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>. "Agriculture Co-operation may be defined as joint action among a number of farmers
for the purpose of selling their products, buying supplies or engaging in other actiribis
such as production and providing services."- Converse & others, Elements of Marketing,
P.416.

Q. "Co-operation marketing may be defined as the performance of rarious marketing
functions by a group of people. usually producers, organized together voluntatily into an
association based on sell-help and mutural help." Mahmudur Rahman, Derelogment of
Agricultural Marketing in Banladesh, P.102.
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