
 

 

 

 

evRviRvZKiY I mgvR (Marketing and Society) 

 

f~wgKv 

mvgvwRK Kj¨vb mvab evRviRvZKi‡Yi Rb¨ LyeB ¸iæZ¡c~Y©| mgvR Ges c‡Y¨i †µZv QvovI A‡b‡K 
evRviRvZKiY Kvh©vewji mv‡_ m¤úwK©Z| ZvB evRviRvZKvix‡K †fv³v mš‘wó Ges mvgvwRK Kj¨v‡bi 
Rb¨ wPšÍv Ki‡Z nq| Avm‡j cÖPwjZ Kv‡Ri evB‡i evRviRvZKvix mgv‡Ri me© Í̄‡ii RbM‡Yi Rb¨ †h 
mKj KvR m¤úv`b K‡i Zv‡KB evRviRvZKi‡Yi mvgvwRK `vwqZ¡ e‡j| †hgbt †fv³v‡`i AwaKvi 
msi·Y, gwnjv‡`i AwaKvi cÖwZôv, a~gcvb we‡ivax Awfhvb, cÖvK…wZK m¤ú` msi¶Y BZ¨vw`| e¨emv 
evwYR¨ Ges A_©‰bwZK †¶‡Î †h †`‡k cÖwZ‡hvwMZv hZ †ewk †m †`‡ki †µZv‡`i Ae ’̄vI ZZ †ewk 
mymsnZ| ZvB †µZviv mymsMwVZ n‡q †fv³vev` bvgK GKwU Av‡›`vj‡bi gva¨‡g Zv‡`i AwaKvi cÖwZôv 
Ki‡Q| Avi GB mKj Av‡›`vj‡bi †cÖw¶‡Z evRviRvZKvix‡`i mvgvwRK m‡PZbv w`b w`b e„w× cv‡”Q| 
ZvB wek¦vq‡bi d‡j †Kvb cÖwZôv‡bi mdjZv AR©b Kivi cÖavb nvwZqvi n‡jv mvgvwRK evRviRvZKiY|  
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evRviRvZKi‡Yi mvgvwRK `vq-`vwqZ¡  
(Social Responsibility of Marketing) 

 

 
D‡Ïk¨ 

 

 GB cvV †k‡l Avcwb- 

� evRviRvZKi‡Yi mvgvwRK `vq-`vwq‡Z¡i welqwU Abyaveb Ki‡Z cvi‡eb| 

� evRviRvZKi‡Yi mvgvwRK `vwqZ¡kxjZvi cÖK…wZ wbY©q Ki‡Z cvi‡eb| 

� mvgvwRK `vwqZ¡c~Y© evRviRvZKi‡Yi D‡Ï‡k¨ e¨emvq Kvh©µg cÖYqb Ki‡Z cvi‡eb| 

� evRviRvZKiY ˆbwZKZvi welqwU eyS‡Z cvi‡eb|      
 
evRviRvZKi‡Yi mvgvwRK `vq-`vwqZ¡ (Social Responsibility of Marketing): 

mgv‡Ri Dci cÖwZôv‡bi AbyK‚j cÖfve e„w× Kiv Ges cÖwZK‚j cÖfve n«vm Kiv‡K evRviRvZKi‡Yi 
mvgvwRK `vwqZ¡ e‡j| Avm‡j mvgwMÖK mgvR Ges mgv‡Ri wewfbœ `j I e¨w³i Dci evRviRvZKi‡Yi 
AbyK‚j Kvh©µg e„w× cÖwµqv‡K mvgvwRK `vwqZ¡ e‡j| mvgvwRK Kj¨vY mvab evRviRvZKi‡Yi Rb¨ LyeB 
¸iæZ¡c~Y©| cY¨ Ges †µZv QvovI A‡bK wKQy evRviRvZKiY Kvh©µ‡gi mv‡_ RwoZ| †fv³v mš‘wói mv‡_ 
mv‡_ evRviRvZKiY Kvh©µ‡gi g‡a¨ mvgvwRK Kj¨vY‡K we‡ePbv Ki‡Z nq| Avm‡j evRviRvZKvix 
cÖPwjZ Kv‡Ri evB‡i RbM‡Yi A_ev mgv‡Ri Rb¨ m„wókxj †h mKj KvR K‡i Zv‡KB evRviRvZKi‡Yi 
mvgvwRK `vwqZ¡ e‡j| wb‡æ evRviRvZKi‡Yi mvgvwRK `vwq‡Z¡i cÖavb w`K¸wj Av‡jvPbv Kiv n‡jvt 

1| cwieZ©bkxj mvgvwRK ixwZbxwZi cÖwZ kª×v (Honour to Changing Social Customs and 

Policy)t cÖ‡Z¨K mgv‡Ri wbR¯̂ wKQy ixwZ-bxwZ ev gyj¨‡eva ev wbR¯̂ wKQy wek¦vm I mvs¯‹…wZ _v‡K| 
mg‡qi mv‡_ mv‡_ GB mKj ixwZbxwZi wKQy cwieZ©b n‡”Q| mgv‡Ri cÖ‡qvR‡b bZzb bZzb cY¨ evRv‡i 
cÖ‡ek Ki‡Q| GB mKj cwieZ©‡bi cÖwZ evRviRvZKvix‡K me©`v †Lqvj ivL‡Z n‡e| GB mKj 
cwieZ©‡bi mv‡_ mv‡_ †mB fv‡e evRviRvZKiY †KŠkj MÖnY Ki‡Z n‡e| gvbyl eZ©gv‡b †h fv‡e †h 
mKj cY¨ †h ’̄v‡b †c‡Z Pvq †mB fv‡e †mB cY¨wU †mB ’̄v‡b †cŠ‡Q †`qv mgv‡Ri ixwZ-bxwZi mv‡_ 
mgš^q mva‡bi Rb¨ evRv‡i dvódzW, †iwW dzW A_ev Ab-jvBb e¨emvi cÖwZôv jvf K‡i‡Q| 

2| †fv³vi AwaKvi msi¶Y (Protection of Consumer Rights)t †fv³v‡`i Pvwn`v, iæwP, cQ›` 
Abyhvqx cY¨ I †mev mg~n Drcv`b Kiv| cÖPwjZ fv‡e †fv³v‡`i wKQy AwaKvi i‡q‡Q| evRviRvZKvix‡K 
GB mKj AwaKvimg~n cÖwZôvi e¨vcv‡i Dc‡hvMx n‡Z n‡e| GKRb we‡µZvi †hgb Zvi B”Qvbymv‡i ª̀e¨ 
Ges †mevmg~n Drcv`b, eÈb I g~j¨ w ’̄i Kivi AwaKvi i‡q‡Q, †Zgwb GKRb †µZviI AwaKvi i‡q‡Q 
GB mg Í̄ ª̀e¨ Ges †mevmg~n µq †_‡K weiZ _vKvq| ZvB †fv³vi AwaKvi msi¶Y K‡i 
evRviRvZKvix‡K cY¨ Drcv`b, weµq I gybvdv AR©b evRviRvZKi‡Yi mvgvwRK `vq-`vwq‡Z¡i Ab¨Zg 
welq| 

3| cwi‡ek msi¶Y (Protection of Environment)t eZ©gvb we‡k¦ evRviRvZKvix‡K me©`v †Lqvj 
ivL‡Z n‡e †hb Zv‡`i Kvh©µ‡gi gva¨‡g cwi‡ek ỳwlZ bv nq| cwi‡ek ỳlY n‡Z †`k I RvwZ‡K i¶v 
Kivi Rb¨ miKvi I †emiKvwi ms ’̄v Ges e¨w³MZ D‡`¨v‡M A‡bK Kg©m~wP MÖnY Kiv nq| evRviRvZKvix 
G mKj Kg©m~wPi cÖwZ kª×v †i‡L evRviRvZKiY Kvh©µg MÖnY K‡i mvgvwRK `vq `vwqZ¡ cvjb Ki‡Z 
cv‡i| cwi‡ek msi¶‡bi me© Í̄‡i evRviRvZKiY Zvi Kvh©µg cÖmvwiZ Ki‡Z cv‡i| 
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4| fvimvg¨ eRvq ivLv (Balancing)t evRviRvZKvix A‡bK mgq Zv‡`i M„nxZ Kvh©µ‡gi gva¨‡g 
mgv‡R wewfbœ †kªYx m„wó Ki‡Q| cY¨ g~j¨ e„w× K‡i GK †kªYxi †µZv‡`i my‡hvM cÖ`vb Ki‡Q| wKQy 
e¨emvqx m¤cÖ`v‡qi m„wó n‡”Q Ges Zv‡`i nv‡Z cÖPzi m¤ú` Rgv n‡”Q| d‡j mgvR ˆelg¨ m„wó Ges we Í̄„Z 
n‡”Q| evRviRvZKiY Kg©m~wPi AvIZvq mgv‡Ri abx `wi ª̀ A_ev Ab¨ †Kvb †kªYx‡K we‡kl †Kvb my‡hvM 
myweav bv w`‡j mgv‡R ˆelg¨ m„wó nIqvi AeKvk _vK‡e bv| G‡Z mg AwaKvi wbwðZ nq Ges mKj 
†kªYxi g‡a¨ fvimvg¨ eRv‡q _vK‡e| 

5| Ab¨vb¨ mvgvwRK `vwqZ¡ (Other Social Responsibilityes)t D‡jøwLZ mvgvwRK `vwqZ¡ QvovI 
evRviRvZKi‡Yi Av‡iv A‡bK mvgvwRK `vq `vwqZ¡ i‡q‡Q| mgv‡Ri †h †Kvb K¬vwšÍ j‡Mœ RbM‡Yi cv‡k 
G‡m `vov‡bv evRviRvZKi‡Yi me‡P‡q eo mvgvwRK `vwqZ¡| RvZxq kvwšÍ-k„•Ljv i¶vi †¶‡Î f~wgKv 
ivL‡Z cv‡i| GQvov evRviRvZKiY †køvMvb Øviv mgvR m‡PZbZv m„wó Ki‡Z cv‡i hv mgvR cwieZ©‡bi 
nvwZqvi wnmv‡e KvR K‡i| 

evRviRvZKi‡Yi mvgvwRK `vwqZ¡kxjZvi cÖK…wZ (Nature of Social Responsibility of 

Marketing)t evRviRvZKi‡Yi Kg©cwiax µgvMZ fv‡e e„w× cv‡”Q †`kxq e¨emv †_‡K GLb A‡bK 
†Kv¤úvwb AvšÍR©vwZK e¨emv‡qi g‡a¨ Rwo‡q hv‡”Q| d‡j Zv‡K †mB mKj †`‡ki cÖPwjZ AvBb Kvbyb 
Ges ixwZ-bxwZi Dci kª×vkxj n‡Z n‡”Q| ZvB GKB mv‡_ GKUv †Kv¤úvwb wewfbœ iK‡gi mvgvwRK 
Kvh©µ‡gi mv‡_ Rwo‡q hv‡”Q| BD‡iv‡c GKwU †Kv¤úvwb nq‡Zv wm‡bgv wk‡í mvnvh¨ cÖ`vb Ki‡Q †mB 
†Kv¤úvwb evsjv‡`‡k gmwR` A_ev gw›`‡i mvnvh¨ mn‡hvwMZvi nvZ evwo‡q w`‡”Q| evRviRvZKi‡Yi 
mvgvwRK `vwqZ¡kxjZvi cÖK…wZ‡K cÖavbZt Pvifv‡M fvM Kiv hvq| 

1| Rb‡mevg~jK `vwqZ¡mg~n (Social Responsibilities)t evRviRvZKiY wbe©vnxMY wb‡R‡`i e¨emvwqK 
Kvh©µ‡gi evB‡i we‡kl wKQy Rb‡mevg~jK Kvh©µg cwiPvjbv K‡i _v‡Kb| GB mKj Kvh©µ‡gi gva¨‡g 
†µZv †fv³v‡`i g‡b AbyK‚j fveg~wZ© m„wó K‡i _v‡K| evRviRvZKvixiv †Ljvayjvi Dbœq‡b Avw_©K mvnvh¨ 
cÖ`vb Ki‡Q A_ev †`‡ki mvs¯‹…wZK Dbœq‡b AskMÖnY Ki‡Q| †`‡k wk¶v I ¯̂v ’̄¨ Dbœq‡b bvbv ai‡bi 
Kg©m~wP MÖnY Ki‡Q| †`‡ki cÖvK…wZK ỳ‡h©vM †gvKv‡ejvi Rb¨ Îvb Kv‡h© AskMÖn‡Y Ki‡Q| GB fv‡e 
wewfbœ cÖKvi Rb‡mevg~jK Kv‡R AskMÖnY K‡i Zvi mvgvwRK `vwqZ¡ cvjb Ki‡Q| 

2| ˆbwZK `vwqZ¡mg~n (Ethical Responsibilities)t evRviRvZKvixiv Zv‡`i e¨emv‡K cÖwZwôZ Ki‡Z 
wM‡q wewfbœ cÖKvi A‰bwZK e¨emv‡K cÖwZwôZ Ki‡Q Ges wewfbœ cÖKvi A‰bwZK Kvh©µ‡gi mv‡_ Rwo‡q 
hvq| eZ©gv‡b A‡bK †Kv¤úvwb GB mKj A‰bwZK KvRmg~n cwinvi K‡i e¨emvwqK cwi‡ek‡K DbœZ 
Kivi †Póv Ki‡Q| GB Kvi‡Y A‡bK cÖwZôvb †fv³v‡`i cÖZvwiZ bv K‡i `xN©‡gqv‡` evRv‡i Ae ’̄vb 
MÖn‡Yi Rb¨ †fv³v‡`i g‡b weiƒc cÖwZwµqv m„wó bv K‡i Ggb evRviRvZKiY Kvh©µg MÖnY Kiv †_‡K 
weiZ _vK‡Q| c‡Y¨i h_vh_ weÁvcY cÖPvi, aygcvb we‡ivax †køvMvb, ¶wZKi cY¨ Drcv`b cwinvi, IRb 
I cwigvc wVK ivLv, g~j¨ w ’̄wZwkj ivLv BZ¨vw` Kvh©µg MÖn‡Yi gva¨‡g evRviRvZKvix Zv‡`i ˆbwZK 
`vwqZ¡mg~n cvjb Ki‡Q| 

3| AvBbMZ `vwqZ¡ (Legal Responsibilities)t cÖ‡Z¨K †`‡ki miKvi Zv‡`i †mB †`‡ki Rb‡Yi 
mvwe©K Dbœq‡bi Rb¨, e¨emvwqK MwZkxjZvi Rb¨, e¨emvwqK cwi‡ek wbqš¿‡Yi Rb¨ wewfbœ ai‡bi AvBb 
cÖYqb K‡i _v‡K| GB mKj AvBbmg~n ev¯Íevqb Ges †mB Abyhvqx e¨emvwqK Kvh©µg cwiPvjbvi gva¨‡g 
evRviRvZKvixMY Zv‡`i AvBbMZ `vwqZ¡mg~n cvjb Ki‡Q| cÖPwjZ †hmKj e¨emvwqK AvBb †hgb, 
c¨v‡U›U, G¨v±, wWRvBb G¨v±, †UªWgvK© G¨v±, JlabxwZ, IRb cwigvb Aa¨v‡`k, weï× Lv`¨ mvgMÖx 
Aa¨v‡`k BZ¨vw` welq¸wj A‡bK cÖwZôvb Agvb¨ K‡i Zv‡`i e¨emv Kvh©µg cwiPvjbv Ki‡Q Ges 
AvBbMZ `vq`vwqZ¡ cvjb †_‡K ~̀‡i m‡i hv‡”Q| 
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4| A_©‰bwZK `vwqZ¡mg~n (Economic Responsibilities)t evRviRvZKi‡Yi gva¨‡g mvwe©K A_©‰bwZK 
Dbœqb †hb mvwaZ nq †mB fv‡e cÖvwZôvwbK Kg©m~wP cÖYq‡bi gva¨‡g †Kvb †Kv¤úvwb Zvi A_©‰bwZK `vq-
`vwqZ¡ cvjb K‡i _v‡K| e¨emv cÖwZôv‡bi Avq I jv‡fi Ask Øviv †Kej e¨emvwqK KZ…c¶ DcK…Z n‡e 
Ggb bq eis mgMÖ mgvR †hb DcK…Z nq| e¨emv cÖwZôvb †_‡K AwR©Z jvf †kqvi †nvìvi, Kg©Pvwi Ges 
RbM‡Yi g‡a¨ mwVK fv‡e eÈ‡bi e¨emv Ki‡Z n‡e| †kqvi †MvìviMY †hb Zv‡`i wWwf‡W›U wVK gZ 
cvB, Kg©Pvix‡`i h_vh_ †evbv‡m‡`i e¨e ’̄v Ges c‡Y¨i BDwbU gyj¨ Kwg‡q RbMY‡K cY¨ mieivn K‡i 
†Kvb †Kv¤úvwb Zvi A_©‰bwZK `vwqZ¡mg~j cvjb Ki‡Z cv‡i| 

mvgvwRK `vwqZ¡ I e¨emvq Kvh©µg (Social Responsibilities and Business Actions)t  
A‡bK cÖwZôvb Zv‡`i mvgvwRK `vq-`vwq‡Z¡i welqwU m¤ú~Y© fv‡e Gwo‡q hv‡”Q| wKš‘ eZ©gv‡b †hLv‡b 
c‡Y¨i Pvwn`vi Zzjbvq †hvMv‡bi cwigvY †ewk †mB mKj A_©bxwZ‡Z evRviRvZKvixiv Zv‡`i mvgvwRK 
`vq-`vwqZ¡‡K †Kvb fv‡e Gov‡Z cvi‡Q bv| †mB Kvi‡Y A‡bK †Kv¤úvwb †fv³vev`, cwi‡ekev`, 
e¨emvwqK ˆbwZKZv BZ¨vw`i wel‡qi Dci AbyK‚j g‡bvfve †cvlY Ki‡Q| wb‡æ mvgvwRK `vwqZ¡c~Y© 
evRviRvZKi‡Yi D‡Ï‡k¨ e¨emvwqK Kvh©µg †Kgb nIqv cÖ‡qvRb Zv Av‡jvPbv Kiv n‡jv| 

1| ms¯‹vigy³ evRviRvZKiY (Enlightened Marketing)t GB e¨e ’̄vi g~j K_v n‡jv evRviRvZKiY 
Kvh©µgmg~n Ggb fv‡e cÖYqb Ki‡Z n‡e hv‡Z e¨emvqxiv evRv‡i `xN©‡gqvw` mdjZv jvf Ki‡Z cv‡i, 
†mB Kvi‡b GB `k©‡bi Aaxb evRviRvZKvixiv Zv‡`i ˆbwZK, AvBbMwZ I †mevg~jK `vq-`vwqZ¡mg~n 
mwVKfv‡e cvjb Ki‡Z m‡Póv n‡q Zv‡K| 

K)  †fv³vgyLx evRviRvZiKY (Consumer oriented marketing)t ejv n‡q Zv‡K †fv³ivB ivRv| 
GB e¨e ’̄vq †fv³v‡`i „̀wó‡Kvb †_‡K evRviRvZKiY Kvh©µg msMwVZ Ges cwiPvwjZ n‡q Zv‡K| 
GLv‡b cÖ_‡g Uv‡M©U gv‡K©U wVK Kiv nq Ges †mBfv‡e Zv‡`i Pvwn`v, iæwP, Avq, †ckv, ag© BZ¨vw` 
welqmg~n we‡ePbv K‡i cY¨ Drcv`b Kiv nq| 

L)  D™¢vebx evRviRvZKiY (Innovative marketing)t cÖwZ‡hvwMZvg~jK evRv‡i, †fv³v‡`i 
cÖ‡qvRb‡K wPwýZ K‡i A_ev †fv³v‡`i cÖ‡qvRb‡K m„wó K‡i evRviRvZKiY Kvh©µg cwiPvjbv 
Kiv nq| GLv‡b evRv‡i cÖPwjZ c‡Y¨i Dbœqb Kiv †h‡Z cv‡i A_ev wfbœ AvswM‡K bZzb cY¨ 
cÖ`k©b Ki‡Z cv‡i| evRviRvZKvix GLv‡b me©`v M‡elYv Ges cY¨ Dbœq‡bi Rb¨ e¨vcK wewb‡qvM 
K‡i _v‡K| 

M)  f¨vjy evRviRvZKiY (Value marketing)t ‡fv³viv GKwU cY¨ †_‡K cÖK…Z †h welqwU Avkv 
Ki‡Q †mB fv‡e cY¨ evRviRvZKiY †cÖvMÖvg nv‡Z †bqv‡K f¨vjy evRviRvZKiY e‡j| 
evRviRvZKiY †KŠk‡ji gva¨‡g cY¨ weµq e„w× Kiv m¤¢e wKš‘ G‡Z c‡Y¨i f¨vjy ev Dc‡hvwMZv 
m„wó nq bv| c‡Y¨i µgvMZ gvb Dbœq‡bi my‡hvM myweav e„w×, bZzb ˆewk‡ó¨i cY¨ BZ¨vw`i gva¨‡g 
f¨vjy e„w× Kiv hvq| eo eo †Kv¤úvwb¸wj f¨vjy m„wói Rb¨ Aweivg †Póv Ges A‡bK wewb‡qvM K‡i 
hv‡”Q| 

N)  †mevi g‡bvfvegyjK evRviRvZKiY (Sense of mission marketing)t e„nËi mvgvwRK 
Kj¨vY‡K we‡ePbv K‡i hLb evRviKiY Kvh©µg cwiPvjbv Kiv nq ZLb Zv‡K †mevi g‡bvfveg~jK 
evRviRvZKiY e‡j| GLv‡b msKxY© cY¨ wgk‡bi cwie‡Z© e„nËi mvgvwRK wgkb wb‡q 
evRviRvZKiY Kvh©µg cwiPvjbv Kiv nq| GLv‡b GKK e¨w³‡Kw› ª̀KZv‡K m¤ú~Y© fv‡e D‡c¶v 
Kiv nq| evRviRvZKvix wb‡R‡K mgv‡Ri GKRb m`m¨ wnmv‡e Zvi mKj Kvh©µg cÖYqb K‡i 
_v‡K| d‡j mgv‡Ri mv‡_ evRviRvZKi‡Y msc„³Zv e„w× cvq Ges `wN©‡gqvw` e¨emvwqK m¤úK© 
cÖwZôv jvf K‡i| 
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O)  mvgvwRK „̀wófw½ m¤úbœ evRviRvZKiY (Social marketing)t evRviRvZKvix cÖwZôv‡bi 
cÖ‡qvRb, †fv³v‡`i `xN©‡gqvw` ¯̂v_©, mgv‡Ri `xN©‡gqvw` Kj¨vY, †fv³vi cÖ‡qvRb BZ¨vw` we‡ePbv 
K‡i †h evRviRvZKiY wm×všÍ MÖnY Kiv nq Zv‡K mvgvwRK „̀wófw½ m¤úbœ evRviRvZKiY e‡j| 
GB evRviRvZKiY Kvh©µ‡g GKB mv‡_ mgvR, e¨w³, cÖwZôvb Ges msMVK‡`i w`K we‡ePbv Kiv 
nq| 

2| evRviRvZKiY ˆbwZKZv (marketing Ethics)t b¨vq bxwZi gva¨‡g evRviRvZKiY Kvh©vewj 
m¤úv`b‡KB evRviRvZKiY ˆbwZKZv e‡j| evRviRvZKi‡Yi cÖwZwU KvR AvBb Abyhvqx m¤úv`b Ki‡Z 
nq| wKš‘ cÖvq mgq †`Lv hvq evRviRvZKi‡Yi wewfbœ †¶‡Î AvBb Kvby‡bi cÖ‡qvM h_vh_ fv‡e m¤úv`b 
n‡”Q bv| evRviRvZKiY Zvi Kv‡Ri gva¨‡g †Kvb †Kvb mgq †fv³v‡K cÖZvwiZ Ki‡Q, GB †¶‡Î 
evRviRvZKiY c×wZ Zvi ˆbwZKZv eRv‡q ivL‡Q bv| d‡j ejv hvq evRviRvZKi‡Yi mv‡_ mswkøó 
wewfbœ c¶‡K wewfbœ Kvh©µ‡gi gva¨‡g cÖZvwiZ bv K‡i AvB‡bi mv‡_ mvgÄm¨c~Y© bxwZi evRviRvZKiY 
Kvh©µg m¤úv`b Kiv n‡j Zv‡K evRviRvZKiY ˆbwZKZv e‡j| 

evRviRvZKiY Kvh©µ‡g GKwU we‡kl mgm¨v n‡jv evRviRvZKiY wbe©vnxM‡Yi ˆbwZKZvi gvb mKj mgq 
Zx¶è _v‡K bv d‡j evRviRvZKvix †Kv¤úvwb¸wj mevi Rb¨ AbymiYxq GKwU wb‡ ©̀wkKv cÖ ‘̄Z K‡i| GB 
bxwZgvjvi g‡a¨ cY¨, gyj¨, weÁvcY, e›Ub BZ¨vw` wel‡q mvaviY ˆbwZK gvb AšÍf~©³ _v‡K| ˆbwZKZvi 
e¨vcv‡i cÖ_g „̀wófw½ n‡jv- gy³evRvi I AvBb Øviv evRviRvZKiY †bwZKZv wba©vwiZ n‡e| wØZwq 
„̀wófw½ n‡jv †Kvb cY¨ Ges e¨e ’̄vcK wb‡RB ˆbwZKZv I mvgvwRK `vq-`vwq‡Z¡i e¨vcv‡i wm×všÍ †b‡e| 

GQvovI Av‡gwiKvb gv‡K©wUs G‡mvwm‡qkb ˆbwZKZv m¤ú‡K© we‡kl Code of ethics mycvwik K‡i‡Q| 
Zvi g‡a¨ D‡jøL‡hvM¨ n‡jvt evRviRvZKvixi `vwqZ¡, evRviRvZKvixi †ckvMZ AvPiY, mZZv I 
c¶cvZnxbZv, evRviRvZKi‡Yi mv‡_ RwoZ wewfbœ c‡¶i AwaKvi I KZ©e¨, cY¨ Dbœqb I e¨e ’̄vcbv, 
cÖmvi, g~j¨ wba©viY, M‡elYv, mvsMVwbK m¤úK© BZ¨vw`| 

evRviRvZKi‡Y ˆbwZKZvi f~wgKv LyeB ¸iæZ¡c~Y©| †Kbbv, GKRb Drcv`bKvix B”Qv Ki‡j mgv‡R †h 
†Kvb ¶wZKi cY¨ mieivn Ki‡Z cvi‡e bv| d‡j m‡PZb evRviRvZKvix‡`i ˆbwZKZvi e¨vcv‡i Dfq 
msKU †gvKv‡ejv Ki‡Z nh| evRviRvZKvix‡K Ggb me RwUj ˆbwZK Ae ’̄vi g‡a¨ eo‡Z nq †h¸‡jvi 
mgvav‡šÍ †Zgb †Kvb f~wgKv cvjb Ki‡Z cv‡i bv| evRviRvZKvix hw` me mgq Zvi Zvr¶wbK weµq 
we×i e¨vcviwU wb‡q e¨ Í̄ _v‡K Zvn‡j ˆbwZKfv‡e Bnv‡K mg_©b Kiv hvq bv| Avevi weµq e¨e ’̄vcK 
wnmv‡e `¶Zv cÖgvY w`‡Z wM‡q Zv‡K weµq e„w×i w`‡KB bRi w`‡Z n‡”Q| Z‡e GB †¶‡Î Zv‡K g‡b 
ivL‡Z n‡e cÖwZôv‡bi gybvdv m‡e©v”PKiY Kivi cvkvcvwk ˆbwZKZvi cÖ‡kœI Zv‡K GKgZ n‡Z n‡e| ZvB 
ejv hvq; evRviRvZKiY e¨e ’̄vcK‡K mvgvwRK `vwqZ¡ Ges ˆbwZKZv ỳwU welq‡K cvkvcvwk †i‡L Zvi 
†Kvb wm×v‡šÍ DcbxZ nIqv DwPZ| Zvn‡j GKw`‡K mgv‡Ri gvby‡li ¯̂v_© i¶v n‡e Ges Ab¨w`‡K 
cÖwZôv‡bi ¯̂v_© i¶v n‡e| 
 



weweGm †cÖvMÖvg 

BDwbU wZb c„ôv-48 

 
cvV-ms‡¶c 

• evRviRvZKiY cÖwZôv‡bi cÖwZ e¨w³, `j I mgv‡Ri mvgwMÖK AbyK‚j „̀wófw½ ev cÖfve e„w× Kiv Ges 
mv‡_ mv‡_ cÖwZK‚j cÖfve n«v‡mi †h mKj Kvh©µg MÖnY Kiv nq Zv‡K evRviRvZKi‡Yi mvgvwRK 
`vwqZ¡kxjZv e‡j| 

• ms¯‹vigy³ evRviRvZKi‡Yi g~j K_v n‡jv evRviRvZKiY e¨emvqx `xN©‡gqvw` mdjZv AR©‡bi Rb¨ 
mnvqK evRviRvZKiY Kvh©µg MÖnY K‡i| 

• ‡fv³v‡`i Pvwn`v, iæwP, Avkv AvKv•Lv BZ¨vw` we‡ePbv Z_v †fv³v‡`i „̀wó‡Kvb †_‡K evRviRvZKiY 
Kvh©µg msMwVZ Ges cwiPvwjZ n‡j Zv‡K †ev³vgyLx evRviRvZKiY e‡j| 

• ‡fv³v‡`i Rb¨ Dc‡hvMx m¤úbœ cY¨ ˆZix‡Z AwaK m¤ú` wewb‡qvM Ges †mLvb †Z‡K hw` †fv³viv 
cwic~Y© mš‘wó AR©b Ki‡Z cv‡i Zvn‡j Zv‡K f¨vjy evRviRvZKiY e‡j| 

• ‡h mKj c‡Y¨i †Kvb Av‡e`b †bB ev `xN©‡gqv‡` †fv³v mš‘wó Ki‡Z m¶g Zv‡K nxbcY¨ e‡j| 
†hgb- AKvh©Ki Jla| 

• hw` †Kvb cY¨ e¨env‡ii d‡j †fv³v Zvr¶wbK mš‘wó jvf K‡i wKš‘ `xN© †gqv‡` ¶wZKi cÖfve †d‡j 
†mB cY¨‡K igbxq cY¨ e‡j| †hgbt wmMv‡iU A_ev gv`KRvZxq cY¨| 

• evRviRvZKi‡Yi mv‡_ mswkøó wewfbœ c¶‡K wewfbœ Kvh©µ‡gi gva¨‡g cÖZvwiZ bv K‡i AvB‡bi mv‡_ 
mgÄm¨c~Y© bxwZi evRviRvZKiY Kvh©µg m¤úv`b Kiv n‡j Zv‡K evRviRvZKiY ‰bwZKZv e‡j| 

• ‰bwZKZvi e¨vcv‡i `vk©wbK „̀wófw½ n‡jv- gy³evRvi I AvBb Øviv evRviRvZKiY ˆbwZKZv wba©vwiZ 
n‡e| GB bxwZ Abymv‡i †Kv¤úvwbi KiYxq Kx Zv wba©vwiZ n‡e AvBb †gvZv‡eK| 

• ‡h mKj cY¨ †fvM ev e¨env‡ii d‡j Zvr¶wbK mš‘wó Ges `xM© †gqv‡` D”P gvÎvq myweav cvIqv hvq 
†mB cY¨¸‡jv KvswLZ cY¨ e‡j| †hgb- cywóKi Lv`¨ mvgMÖx| 

• mvgvwRK Kj¨v‡Yi „̀wó‡KvY †_‡K †Kv¤úvwb ev evRviRvZKvix cÖwZôv‡bi msÁvwqZKiY‡K †mevi 
g‡bvfveg~jK evRviRvZKiY `k©b ev bxwZ e‡j| 

• ‡fv³vi Afve, †Kv¤úvwbi cÖ‡qvRb, †fv³vi Ges mgv‡Ri `xN©†gqvw` ¯̂v_© we‡ePbv K‡i †h 
evRviRvZKiY wm×všÍ MÖnY Kiv nq Zv‡K mvgvwRK evRviRvZKiY e‡j| 

 



evRviRvZKiY bxwZgvjv 

BDwbU wZb c„ôv-49 

 
cv‡VvËi g~j¨vqb 
‰be©¨w³K cÖkœ 
mwVK DË‡ii cv‡k wUK (�) wPý w`b| 
1| `xN©†gqv`x mdjZv AR©‡bi evRviRvZKi‡Yi Kvh©µg‡K e‡j 
 K) †fv³vgyLx evRviRvZKiY 
 L) D™¢vebx evRviRvZKiY 
 M) ms¯‹vigy³ evRviRvZKiY 
 N) †mevg~jK evRviRvZKiY 
 
2| ‡h mKj c‡Y¨i †Kvb Av‡e`b †bB Zv‡K e‡j 
 K) nxb cY¨  
 L) KvswLZ cY¨ 
 M) igbxq cY¨  
 N) wnZKi cY¨ 
 
3| `xN©†gqv`x mš‘wói wfwË‡Z cY¨‡K KZ fv‡M fvM Kiv hvq 
 K) Pvi fv‡M   L) Qq fv‡M 
 M) ỳB fv‡M   N) AvU fv‡M 
 
4| wb‡æi †Kvb wel‡qi †¶‡Î ˆbwZKZvi m¤ú‡K© we‡kl Code of ethics mycvwik K‡i‡Q| 
 K) cÖmvi    L) g~j¨ wba©viY 
 M) M‡elYv    N) D‡jøwLZ me¸‡jv 
 
5| ‡Kvb cY¨ `xN©‡gqv‡` ¶wZKi cÖfve †d‡jt 
 K) wnZKi cY¨   L) igbxq cY¨ 
 M) KvswLZ cY¨   N) nxbcY¨ 
 
6| f¨vjy evRviRvZKi‡Y †Kvb wel‡qi cÖwZ †ewk ¸iæZ¡ cÖ`vb Kiv nq| 
 K) c‡Y¨i gvb Dbœqb 
 L) c‡Y¨i bZzb ˆewkó¨ ms‡hvRb 
 M) c‡Y¨i myweav e„w×  
 N) Dc‡ii me¸‡jv 



weweGm †cÖvMÖvg 

BDwbU wZb c„ôv-50 

 

msw¶ß cÖkœvejx 
1| evRviRvZKi‡Yi mvgvwRK `vq `vwqZ¡ Kx? 
2| evRviRvZKi‡Yi Rb‡mevg~jK I ˆbwZK `vwqZ¡mg~n Kx? 
3| evRvRvZKi‡Yi AvBMbMZ Ges A_©‰bwZK `vwqZ¡ mg~n Kx? 
4| ms¯‹…vigy³ evRviRvZKi‡Yi cÖK…Z we‡kølY Kiæb| 
5| evRviRvZvKiY ˆbwZKZvi welqwU Av‡jvPbv Kiæb| 
 
iPbvg~jK cÖkœvejx 
1| evRviRvZKi‡Yi mvgvwRK `vq-`vwq‡Z¡i cÖavb w`Kmg~n Av‡jvPbv Kiæb| evRviRvZKi‡Yi 

mvgvwRK `vwqZ¡kxjZvi cÖK…wZ we‡kølY Kiæb| 
2| mvgvwRK `vwqZ¡c~Y© evRviRvZKi‡Yi D‡Ï‡k¨ e¨emvq Kvh©µ‡gi cÖavb welqmg~n Av‡jvPbv Kiæb| 
 

DËigvjv 
cv‡VvËi g~j¨vqb-1 t 1 (M) 2 (K) 3 (K) 4 (N) 5 (L) 6 (N) 

 

 


