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cÖmvi e¨e¯’vcbv (Promotional Management) 
 

  

 

f‚wgKv 
eZ©gvb we‡k¦ evRviRvZKiY cÖwZ‡hvwMZvc~Y©| ZvB †µZvi wbKU c‡Y¨i cwiwPwZ Ges hveZxq Z_¨ Zz‡j ai‡Z 
cÖmvi Kvh©µg Acwinvh©| cÖmvi Ges Zvi myôz e¨e ’̄vcbv Qvov cY¨ evRviRvZKiY cÖvq Am¤¢e| GB BDwb‡U cÖmvi 
Ges cÖmv‡ii wewfbœ c×wZ m¤^‡Ü wek` eY©bv Kiv n‡q‡Q| cÖ_g cv‡V cÖmvi I Gi D‡Ïk¨ m¤^‡Ü Av‡jvPbv Kiv 
n‡q‡Q| wØZxq cv‡V weÁvc‡bi D‡Ïk¨ Ges Gi mv‡_ RwoZ wm×všÍmg~n eY©bv Kiv n‡q‡Q| Z…Zxq cv‡V e¨w³K 
weµ‡qi ˆewkó¨ I ¸iyZ¡ m¤^‡Ü e¨vcK aviYv †`qv n‡q‡Q| PZz_© cv‡V weµq cÖmvi, cÖPvi I Rbms‡hvM m¤^‡Ü 
cÖ‡qvRbxq aviYv †`qv n‡q‡Q| GB BDwbU †_‡K cY¨ cÖmv‡ii we Í̄vwiZ aviYv AR©b Kiv m¤¢e n‡e|  
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1  c vV 

 

cÖmv‡ii cÖK…wZ (Nature of Promotion) 

� 

 

D‡Ïk¨  

 GB cvV †k‡l Avcwb- 
 5 cÖmvi ej‡Z wK eySvq Zv ej‡Z cvi‡eb| 
 5 cÖmv‡ii D‡Ïk¨ eY©bv  Ki‡Z cvi‡eb|  
 5 cÖmvi wgkªY wK Zv ej‡Z cvi‡eb| 
 5 cÖmvi wgkª‡Yi Dcv`vbmg~n eY©bv Ki‡Z cvi‡eb|  

cÖmvi ej‡Z wK eySvq? (What is meant by Promotion) 
evRviRvZKiY cÖwµqvi Ab¨Zg ¸iyZ¡c~Y© I RwUj welq n‡”Q cÖmvi| cY¨ Drcv`b cwiKíbv, H c‡Y¨i g~j¨ wba©viY Ges 
eÈb G me evRviRvZKiY| Kvh©vejx cÖavb †Kv¤úvbxi Af¨šÍixY Kvh©vejxi AšÍf©y³| wKšÍy GKwU †Kv¤úvbx Zvi G mKj 
Kvh©vejxi gva¨‡g wbwðZ n‡Z cv‡i bv †h Zvi Drcvw`Z cY¨ mvgMÖx evRv‡i M„nxZ n‡e Ges Zvi evRviRvZKiY D‡Ïk¨ 
mdj n‡e| G‡¶‡Î ZvB †Kv¤úvbx‡K weµq cÖmvi bxwZ AbymiY Ki‡Z nq| hvi gva¨‡g †m cY¨mvgMÖx m¤ú‡K© †µZv‡`i‡K 
cwiwPZ Kiv‡Z cv‡i Ges †µZv‡`i mv‡_ GKwU Kvh©Kix †hvMv‡hvM ¯’vcb Ki‡Z cv‡i|  

mnRfv‡e evRviRvZKiY cÖmvi ej‡Z hv eySvq Zv n‡jv- c‡Y¨i evRvi m„wói Rb¨ cÖK…Z †fv³v I weµqZv‡`i AewnZ K‡i 
cY¨wU µ‡q †µZv‡`i AvMÖnx K‡i Zzjevi Rb¨ †h Dcvq ev †KŠkj e¨envi Kiv nq Zv‡K GK K_vq cÖmvi ejv nq|  

Patric E. Murphy Ges Ben M. Enis-Gi g‡Z cÖmvi KZ¸‡jv †hvMv‡hvM wb‡q MwVZ hv m¤¢ve¨ †µZv‡`i c‡Y¨i 
Aw¯ÍZ¡ m¤ú‡K© AewnZ K‡i Ges H cY¨¸‡jvi †h Pvwn`v cwiZ…wßi ¶gZv Av‡Q †m g‡g© Zv‡`i‡K cÖ‡ivwPZ K‡i| 

E. Jerome MeCarthy & William D. Perreault Jr.-Gi g‡Z cÖmvi n‡”Q g‡bvfve I AvPiY cÖfvweZ Kivi Rb¨ 
we‡µZv I †µZvi g‡a¨ †hvMv‡hvM|     

cÖmv‡ii D‡Ïk¨vejx (Objectives of Promotion)  
GKwU cÖwZôvb †h j¶¨ ev D‡Ïk¨ wb‡q Zvi evRviRvZKiY Kvh©µg cwiPvjbv K‡i, †mB j¶¨ AR©‡b cÖmv‡ii ¸iyZ¡ ev 
f‚wgKv Acwimxg| cÖavbZ †h me j¶¨‡K mvg‡b †i‡L cÖmviKvh©µg MÖnY Kiv nq †m¸‡jv m¤ú‡K© wb‡P Av‡jvPbv Kiv n‡jv- 
1|   AewnZKiY (To inform) t †µZv‡`i Kv‡Q cY¨‡K cwiwPZ Kiv ev Zv‡`i‡K bZzb cY¨ m¤ú‡K© Rvbv‡bv cÖmv‡ii 

Ab¨Zg GKwU D‡Ïk¨| GKwU bZzb cY¨ hLb evRv‡i Av‡m ZLb †µZviv H cY¨ m¤ú‡K© wKQyB Rv‡b bv hZ¶Y bv 
wewfbœ gva¨‡g (†hgb- Le‡ii KvMR, †Uwjwfkb, g¨vMvwRb BZ¨vw`) †µZv‡`i‡K bv Rvbv‡bv nq| †m Kvi‡Y cY¨ 
m¤ú‡K© Z_¨ AewnZKiY cÖmv‡ii me©v‡c¶v ¸iyZ¡c~Y© ˆewkó¨|  

2|  cÖfvweZ KiY (To influence) t cÖmvi Kvh©µ‡gi gva¨‡g †µZv‡K myôz AewnZB Kiv nq bv eis cY¨ I †mevi 
¸bv¸Y, `vg, ˆewk÷¨ I cÖvwß ¯’vb m¤ú‡K© Rvbv‡bv nq Ges GB †hvMv‡hv‡Mi gva¨‡g m¤¢ve¨ †µZviv hv‡Z cÖwZôv‡bi 
cY¨ I †mev µq K‡i Zvi Rb¨ Zv‡`i g‡bvfve cwieZ©‡bi †Póv Kiv nq|  

3|  Pvwn`v m„wó (To Create Demand)  t AwaKvsk cÖmvi Kv‡h©i cÖavb D‡Ïk¨ n‡”Q Pvwn`v m„wó Kiv| AwaK msL¨K 
†µZv‡K AewnZ K‡i `ªe¨ ev †mev µ‡q cÖjyä Kiv| g~‡j¨i cwieZ©b I cÖmvi Kvh©µg e„w× K‡i A‡bK cÖwZôv‡bB 
c‡Y¨i Pvwn`v e„w× K‡i _v‡K|  

4|  cY¨ c„_KxKiY (To Differenciate tue product) t cÖmvi Kvh©µ‡gi gva¨‡g GKwU †Kv¤úvbx Zvi Drcvw`Z 
cY¨‡K cÖwZ‡hvwM‡`i cY¨ †_‡K Avjv`v K‡i †µZvi Kv‡Q Dc¯’vcb Ki‡Z cv‡i|  

5| ¯§iYKiY (To remind) t Avgiv Rvwb †h, cÖwZ‡hvMxZv g~jK evRvi GKB c‡Y¨ ev †mevi mgRvZxq I A‡bK cY¨ 
_v‡K| cÖwZ‡hvwMZvg~jK evRv‡i GUvB ¯^vfvweK| wKš—z Gi d‡j †µZviv A‡bK mgq GZ c‡Y¨i wf‡o GKwU wbw`©ó 
cY¨‡K fz‡j †h‡Z cv‡i| ZvB cÖ‡Z¨K †Kv¤úvbx Kvievi cÖmvi Kvh©µg cwiPvjbv K‡i †µZv‡`i‡K Zuvi cY¨ I †mev 
m¤ú‡K© ¯§iY Kwi‡q †`qvi †Póv K‡i _v‡K|  
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6| fveg~wZ© MVb (To Create Imase) t cÖmv‡ii Avi GKUv D‡Ïk¨ n‡”Q cÖwZôv‡bi fvj B‡gR †µZv‡`i g‡bi g‡a¨ 
M‡o †Zvjv| KiY fvi B‡gR ev fveg~wZ© M‡o Zzj‡Z cvi‡j fwel¨r evRvi m„wó nq I eZ©gvb evRvi e„w× Ae¨vnZ 
_v‡K| G QvovI fvj B‡gR †µZv‡`i mn‡R H c‡Y¨i cÖwZ Av¯’vI e„w× cvq|  

cÖmvi wgkªY (Promotional Mix)  
AvaywbK evRviRvZKiY e¨e¯’vcKMY Zv‡`i cÖmvi j¶¨ †cŠQv‡bvi Rb¨ †Kvb bv †Kvb gvÎvq mKj cÖmvi Kvh©µ‡gi GKwU 
mgwb¦Z c×wZ e¨envi K‡i _v‡Kb| we‡kl we‡kl cÖmvi j¶¨ Abyhvqx evRviRvZKiY e¨e¯’vcK cÖmvi c×wZi †h †hŠM 
wba©viY K‡ib Zv‡K cÖmvi wgkªY e‡j|  

Philip Kotler cmvi wgkª‡Yi msÁvq e‡jb †h, ÔweÁvcb I evRviRvZKiY D‡Ïk¨vejx AR©‡bi Rb¨ GKUv †Kv¤úvbxi Øviv 
e¨eüZ weÁvcb, e¨w³K weµq, weµq cÖmvi I Rbms‡hv‡Mi GKwU wbw`©ó wgkªYB n‡”Q cÖmvi wgkªY|  

Avevi Patric E. Murphy Ges Ben M. Enis e‡jb †h, cÖmvi wgkªY e¨w³ weµq, weÁvcb, weµq cÖmvi, cÖPvi I 
Rbms‡hv‡Mi mswgkª‡Y MwVZ|  

Zvn‡j Dc‡ii Av‡jvPbv †_‡K †`Lv hv‡”Q †h, evRviRvZKiY cÖmv‡ii †h Dcv`vb¸‡jv Av‡Q (weÁvcb, e¨w³K weµq, 
weµq cÖmvi, cÖPvi I Rbms‡hvM) Zvi GKwU wbw`©ó †hŠM I mgb¦q mva‡bi gva¨‡g GKwU †Kv¤úvbx Zvi evRviRvZKiY 
Kvh©‡K ev¯—evwqZ I mvdj¨gwÛZ K‡i †Zvjvi †Póv K‡i Zv‡K cÖmvi wgkªY e‡j|  

cÖmvi wgkª‡Yi Dcv`vbmg~n (Elements of Promotional Mix)  
mg‡qi cwieZ©‡bi mv‡_ mv‡_ cÖmvi wgkª‡Yi Dcv`vb mg~nI wewfbœ mg‡q cwigvwR©Z I cwiewZ©Z n‡q‡Q| Zvic‡iI cÖmvi 
wgkª‡Yi Dcv`vb KqZv Zv wb‡q GLbI gZ‡f` Av‡Q| A‡b‡K g‡b K‡ib cÖmvi wgkª‡Yi Dcv`vb 4 Uv Avevi A‡b‡Ki g‡Z 
Gi Dcv`v‡bi msL¨v 5wU| Avgiv GB †k‡lv³ gZUvB AvaywbK I MÖnY‡hvM¨ gZ wnmv‡e MÖnY Kie| Zvn‡j cÖmvi wgkª‡Yi 
Dcv`vb `vov‡”Q wb¤œiƒc-  
* weÁvcb (Advertising)  
* e¨w³K weµq (Personal Selling)  
* weµq cÖmvi (Sales Promotion)  
* Rbms‡hvM (Public Relations)  
* cÖPvi (Publicity)  

cÖ‡Z¨K evRviRvZKvix cÖwZôvbB Dc‡ii cÖmvi †KŠkj¸‡jv †_‡K †h †Kvb GKwU ev cÖ‡qvRbgZ wewfbœ †KŠk‡ji mgb¦q 
NwU‡q Zvi cY¨ ev †mev‡K †µZvi wbKU Dc¯’vcb K‡i Ges †µZv‡K wewfbœ †KŠk‡j cY¨ µq cÖjyä K‡i Ges GKB mv‡_ 
cÖwZ‡hvMxi cÖmvi †KŠkj‡K †gvKv‡ejv K‡i| Avgiv cieZx© cvV mgy‡ni Dci D‡jøwLZ cÖmvi wgkª‡Yi Dcv`vb¸‡jv 
Av‡jvPbv Kie| 
 

cv‡VvËi g~j¨vqb 
ˆbe©¨w³K cÖkœvejx  
1| cÖmv‡ii g~j D‡Ïk¨ wK? 
 (K) mZKx©KiY (L) AewnZKiY 
 (M) gybvdv AR©b (N) Dc‡ii †KvbwU bq|  
2| wb‡¤œi †KvbwU cÖmvi wgkª‡Yi Dcv`vb? 
 (K) cY¨ (L) g~j¨ 
 (M) weÁvcb (N) Dc‡ii me¸wj 
3| cÖmvi wK? 
 (K) cY¨ Drcv`b cwiKíbv (L) cY¨g~j¨ wba©viY 
 (M) c‡Y¨i eÈb Kvh© (N) cY¨ m¤^‡Ü Rvbv‡bv 
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2  c vV 

 
weÁvc‡bi cÖK…wZ (Nature of Advertising)  

� 

 

D‡Ïk¨  

 GB cvV †k‡l Avcwb- 

 5 weÁvc‡bi msÁv ej‡Z cvi‡eb| 

 5 weÁvc‡bi ˆewkó¨mg~n eY©bv Ki‡Z cvi‡eb| 

 5 weÁvc‡bi D‡Ïk¨vejx e¨vL¨v Ki‡Z cvi‡eb| 

 5 weÁvcb Kv‡R cÖavb wm×všÍmg~n eY©bv Ki‡Z cvi‡eb|  

weÁvc‡bi msÁv (Definition of Advertising) 
wecyj msL¨K m¤¢ve¨ †µZvi mv‡_ †hvMv‡hvM ¯’vc‡bi Rb¨ weÁvcb †KŠkj MÖnY Kiv nq| GB c×wZ‡Z †µZvi g½j 
mivmwi †hvMv‡hvM bv K‡i we‡kl we‡kl gva¨‡g Zv‡`i wbKU evZ©v †cÖiY Kiv nq| Av‡gwiKvi gv‡K©wUs mwgwZ weÁvc‡bi †h 
msÁv -D‡j L K‡i‡Qb Zv n‡jv, wbw`©ó D‡`¨v³v KZ©„K aviYv, cY¨ ev †mevi †h †Kvb cÖKvi A_© cÖ`Ë ˆbe©¨w³K Dc¯’vcb I 
cÖmvi'| A_©vr †µZv‡`i cÖfvweZ Kivi Rb¨ gyw`ªZ AvKv‡i, Qwe ev Mv‡b ev Ab¨ †Kvb Dcv‡q c‡iv¶fv‡e cY¨ I †mevi 
msev` A‡_©i wewbg‡q hLb Dc¯’vcb ev †cŠuQv‡bv nq, Z_b Zv weÁvcb bv‡g AwfwnZ nq| GB weÁvcb e¨eüZ n‡q Avm‡Q 
wLª÷c~e© wZb nvRvi mvj †_‡K| †ivg I MÖxK e¨emvqxivI c‡Y¨i KvUwZ evov‡bvi Rb¨ weÁvcb e¨evni KiZ| eZ©gv‡b 
weÁvc‡bi ˆewPÎ¨ †hgb †e‡o‡Q, gva¨gI bvbv iKg n‡q‡Q|  

weÁvc‡bi ˆewkó¨mg~n (Characteristics of Advertising)  

weÁvc‡bi msÁvi Av‡jv‡K Gi ˆewk÷¨¸‡jv wbæiƒ‡c Dc¯’vcb Kiv hvq- 

1| weÁvcb GKUv A_©cÖ`Ë cÖmvi gva¨g| GUv m¤úªPv‡ii Rb¨ weÁvcb`vZv‡K A_© cÖ`vb Ki‡Z nq|  

2| GUv cY¨ I †mevi ˆbe©¨w³K Dc¯’vcbv| †Kvb e¨w³ GLv‡b Dcw¯’Z †_‡K cY¨ ev †mevi msev` †µZv‡K Rvbvq bv|  

3| weÁvc‡bi D‡`¨v³v _v‡K| A_©vr †KD bv †KD weÁvcb cÖ`vb K‡ib|  

4| GUv GKgyLx †hvMv‡hvM| c‡Y¨i msev` †µZv‡`i Rvbv‡bv nq| wKš—z mivmwi †Kvb cÖZz¨Ëi †µZv‡`i KvQ †_‡K 
cvIqvi e¨e¯’v †bB|  

5| weÁvcb me©Î| †hLv‡b Ab¨ gva¨‡g †h‡Z cv‡i bv, †mLv‡bI weÁvcb †c‡Z cv‡i|  

weÁvc‡bi D‡Ïk¨vejx (Objectives of Advertising)  

weÁvcb GKUv kw³kvjx cÖmvi gva¨‡g| GKUv wbw`©ó mgqKv‡j GKUv wbw`©ó Uv‡M©U `k©K‡kªvZv I cvVK‡`i m‡½ GKUv 
wbw`©ó †hvMv‡hvM Kvh© Av`vq KivB n‡”Q weÁvc‡bi cÖavb D‡Ïk¨|  wb‡æ weÁvc‡bi D‡Ïk¨¸‡jv Av‡jvPbv Kiv n‡jv- 

1|   Z_¨ cÖ`vb (Promoting information) t weÁvcb GKUv Ab¨Zg D‡Ïk¨ n‡”Q †fv³v‡`i Z_¨ mieivn Kiv| GB 
Z_¨ bZzb cY¨ ev Zvi ˆewk÷¨ m¤ú‡K© n‡Z cv‡i| Avvi c‡Y¨i e¨envi †kLv‡bvi Rb¨I n‡Z cv‡i| G Qvov bZzb 
evRvi ev Pvwn`v m„wói Rb¨ cY¨ I †mevi Z_¨vejx †fv³v‡`i gv‡S cÖPvi Kivi Rb¨ weÁvcb cÖ`vb Kiv nq|  

2|   †µZv‡`i cÖ‡ivwPZ Kiv (Influencing the Customers) t cÖwZ‡hvwMZvg~jK evRv‡i cÖwZ‡hvMx c‡Y¨i e`‡j wbR 
cÖwZôv‡bi cY¨ hv‡Z †µZviv µq K‡i Zvi Rb¨ Zv‡`i‡K cÖ‡ivwPZ Kivi D‡Ï‡k¨ weÁvcb cÖ`vb Kiv nq|  

3|   ¯§iY Kwi‡q †`qv (To remind) t GKUv cY¨ m¤ú‡K© hv‡Z †fv³viv wPš—v K‡i I g‡b iv‡L †mRb¨ weÁvcb †`qv 
nq| †fv³v‡`i gb †_‡K †hb cY¨Uv nvwi‡q bv hvq, †m Rb¨B weÁvcb e¨envi Kiv nq|  

GB we‡kl D‡Ïk¨¸‡jv QvovI cÖmv‡ii D‡Ïk¨ wnmv‡e †h¸‡jv -D‡j L Kiv n‡q‡Q GB cv‡Vi Av‡M †m¸‡jvI weÁvc‡bi 
D‡Ïk¨ wnmv‡e we‡ewP©Z n‡e|  
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GB we‡kl D‡Ïk¨¸‡jv QvovI cÖmv‡ii D‡Ïk¨ wn‡m‡e †h¸‡jv -D‡j L Kiv n‡q‡Q GB cv‡Vi Av‡M †m¸‡jvI weÁvc‡bi 
D‡Ïk¨ wn‡m‡e we‡ewPZ n‡e|  

weÁvcb Kv‡R cÖavb wm×všÍmg~n (Major Decisions in Advertising)  
evRviRvZKiY e¨e¯’vcK hLb weÁvcb Kvh©µg Dbœqb K‡ib ZLb Zv‡K cuvPwU wel‡q ¸iyZ¡c~Y© wm×všÍ wb‡Z nq, hv wb‡P 
wP‡Îi mvnv‡h¨ eY©bv Kiv n‡jv- 

 D‡Ïk¨ w ’̄iKY 

ev‡RU wm×všÍ 

evZ©v wm×vš— gva¨g wbe©vPb

weÁvcb g~j¨vqb  
 

1| D‡Ïk¨ w¯’iKiY (Setting Objectives) t  cÖ_‡gB evRviRvZKiY e¨e¯’vcK‡K Zvi weÁvc‡bi D‡Ïk¨ wba©viY 
Ki‡Z nq| A_©vr GLv‡b Zv‡K c~‡e© M„nxZ Afxó evRvi| Ae¯’vb MÖnY Ges evRviRvZKiY weµ‡qi e¨vcv‡i M„nxZ 
wm×v‡š—i wfwË‡Z weÁvc‡bi D‡Ïk¨ w¯’i Ki‡Z n‡e| weÁvc‡bi D‡Ïk¨ hw` evRviRvZKi‡Yi mvgMÖxK †KŠk‡ji 
mv‡_ mvgÄm¨c~Y© bv n‡q Zvn‡j H weÁvcb †hgb Kvh©Ki nq bv †Zgwb e¨vcK †jvKmv‡bi m¤¢vebv _v‡K|  

2|  weÁvcb ev‡RU wm×vš— MÖnY (Setting Advertising Budget Decision) t  weÁvc‡bi D‡Ïk¨ wba©vi‡Yi ci 
cÖwZôv‡bi mvg_©¨ I weÁvc‡bi cwiKíbv Abyhvqx H weÁvcbwU cÖ¯—Z Ki‡Z wK cwigvY LiP n‡Z n‡e| c‡i Zvi 
GKwU ev‡RU ˆZix Ki‡Z n‡e| c‡Y¨i Pvwn`v‡K cÖfvweZ KivB weÁvc‡bi KvR| †Kv¤úvbx weµq j¶¨ AR©‡bi Rb¨ 
cÖ‡qvRbxq A_© weÁvcb Lv‡Z e¨q Ki‡Z Pvq| weÁvcb ev‡RU wba©vi‡Yi Rb¨ mPivPi PviwU c×wZ e¨envi Kiv nq| 
†m¸‡jv wb‡P ms‡¶‡c Av‡jvPbv Kiv n‡jv- 

(K) A_© e¨‡q mg_© c×wZ (Affordable Method) t GB c×wZ‡Z weÁvcb ev‡RU wba©viY Kiv LyeB mnR| GB 
c×wZ‡Z GKwU cÖwZôvb Zvi Avw_©K mvg‡_©i wfwË‡Z weÁvcb ev‡RU wba©viY Ki‡j Zv‡K A_© e¨‡q mg_© c×wZ 
(Affordble Method) e‡j|  

(L) weµ‡qi kZKivnvi c×wZ (Percentage of Sales Method) t hLb †Kvb †Kv¤úvbx Zvi e¨ZxZ wKsev m¤¢ve¨ 
fwel¨Z weµ‡qi GKUv wbw`©ó nvi‡K weÁvcb e¨q wba©viY Ki‡j Zv‡K weÁvcb e¨q wba©vi‡Yi kZKiv nvi 
c×wZ (Percentase of sales method) e‡j|  

(M) cÖwZ‡hvMx‡`i mge¨q c×wZ (Competitive Parity Method) t cÖwZ‡hvwMiv Zv‡`i weÁvc‡bi wcQ‡b wK 
cwigvY LiP Ki‡Q Zv wba©viY K‡i †mB cwigvY ev‡RU wbR weÁvc‡bi Rb¨ ¯’xi Ki‡j Zv‡K cÖwZ‡hvMx‡`i 
mgevq c×wZ (Competitive Parity method) e‡j|  

(N) D‡Ïk¨ I Kvh©wfwËK c×wZ (Objective and Task Method) t GB c×wZ wKQyUv RwUj Z‡e Ab¨ 
c×wZ¸‡jvi †P‡q A‡bK †ekx ev¯Íe m¤§Z| G c×wZ‡Z cÖ_gZ evRv‡ii KZUzKz Ask AR©‡bi †Póv Pvjv‡bv n‡e 
Zv wba©viY Kiv nq| Gici Zv AR©‡bi wbwgË Kx ai‡bi †KŠkj Aej¤^b Kiv n‡e Zv wVK Kiv nq| Ae‡k‡l 
†KŠkj mg~‡ni ev¯Íe cÖ‡qv‡M Kx ai‡bi e¨q n‡Z cv‡i Zv wn‡me K‡i weÁvcb ev‡RU cÖYqb Kiv nq|  
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3|   weÁvcb evZ©v wm×vš— (Deciding Advertising Message) t †KejgvÎ †ekx †ekx weÁvcb ev‡RU wba©viY 
Ki‡jB weÁvcb †_‡K Kvw´LZ j¶¨ AR©b Kiv m¤¢e bq| `yB wU cÖwZôvb GKB cwigvY LiP K‡iI A‡bK mgq 
†`Lv hvq GKwU cÖwZôvb Zvi j¶¨ Abyhvqx weÁvcbwU‡K e¨envi Ki‡Z cvi‡Q wKšÍz Av‡iKwU cÖwZôvb cvi‡Q bv| 
wewfbœ M‡elYv †_‡K †`Lv hvq †h GKwU weÁvc‡b †ekx A‡_©i †P‡q †hwU †ekx cÖ‡qvRb Zv nj m„RbkxjZv| 
m„Rbkxj †KŠkj Dbœq‡b weÁvcb `vZv‡K wZbwU avc AwZµg Ki‡Z nq, Avi Zv nj evZ©v m„wó, evZ©v g~j¨vqb I 
wbe©vPb Ges evZ©v cÖ‡qvM|  

4|   weÁvcb gva¨g wbe©vPb (Selecting Advertising Media) t mwVK mg‡q mwVK evZ©v mwVK †µZvi wbKU 
†cŠQv‡bvi Rb¨ mwVK gva¨g wbe©vPb Kiv AZ¨šÍ ¸iyZ¡c~Y©| †Kbbv cY¨ ev †mevi ˆewkó¨ Abyhvqx Zvi †µZvI wewfbœ 
ai‡bi n‡q _v‡K| wKš—z cY¨ Av‡Q †h¸‡jvi †µZviv mvaviYZ kn‡i emevm K‡i Avevi wKQy cY¨ ev †mevi †µZviv 
emevm K‡i MÖv‡g| Avevi wKQy cY¨ Av‡Q †h¸‡jvi †µZviv †ekxi fvMB Aí wkw¶Z ev wb¤œ we‡Ëi| G mKj Kvi‡Y 
mwVK c‡Y¨i Rb¨ mwVK weÁvcb gva¨g wbe©vPb Kiv AZ¨šÍ Riyix| Avgv‡`i †`‡k weÁvc‡bi me‡P‡q RbwcÖq 
gva¨g¸‡jvi g‡a¨ †Uwjwfkb, Le‡ii KvMR, †iwwWI Ab¨Zg| GQvovI AviI wKQy gva¨g Av‡Q †hgb- g¨vMvwRb, 
AvDU‡Wvi, mivmwi Wvd, B›Uvi‡bU BZ¨vw`| 

5|   weÁvcb g~j¨vqb (Advertising Evaluation) t weÁvcb cÖPv‡ii mv‡_ mv‡_ Gi Kvh©KvwiZv g~j¨vqb Kiv 
cÖ‡qvRb| A_©vr weÁvcb †h D‡Ïk¨ wb‡q cÖ¯‘Z Kiv n‡q‡Q †mB D‡Ïk¨ AwR©Z n‡”Q wKbv A_©vr j¶w¯’Z weÁvcb I 
ev¯Í‡e weÁvcb cÖPv‡ii c‡i ev¯Íe Ae¯’v GB `y‡qi g‡a¨ cv_©K¨ Av‡Q wKbv Zv †`L‡Z n‡e Ges cÖ‡qvR‡b ms‡kvab 
e¨e¯’v wb‡Z n‡e|  

 

cv‡VvËi g~j¨vqb 

ˆbe©¨w³K cÖkœ 
mwVK DË‡ii cv‡k (√) wPý w`b|  
1| bx‡Pi †KvbwU weÁvc‡bi ˆewk÷¨? 
 (K) A_©cÖ`Ë cÖmvi gva¨g (L) cY¨ ev †mevi ˆbe©¨w³K Dc¯’vcbv 
 (M) weÁvc‡bi D‡`¨v³v _v‡K (N) Dc‡ii me¸‡jv 
 
2| bx‡Pi †KvbwU weÁvc‡bi D‡Ïk¨? 
 (K) weµx Kiv (L) eÈb Kiv 
 (M) Z_¨ cÖ`vb (N) Dc‡ii me¸‡jv 
 
3| weÁvc‡b bx‡Pi †Kvb welqwU cÖKvk K‡i? 
 (K) cY¨ wewkó¨ (L) eÈb I g~j¨ 
 (M) mZK©xKiY (N) Dc‡ii me¸‡jv 
 

  



evRviRvZKiY bxwZgvjv 

BDwbU GMvi cvV-183 

 

 
3  c vV 

 
e¨w³K weµq (Personal Selling)  

� 

 

D‡Ïk¨  

 GB cvV †k‡l Avcwb- 

 5 e¨w³K weµ‡qi aviYv e¨vL¨v Ki‡Z cvi‡eb| 

 5 e¨w³K weµ‡qi ˆewkó¨ eY©bv Ki‡Z cvi‡eb| 

 5 e¨w³K weµ‡qi ¸iyZ¡ eY©bv Ki‡Z cvi‡eb|   

e¨w³K weµq ej‡Z Kx eySvq (What is Meant by Personal Selling) 

evRviRvZKvix ev we‡µZv I †fv³vi g‡a¨ wewbg‡qi D‡Ï‡k¨ hLb wØ-gyLx †hvMv‡hvM nq ZLb Zv nq e¨w³K weµq| 
Av‡gwiKvi gv‡K©wUs mwgwZ †h msÁv w`‡q‡Qb Zv n‡jv Ôweµq msNU‡bi D‡Ï‡k¨ GK ev GKvwaK m¤¢ve¨ †µZvi m‡½ 
AvjvcKv‡j †gŠwLKfv‡e c‡Y¨i Dc¯’vcbB e¨w³K weµq' (Personal selling is the oral presentation in a 

conversation with one or more prospective purchases for the purpose of making sales)| G msÁvi 
Av‡jv‡K †`Lv hv‡”Q †h, e¨w³K weµ‡q we‡µZv cÖwZôv‡bi cY¨ I †mev weµ‡qi D‡Ï‡k¨ e¨w³MZfv‡e mivmwi †µZvi 
Kv‡Q weµq Av‡e`b K‡i|  

e¨w³K weµ‡qi ˆewkó¨vejx (Features of Personal Selling)  

GKUv weµq ZLbB e¨w³K weµq n‡e hLb Zv‡Z wb‡æv³ Dcv`vb¸‡jv mshy³ _vK‡e- 

* mivmwi Avjvc 

* †gŠwLK Dc¯’vcbv 

* cY¨ m¤úwK©Z Dc¯’vcbv 

* e¨w³MZ cÖ‡ivPbvg~jK Dc¯’vcbv 

* wØ-gyLx †hvMv‡hvM 

* GK ev GKvwaK †µZvi Dcw¯’wZ 

* eµ‡qi D‡Ï‡k¨ 

e¨w³K weµ‡qi e¨vcK e¨envi †Kb nq †m m¤ú‡K© AewnZ nIqv `iKvi| Zv n‡j Avcbvi Rb¨ GB cÖKvi †KŠkj m¤ú‡K© 
wm×vš— †bqv mnRZi n‡e| ZvB Gev‡i Avgiv e¨w³K weµ‡qi ¸iyZ¡ m¤ú‡K© Av‡jvPbv Kie| 

e¨w³K weµ‡qi ¸iyZ¡ (Importance of Personal Selling)  

evRviRvZKiY cÖmvi Kvh©µ‡gi KwZcq †¶‡Î e¨w³K weµq Acwinvh© Ges A‡b‡K g‡b K‡ib †h, e¨w³K weµq A_©bxwZi 
MwZkxj Dcv`vb¸‡jvi GKUv Ges A_©bxwZi MwZkxjZv evRvq ivLvi †¶‡Î e¨w³K weµq AZxe cÖ‡qvRbxq B †R‡ivgx 
g¨vKv_x© D‡jøL K‡i‡Qb †h, Av`g ïgvixi cwimsL¨vb Abyhvqx Av‡gwiKvi cÖwZ `k R‡bi GKRb e¨w³K we‡µZv| G †_‡K 
e¨w³K weµ‡qi ¸iyZ¡ m¤ú‡K© Avi m‡›`n _v‡K bv| Avgiv Gi ¸iyZ¡ I f‚wgKv m¤ú‡K© GKUv Av‡jvPbv Avcbvi Kv‡Q Zz‡j 
aiwQ|  

1| †µZv‡`i cY¨ µ‡q mnvqZv t  †µZv‡`i we‡kl K‡i wkí c‡Y¨i †µZv‡`i Kv‡Q cY¨ m¤ú‡K© cÖ‡qvRbxq Z_¨vw` 
mieivn Kivi KvRUv e¨w³K we‡µZv K‡i _v‡Kb| ZvQvov, †µZv‡`i wewfbœ mgm¨vI mgvavb K‡i _v‡Kb| †µZviv 
A‡bK mgq wm×všÍnxbZvq †fv‡Mb| GgZve¯’vq c‡Y¨i †`vl-¸Y Zz‡j a‡i †µZv‡`i µq wm×všÍ MÖn‡Y e¨w³K we‡µZv 
mnvqZv K‡i|  



weweGm †cÖvMÖvg 

BDwbU GMvi cvV-184 

2| cÖwZôv‡bi cÖwZwbwaZ¡ t e¨w³K we‡µZv evB‡ii RM‡Z we‡kl K‡i †µZv‡`i Kv‡Q cÖwZôv‡bi cÖwZwbwa wn‡m‡e 
we‡ewPZ nb| Zuviv cY¨ m¤úwK©Z Z_¨ mieivn K‡ib, †Kv¤úvwbi cwjwm e¨vL¨v K‡ib Ges `i KlvKwl K‡ib| 
ZvQvov, †Kv¤úvwbi Kv‡Q Giv †µZv‡`iI cÖwZwbwaZ¡ K‡ib| cY¨ I †mev m¤ú‡K© Awf‡hvM Zuviv †Kv¤úvwb 
e¨e¯’vcK‡`i Kv‡Q wb‡q Av‡mb|  

3| evRviRvZKiY M‡elYvq Z_¨ mieivn t †Kv¤úvwbi e¨w³K we‡µZv me©cÖ_g cÖwZ‡hvMx cY¨, †KŠkj, `i BZ¨vw` 
m¤ú‡K© Lei cvq| Zviv G ai‡bi msev` †Kv¤úvwb M‡elK‡`i mieivn K‡ib| Gfv‡e cÖvß Le‡ii wfwË‡Z 
evRviRvZKvix h_vh_ wePvi we‡køl‡Yi ci h_vh_ e¨e¯’v mycvwik Ki‡Z cv‡ib|  

4| †KŠkjMZ cwiKíbv cÖYq‡b mnvqZv t e¨w³K we‡µZv ¯’vbxq Ae¯’v fvjfv‡e Rv‡b| †m Kvi‡Y Zviv ¯’vbxq evRvi 
`L‡j ev i¶vq Dchy³ †KŠkj m¤ú‡K©I fvj Rv‡b| ZvB GK GK Rb weµwqK weµq †KŠk‡ji GK GKRb 
cwiKíbvKvix wn‡m‡e Avwef©~Z nq| Zviv ¯’vbxq Ae¯’vi cwi‡cÖw¶‡Z evRviRvZKiY †KŠkj wn‡m‡e wK wK c`‡¶c 
†Kvb& †Kvb& †¶‡Î MÖnY Kiv hvq Zv evRviRvZKiY e¨e¯’vcK‡K mwVKfv‡e Rvbv‡Z cv‡ib| Gi d‡j evRvi cÖmvi 
†KŠkj wbe©vPb mwVK nq I evRviRvZKiY `¶Zv ev‡o|  

5|  cY¨ D™¢veb I Dbœq‡b mvnvh¨ t †fv³v ev e¨enviKvix‡`i mv‡_ mivmwi Avjvc K‡i e‡j we‡µZviv †µZv‡`i cQ›`, 
AcQ›`, Pvwn`v, AMÖvwaKvi BZ¨vw` m¤ú‡K© Rvb‡Z cv‡i| Gme Z_¨ e¨e¯’vcbvi Rvbvi d‡j †m †gvZv‡eK M‡elYv I 
Dbœqbg~jK KvR ïiy K‡ib| Gfv‡e bZzb cY¨ D™¢ve‡b I cyiv‡bv cY¨ Dbœq‡b we‡µZv mvnvh¨ K‡ib|  

 

cv‡VvËi g~j¨vqb 
‰be©¨w³K cÖkœ 
mwVK DË‡ii cv‡k wUK (√) wPý `vI t 
1| e¨w³K weµq wK? 
 (K) A_©cÖ`Ë cÖmvi gva¨g (L) ïay wjwLZ cY¨ Dc¯’vcb 
 (M) †gŠwjKfv‡e mivmwi cY¨ Drcv`b (N) Dc‡ii me¸‡jv 
 
2| †KvbwU e¨w³K weµ‡qi ˆewkó¨ bq? 
 (K) mivmwi Avjvc (L) wØ-gyLx †hvMv‡hvM 
 (M) GKgyLx †hvMv‡hvM (N) A_© cÖ`Ë gva¨g 
 
3| bx‡Pi †KvbwU e¨w³K weµ‡qi ¸iyZ¡? 
 (K) †µZv cY¨-µ‡q mnvqZv (L) cÖwZôv‡bi cÖwZwbwaZ¡ 
 (M) M‡elYv Z_¨ mieivn (N) Dc‡ii me¸‡jv 
 
 

 



evRviRvZKiY bxwZgvjv 
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4  c vV 

 

weµq cÖmvi, cÖPvi I Rbms‡hvM   
(Sales Promotion, Publicity and Public Relation)  

� 

 

D‡Ïk¨  

 GB cvV †k‡l Avcwb- 

 5 weµq cÖmvi Kx Zv ej‡Z cvi‡eb| 

 5 weµq cÖmv‡ii ˆewkó¨vejx eY©bv Ki‡Z cvi‡eb| 

 5 cÖPvi I Rbms‡hvM ej‡Z Kx eySvq Zv ej‡Z cvi‡eb| 

 5 Rbms‡hv‡Mi D‡Ïk¨ eY©bv Ki‡Z cvi‡eb| 

weµq cÖmvi ej‡Z Kx eySvq (What is Meant by Sales Promotion) 

Av‡gwiKvi gv‡K©wUs mwgwZ weµq cÖmv‡ii msÁv w`‡q‡Qb| †mB msÁvq ejv n‡q‡Q †h, Òweµq cÖmvi n‡”Q e¨w³K weµq, 
weÁvcb I cÖPvi Qvov H me evRviRvZKiY Kvh©vejx hv †fv³v‡`i µ‡q I wWjvi‡`i `¶Zv e„w×‡Z DØy× K‡i| †hgb- 
cÖ`k©bx, †kv, cÖ`k©b I Ab¨vb¨ AcÖPwjZ weµq cÖ‡Póv hv mvaviY iywU‡b c‡o bv (Sales promotion is those 

marketing activities, other than personal selling, advertising and publicity, that stimuate 

consumer purchasing and dealer effectiveness)  wdwjc KUjvi e‡jb †h, Òweµq cÖmvi n‡”Q cY¨ ev †mevi 
µq ev weµq‡K DrmvwnZ Kivi ¯^í-†gqv`x cÖPviYvÓ (Sales promotion is short term incentives to encourage 

purchase or sales of a product or service- Philip Kotler)| Zvn‡j †`Lv hv‡”Q †h, Ab¨vb¨ cÖmvi Kvh©µ‡gi 
cwic~iK wn‡m‡e weµq cÖmvi KvR K‡i Ges †µZv I wWjvi‡`i cY¨ I †mev µq weµ‡q mvgwqK fv‡e DØy× K‡i|  

weµq cÖmv‡ii ˆewkó¨vejx (Charcterstics of Sales Promotion)  

weµq cÖmvi wn‡m‡e wPwýZ n‡Z n‡j †h †Kvb cÖmvi Kvh©µ‡gi wb‡æv³ ˆewkó¨ Aek¨B _vK‡Z n‡e- 

1|  †h cÖmvi nvwZqvi e¨eüZ n‡e Zv `xN© †gqv`xfv‡e cÖ`vb Kiv n‡e bv| †KejgvÎ mvgwqKfv‡e e¨eüZ n‡e|  

2|  GB cÖmvi Kvh©µg mvaviYZ †h me cÖmvi c×wZ e¨eüZ nq bv, †m¸‡jv GLv‡b e¨envi Kiv nq| †hgb- webvg~‡j¨ 
cY¨`vb, we‡kl evÆv BZ¨vw`| 

3|  †Kvb bv †Kvb e¨w³ ev cÖwZôvb GB weµq cÖmvi Kvh©µg ïiy Ki‡e|  

4|  GB cÖmv‡ii e¨qfvi †Kvb GKRb e¨w³ ev cÖwZôvb enb K‡i|  

cÖPvi I Rbms‡hvM ej‡Z Kx eySvq (What is meant by publicity and public relation)  

†Kvb iKg mvsMVwbK D‡`¨vM QvovI GKUv cÖwZô‡bi cY¨ I †mevi msev` RbmvaviY Rvb‡Z cv‡i| †hgb- KvM‡R Lie 
†ei n‡jv †m, evsjv‡`‡k c¨vivwmUvgj U¨ve‡jU cÖ¯ÍzZKvix †Kv¤úvwb¸‡jvi g‡a¨ AgyK AgyK †Kv¤úvwbi U¨ve‡jU cy‡iv gv‡bi 
I cwigv‡Yi Jla Av‡Q| Avi AgyK AgyK †Kv¤úvwbi U¨ve‡jU wbægv‡bi| LeiUv G‡m‡Q evsjv‡`k miKv‡ii gvb wbqš¿Y 
†ev‡W©i KvQ †_‡K| GLv‡b GB †h †Kv¤úvwb¸‡jv AbyK‚j cÖPviYv †cj ev hviv cÖwZKzj cÖPviYv †cj Giv †KDB GB LeiUvi 
cÖKv‡ki D‡`¨vM †bqwb ev LiPI †`qwb| G ai‡bi cÖPviYvB cÖPvi bv‡g cwiwPZ| GB cÖPvi ev cvewjwmwU‡K GLb A‡b‡K 
Avjv`v †Kvb cÖmvi †KŠkj e‡jb bv| Zuviv Rbms‡hvM ev cvewjK wi‡jkvbm GB †KŠk‡ji Awa‡b M„nxZ GKUv ¶z`ªZi 
†KŠkj wn‡m‡e GB cÖPvi‡K †`‡Lb| Avevi A‡b‡K cÖPvi I Rbms‡hvM `y'†Uv‡KB Avjv`v Avjv`v cÖmvi †KŠkj ev cÖmvi 
Dcv`vb wn‡m‡e we‡ePbv K‡ib| Z‡e Dfq c¶B G `y‡Uv‡K ÔMY-cÖmvi' Kvh©µg wn‡m‡e AvL¨vwqZ K‡i‡Qb| ZvB Avgiv G 
`y‡'Uv GKm‡½ Av‡jvPbv KiwQ| Avgiv cÖ_‡g cÖPv‡ii msÁv †`e| Avgv‡`i D‡Ïk¨ n‡”Q wfbœ wfbœ fv‡e A_P GKwÎZ 
AvKv‡i GB MY cÖmvi Kvh©µg Avcbvi mvg‡b Zz‡j aiv| Zvn‡j †`Lv hvK cÖPvi Kv‡K e‡j|  



weweGm †cÖvMÖvg 
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Ò†Kvb †Kv¤úvwb ev Zvi cY¨ m¤ú‡K© †Kvb MYgva¨‡g msev` cwi‡ekbvi Øviv †mB †Kv¤úvwb ev Zvi c‡Y¨i †m cÖmvi 
Kvh©vejx P‡j hvi Rb¨ †Kvb D‡`¨v³v †Kvb A_© e¨q K‡i bv, Zv‡K cÖPvi e‡jÓ (Publicity is the activities to 

promote a company or its products by planting news about it in media not paid for by the 

sponsor)| GB msÁv w`‡q‡Qb wdwjc KUjvi| cÖPv‡ii g‡a¨ msev`, wdPvi ev †Kvb cY¨ m¤ú‡K© wjwLZ cÖeÜ BZ¨vw` 
c‡o| G¸‡jv Ab¨‡Kvb c¶ Zv‡`i wb‡R‡`i †jLvi ¯^v‡_© wj‡L‡Q|  

Ab¨w`‡K Rbms‡hvM ej‡Z cÖPvimn Ab¨vb¨ D‡`¨v³v wenxb cÖmvi Kvh©µg‡K eySv‡bv n‡q‡Q| wdwjc KUjvi Rbms‡hvM 
m¤ú‡K© e‡jb †h, ÒAbyKzj cÖPvi jvf, fvj ÔK‡c©v‡iU B‡gR' M‡o †Zvjv I cÖwZK‚j ¸Re, MíKvwnbx Ges NUbvi gyÛzcvZ ev 
wbqš¿‡Yi gva¨‡g bvbv ai‡bi RbM‡Yi m‡½ †Kv¤úvwbi fvj m¤úK© M‡o †Zvjvi KvR n‡”Q Rbms‡hvMÓ (Public 

relations is the building good relations witht he company's various publics by obtaining 

favourable publicity, building up a good corporate image', and handling or heading off 

unfavourable rumors, stories, and events)| Zvn‡j †`Lv hv‡”Q Rbms‡hvM GKUv e¨vcK aviYv hvi g‡`¨ mKj 
ai‡bi Kvh©vejx, hvi Rb¨ †Kvb A_© †KD cÖ`vb K‡i bv, Zv Aš—f©y³| ZvB A‡bK we‡klÁ †hgb wdwjc KUjvi, DBwjqvg 
†R. ÷¨vbUb mevB cÖPvi‡K Rbms‡hv‡Mi Ask wn‡m‡e †`wL‡q‡Qb|  

Rbms‡hvM D‡Ïk¨vejx (Objectives of Public Relation)  

Rbms‡hv‡Mi KZK¸‡jv mvaviY D‡Ïk¨ Av‡Q hv Ab¨vb¨ cÖmvi †KŠk‡ji D‡Ï‡k¨i mv‡_ wg‡j hvq| Avevi KZK¸‡jv we‡kl 
D‡Ïk¨ Av‡Q hv GB †KŠk‡ji gva¨‡gB †Kej AwR©Z nq| Avgiv GB Dfq cÖKvi D‡Ïk¨¸‡jv GKwÎZ AvKv‡i Avcbvi 
mvg‡b Zz‡j ai|  

* bms‡hv‡Mi cÖavb D‡Ïk¨ n‡”Q cY¨, aviYv, cÖwZôv‡bi Kvh©vejx, cÖwZôvb, †`‡ki RbMY Ges Ggb wK wbR RvwZ‡K 
cwiwPZ Kiv Ges A‡b¨i Kv‡Q MÖnY‡hvM¨ K‡i †Zvjv| 

* cÖwZôvb I Zvi cY¨ m¤ú‡K© †Kvb ¸Re ev wg_¨v cÖPviYv n‡j Zv cÖwZnZ Kiv|  

* RbM‡Yi Av¯’v AR©b Kiv| 

* cÖwZôvb I Zvi cY¨ m¤ú‡K© cÖPyi Z_v cÖKvk Kiv| 

* cÖwZôv‡bi fveg~wZ© M‡o †Zvjv| 

* cowZ c‡Y¨i Pvwn`v cybiy¾xweZ Kiv| 

 



evRviRvZKiY bxwZgvjv 
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cv‡VvËi g~j¨vqb 
ˆbe©¨w³K cÖkœ 
mwVK DË‡ii cv‡k wUK (√) wPý `vI| 
1| wb‡Pi †KvbwU weµq cÖmv‡ii ˆewkó¨ bq? 
 (K) `xN©‡gqv`xfv‡e Bnv‡K e¨envi 
 (L) ¯^í †gqv‡` Bnv‡K e¨envi 
 (M) †µZv‡K we‡kl myweav cÖ`vb 
 (N) Bnvi e¨qfvi †Kvb e¨w³ ev cÖwZôvb enb Ki‡e| 
 
2| bx‡Pi †KvbwU weµq cÖmvi? 
 (K) webvg~‡j¨ cY¨ `vb  
 (L) we‡kl Qvo 
 (M) Dcnvi cÖ`vb  
 (N) Dc‡ii me¸‡jv 
 
3| bx‡Pi †KvbwU Rbms‡hv‡Mi D‡Ïk¨ bq? 
 (K) RbM‡Yi Av¯’v AR©b  
 (L) cÖwZôv‡bi fveg~wZ© M‡o †Zvjv 
 (M) ¸Re ev wg_¨v cÖPviYv  
 (N) mivmwi cY¨ weµq|  
 



weweGm †cÖvMÖvg 

BDwbU GMvi cvV-188 

 
iPbvg~jK cÖkœvejx 
1| cÖmvi ej‡Z wK eySvq? cÖmv‡ii wewfbœ D‡Ïk¨mg~n we¯ÍvwiZ Av‡jvPbv Kiyb| 
2| weÁvcb ej‡Z wK eySvq? weÁvc‡bi wewfbœ D‡Ïk¨mg~n Av‡jvPbv Kiyb| weÁvcb Kv‡R cÖavb wm×všÍmg~n e¨vL¨v Kiyb|  
3| e¨w³K weµq wK? Bnvi ˆewkó¨¸‡jv D‡jøL Kiyb| e¨w³K weµ‡qi ¸iyZ¡ Av‡jvPbv Kiyb| 
 

msw¶ß cÖkœvejx  
1| cÖmvi Kx? 
2| cÖmvi wgkªY wK? Bnvi Dcv`vb¸‡jv wK wK? 
3| weÁvcb wK? 
4| weÁvc‡bi ˆewkó¨mg~n ms‡¶‡c wjLyb| 
5| weÁvcb ev‡RU wba©vi‡Yi c×wZmg~n ms‡¶‡c wjLyb| 
6| e¨w³K weµ‡qi ˆewkó¨¸‡jv wjLyb| 
7| weµq cÖmvi wK? Bnvi ˆewkó¨ wK wK? 
8| cÖmvi I Rbms‡hvM ej‡Z wK eyS? 
9| Rbms‡hv‡Mi D‡Ïk¨ Av‡jvPbv Kiyb|  
 

DËigvjv 
 
cvV- 1 t 1. (L) 2. (M) 3. (N) 
cvV-2 t 1. (N) 2. (M) 3. (N) 
cvV-3 t 1. (M) 2. (M) 3. (N) 
cvV-4 t 1. (K) 2. (N) 3. (N) 
 
 

 
 


