‡eb|  
 
evRviRvZKiY Z_¨ e¨e ’̄vi msÁv (Defination of Marketing Information System) 

e¨emv‡qi g~j welq n‡jv mwVK c~e©vbygvb| †h mKj Kvievix h_vh_ fwel¨Z gyj¨vqb Ki‡Z cv‡ib Zviv 
e¨emv‡q ZZ mdjZv jvf Ki‡Z cv‡ib| ZvB ejv nq e¨emv‡qi mdj e¨e ’̄vcbvi g~j K_v n‡”Q Gi 
fwel¨r‡K e¨e ’̄vcbv Kiv| fwel¨r e¨e ’̄vcbvi Rb¨ †h welqUv me‡P‡q ¸iyZ¡c~Y© Zv n‡jv Z_¨ e¨e ’̄vcbv| 
d‡j Z_¨ e¨e ’̄vcbvi gva¨‡gB GKwU †Kv¤úvwb Zvi fwel¨r wbwðZ Ki‡Z cvi‡e| eZ©gv‡b 
cÖwZ‡hvwMZvg~jK evRv‡i cwi‡ek evRvi Z_¨ GKwU Ab¨Zg evRviRvZKiY Kvh©| mvwe©K evRviRvZKiY 
Kvh©vewji mv‡_ Z_¨ e¨e¯’vcbv RwoZ| †fv³v, cY¨, g~j¨, cÖmvi, eÈb BZ¨vw` †gŠwjK evRviRvZKiY 
welqmg~‡ni mKj Í̄‡ii g~j wfwË n‡jv Z_¨ e¨e ’̄vcbv|  

evRviRvZKiY Z_¨ e¨e ’̄v Ggb GKwU cÖwµqv hvi gva¨‡g GKwU †Kv¤úvwb Zvi wfZi Ges evB‡ii 
cÖ‡qvRbxq mKj Z_¨ msMÖn Ki‡Z cv‡i, Z_¨ cwµqvRvZ Ki‡Z Ges msi¶‡Yi gva¨‡g e¨e ’̄vc‡Ki 
wm×vš— MÖn‡Y mnvqZv Ki‡Z cv‡i|  

Aa¨vcK Philip Kotler e‡jb, A marketing information system (MIS) consists of people 

equipment and procedures togather, sort, analyze, evaluate and distribute needed, timely 

and accurate information to marketing decision makers.  

ZvB evRviRvZKiY cwiKíbv ev Í̄evqb I wbqš¿‡bi Rb¨ evRviRvZKiY wm×všÍ MÖnYKvix †h cÖwµqvi 
gva¨‡g Z_¨ msMÖn, msi¶Y, †kªYxwefvM I gyj¨vqb K‡i cwi‡ekb Kivi Rb¨ e¨w³, m¤ú` I cÖwµqvi 
gva¨‡g †h AvšÍ: cÖwµqvkxj KvVv‡gv M‡o †Zv‡j Zv‡K evRviRvZKiY Z_¨ e¨e ’̄v e‡j|  
evRviRvZKiY Z_¨ e¨e ’̄vwU wb‡gœ †`Lv‡bv n‡jv: 
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evRviRvZKiY 

e¨e¯’vcK 
 
 
 
 
 
-we‡klY  

cwiKíbv  
ev¯—evqb  
msMVb 
wbqš¿b 

 
evRviRvZKiY 

cwi‡ek 
 
 
 
 
 

Afxó evRvi 
eÈb cÖYvjx 
cÖwZ‡hvMx 
RbmvaviY 

mgwóK 
cwi‡ek 

Z_¨ 
cÖ‡qvRb 
wba©viY 

 
Af¨š—ixb 

Z_¨ 

evRviRvZ- 
KiY 

†Mv‡q›`v 
wMwi 

evRviRvZ
- KiY 
M‡elYv 

Z_¨ 
-we‡klY 

 
Z_¨ 
eÈb 

evRviRvZKiY Z_¨ e¨e¯’v 

evRviRvZKiY wm×vš— I †hvMv‡hvM 

 
wPÎ t evRviRvZKiY Z_¨ e¨e ’̄v 

Source: P. Kotler & G. Armstrong, Principles of Marketing, 8th Edition, Prentic-Hall, 1991, P-91. 

 
evRviRvZKiY Z‡_¨i ¸iyZ¡/ cÖ‡qvRbxqZv  
(Need/Importance of Marketing Information) 
GKwU †Kv¤úvwb cwiPvjbvi ‡¶‡Î e¨e¯’vcKMb‡K cÖwZwbqZ bvbvwea mgm¨vi gy‡LvgywL n‡Z n‡”Q| 
e¨e ’̄vcK‡`i wbKU GB mKj mgm¨v I Zvi mgvavib Ges wm×všÍ MÖn‡Y evRviRvZKiY Z_¨ e¨e ’̄v GKwU 
Ab¨Zg nvwZqvi| †Kvb †Kvb †¶‡Î e¨e ’̄vcK‡`i GZ ª̀yZ wm×všÍ MÖnY Ki‡Z nq †h ZLb 
evRviRvZKiY Z_¨ e¨e ’̄vi weKí wKQy _v‡K bv| d‡j cwieZ©bkxj cwi‡e‡k Ges cÖwZôv‡bi 
cwieZ©bkxj cwiw ’̄wZi Kvi‡Y cÖ‡Z¨K †Kv¤úvwbi Rb¨ evRviRvZKiY Z_¨ e¨e ’̄v M‡o †Zvjv Avek¨K 
n‡q c‡o‡Q| wb‡gœ GKUv †Kv¤úvwbi Rb¨ †Kvb †Kvb w`K †_‡K Z_¨ e¨e ’̄v we‡kl ¸iyZ¡c~Y© Zv Av‡jvPbv 
Kiv n‡jvt 

i) wm×vš— MÖn‡Y mnvqZv (Helps to decision making) t wm×všÍ MÖn‡Yi Rb¨ wbev©nx‡`i mnvqZv K‡i 
Z_¨ cÖevn c×wZ| c‡Y¨i Rxeb Pµ †_‡K Aviv¤¢ K‡i evRvi cwiPvjbvi wewfbœ ‡¶‡Î wbev©nx‡`i cÖvq 
mgq ª̀yZ wm×všÍ MÖnY Ki‡Z nq| A‡bK mgq h_vh_ Z‡_¨i Afv‡e wbev©nxMb wm×všÍ MÖnY Ki‡Z cv‡i 
bv| hvi d‡j Zv‡`i A‡bK mgq ¶wZMÖ Í̄ n‡Z nq| GQvov cwieZ©xZ evRvi Pvwn`v †gvKv‡ejv Kivi Rb¨ 
cÖwZwbqZ evRviRvZKi‡Yi cwieZ©b mvaY Ki‡Z n‡”Q| GB cwieZ©‡bi Rb¨ cÖ‡qvRb h_vh_ Z_¨ hv 
evRviRvZKiY Z_¨ e¨e ’̄v mieivn K‡i _v‡K|    

ii) evRviRvZKiY Kvh©µg m¤cÖmvi‡Y mnvqZv (Helps to increase the marketing Operations) 
t evRviRvZKiY cÖwZwU Kvh©µg cwiPvwjZ nq †fv³v‡`i †K› ª̀ K‡i| evRv‡i cÖwZôv jvf Ki‡Z n‡j 
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†fv³v‡`i Pvwn`v, iywP, BZ¨vw` welq¸‡jvi h_vh_ g~j¨vqb cÖ‡qvRb| wK cY¨ Drcvw`Z n‡e, KZ g~j¨ 
wba©viY Kiv n‡e, †Kv_vB weµq Kiv n‡e Ges c‡Y¨i cÖ‡gvkbvi Av‡e`b ‡Kgb n‡e GB mKj †gŠwjK 
evRviRvZ Kvh©µ‡gi ev Í̄evq‡bi c~‡e© kZ© n‡jv †fv³v‡`i eZ©gvb (Current data) Z_¨| †fv³‡`i 
mvwe©K Z_¨ cvIqvi †¶‡Î evRviRvZKiY Z_¨ e¨e ’̄vi weKí Ab¨ wKQy Avi bvB|  

iii) m¤ú‡`i m‡e©v”P e¨envi (Proper utilization of resources) t Drcv`‡bi †¶‡Î m¤ú‡`i cwigvb 
mxwgZ| KvuPvgvj, Rvjvbx, `¶ Rbkw³ BZ¨vw`i ¯̂íZvi Kvi‡Y Drcv`b LiP w`b w`b e„w× cv‡”Q| d‡j 
†Kv¤úvwb¸‡jv‡K Av‡iv `¶Zvi mv‡_ Zv‡`i m¤ú` I †jvKej e¨envi Ki‡Z n‡”Q| c‡Y¨i ¯̂íZvi Kvi‡Y 
†h †Kvb cY¨ Drcv`b I Zvi e¨cK evRvi cix¶vi gZ Avi AeKvk bvB| †Kv¤úvwb‡K Aek¨B Rvb‡Z 
n‡e †Kvb& cY¨wU Ges evRviwU Zvi Rb¨ jvfRbK Ges †Kvb&wU ev` w`‡Z n‡e| GB cÖwµqvi Ae¨vnZ 
ivLvi Rb¨ cÖ‡qvRb cÖwZôv‡bi `¶ evRviRvZKiY Z_¨ e¨e ’̄v|  

iv) ‡µZvi mš‘wó weavb (Provide customer satisfaction) t eZ©gv‡b †µZv‡`i wbqwgZ †µZv 
wnmv‡e avi ivLvi cÖwZ‡hvwMZv Pj‡Q| ZvB †µZv‡`i wbKU cY¨ Dc ’̄vcbvB eo K_v bq eis cY¨ 
e¨env‡ii ci †µZv‡`i BwZevPK g‡bvfve ˆZwi Kiv n‡jv cÖavb j¶| KL‡bv KL‡bv Am¤ú~Y© Z‡_¨i 
Kvi‡Y †µZv Am‡š—vl e„w× cv‡”Q| †Kv_vB mgm¨v i‡q‡Q †mB welqwU we‡køl‡Yi cÖ‡qvRb| c‡Y¨i gvb 
fvj n‡jI n‡e bv, hw` weµqKgx©i AvPiY †bwZevPK nq Z‡e cY¨ weµ‡qi Dci cÖfve co‡e| GB fv‡e 
wewfbœ Pj‡Ki gva¨‡g †fv³v Am‡š—vl e„w× ‡c‡Z cv‡i| †µZv‡`i Pvwn`v Abyhvqx cY¨ mieiv‡ni Rb¨ 
cÖ‡qvRb `¶ Z_¨ e¨e ’̄v|  

Vi) Z_¨ cÖhyw³i DbœwZ (Development of information technology) t eZ©gv‡b Kw¤úDUv‡ii 
myev‡` Z_¨ e¨e ’̄vcbv A‡bK mnR n‡q †M‡Q| eZ©gvb hyM‡K Z_¨ I cÖhyw³i hyM ejv nq| GLb Lye 
mn‡RB Z_¨ msMÖn I msi¶Y Kiv hvq| AwZ Aí mg‡q c„w_exi †h †Kvb cÖvh©v‡qi Z_¨ msMÖn Kiv hv‡”Q| 
GB cÖhyw³i hy‡M wb‡Ri Aw Í̄Z¡ a‡i ivLv Ges Zvi Dbœq‡bi Rb¨ evRvi Z_¨ e¨envi bv Kivi †Kvb Dcvq 
bvB|  

Z_¨ e¨e ’̄vcbvi A‡bK ¸iyZ¡ _vKv m‡Z¡I A‡bK †Kv¤úvwb G e¨vcv‡i D`vmxb| A‡bK cÖwZôv‡bi Z_¨ 
e¨e ’̄vi †Kvb wefvM †bB| Avevi A‡b‡K GUv‡K e¨q eûj g‡b K‡i| Z_vwc Gi ¸iyZ¡ Acwimxg| wb‡gœ 
wP‡Î Gi ¸iyZ¡ eY©bv Kiv n‡jv|  

 

 

`¶ Z_¨ 
e¨e¯’v 

evRviRvZ-
Kvix‡K  

my‡hvM K‡i 
†`B 

cÖwZ‡hvwMZv g~jK ¶gZv AR©‡bi 

Avw_©K I mybv‡gi SuywK n«vm 

‡fv³vi g‡bvfve wba©vi‡Yi 

cwi‡ek g~j¨vq‡Yi 

‡KŠkjmg~‡ni mgš̂‡qi 

Kvh© m¤úv`b cwigv‡ci 

KvwiMwi K…wZZ¡ Dbœq‡bi 

wm×v‡š—i Rb¨ Dcv‡Ëi 

Abygvb hvPvB‡qi 

Kvh©KvwiZv Dbœq‡bi 

 
wPÎ t Z_¨ e¨e ’̄vcbvi myweav 
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Z_¨ e¨e ’̄vi cÖwµqv ev c×wZ (Marketing Information System) 

Avgiv wPÎ bs--------‡Z evRviRvZKiY Z_¨ e¨e ’̄vi cÖwµqv mg‡Ü eyS‡Z Ges we‡kølY Ki‡Z cvwi| 
evRviRvZKiY  Z_¨ e¨e ’̄v n‡”Q ci¯úi wµqvkxj, Pjgvb, fwel¨ZgyLx cÖvwZôvwbK welq Ges c×wZMZ 
KvVv‡gv hvi D‡Ïk¨ n‡”Q †Kv¤úvwbi evRviRvZKiY Kg©mywP‡Z wm×všÍ MÖn‡Yi Rb¨ GKwU Z_¨ cÖevn m„wó, 
aviY I cÖwµqvRvZKiY| GB e¨e ’̄vwU cÖavbZ evRviRvZKiY e¨e¯’vc‡Ki mv‡_ RwoZ| GB Z_¨ e¨e ’̄v 
e¨e ’̄vcK‡K wewfbœ mg‡q wewfbœ Z_¨ cÖ`vb K‡i _v‡K| GB Z‡_¨i Dci wfwË K‡i e¨e ’̄vcKMb wm×všÍ 
wb‡q _v‡Kb| GB KvVv‡gvwU we‡kølY Ki‡j evRviRvZKiY Z_¨ e¨e ’̄vi wbgœ wLwLZ wKQy ¸iyZ¡c~Y© Dcv`vb 
‡`L‡Z cvB|  

1| Z‡_¨i cÖ‡qvRb wbav©iY (Determination of information need) t cÖ_‡g wbav©iY Ki‡Z n‡e 
e¨e ’̄vcKMb wK Z_¨ †c‡Z Pvq Ges wKfv‡e Zv †c‡Z Pvq| mvaviY Z_¨ Ges †Mvcbxq Z‡_¨i 
cÖ‡qvRbxqZv g¨v‡bRvi‡`i wbKU wfbœZ¡i n‡q Zv‡K| mvaviY Z_¨ †h †Kvb fv‡e e¨e ’̄vc‡Ki wbKU 
Dc ’̄vcbv Kiv hvq| wKš‘ †Mvcbxq Z_¨ g¨v‡bRviMb mZ©KZvi mv‡_ msMÖn I we‡kølY K‡i _v‡Kb| GQvov 
Z‡_¨i MÖnY‡hvM¨Zvi GKUv welq i‡q‡Q| A‡bK mgq Am¤ú~Y© Z_¨ GKRb e¨e ’̄vcK‡K wec‡`i g‡a¨ 
†dj‡Z cv‡i| †mB Kvi‡Y e¨e ’̄vcKMb c~Y©v½ Z_¨ ‡c‡Z Pvq| A‡bK mgq cÖ‡qvR‡bi AwZwi³ Z_¨ 
e¨e ’̄vcK‡K wec‡` †dj‡Z cv‡i| AwZwi³ Z_¨ wm×všÍ MÖn‡Yi †¶‡Î e¨e ’̄vcK‡K weeªZ Ae ’̄vq †dj‡Z 
cv‡i| mv¶vrKvi cÖwµqvi gva¨‡g Rvb‡Z cv‡i g¨v‡bRvi wK Z_¨ †c‡Z Pvq| GB cÖwµqvq †h mKj cÖkœ 
wRÁvmv Kiv †h‡Z cv‡i Zvi GKwU ZvwjKv wb‡gœi wP‡Î †`Iqv n‡jv| 
 

Z_¨ cÖ‡qvRb wbav©i‡Yi cÖkœvejx 
i) Avcbv‡K wbqwgZfv‡e Kx ai‡Yi wm×všÍ MÖnY Ki‡Z nq? 
ii) GB mKj wm×v‡š—i Rb¨ Avcbvi Kx ai‡Yi Z_¨ cÖ‡qvRb? 
iii) Kx ai‡Yi Z_¨ Avcwb wbqwgZ †c‡q _v‡Kb? 
iv) Kx ai‡Yi we‡kl M‡elYv Avcbvi cÖ‡qvRb? 
v) GLb cv‡”Qb bv A_P †c‡Z Pvb Ggb Z_¨¸wj Kx ai‡Yi? 
vi) Avcwb ˆ`wbK, gvwmK, evrmwiK Kx Z_¨ †c‡Z Pvb? 
vii) ‡Kvb& †Kvb& mvgwqKx, e¨emv wi‡cvU wbqwgZfv‡e †`L‡Z Pvb? 
viii) ‡Kvb wbw ©̀ó wel‡q Avcwb wbhwgZfv‡e AeMZ n‡Z Pvb? 
ix) DcvË we‡køl‡Yi †Kvb& c×wZ Avcwb cQ›` K‡ib? 
x) evRviRvZKiY Z_¨ e¨e ’̄vi eZ©gvb nvj‡K DbœZ K‡i Ggb PviwU mycvwik 

Ki‡eb Kx? 
wPÎ t  evRviRvZKiY Z_¨ cÖ‡qvRb wbav©iY 

Source: P. Kotler & G. Armstrong, Principles of Marketing, Prentice Hall, 1991, P-92 

 
2| Z_¨ Dbœqb (Developing Information) t GKwU †Kv¤úvwbi evRviRvZKiY e¨e ’̄vcK Zvi Z‡_¨i 
cÖ‡qvRb hw` wba©viY Ki‡Z cv‡ib Zvici †h welqUv wZwb we‡ePbv K‡ib Zv n‡jv wKfv‡eá Zvi 
cÖ‡qvRbxq Z_¨ †c‡Z cv‡i| evRviRvZKiY e¨e ’̄vc‡Ki cÖ‡qvRbxq Z_¨ wbgœ wjwLZ wZb fv‡e cvIqv 
†h‡Z cv‡i|  

i) Af¨šÍixY bw_ (Internal record) t GKwU †Kv¤úvwbi Af¨šÍ‡i wewfbœ wel‡qi Dci wewfbœ bw_ 
_v‡K| †ewkifvM e¨e ’̄vcK wbqwgZfv‡e Af¨šÍixbfv‡e bw_fy³ Z_¨ Ges wi‡c©vU e¨envi K‡i _v‡K| 
†Kv¤úvwbi wnmve wefvM Avw_©K weeibx ˆZwi K‡i _v‡K| A_© msµvšÍ wm×v‡šÍi Rb¨ e¨e ’̄vcK †Kv¤úvwbi 
Avw_©K weeiYx we‡kølY K‡i _v‡Kb| †µZv ev †mev wefvM †µZvi mš‘wó Ges †mev mgm¨vi e¨vc‡i 
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wi‡c©vU K‡i _v‡K| GB wefvM‡i †fv³v M‡elYvi Z_¨ Øviv †Kv¤úvwbi A‡bK wefvM DcK…Z n‡q _v‡K| 
GB Z_¨ b~b¨Zg Li‡P msMÖn Kiv hvq Ges RwUjZvi cwigvb Kg n‡q _v‡K| Z‡e GB Z_¨ wKQy mgm¨vi 
m„wó Ki‡Z cv‡i| wewfbœ wefvM Zv‡`i cÖ‡qvRb Ges „̀wófw½‡Z Z_¨ msMÖn K‡i _v‡Kb| d‡j wewfbœ 
wefv‡Mi Z_¨ mgš^q A‡bK mgq e¨e ’̄vc‡Ki m¤¢eci nq bv|  

ii) evRviRvZKiY †Mv‡q›`vwMwi (Marketing Intelligence) t evRviRvZKiY e¨e ’̄vcK 
evRviRvZKib †Mv‡q›`vwMwii gva¨‡g Z_¨ msMÖn Ki‡Z cv‡i| G‡`i cÖavb KvR n‡”Q evRviRvZKiY 
msev` msMÖn| evRviRvZKiY msev` n‡”Q evRviRvZKiY cwi‡e‡k cwieZ©‡bi cÖvZvwnK Z_¨ hv 
e¨e ’̄vcK‡K evRviRvZKiY cwiKíbv cÖYqb I mgš^‡q mvnvh¨ K‡i| evRviRvZKiY msev` wewfbœ m~Î 
†_‡K msMÖn Kiv †h‡Z cv‡i| †Kv¤úvwbi wbR¯^ e¨w³eM©, wbev©nx, cÖ‡KŠkjx, weÁvbx, µq G‡R›U Ges 
weµqKgx©‡`i KvQ †_‡K msev` msMÖn Kiv †h‡Z cv‡i| †ckv`vix I A‡ckv`vix ỳB fv‡eB †Mv‡q›`vwMwi 
n‡Z cv‡i| †Kv¤úvwb A‡bK mgq †ckv`vi Z_¨ mieivnKvix‡`i wbKU †_‡K Z_¨ wK‡b _v‡K| A‡bK 
mgq A‡ckv`vix ms ’̄v A_ev AKvVv‡gvMZ fv‡e Z_¨ msMÖn Ki‡Z cv‡i| †Mv‡q›`vwMwi ỳB w`K †_‡KB 
n‡Z cv‡i| †Mv‡q›`vwMwii gva¨‡g Ab¨ cÖwZôv‡bi Z_¨, msev`, NUbv BZ¨vw` †hgb msMÖn Kiv hvq †Zgwb 
wb‡R‡`i cÖwZôv‡bi Z_¨ Ab¨ †Kv¤úvwbi wbKU cvPvi nIqvi m¤¢vebv _v‡K| †Kvb †Kvb †Kv¤úvwbi wbR¯^ 
msev` `ßi _v‡K| GB `ßi cÖZ¨vwnK evRviRvZKiY msev` msMÖn K‡i †Kv¤úvwbi wewfbœ `ß‡i weZiY 
K‡i|  

iii) evRviRvZKib M‡elYv (Marketing reseach) t evRviRvZKiY e¨e ’̄vcK Af¨šÍixY bw_ Ges 
msev` e¨e ’̄vi Z_¨ w`‡q Zvi mvwe©K Kvh©µg cwiPvwjZ Ki‡Z cv‡ib bv| gv‡S gv‡S Zv‡`i‡K †Kvb 
¸iyZ¡c~Y© welq, we‡kl mgm¨v mgvav‡Yi Rb¨ M‡elYv Kvh©µg cwiPvjbv Ki‡Z nq| †Kv¤úvwbi 
e¨e ’̄vcK‡K Z_¨ mieivn Kivi Ab¨ GKwU gva¨g n‡jv evRviRvZKiY M‡elYv| D`nviYmiƒc ejv hvq, 
GKUv †Kv¤úvwbi c‡Y¨i weµq µgvMZfv‡e K‡g hv‡”Q| d‡j Gi cÖK…Z KviY AbymÜv‡bi Rb¨ evRvi 
M‡elYv Kiv †h‡Z cv‡i|  

D‡jøwLZ wZbwU Dcv‡q Z_¨ msMÖ‡ni ci evRviRvZKiY Z_¨ e¨e ’̄vq Av‡iv wKQy KvR Ki‡Z nq †hgbt  

K)  Z_¨ we‡kølY (Information analysis) t wewfbœ Drm Ges cÖwµqvi gva¨‡g Z_¨ msMÖn Kivi 
ci GB¸wj wb‡q we‡kølY Ki‡Z n‡e| †h¸wj AcÖ‡qvRbxq Ges hv‡`i †Kvb MÖnY‡hvM¨Zv ‡bB 
†mB mKj Z_¨ ev` w`‡Z n‡e| G‡Z Z_¨ fvi Kg nq Ges evRviRvZKiY Z_¨ MwZkxj nq|  

L)  Z_¨ eÈb (Information distribution) t mwVK Z_¨ msMÖn Ges we‡køl‡Yi ci Z_¨wU 
h_vh_ ’̄v‡b †cuŠ‡Q w`‡Z n‡e| hw` GBwU weµq msµvš— nq Z‡e weµq e¨e ’̄vcK‡K, hw` 
wnmve msµvš— nq Z‡e wnmve cwiPvj‡Ki wbKU †cŠ‡P w`‡Z n‡e| GB fv‡e wewfbœ Z_¨‡K 
Zv‡`i mwVK Dr†m eÈb Ki‡Z n‡e|  

 
evRviRvZKiY Z_¨ e¨e ’̄vi mv‡_ evRviRvZKiY M‡elYvi m¤úK©  
(Relationship of Marketing Information Systems and Marketing Research) 

A‡b‡K evRviRvZKiY M‡elYv Ges Z_¨ e¨e ’̄vi mv‡_ †Kvb cÖKvi m¤úK© wbY©q Ki‡Z Pvb bv| Zviv g‡b 
K‡ib ỳBwU Avm‡j Z_¨ msMÖn cÖwµqv Ges G‡`i g‡a¨ g~jZ: †Kvb cv_©K¨ †bB| Avevi A‡b‡KB g‡b 
K‡ib GB ỳB m¤ú~Y© c„_K ỳBwU welq| Avevi A‡b‡KB g‡b K‡ib evRviRvZKiY M‡elYv n‡jv 
evRviRvZKiY Z_¨ e¨e ’̄vi GKwU Ask| †hLv‡b evRviRvZKiY Z_¨ e¨e ’̄v _v‡K bv †mLv‡b 
evRviRvZKiY M‡elYv mvwe©K Z_¨ msMÖ‡ni KvR K‡i _v‡K| wb‡gœ G‡`i g‡‡a¨ wKQy †gŠwjK cv_©K¨ 
†`Lv‡bv n‡jv|  
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evRviRvZKiY M‡elYv evRviRvZKiY Z_¨ e¨e ’̄v 
i) evwn¨K Z‡_¨i Dci †ewk †Rvi †`q| 
ii) mywbw ©̀ó mgm¨v wb‡q KvR K‡i| 
iii) wew¶ß fv‡e KvR K‡i| 
iv) mbvZb Z‡_¨i cÖwZ †SvK †ewk| 
v) cÖavbZ: Kw¤úDUvi wfwËK bq| 
vi) GKwU welq wb‡q KvR K‡i| 
vii) G‡`i Z_¨ wefvM †bB| 

i) Af¨šÍixb I evwn¨K Df‡qi Dci †Rvi 
†`q 

ii) ‡h †Kvb welq wb‡q KvR K‡i| 
iii) wbiwewQbœfv‡e c×wZ wnmv‡e KvR K‡i| 
iv) fwel¨Z Z‡_¨i cÖwZ †SvuK †ewk| 
v) g~jZ: Kw¤úDUvi wfwËK  
vi) GKvwaK welq wb‡q KvR K‡i| 
vii) G‡`i M‡elYv wefvM _v‡K|  

 
cvV ms‡¶c 

• evRviRvZKiY Z_¨ e¨e ’̄v n‡”Q e¨w³ hš¿ I c×wZi mgš^‡q MwVZ GKwU e¨e ’̄v hv evRviRvZKiY 
wm×vš— MÖnYKvix‡`i Rb¨ cÖ‡qvRbxq A_© Ges hZv_©- -Z_¨ GKwÎKiY, hvPvB, we‡k lY gyj¨vqb Ges 
weZiY K‡i| 

• -wewfbœ ’̄v‡b Ae ’̄vbiZ †µZv I †fv³v‡`i Pvwn`v, AvPvi AvPiY, g‡bvfve BZ¨vw` we‡k lY K‡iB 
evRviRvZKY Kvh©vewj m¤úv`b Ki‡Z nq| GLv‡b evRvi Z_¨ e¨e ’̄v LyeB ¸iyZ¡c~Y©| 

• m¤ú‡`i myóz e¨env‡ii gva¨‡g GKwU †Kv¤úvwbi †¶‡Î †Kvb we‡kl cY¨wU jvfRbK n‡e, †Kvb cY¨wU 
DrLvZ Ki‡Z n‡e BZ¨vw` Z_¨ AeMZ nIqvi Rb¨ evRviRvZKiY Z_¨ e¨e ’̄v cÖ‡qvRb|  

• evRvi Z_¨ Øviv †µZv‡`i mš‘wU, Amš‘wUi KviY Ges cwigvb wbav©iY Kiv hvq| AZ:ci †µZv‡`i 
cÖZ¨vkvi mv‡_ mvgÁm¨c~Y© cY¨ Drcv`b I evRviRvZKiv nq| 

• eZ©gvb hyM‡K Z_¨ Ges cÖhy³i hyM ejv nq| GB Z_¨ I cÖhy³i hy‡M wb‡Ri Aw¯—Z¡ a‡i ivLv Ges 
Zvi Dbœq‡bi Rb¨ evRvi Z_¨ e¨envi bv K‡i †Kvb Dcvq †bB| 

• evRvi Z_¨ e¨e ’̄vwU gyjZ e¨e ’̄vc‡Ki mv‡_ RwoZ| GB Z_¨ e¨e ’̄v e¨e ’̄vcK‡K wewfbœ mg‡q wewfbœ 
Z_¨ mieivn K‡i _v‡K| GB Z‡_¨i Dci wfwË K‡i e¨e ’̄vcKMb wm×všÍ wb‡q _v‡Kb|  

• ‡h‡nZz evRviRvZKiY Z_¨ e¨e ’̄v g¨v‡bRv‡ii mv‡_ RwoZ †m‡nZz Rvb‡Z n‡e g¨v‡bRvi wK Z_¨ 
†c‡Z Pvq Ges wKfv‡e ‡c‡Z Pvq| Bnv mv¶rKvi cÖwµqvi gva¨‡g Rvbv †h‡Z cv‡i|  

• GKwU †Kv¤úvwbi Af¨šÍ‡i wewfbœ wel‡qi Dci wewfbœ bw_ _v‡K| AwaKvsk e¨e ’̄vcKMY Zv‡`i 
wm×všÍ MÖn‡Y Af¨šÍixb bw_f~³ Z_¨ Ges wi‡cv©U e¨envi K‡i _v‡K| 

• evRviRvZKiY †Mv‡q›`vwMwii mvnv‡h¨ cwi‡e‡ki cwieZ©‡bi djkÖywZ‡Z cÖvZ¨wnK †h Z‡_¨i m„wó nq 
†m¸‡jv msMÖn K‡i e¨e ’̄vcK Zvi wm×všÍ MÖnY Ki‡Z cv‡i| 

• -wewfbœ cÖwµqvq Z_¨ msMÖn Kivi ci †mB Z_¨¸‡jv‡K we‡k lY Ki‡ -Z n‡e| Z_¨ we‡k l‡Yi ci 
Z_¨¸‡jv‡K e¨e ’̄vcK‡`i gv‡S eÈb Ki‡Z n‡e| 

• evRviRvZKiY Z_¨ e¨e ’̄vi KvR n‡”Q evRviRvZKiY cwi‡e‡ki cwieZ©‡bi cÖwZ Kov „̀wó ivLv Ges 
wm×všÍ MÖnYKvix‡`i cÖavb cÖavb evRviRvZKiY wm×všÍ MÖn‡Yi Rb¨ cÖ‡qvRbxq Z_¨ mieivn Kiv|  
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cv‡VvËi g~j¨vqb 
‰be©¨w³K cÖkœ 
mwVK DË‡ii cv‡k wUK (�) w`b| 
1| evRviRvZKiY Z_¨ e¨e ’̄vq Z_¨ Kvh©µg n‡jv 
 K) Z_¨ msMÖn   L) Z_¨ cÖwµqvRvZKiY 
 M) Z_¨ msi¶Y   N) Dc‡ii me¸‡jv|  
2| evRviRvZKiY Z_¨ e¨e ’̄v n‡”Q GKwU 
 K) Pjgvb cÖwµqv   L) w ’̄i cÖwµqv  
 M) GKK wµqvkxj cÖwµqv  N) ‡KvbwUB bq| 
3| †Kvb&wU Z_¨ Dbœq‡bi Ask 
 K) Af¨š—ixb bw_   L) my‡hvM we‡kølY 
 M) cwi‡ek we‡kølY   N) ‡KvbwUB bq 
4| †KvbwU evRviRvZKiY e¨e ’̄vc‡Ki Kvh©µ‡gi Ask bq 
 K) we‡kølY   L) cwiKíbv 
 M) Drcv`b   N) wbqš¿b 
5| evRviRvZKiY e¨e ’̄vcbvi g~j K_v n‡jv 
 K) ‡hvMv‡bi e¨e ’̄vcbv  L) fwel¨r†K e¨e ’̄vcbv 
 M) cY¨ e¨e ’̄vcbv   N) Dc‡ii me¸‡jv| 
6| c‡Y¨i Rxeb Pµ µgk n«vm n‡”Q d‡j †Kv¤úvwb Zv‡`i bZzb cY¨ Dbœqb cÖwµqv 
 K) RwUj Ki‡Q   L) ª̀yZZi Ki‡Q 
 M) ewa©Z Ki‡Q   N) ‡KvbwUB bq 
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evRviRvZKiY M‡elYv   
(Marketing Research) 

 

 
D‡Ïk¨ 

 
 GB cvV †k‡l Avcwb- 

� evRviRvZKiY M‡elYv wK Zv Rvb‡Z cvi‡eb| 

� evRviRvZKiY M‡elYvi ¸iyZ¡ I cÖ‡qvRbxqZv m¤ú‡K© Ávb jvf Ki‡Z cvi‡eb| 

� evRviRvZKiY M‡elYvi wKQy mgm¨v wPwýZ Ki‡Z cvi‡eb| 

� evRviRvZKi‡Yi cwiwa A_ev AvIZvi mxgv‡iLv wbY©q Ki‡Z cvi‡eb|  
 
evRviRvZKiY M‡elYv (Marketing Research) 

M‡elYv welqwU n‡jv ‡Kvb welq ev mgm¨vi mywbw ©̀ó Ges D‡Ïk¨g~jK AbymÜvb hvi gva¨‡g cÖvmw½K Ges 
KvswLZ welqwU Avwe¯‹vi Kiv hvq| evRviRvZKi‡Yi †¶‡Î me©`v bvbvwea cwieZ©b †`Lv hv‡”Q hv myó 
evRviRvZKiY Kvh©µg‡K e¨nZ Ki‡Q| d‡j G‡`i †gvKv‡ejv Kivi Rb¨ cÖ‡qvRb n‡”Q evRviRvZKiY 
M‡elvYvi| evRviRvZKiY m¤úwK©Z cY¨ ª̀e¨vw` I †mevmg~‡ni ch©vqµwgK Z_¨ msMÖn msi¶Y I 

-we‡k lY‡KB evRviRvZKiY M‡elYv e‡j| Philip Kotler Gi g‡Z Marketing research is the 

systmatic design, collection, analysis and reporting of data relevant to specific marketing 

solution facing the organization. evRviRvZKiY M‡elYv n‡jv Ggb GKwU KvR hv evRviRvZKvixi 
mv‡_ †fv³v, †µZv Ges RbmvaviY‡K Z‡_¨i eÜ‡b Ae× K‡i| Z_¨v¸‡jv evRviRvZKiY my‡hvM I 
m¤¢ebv wPwýZ K‡i hvi mvnvh¨ evRviRvZKiY Kvh©µg Pvjbv, ms‡kvaY I g~j¨vqY Kiv nq| 

evRviRvZKiY msµvšÍ mgm¨v mgvav‡b ˆeÁvwbK c×wZi cÖ‡qvM Kiv‡K evRviRvZKiY M‡elYv e‡j| 
GB M‡elYv †Kvb evRviRvZKiY Bmy‡K mgvavY Kivi Rb¨ cÖ‡qvRbxq Z‡_¨i ZvwjKv wbw ©̀ó K‡i, Z_¨ 
msMÖ‡ni c×wZ wVK K‡i, DcvË msMÖn cÖwµqv e¨e ’̄vcbv I ev Í̄evqb K‡i, djvdj we‡kølY K‡i Ges Gi 
welqe ‘̄ e¨e ’̄vcbv‡K mieivn K‡i| AvRKvj cÖvq cÖwZwU eo cÖwZôv‡b wbR¯̂ evRviRvZKiY M‡elYv 
wefvM †`Lv hvq| hv‡`i GB M‡elYv wefvM †bB Zviv evB‡ii M‡elK‡`i †mev e¨envi Ki‡Z cv‡i| 
A‡b‡KB GUv LyeB e¨qeûj g‡b K‡i _v‡K| Z‡e wewfbœ †KŠkj Aej¤̂b K‡i Gi e¨q Kgv‡bv hvq| †gvU 
K_v eZ©gvb cÖwZ‡hvwMZvg~jK evRvi e¨e ’̄vq wU‡K _vKvi Rb¨ evRviRvZKiY M‡elYv GKwU cÖavb 
nvwZqvi wnmv‡e KvR Ki‡Q|  
 
evRviRvZKiY M‡elYvi ¸iyZ¡ ev cÖ‡qvRbxqZv  
(Importance/ Necessity of Marketing Research)  
e¨e ’̄vcK‡`i mgm¨v mgvavb I wm×všÍ MÖn‡Y evRviRvZKiY Z_¨ e¨e ’̄v GKwU Ab¨Zg nvwZqvi| 
M‡elYvi gva¨‡gB †Kvb †Kv¤úvwbi fwel¨Z wbwðZ Kiv m¤¢e| eZ©gv‡b cÖwZwU †Kv¤úvwb‡K fwel¨ZgyLx 
n‡Z n‡e| Gi A_© n‡”Q Zv‡`i‡K fwel¨‡Zi cwieZ©b AvuP Ki‡Z n‡e, cwieZ©‡bi MwZ I ZxeªZv 
c~e©vbygvb Ki‡Z n‡e, GB mKj cwieZ©‡bi mv‡_ mgš^q Ki‡Z n‡e| GB mKj KvR Kivi Rb¨ cÖ‡qvRb 
evRviRvZKiY M‡elYv| evRv‡ii cÖavb PjK n‡jv †fv³v| ejv n‡q _v‡K †fv³vivB ivRv| ZvB 
†fv³v‡`i mš‘wó weav‡Yi Rb¨ evRviRvZKiY M‡elYvi weKí Ab¨ wKQy bvB| evRviRvZKiY M‡lYvi 
gva¨‡g wewfbœ c¶ wKfv‡e DcK…Z nq Zv wb‡gœ Av‡jvPbv Kiv n‡jv|  
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1| e¨e ’̄vc‡Ki wbKU (For Management) t eZ©gvb evRvi e¨e ’̄vcbv n‡jv Z_¨ e¨e ’̄vcbv| 
e¨e ’̄vcKMb Zv‡`i Kvh©µg cwiPvjbvi Rb¨ cÖavbZ M‡elYvi DciB wbf©i Ki‡Q| evRviRvZKiY 
M‡elYv e¨e ’̄vcK‡`i wbgœ wjwLZ Kvh©µg‡K h_vh_fv‡e mnvqZv cÖ`vb K‡i _v‡K|  

K) wm×všÍ MÖnY (The decision) t evRviRvZKiY Kvh©µg cwiPjvbvi †¶‡Î evRviRvZKiY 
e¨e ’̄vcK‡K bvbv ai‡Yi wm×všÍ MÖnY Ki‡Z nq| GB mKj wm×v‡šÍi Rb¨ cÖ‡qvRb h_vh_ evRvi 
Z_¨ hv e¨e ’̄vcKMb M‡elYvi gva¨‡g msMÖn  K‡i _v‡K| 

L) mgm¨v mgvavY (Solve the problems) t ‡Kvb RwUj Ges mywbw ©̀ó mgm¨vi †¶‡Î e¨e ’̄vcK 
M‡elYv‡K nvwZqvi wnmv‡e e¨envi K‡i _v‡K| †Kvb wel‡qi mgvavb w`‡Z n‡j †mB wel‡qi cÖK…Z 
iyc †KvbwU ‡mUv evwni Kiv cÖ‡qvRb| M‡elYv mgm¨vi h_vh_ KviY AbymÜvb K‡i mgm¨vi mgvavY 
K‡i _v‡K| 

M) Af¨šÍixb e¨e ’̄vcbv (Internal management) t evRviRvZKiY M‡elYvi †fv³v, Kg©KZ©v, 
Kg©Pvix mevi †¶‡Î cÖ‡qvM Kiv n‡q _v‡K| cÖwZôv‡bi Kg©PvixMb‡K `¶ fv‡e M‡o †Zvjvi Rb¨ 
GB M‡elYv †_‡K w`K wb‡ ©̀kbv cvIqv hvq hv Af¨š—ixb e¨e ’̄vcbv‡K kw³kvjx K‡i|  

N) evwn¨K e¨e ’̄vcbv (External management) t GB M‡elYv hviv eÈ‡bi AskMÖnYKvix i‡q‡Qb 
†hgb, cvBKvwi, LyPiv Kvievix, G‡R›U G‡`i †¶‡Î cÖ‡qvM Kiv n‡q _v‡K| eÈ‡bi 
AskMÖnYKvix‡‡`i h_vh_ fv‡e cwiPvjbvi Rb¨ GB M‡elYv †_‡K w`K wb‡ ©̀kYv cvIqv hvq hv 
evwn¨K e¨e ’̄vcbv‡K kw³kvjx K‡i| 

 
2) e¨emv cÖwZôv‡bi †¶‡Î (For business organization) t evRviRvZKiY M‡elYv Øviv GKwU 
e¨emv cÖwZôvb wKfv‡e DcK…Z n‡”Q Zv wb‡gœ Av‡jvPbv Kiv n‡jvt 
K) ‡µZv‡`i Pvwn`v Abyhvqx cY¨ mieivn Kiv n‡”Q| hvi d‡j cY¨ weµq e„w×‡Z f~wgKv ivL‡Q| 
L) weÁvcb, weµq, cÖmvi, cÖPvi BZ¨vw`i Av‡e`b †Kgb n‡e, †fv³v †gvwU‡fkb ‡Kgb n‡e Zv 

M‡elYvi gva¨‡g Rvbv hvq| 
M) M‡elYvi gva¨‡g g~j¨ Ges eÈb e¨e ’̄v‡K MwZkxj Kiv hvq, hvi d‡j cÖwZôv‡bi µgvMZ gybvdv 

e„w× m¤¢e| 
N) M‡elYvi gva¨‡g cÖwZôv‡bi g‡a¨ Avš—: m¤úK© Dbœq‡bi gva¨‡g cÖwZôv‡bi cÖK…Z D‡Ïk¨ AR©b Kiv 

m¤¢eci| 
 
3) A_©bxwZi †¶‡Î (For economy) t evRviRvZKiY M‡elYv wewfbœfv‡e A_©bxwZ‡Z f~wgKv cvjb 
Ki‡Q| 
K) M‡elYvi gva¨‡g mgv‡R bZzb bZzb cY¨ e¨envi e„w× cv‡”Q hv mgv‡R wewfbœ ai‡Yi Dc‡hvM m„wó 

Ki‡Q| 
L) M‡elYvi gva¨‡g e¨e ’̄vcKMb †`‡k Ges we‡`‡k Zvi cY¨ Drcv`‡bi cwigvY e„w× Ki‡Q hv 

e„n`vqZb Drcv`‡b mnvqZv Ki‡Q| 
M) bZzb e¨envi, bZzb cY¨, bZzb Pvwn`v m„wói gva¨‡g †fv³v‡`i µq AvPi‡Yi Dci cÖfve      we¯—vi 

Ki‡Q| 
N) GB M‡elYvi gva¨‡g Pvwn`vi cÖK…wZ wbaviY Kiv m¤¢eci n‡”Q hvi gva¨‡g Pvwn`v Ges †hvMv‡bi 

myó mgš^q mvaY Kiv m¤¢eci n‡”Q| 
O) GQvov evRviRvZKiY M‡elYvi cwiwa e„w× cvevi mv‡_ mv‡_ Kg©ms ’̄v‡bi my‡hvM e„w× cv‡”Q Ges 

Ab¨ w`‡K A_©bxwZ‡Z m¤ú‡`i myô e¨env‡ii w`K wb‡ ©̀kbv cvIqv hv‡”Q|  
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evRviRvZKiY M‡elYvi KwZcq mgm¨v (Some Marketing Research Problem)t 
evRviRvZKiY M‡elYvi ¸iyZ¡ Ges cÖ‡qvRbxqZv A¯̂xKvi Kivi †Kvb Dcvq bvq| Z_vwc Avgv‡`i gZ 
Dbœqbkxj †`k¸‡jv‡Z evRviRvZKiY M‡elYvi A‡bK mgm¨v †`Lv hvq| evRviRvZKiY M‡lYvi KwZcq 
mgm¨v wb‡gœ Av‡jvPbv Kiv n‡jv t  

1)  e¨qeûj (Costly) t evRviRvZKiY M‡elYv cwiPvjbv Kivi Rb¨ A‡bK LiP enb Ki‡Z nq| 
mvavibZ hviv cY¨ weµq wb‡q †Kvb mgm¨vi g‡a¨ _v‡K bv Zviv A‡nZzK evowZ Li‡Pi g‡a¨ 
†h‡Z Pvq bv| Z‡e eo †Kv¤úvwb¸wj wb‡R‡`i evRvi †kqvi wVK ivLvi Rb¨ GB Kvh©µg nv‡Z 
wb‡q _v‡K| 

2)  cÖwZ‡hvwMZvi Afve (Absence of competition) t ‡hLv‡b cY¨ weµq wb‡q cÖwZ‡hvwMZv _v‡K 
bv †mLv‡b M‡elYvi welqwU ¸iyZ¡ cvq bv| Avgv‡`i †`‡k gvÎ ¸wU KZK eo cÖwZôvb i‡q‡Q Ges 
Zviv wb‡R‡`i g‡a¨ cÖwZ‡hvwMZvq wjß _v‡K bv| d‡j evRviRvZKiY M‡elYvi ¸iyZ¡ Zv‡`i Kv‡Q 
Lye †ewk e‡j g‡b nq bv| 

3)  we‡µZvi evRvi (Seller market) t Avgv‡`i A_©bxwZ‡Z GL‡bv †µZv evRvi cÖwZwôZ nq bvB| 
we‡µZvMb GL‡bv evRvi Ae ’̄v‡b kw³kvjx| GLv‡b me©`vB Pvwn`vi Zzjbvq †hvMvb Kg n‡q 
_v‡K| d‡j we‡µZv cy‡iv gvÎvq evRvi wbqš¿b K‡i| weavq evRviRvZKiY M‡elYv GB mKj 
A_©bxwZ‡Z Lye †ewk ¸iyZ¡c~Y© fywgKv ivL‡Z cvi‡Q bv|  

4)  `¶ M‡elYvKgx©i Afve (Lack of Trained researcher) t M‡elYv KvR cwiPvjbvi Rb¨ 
cÖ‡qvRb nq `¶ M‡elYv Kgx©i| M‡elYvi mdjZv wbf©i K‡i GB mKj Kgx©‡`i Dci| Avgv‡`i 
†`‡k GB ai‡Yi Kg©xi Afve i‡q‡Q| ZvQvov †ckvMZ M‡elYv ms ’̄v Avgv‡`i †`‡k †bB ej‡jB 
P‡j| 

5)  DËi`vZv‡`i Amn‡hvwMZv (Helplessness of responded) t M‡elYvi Rb¨ †h ai‡Yi 
mn‡hvwMZvi `iKvi nq DËi`vZv‡`i KvQ †_‡K ‡mB ai‡Yi mn‡hvwMZv memgq cvIqv hvq bv| 
DËi`vZvMb A‡bK mgq GB mKj e¨vcv‡i wei³ cÖKvk K‡i| Awkw¶Z DËi`vZv‡Zv ỳ‡ii K_v 
A‡bK mgq wkw¶Z RbMwô‡`i KvQ †_‡K BwZevPK mvov cvIqv hvq bv|  

6)  M‡elYv cwi‡ek (Research environment) t M‡elYvi Rb¨ †h cwi‡ek cÖ‡qvRb nq †mB 
ai‡Yi cwi‡ek Avgv‡`i †`‡k GL‡bv M‡o D‡V bvB| M‡elYv KvjPvi (research culture) ej‡Z 
hv eySvq †miKg †Kvb †Qvuqv GL‡bv Avgv‡`i mgv‡R cÖwZwôZ nq bvB| wkícwZMb G e¨vcv‡i 
†hgb D`vwmb †Zgwb M‡elYvi wel‡q A‡bK AÁ| d‡j M‡elYvi cwi‡ek ˆZwi n‡”Q bv|  

7)  M‡elYvi Av¯’vi Afve (Lack of research confidence) t A‡bK mgq M‡elYv †_‡K djvdj 
I c~e©vbygvb Kiv nq Zvi mv‡_ ev Í̄‡ei wgj cvIqv hvq bv| †mB Kvi‡Y M‡elYvi †¶‡Î mgm¨vi 
m„wó nq| M‡elYv djvd‡ji µgvMZ Mowg‡ji Kvi‡Y A‡bK mgq wkí e¨emvqxiv M‡elYvi Dci 
Av ’̄v nvwi‡q †dj‡Q| 

8)  Ab¨vb¨ (Others) t D‡jøwLZ welq QvovI Av‡iv wKQy welq Avgv‡`i †`‡k M‡elYvi AšÍivq n‡q 
`vwo‡q‡Q| G¸‡jvi g‡a¨ i‡q‡Q: msL¨vZ¡K cwigv‡ci Amyweav, M‡elYv m¤ú‡K© msKxY© aviYv, 
A‡_©i Afve, M‡elYv c„ó‡cvlKvZi Afve, wej‡¤̂ djvdj cÖvwß BZ¨vw`|  
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evRviRvZKiY M‡elYvi AvIZv ev cwiwa (Scope/Area of Marketing Reseach) 
evRviRvZKi‡Yi AvIZv e¨vcK Ges we Í̄„Z evRviRvZKiY M‡elYvi ¸iyZ¡ †hgb e„w× cv‡”Q †Zgwb Gi 
AvIZvI e„w× cv‡”Q| evRviRvZKi‡Yi mvwe©K Kvh©µ‡gi cÖ‡Z¨K Í̄‡ii mv‡_ evRviRvZKiY M‡elYv 
RwoZ i‡q‡Q| wb‡gœ evRviRvZKiY M‡elYvi AvIZv ev cwiwa wb‡q Av‡jvPbv Kiv n‡jvt 

1)  †fv³v M‡elYv (Consumer research) t ‡fv³v‡`i Pvwn`v, iywP, †fv³v mš‘wU, †fv³v‡`i 
cwieZ©xZ Avq, BZ¨vw` welq wb‡q M‡elYv Kiv nq| †fv³v‡`i wKfv‡e wbqwgZ †fv³v‡Z cwibZ 
Kiv hv‡e †mUvB †fv³v M‡elYvi gyj welq| 

2)  cY¨ M‡elYv (Product research) t cÖwZwU †Kv¤úvwb Pvq Zv‡`i Drcvw`Z cY¨ †hb mn‡RB 
†fv³v‡`i MÖnY‡hvM¨Zv jvf KiyK| †mB Kvi‡Y c‡Y¨i Dbœqb, cY¨ cwieZ©b, cY¨ †gvoK I wWRvBb 
ch©v‡jvPbv BZ¨vw` wel‡q M‡elYv KvR cwiPvjwZ n‡q _v‡K| cY¨‡K AvKl©Yxq fv‡e †fv³v‡`i 
wbKU Dc ’̄vcb KivB cY¨ M‡elYvi welq|  

3)  cÖ”Qbœ evRvi M‡elYv (Market area research) t mKj evRv‡i cY¨ weµ‡qi mgvb my‡hvM _v‡K 
bv| †Kvb evRv‡i †Kvb GKwU we‡kl cY¨ wewµi ch©vß my‡hvM Ly‡R †`LvI evRvi M‡elYvi Aš—
f©~³| evRvi AvqZb wnmve Kiv Lye Riyix| evRviRvZKiY †cÖvMÖv‡gi m¤ú~Y© welqwU wbf©i K‡i 
cÖ”Qbœ evRvi M‡elYvi Dci|  

4)  g~j¨ M‡elYv (Price research) t g~j¨ †fv³v‡`i me‡P‡q Av‡e`bg~jK welq| cÖwZ‡hvwMZvg~jK 
evRv‡i wU‡K _vKvi Rb¨ g~j¨ wba©viY cÖavb nvwZqvi| †fv³v‡`i a‡i ivLvi Rb¨ mwVK fv‡e g~j¨ 
wbav©iY Ki‡Z n‡e| evRviRvZKi‡Y M‡elYv mwVK g~j¨ wbav©i‡Yi c_ wb‡ ©̀k w`‡q _v‡K| 

5)  weÁvcb M‡elYv (Advertising research) t weÁvc‡bi KvR n‡jv †fv³v‡`i wbKU cY¨ Z_¨ 
†cÖiY Kiv Ges †fv³v AvK©kb m„wó Kiv| wKš‘ †fv³v‡`i weÁvcb m¤ú‡K© Abyf~wZ wK Ges Zviv wK 
cÖwZwµqv e¨³ Ki‡Q †mUvI †`L‡Z n‡e| †fv³v‡`i weÁvcb m¤ú‡K© gZvgZ msMÖn K‡i †mB 
Abyhvqx weÁvc‡b cwieZ©b wb‡q cybivq bZzb weÁvcb cÖ`vb Kiv| 

6)  e¨w³K weµwqKZv (Personal selling) t wKQy wKQy c‡Y¨i †¶‡Î e¨w³K weµwqKZv Acwinvh©¨| 
weµqKgxiv Lye ª̀yZ †fv³vi g‡b mvov Rvov‡Z cv‡i Ges †fv³v‡K cY¨ µ‡q AvK…ó Ki‡Z cv‡i| 
weµqKgx‡`i `¶Zv e„w×i Rb¨ weµq †Uªwbs, weµq Dbœqb BZ¨vw`i Rb¨ evRviRvZKiY M‡elYvi 
cÖ‡qvRb n‡q _v‡K|  

7)  weµq c~e©vbygvb (Sales foreasting) t ‡Kvb †Kv¤úvwbi mv_©KvZ wbf©i K‡i mwVK weµq 
c~e©vbygv‡bi Dci| cY¨ Kg Drcv`b Kiv †hgb e¨emvv‡qi Rb¨ AgyjK †Zgwb ‡ewk Drcv`b KivI 
cÖwZôv‡bi ¶wZi KviY n‡q `vovq| ZvB Kvg¨ Drcv`‡bi Rb¨ mwVK c~e©vbygvb `iKvi hv 
evRviRvZKiY M‡elYvi ¸iyZ¡c~Y© †¶‡Î wnmv‡e KvR K‡i|  

8)  weµq I eÈb we‡kølY (Sales and distribution analysis) t ‡Kv¤úvwbi weµq e„w×i Rb¨ 
me‡P‡q ¸iyZ¡c~Y© welq n‡jv Gi eÈb e¨e ’̄v| eÈbKvixMb gv‡S gv‡S cY¨ msKU m„wó Ki‡Z cv‡i 
Avevi wb‡R‡`i g‡a¨ ×‡›`i gva¨‡g weµq Kvh©µg e¨nZ ivL‡Z cv‡i| eÈb e¨e ’̄vi wewfbœ w`K 

-we‡k l‡Yi gva¨‡g myó weµq e¨e ’̄v cÖwZóv Kiv hvq| evRvi M‡elYvi gva¨‡g eÈb e¨e ’̄vi wewfbœ 
w`K g~j¨vqb Kiv hvq| 

9)  evRviRvZKiY wbix¶v (Marketing audit) t evRviRvZKiY mvwe©K Ae ’̄v we‡kølY K‡i wbix¶v, 
hvi gva¨‡gB Avgiv mwVK Z_¨ †c‡Z cvwi| myôy cwiKíbv MÖn‡Yi Rb¨ evRviRvZKiY wbix¶vi 
†Kvb weKí bvB| cÖwZôv‡b wK n‡”Q, †Kb n‡”Q, BZ¨vw` ¯̂vaxbfv‡e we‡kølY K‡i evRviRvZKiY 
wbix¶v hv evRviRvZKiY M‡elYvi AvIZvfy³| 
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10) wewea Kvh© M‡elYv (Sundry research) t -D‡j wLZ welq QvovI evRviRvZKiY Kvh©µg 
cwiPvjbvi †¶‡Î GKUv †Kv¤úvwb bvbv wea mgm¨vi g‡a¨ co‡Z cv‡i| GB mKj mgm¨v ỳi Kivi 
Rb¨ G‡`i cÖK…wZ wbY©q Kiv cÖ‡qvRb| d‡j evRviRvZKiY Kh©µ‡gi mKj cÖKvi mgm¨vRwbZ 
welq¸wj AbymÜvb n‡jv evRviRvZKiY M‡elYvi ¸iyZ¡c~Y© †¶Î|  

myZivs †`Lv hv‡”Q evRviRvZKiY M‡elYvi AvIZv A‡bK e¨vcK| evRviRvZKiY Kvh©µ‡gi cÖvq mKj 
†¶‡ÎB evRviRvZKiY M‡elYv RwoZ _v‡K| myôfv‡e evRviRvZKiY Kvh©µg cwiPvjbv Ki‡Z n‡j 
evRviRvZKiY M‡elYv‡K †Kvb g‡ZB D‡c¶v Kiv hv‡e bv| 
 

cvV ms‡¶c 

• M‡elYv n‡jv A_©‰bwZK Ges mvgvwRK mgm¨v¸‡jv mgvav‡Yi Rb¨ Ges DbœZgv‡bi wm×všÍ MÖn‡Yi 
R -b¨ mymsMwVZ Dcv‡q Z_¨ msMÖn I wjwce×KiYc~e©K we‡k lY Kiv| 

• evRviRvZKib M‡elYv †Kvb evRviRvZKiY Bmy¨‡K mgvavb Kivi Rb¨ cª‡qvRbxq Z‡_¨i ZvwjKv 
wbw`ó© K‡i, Z_¨ msMÖn‡bi c×wZi wVK K‡i, DcvË msMÖn cÖwµqv e¨e ’̄vcbv I ev Í̄evqb K‡i, 

-djvdj we‡k lY Ges fvev_© e¨e ’̄vcbv‡K mieivn K‡i| 
• M‡elYv Øviv cY¨‡K †µZvi Pvwn`vi mv‡_ Lvc LvIqv‡bv m¤¢e| Dciš‘ cQ›`gZ g~j¨ wba©viY K‡i Zv 

evRv‡i AwaK msL¨vK †µZvi gv‡S mvov RvMv‡bv m¤¢e|  
• weµq‡K Zivwš^Z Kivi Rb¨ wK ai‡Yi weÁvcb Av‡e`b weÁvc‡b djcÖm~ n‡e Ges wK Dcv‡q Zv 

m¤¢ve¨ †µZvi gv‡S mieivn K‡i weµq cwiKíbv ev Í̄evqb Kiv hvq Zvi wb‡ ©̀kbv cvIqv hv‡e| 
• M‡elYvi gva¨‡g AwZwi³ Drcv`b †µZviv †fvM Ki‡Z cvi‡e wKbv, ev Drcv`b e„w× Kiv n‡j g~j¨ 

Kg n‡e wKbv BZ¨vw` mwVK aviYv cvIqv m¤¢e| 
• evRviRvZKib ‡KejgvÎ Af¨š—ixY cÖevn †hLv‡b `¶ evRviRvZKiY e¨e ’̄vi Øviv ¯̂í g~j¨ †fv³vi 

wbKU wbqwgZfv‡e cY¨ mieivn Ki‡Z mnvqZv K‡i _v‡K|  
• cY¨, g~j¨, eÈb, cÖPvi n‡jv evRviRvZKi‡Yi cÖavb welq| GB PjK¸‡jvi wewfbœ cÖKvi mgm¨v Ges 

m¤¢vebv wb‡q evRviRvZKiY M‡elYv cwiPvwjZ n‡q _v‡K|  
• evRviRvZKiY Kvh©µ‡gi me‡P‡q ¸iyZ¡c~Y© welq n‡jv weµq c~e©vbygvb, fwel¨Z c‡Y¨i wK ai‡Yi 

Pvwn`v n‡Z cv‡i hv evRviRvZKiY M‡elYvi AvIZv³‚³|  
• cÖwZôv‡b wK n‡”Q, †Kb n‡”Q, wKfv‡e n‡”Q, BZ¨vw` Ae ’̄v ¯̂vaxbfv‡e we‡kølY K‡i mwVK Z_¨ †`q 

evRviRvZKiY wbix¶v hv GB M‡elYvi AvIZvfy³| 
• eZ©gv‡b evsjv‡`‡ki evRvi n‡jv we‡µZvi evRvi Z_v c‡Y¨i Pvwn`vi Zzjbvq Drcv`b Kg| d‡j 

GLv‡b cY¨ weµ‡qi mgm¨v m„wó bv nevi Rb¨ M‡elYv †¶Î M‡o D‡V bvB| 
• cÖwZ‡hvwMZvi Afve, M‡elYv e¨qmva¨, cÖwZ¶YcÖvß Kgx©i Afve, DËi`vZv‡`i Amn‡hvwMZv BZ¨vw`i 

Kvi‡Y evsjv‡`‡k evRviRvZKiY M‡elYvi †¶‡Î mgm¨v †`Lv ‡`q| 
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cv‡VvËi g~j¨vqb 
‰be©¨w³K cÖkœ 
mwVK DË‡ii cv‡k wUK (�) w`b| 
1|  evRviRvZKiY M‡elYv Z_¨ msMÖn GKwU  
 K) mvgvwRK c×wZ   L) e¨emvwqK c×wZ 
 M) ˆeÁvwbK c×wZ   N) mbvZb c×wZ 
 
2| evRviRvZKiY M‡elYv‡K †Kvb& †¶‡Î cÖ‡qvM Kiv hvq 
 K) e¨e ’̄vcbvi ‡¶‡Î  L) e¨emv cÖwZôv‡bi †¶‡Î 
 M) A_©bxwZi †¶‡Î   N) D‡jøwLZ mKj †¶‡Î 
 
3|  †Kvb&wU evRviRvZKiY M‡elYvi AvIZvfy³ bq 
 K) ‡cÖlYv M‡elYv   L) wk¶v M‡elYv 
 M) eÈb M‡elYv   N) weµq M‡elYv 
 
4| weÁvcb M‡elYvi cÖavb Av‡jvP¨ welq wK 
 K) weÁvcb `¶Zv   L) weÁvcb gva¨g 
 M) cÖwZ‡hvwMZv g~j¨K weÁvcb N) D‡jøwLZ me¸‡jv 
 
5| evRviRvZKiY M‡elYvi Rb¨ Dchy³ †¶Î n‡jv 
 K) Pvwn`vi Zzjbvq Drcv`b †ewk L) Pvwn`vi Zzjbvq Drcv`b Kg 
 M) Pvwn`v Drcv`b  mg ch©v‡qi  N) ‡KvbwUB bq 
 
6| †Kvb&wU eÈb I weµq M‡elYv c×wZi AšÍfy©³ bq 
 K) weµq Kgx© we‡kølY  L) AÂj wfwËK e¨q we‡kølY 
 M) Kvh©wfwËK we‡kølY  N) evRvi wfwËK we‡kølY 
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evRviRvZKiY M‡elYv cÖwµqv  
(Marketing Research Process) 

 

 
D‡Ïk¨ 

 

 GB cvV †k‡l Avcwb- 
� evRviRvZKiY M‡elYvi c`‡¶cmg~n wK Zv Rvb‡Z cvi‡eb| 
� evRviRZviKY M‡elYvi wewfbœ G¨v‡cÖvP¸wj wK †mUv Rvb‡Z cvi‡eb| 
� Z_¨ msMÖ‡ni wewfbœ c×wZ m¤ú‡K© Ávb jvf Ki‡Z cvi‡eb| 
� M‡elYv cwiKívb Ges wi‡cv©U ˆZwii welqwU Rvb‡Z I eyS‡Z cvi‡eb| 

 
evRviRvZKiY M‡elYv cÖwµqv (Marketing Research Process) 

weMZ Aa© kZvãx‡Z evRviRvZKiY M‡elYvi ¸iyZ¡ †hgb †e‡o‡Q †Zgwb Gi cwiwaI we Í̄…wZ jvf K‡i‡Q| 
cÖvq cÖ‡Z¨K eo eo †Kv¤úvwbi c„_K evRviRvZKiY M‡elYv wefvM i‡q‡Q| evRviRvZKiY M‡elYv 
cÖwµqvi mvnv‡h¨ †Kvb GKwU evRviRvZKiY mgm¨v m¤ú‡K© AeMZ nIqv hvq| evRviRvZKiY M‡elYv 
cÖwµqvq PviwU c`‡¶c _v‡K| wb‡gœ GB mKj c`‡¶c¸wji weeiY †`Iqv njvt 

1) mgm¨v I M‡elYvi D‡Ïk¨ msÁvwqZKiY (Defining the problem and research objectives)t 
evRviRvZKiY cÖwµqvi cÖ_g avc n‡jv evRviRvZKiY M‡elYv msÁvwqZKiY Kiv| evRviRvZKiY 
e¨e ’̄vcK Ges M‡elK †hŠ_fv‡e KvR K‡i mZK©Zvi mv‡_ mgm¨v‡K msÁvwqZ Ki‡e Ges M‡elYvi 
D‡Ï‡k¨i e¨vcv‡i GKgZ n‡e| GB e¨vcv‡i evRvRvZKiY M‡el‡Ki M‡elYv m¤ú‡K© fvj Ávb _vK‡Z 
n‡e| M‡elYvi mv_©KZv Ges mdjZv wbf©i Ki‡e M‡el‡Ki `¶Zvi Dci| KviY M‡elK‡K M‡elYvi 
wWRvBb, M‡elYv cwiPvjbv Ges djvdi e¨vL¨v Ki‡Z nh| mgm¨v wPwýZ KiY †ek RwUj KvR| cÖK…Z 
mgm¨v †ei K‡i Zvi ci M‡elYv KvR cwiPjbv Ki‡Z n‡e| †Kvb mgq j¶Y (Symptom)) ‡K mgm¨v 
wnmv‡e wPwýZ K‡i M‡elYv cwiPvjbv Kiv DwPZ bq| mgm¨v wPwýZ Kivi ci M‡elYvi D‡Ïk¨ wVK 
Ki‡Z n‡e| †hgbt  

AbymÜvbg~jK (Exploratory) t GB M‡elYvq mgm¨v msÁvwqZ Kiv Ges nvB‡cvw_wmm wbav©i‡Yi 
mnvqZvi Rb¨ cÖv_wgK Z_¨ msMÖn Kiv nq| 

eY©bvg~jK (Descriptive) t GB M‡elYvi gva¨‡g c‡Y¨i evRvi m¤¢vebv, m¤¢ve¨ ‡µZv‡`i g‡bvfve, 
†µZv‡`i ˆewkó¨ BZ¨vw` welh¸wji eY©bv †`Iqv nq|  

KviwYK (Causal)t GB M‡elYvi gva¨‡g KviY I djvd‡ji g‡a¨ m¤úK© wbY©‡qi D‡Ïk¨ nvB‡cvw_wmm 
hvPvB Kiv nq| 

2| M‡elYvi cwiKíbv cÖbqb (Developing the research plan) t evRviRvZKiY M‡elYv c×wZi 
wØZxq avc n‡jv M‡elYv cwiKíbv cÖbqb| GB avcwU cÖ‡qvRbxq Z_¨ msMÖ‡ni mv‡_ RwoZ| M‡elYv 
cwiKíbvi GB ch©v‡q Dcv‡Ëi m~Î _v‡K, M‡elYvi mywbw ©̀ó c×wZi K_v ejv nq, †hvMv‡hvM c×wZ, 
bgybvqb BZ¨vw` wel‡qi cwiKíbv Kiv n‡q _v‡K| GB avcwU wbgœ wjwLZ welq¸wji mv‡_ RwoZ|  

K) mywbw ©̀ó Z_¨ cÖ‡qvRbxqZv w ’̄iKiY (Determining specific information needs) t M‡elbvi 
D‡Ï‡k¨i Av‡jv‡K mywbw ©̀ó Z_¨ cÖ‡qvRbxqZv w ’̄i Ki‡Z n‡e| hw` †Kvb cÖwZôvb c¨v‡KURvZ gvQ, A_ev 
ỳa mieivn Ki‡Z Pvq Z‡e GB c¨v‡K‡Ui cÖwZ ‡µZv‡`i g‡bvfve Rvbvi Rb¨ KZK¸‡jv cÖ‡qvRbxq Z_¨ 

w ’̄i Ki‡Z n‡e|  
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L) wØZxq ch©vq †_‡K Z_¨ msMÖn (Gathering secondary data) t GKRb M‡elK wØZxq ch©v‡q †_‡K 
Z_¨ msMÖn K‡i Zvi KvR ïiy K‡i| wewfbœ Drm †_‡K M‡elK wØZxq ch©v‡qi Z_¨ msMn« Ki‡Z cv‡i| 
Z_¨ msMÖn cÖavbZ:evwn¨K Ges Af¨š—ixb Drm †_‡K n‡q _v‡K| GB Z_¨ msMÖ‡ni ¸iyZ¡c~Y© Z_¨ 
Drmmg~n n‡jv: Af¨šÍixb m~Î, miKvwi, cÖKvkbv, evwbR¨ A_ev †ckv`vix e¨emvqx ms ’̄v mg~‡ni cÖKvkbv, 
cÖvB‡fU †Kv¤úvwbi cªKvkbvmg~n, weÁvcb gva¨‡g, wek¦we`¨vjq I M‡elYv cÖwZôvb, dvD‡Ûkb I Dbœqb 
ms ’̄vmg~n, MÖš’vMvi BZ¨vw` Drmmg~n|  

M) cÖv_wgK DcvË msMÖn cwiKíbv cÖbqb (Primary data collection planning) t GKRb M‡elK 
cÖv_wgK DcvË msMÖ‡ni gva¨‡gI Zvi M‡elYv Kvh© cwiPvjbv Ki‡Z cv‡i| GB †¶‡Î Zv‡K wewfbœ 
mZK©Zv Aej¤̂b Ki‡Z nh| cÖv_wgK DcvË msMÖ‡ni mgq PviwU wel‡qi cÖwZ „̀wó †`Iqv nq †m¸‡jv 
n‡jv, M‡elYv G¨v‡cÖvP, †hvMv‡hvM c×wZ, bgybvqb c×wZ Ges M‡elYv mviYx|  

i) M‡elYv G¨v‡cÖvP (Research approach) t GKwU M‡elK 3wU c×wZi gva¨‡g Zvi M‡elYv Kvh© 
cwiPvjbv Ki‡Z cv‡ib| GB G¨v‡cÖvP¸wj M‡elYv cÖK…Zwi Dci wbf©i K‡i|  

Rwic M‡elYv (Survey research) t eY©bvg~jK DcvË msMÖ‡ni me‡P‡q RbwcÖq c×wZ n‡jv Rwic 
M‡elYv| GB c×wZ‡Z †µZv‡`i mivmwi cÖkœ Kivi gva¨‡g Z_¨ msMÖn Kiv nq| Rwic c×wZi gva¨‡g 
Z_¨ msMÖn e¨eeûj I mgq mv‡c¶ welq Z_vwc ‡Kvb †Kvb mgq GB c×wZ Qvov DcvË msMÖ‡ni Avi 
†Kvb Dcvq _v‡K bv|  

cix¶Y M‡elYv (Experimental research) t GB M‡elYvi gva¨‡g †Kvb wKQyi KviY AbymÜvb Kiv 
nh| GB M‡elYv Abyhvqx GKwU ‰ewkó¨ msewjZ ỳwU `‡ji Dci wfbœ wfbœ DÏxcK cÖ‡qvM K‡i A_ev 
GKwU `‡ji Dci cÖ‡qvM K‡i, Avi GKwU `‡ji Dci cÖ‡qvM bv K‡i Gi djvdj cwigvc Kiv nq| 

ii) bgybvqb cwiKíbv (Sampling plan) t evRviRvZKiY M‡elKMb mvavibZ A‡bK msL¨K †fv³vi 
g‡a¨ †_‡K †QvU bgybv wb‡q M‡elYv cwiPvjbv Ki‡Z cv‡ib| bgybbv n‡”Q mgMÖ‡Ki GKwU LÛ hv 
me©‡Zvfv‡e mvgMÖ‡Ki cÖwZwbwawZ¡ K‡i| bgybv wbev©Pb Ggb fv‡e Ki‡Z nq †hb Zv cÖwZwbwaZ¡kxj nq| 
bgybvqb bKkv cÖbq‡b wZbwU welq we‡ePbv Ki‡Z nq cÖ_gZt Kv‡K Rwic Kiv cÖ‡qvRb wØZxqt KZ 
msL¨vK †jvK Rwic Kiv cÖ‡qvRb Z…Zxqt bgybvi †jvK‡`i wKfv‡e wbev©Pb Kiv n‡e| 

iii) M‡elYv mnvqK nvwZqvi (Research instruments) t DcvË msMÖ‡ni Rb¨ cÖavb ỳBwU weKí 
M‡elYv mnvqK nvwZqvi i‡q‡Q| cÖ_gwU n‡jv cÖkœcÎ| Bnv me‡P‡q eûj e¨eüZ nvwZqvi| D‡Ïk¨ 

-mswk ó cÖkœ K‡i cÖkœgvjvi gva¨‡g Z_¨ msMÖn Kiv hvq| wØZxqwU n‡jv hvwš¿K c×wZ| wewfbœ hvwš¿K 
cÖwµqvi gva¨‡g †µZv‡`i MwZwewa cwigvc Kiv n‡q _v‡K| 

iv) M‡elYv cwiKíbv Dc ’̄vcbv (Presenting the research plan) t GB ch©v‡q M‡elK Zvi 
M‡elYvi we Í̄vwiZ M‡elYvi mvi ms‡¶c ˆZwi K‡i| GLv‡b me‡P‡q ¸iyZ¡c~Y© welq n‡jv M‡elYv cÖ Í̄ve| 
M‡elYv cÖ¯Ív‡e †h mKj welq AšÍf~©³ _v‡K Zv n‡jv M‡lYv wk‡ivbvg, fywgKv, mgm¨vi eY©bv, M‡elYvi 
¸iyZ¡, M‡elYvi D‡Ïk¨, M‡elYvi c×wZ, we‡kølY c×wZ, ev‡RU, mgq BZ¨vw`|  

3| M‡elYv cwiKíbv ev Í̄evqb (Inplementing the research plan) t evRviRvZKiY M‡elYv 
cÖwµqvi Z„Zxq avc n‡jv M‡elYv cwiKíbv ev¯—evqb Kiv | M‡elK GB ch©v‡q M‡elYv cwiKíbv 
Abyhvqx KvR ïiy K‡i| cwiKíbv ev Í̄evqb cÖwµqvi KvR n‡”Q Z_¨ msMÖn, cÖwµqvKiY Ges we‡kølY| 
Z_¨ msMÖ‡ni Rb¨ wbR¯̂ Kgx© A_ev evwn‡ii Kg©x wb‡qvM Kiv †h‡Z cv‡i| Z‡e wbR¯̂ Kgx‡`i Dci 
cÖwZôv‡bi wbqš¿b _v‡K| Ab¨ w`‡K †ckv`vi Kgx©‡`i Øviv Z_¨ msMÖn Ki‡j LiP Ges mgq Kg e¨q 
Ki‡Z nq| Z_¨ msMÖ‡ni ci GB mKj Z_¨mg~n‡K cÖwµqvRvZKiY Kiv cÖ‡qvRb| msM„nxZ Z_¨mg~n 



evRviRvZKiY bxwZgvjv 

BDwbU mvZ  c„ôv-123 

h_vh_ fv‡e cix¶v I wbix¶v Ki‡Z n‡e| hw` Z_¨mg~‡n fyj åvwšÍ †_‡K hvq Z‡e djvdj fyj n‡e Ges 
GB M‡elYv jä djvdj †Kvb Kv‡R Avm‡e bv| eZ©gv‡b Kw¤úDUv‡ii wewfbœ cÖKvi cÖ¨v‡KR ‡cÖvMÖvg 
e¨envi K‡i Ges wewfbœ cwimsL¨vb nvwZqvi e¨env‡ii gva¨‡g djvd‡ji hZv_©Zv hvPvB Kiv hvq| 

4| djvd‡ji e¨vL¨v Ges wi‡cv©U cÖ`vb (Interpreting and reporting the findings) t 
evRviRvZKiY M‡elYvi me©‡kl avc n‡jv djvd‡ji e¨vL¨v Ges wi‡cv©U cÖ`vb Kiv| M‡elK GB ch©v‡q 
djvd‡ji e¨vL¨v Ki‡e Ges Zv e¨e ’̄vc‡Ki wbKU wi‡cv©U AvKv‡i †ck Ki‡e| wi‡c©vU ‡bq A‡bK mgq 
RwUjZvi m„wó nq| j¶ ivL‡Z n‡e †h¸‡jv e¨e ’̄vc‡Ki Rb¨ cÖ‡qvRbxq Z_¨ †Kej †mB¸‡jv‡KB 
Dc ’̄vcb Kiv| djvd‡ji e¨vL¨v cÖ`vb M‡elYv cÖwµqvi GKUv ¸iyZ¡c~Y© Aa¨vq| GKUv fvj M‡elYvI 
A_©nxb n‡q co‡e hw` M‡elK‡`i Kv‡Q †_‡K e¨e ’̄vcK †Kvb fyj e¨vL¨v wbwð‡šÍ MÖnY K‡i| Avevi 
e¨e ’̄vcKMb Zv‡`i gZvgZ e¨vL¨v bv †c‡j †mB e¨vL¨vUv cÖZ¨v¶Y K‡i| d‡j M‡elK Ges e¨e ’̄vcK‡K 
djvdj e¨v¨Lvvq GK‡hv‡M KvR Ki‡Z n‡e|  
 

cvV ms‡¶c 
• evRviRvZKiY M‡elbv cÖwµqvq PviwU c`‡¶c _v‡K: mgm¨v Ges M‡elYvi D‡Ïk¨ msÁvwqZ Kiv, 

M‡elYv cwiKíbv cÖbqb Kiv, M‡elYv cÖwiKíbv ev¯—evqb I cÖvß djvdj e¨vL¨v I wi‡cv©U ‰Zwi 
Kiv| 

• evRviRvZKiY M‡elK Ges e¨e ’̄vcK †hŠ_fv‡e KvR K‡i mZ©KZvi mv‡_ mgm¨v‡K msÁvwqZ Ki‡e 
Ges M‡elYvi D‡Ï‡k¨i e¨vcv‡i GKgZ n‡Z n‡e| 

• ‡hLv‡b cÖwZôv‡bi Ges evRviRvZKiY Kvh©cwiwai mgm¨v msÁvwqZ Kiv Ges nvB‡cvw_wmm wbav©i‡Yi 
mnvqZvi Rb¨ cÖv_wgK Z_¨ msMÖn Kiv nq Zv‡K AbymÜvbg~jK M‡elYv e‡j| 

• KL‡bv D‡Ï‡k¨i aiY nq eY©bvg~jK, G‡Z †Kvb c‡Y¨i Rb¨ evRvi m¤¢vebv, c‡Y¨i m¤¢ve¨ †µZv‡`i 
†W‡gvMÖvwdK ˆewkó¨ I g‡bvfv‡ei gZ welq¸‡jvi eY©bv †`Iqv nq| 

• GKRb M‡elK Ae¨š—ixb m~Î †_‡K Z_¨ msMÖn Ki‡Z cv‡i †hgb: †Kv¤úvwbi Avq e¨q weeiYx, 
DØ„Z cÎ, weµq cwigvb, weµq wi‡cv©U, djgv‡qk, gvjvgvj Gi †iKW© Ges c~‡e©i M‡elYv  

• GKRb M‡elK miKvwi cÖKvkbv, evwbR¨ cÖKvkbv, †Kv¤úvwbi cÖKvkbv, weÁvcb gva¨g, wek¦we`¨vjq 
I M‡elYv cÖZwôvb dvD‡Ûkb I Dbœqb ms ’̄v, MÖš’vMvi BZ¨vw` ‡_‡K Z_¨ msMÖn Ki‡Z cv‡i| 

• ch©‡e¶Y M‡elYv c×wZ Abyhvqx mivmwi KvD‡K wWÁvmvev` Kiv nq bv eis GKwU welq m¤ú‡K© 
†µZvi g‡bvfve wK Zv ỳi †_‡K ch©v‡e¶Y Kiv nq| 

• Rwic M‡elYv c×wZ Abyhvqx †µZv‡`i mivmwi cÖkœ Kivi gva¨‡g GKwU welq m¤ú‡K© gZvgZ msMÖn 
Kiv nq|  

• bgybvqb M‡elYv cwiKíbvq evRviRvZKiY M‡elK mvavibZ A‡bK msL¨K †fv³vi ga¨ †_‡K †QvU 
bgybv wb‡q M‡elYv cwiPvjbv Ki‡Z cv‡ib| 

• DcvË msMÖ‡ni Rb¨ cÖavb ỳBwU weKí M‡elYv mnvqK nvwZqvi i‡q‡Q| cÖ_gwU n‡jv cÖkœcÎ Ges 
wØZxqwU n‡jv hvwš¿K c×wZ| 

• M‡elYv cÖ¯Ív‡e †h mKj welq D‡jøL _v‡K Zv n‡jv M‡elYv wk‡ivbvg, f~wgKv, mgm¨vi eY©bv, 
M‡elYvi ¸iyZ¡, D‡Ïk¨, M‡elYv c×wZ, we‡kølY c×wZ, ev‡RU I mgq| 

• evRviRvZKiY M‡el‡Ki me©‡kl KvR n‡jv djvd‡ji e¨vL¨v cÖ`vb, wi‡cv©U ˆZwi, Ges †mB wi‡cv©U 
e¨ ’̄vc‡Ki wbKU ‡ck Ki‡eb| 
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cv‡VvËi g~j¨vqb 
‰be©¨w³K cÖkœ 
mwVK DË‡ii cv‡k wUK (�) w`b| 
1| nvB‡cvw_wmm wbav©i‡Yi Rb¨ †h Z_ msMÖn Kiv nq Zv‡K e‡j 
 K) AbymÜvbg~jK M‡elYv  L) eY©bvg~jK M‡elYv 
 M) e¨envwiK M‡elYv  N) KviY AbymÜvbg~jK M‡elYv 
2|  †Kvb c‡Y¨i evRvi m¤¢vebv Rvbvi Rb¨ †Kvb M‡elYv Dc‡hvMx 
 K) KviY AbymÜvbg~jK  L) eY©bvg~jK  
 M) e¨envwiK    N) D‡jøwLZ me¸‡jv 
3| ˆZwi ‡cvkvK msµvšÍ Z_¨ †Kvb Drm †_‡K cvIqv †h‡Z cv‡i 
 K) Af¨šÍixb m~Î   L) weÁvcb gva¨g 
 M) Drcv`bKvixi cÖKvkbv  N) ‰Zwi †cvkvK Drcv`b I ißvbxKviK mwgwZi cÖKvkbv| 
4|  †h mKj †µZv Z_¨ cÖ`vb Ki‡Z Pvq bv Zv‡`i Rb¨ †Kvb& c×wZwU Dc‡hvMx 
 K) ch©‡e¶Y c×wZ   L) cix¶Y c×wZ 
 M) Rwic c×wZ   N) ‡KvbwUB bq 
5| DËi `vZvi e¨w³MZ cÖkœ¸‡jvi mwVK fv‡e Rvbvi Rb¨ †Kvb c×wZ Dc‡hvMx 
 K) Rwic c×wZ   L) cix¶Y c×wZ 
 M) ch©‡e¶b c×wZ   N) D‡jøwLZ me¸‡jv 
6| evRviRvZKiY M‡elYv cÖK…qvi avc n‡jv  
 K) M‡elYv cwiKíbv cÖbqb  L) DcvË msMÖn 
 M) mgm¨v msÁvwqZKiY  N) M‡elYvi cÖ‡qvRbxq welq msMÖn 

 

ms‡¶wß cÖkœvejx 
1| evRviRvZKiY Z_¨ e¨e ’̄vi msÁv w`b| 
2| wm×vš— MÖn‡Y Z_¨ e¨e ’̄v wKfv‡e mvnvh¨ K‡i| 
3| ‡fv³vi mš‘wó weav‡b Z‡_¨i ¸iyZ¡ Kx? 
4| Z_¨ cÖ‡qvRb wbav©iY Kx? 
5| wKfv‡e Z_¨ Dbœqb Kiv †h‡Z cv‡i? 
6| -evRviRvZKiY †Mv‡q›`vwMwi welqwU we‡k lY KiyY| 
7| evRviRvZKiY M‡elYv I evRviRvZKiY Z_¨ e¨e ’̄vi g‡a¨ m¤úK© wbY©q KiyY| 
8| evRviRvZKiY M‡elYv Kx? 
9| e¨e ’̄vc‡bi wbKU evRviRvZKiY M‡elYvi ¸iyZ¡ we‡kølY Kiyb| 
10| evRviRvZKiY M‡elYvi KwZcq mgm¨v wPwýZ KiyY| 
11| e¨emv I A_©bxwZi †¶‡Î evRviRvZKiY M‡elYvi f~wgKv Av‡jvPbv Kiyb| 
12| ÒevRviRvZiKiY M‡elYv evRviRvZKiY Kvh©µ‡gi mKj Í̄‡ii mv‡_ RwoZÓ welqwU e¨vL¨v 

Kiyb| 
13| Avcwb wKfv‡e M‡elYvi mgm¨v I D‡Ïk¨ msÁvwqZ Ki‡eb? 
14| M‡elYv cwiKíbv cÖbqb Kx? 
15| wewfbœ cÖKvi M‡elYv G¨v‡cÖvPmg~n we‡kølY Kiyb| 
 

iPbvg~jK cÖkœvejx 
1| evRviRvZKiY Z_¨ e¨e ’̄v ej‡Z wK eySvq? evRviRvZKiY Z_¨ e¨e ’̄vi ¸iyZ¡ we‡kølY KiyY| 
2| evRviRvZKiY Z_¨ cÖwµqv c×wZi eY©bv w`b| GB c×wZi wewfbœ Ask e¨vL¨v KiyY| 
3| evRviRvZKiY M‡elYvi ¸iyZ¡ I cwiwa Av‡jvPbv KiyY| evRviRvZKiY M‡elYvi cÖavb 

mgm¨v¸wji weeiY w`b| 
4| evRviRvZKiY M‡elYv cÖwµqvi cÖavb avcmg~n eY©bv Kiyb|  
 

DËigvjv 
cv‡VvËi g~j¨vqb-1 t 1. N, 2. K, 3. K, 4. M, 5. L. 6. L, 
cv‡VvËi g~j¨vqb-2 t 1. M, 2. N. 3. L, 4. N, 5. K, 6. N 
cv‡VvËi g~j¨vqb-3 t 1. K, 2. N, 3. N, 4. K, 5. L, 6. M  

 


