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g~j¨ wba©viY bxwZ I †KŠkj 
Pricing Policies and Strategies 

 

  

 

f‚wgKv  
cY¨g~j¨ wba©viY evRviRvZKvixi Rb¨ GKwU we‡kl P¨v‡jÄ †Kbbv †fv³vi Kv‡Q g~j¨ Aek¨B MÖnY‡hvM¨ 

n‡Z n‡e| ZvB g~j¨ wba©vi‡Y evRviRvZKvix we‡kl mZK©Zv Ges †KŠkj Aej¤^b K‡ib| GB BDwb‡U 

g~j¨ wba©vi‡Yi hveZxq Z_¨ Av‡jvPbv Kiv n‡q‡Q| GB BDwb‡U †gvU `yBwU cvV i‡q‡Q| cÖ_g cv‡V g~j¨ 

m¤ú‡K© aviYv, Gi D‡Ïk¨ Ges g~j¨ wba©vi‡Y †hme welq cÖfve †d‡j Zv‡`i m¤^‡Ü we Í̄vwiZ Av‡jvPbv 

Kiv n‡q‡Q| wØZxq cv‡V cY¨ gyj¨ wba©vi‡Yi wewfbœ c×wZ I †KŠkj¸‡jv we Í̄vwiZ Av‡jvPbv Kiv n‡q‡Q|  
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1  c vV 

 
cY¨g~j¨ wba©viY (Pricing Products) 

� 

 

D‡Ïk¨  

 GB cvV †k‡l Avcwb- 
 5 g~j¨ ej‡Z Kx eySvq Zv ej‡Z cvi‡eb 

 5 cY¨ g~j¨ wba©vi‡Yi D‡Ïk¨vejx eY©bv Ki‡Z cvi‡eb 

 5 cY¨ g~j¨ wba©vi‡Yi Dci cÖfve we¯ÍviKvix Dcv`vbmg~n wPwýZ Ki‡Z cvi‡eb| 

g~‡j¨i cÖK…wZ (Nature of Price) 
mvaviYZ †Kvb cY¨ ev †mevi `vg‡K Avgiv H c‡Y¨i ev †mevi g~j¨ e‡j _vwK| A_©vr †µZv I we‡µZv hLb `i 
Klv wKw¯—i gva¨‡g †Kvb cY¨ ev †mevi GKwU `vg ev g~j¨gvb w¯’i K‡i Zv‡K g~j¨ e‡j| wdwjc KUjvi g~‡j¨i 
msÁvq e‡jb †h, Òg~j¨ n‡”Q GKUv cY¨ ev †mevi Rb¨ avh©K…Z A‡_©i cwigvY (Price is the amount of 

money charged for a product or service-Philip Kotler) G wel‡q DBwjqvg †R ÷¨vbU‡bi aviYv n‡”Q 
ÒWjvi, †m›U ev Ab¨ †Kvb Avw_©K wewbgq gva¨g-G cÖKvwkZ g~j¨gvb‡K g~j¨ e‡jÓ (Price is value 

expressed in term of dollars and cents or any other monetary medium of exchange- 

William J. Stanton). GKRb †fv³v GKUv cY¨ †fv‡Mi gva¨‡g ev †Kvb †mev MÖn‡Yi gva¨‡g †h myweav †cj 
Zvi wewbg‡q †h cwigvY A_© `vZv‡K cÖ`vb K‡i Zv‡K g~j¨ e‡j|     

cY¨g~j¨ wba©vi‡Yi D‡Ïk¨vejx (Pricing Objectives)  

cÖwZwU e¨emvq cÖwZôv‡bi g~j j¶¨ ev D‡Ïk¨ n‡”Q †µZvi mšÍwó weavb I Zvi wewbg‡q gybvdv AR©b, GKwU 
cÖwZôv‡bi eZ©gvb I fwel¨‡Zi j¶¨ ev D‡Ïk¨ wK Zvi Dci A‡bKvs‡kB g~j¨ wbf©ikxj| Avevi mKj cÖwZôvbB 
GKB D‡Ïk¨ c‡Y¨i g~j¨ wba©viY K‡i bv| D‡Ï‡k¨i †¶‡Î †hgb Zv‡`i g‡a¨ wfbœZv Av‡Q, †ZgbB wewfbœ cÖKvi 
D‡Ï‡k¨i mgb¦‡qi †¶‡ÎI wfbœZv Av‡Q| Z‡e wbw`©ó D‡Ïk¨ ev j¶¨ Av‡Q hv mKj cÖwZôv‡bi †¶‡ÎB cÖ‡hvR¨| 
wb‡¤œ GKwU cÖwZôvb mvaviYZ †h D‡Ïk¨ wb‡q g~j¨ wba©viY K‡i Zv ms‡¶‡c Av‡jvPbv Kiv n‡jv t 

1| gybvdv m‡e©v”PKiY (Maximize Profit) t Avgiv c~‡e©B Av‡jvPbv K‡iwQ †h cÖvq mKj e¨emv cÖwZôv‡bi 
g~j D‡Ïk¨ n‡”Q gybvdv me©vwaKiY| cY¨ g~j¨ wba©vi‡Yi †¶‡Î hZUzKz m¤¢e gybvdv AR©b Kivi D‡Ïk¨ 
we‡klfv‡e we‡eP¨| j¶¨ wn‡m‡e gybvdv m‡e©v”PKiY AwaKvsk e¨emvqx‡`i cQ›`| G‡¶‡Î c‡Y¨i g~j¨ †ewk 
ivLv nq|  

2| cÖwZ‡hvwMZv †gvKv‡ejv ev cÖwZnZ Kiv (Meet or Prevent Competition) t mKj e¨emv 
cÖwZôv‡b‡KB Zvi cÖwZ‡hvwM‡`i †gvKv‡ejv Ki‡Z wewfbœ mg‡q wewfbœ ai‡bi g~j¨ †KŠkj MÖnY Ki‡Z nq|  

3| evRvi †kqvi e„w× Kiv ev A¶zYœ ivLv (Maintain or Increase Market Share) t †QvU ev eo me 
cÖwZôv‡biB GKwU ¸iyZ¡c~Y© D‡Ïk¨ n‡”Q †h †Kvb Dcv‡q evRvi †kqvi A¶zYœ ivLv Ges m¤¢e n‡j Zv e„w× 
Kiv| cÖwZôvb‡K cÖ_‡g KZUzKz evRvi eZ©gv‡b Zvi c‡Y¨i `L‡j Zv w¯’i Ki‡Z n‡e| hw` †m †`‡L †h, 
eZ©gvb evRvi AvKvi Zvi Rb¨ h‡_ó, Zv n‡j †m cY¨ g~j¨ Ggbfv‡e wVK Ki‡e hv‡Z Zvi evRvi wewNœZ bv 
nq| Avi hw` evRvi e„w× Kivi cÖ‡qvRb †eva nq, Zvn‡j cÖwZôvb †m †gvZv‡eK cY¨g~j¨ w¯’i Ki‡e|  

4| j¶¨w¯’Z gybvdv AR©b (Achieve Target Profit) t mvaviYZ gybvdv AR©‡bi GKgvÎ gva¨g n‡”Q g~j¨| 
ZvB g~j¨ w¯’i Kivi Av‡M wVK K‡i †bqv nq †h, Kx cwigvY gybvdv AR©b Kiv n‡e| A_©vr wba©vwiZ gybvdvi 
j¶¨ AR©b cY¨g~j¨ wba©vi‡Yi cÖavb D‡Ïk¨|  
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c‡Y¨i g~j¨ wba©vi‡Y cÖfvewe Í̄viKvix Dcv`vbmg~n  
(Factors Influencing Price Determination)  
†Kvb ai‡bi Qvo †`qvi c~‡e© Drcv`b ¯’‡j GKUv c‡Y¨i †h g~j¨ Zv‡K †eBm cÖwnm ev wfwË g~j¨ e‡j|  

�   cÖwZ‡hvwMZvg~jK cÖwZwµqv (Competitie Reactions) t  
eZ©gvb I m¤¢ve¨ cÖwZ‡hvwMZv we‡ePbv c‡Y¨i g~j¨ wba©vi‡Yi †¶‡Î LyeB ¸iyZ¡c~Y©| †h me †¶‡Î gybvdvi m¤¢vebv 
D¾¡j Ges mn‡R cÖ‡ek Kiv hvq, †m me c‡Y¨i fwel¨r cÖwZ‡hvwMZv cÖej n‡Z cv‡i| ZvQvov, mgRvZxq cY¨, 
weKí cY¨ BZ¨vw` †_‡KI cÖwZ‡hvwMZv Av‡m| GB cÖwZwµqv we‡ePbvq G‡b cY¨ gyj¨ w¯’i Kiv DwPZ Zv bv n‡j 
evRvi †_‡K DrLvZ n‡q hvIqvi m¤¢vebv _v‡K|  

�  c‡Y¨i cÖK…wZ (Nature of the Products) t 
Kx ai‡bi cY¨, cY¨Uv bZzb A_ev cyivZb, c‡Y¨i e¨envi ˆewkó¨ Kx BZ¨vw` Ab¨vb¨ A‡bK ˆewkó¨ we‡ePbv K‡i 
c‡Y¨i g~j¨ wba©viY Kiv `iKvi| wkí cY¨ I †fvM¨cY¨ `y'ai‡bi ˆewkó¨hy³ weavq g~j¨ wba©vi‡Yi †¶‡ÎI wfbœ 
welq we‡ePbv Kiv nq| Avevi †fvM¨c‡Y¨i g‡a¨ bvbv iK‡gi cY¨ Av‡Q| cÖ‡Z¨‡Ki †¶‡Î wfbœ wfbœ `„wófw½ 
e¨envi K‡i g~j¨ wba©viY Kiv nq|  

� Drcv`b ev µq LiP (Cost of Production or Buying) t 
c‡Y¨i Drcv`b e¨q ev c‡Y¨i µqg~j¨ c‡Y¨i g~j¨ wba©vi‡Yi gyL¨ we‡eP¨| †Kbbv c‡Y¨i g~‡j¨i gva¨‡g GB e¨q 
wbe©vn Ki‡Z bv cvi‡j cÖwZôvb †jvKmv‡b c‡o hv‡e| GB e¨‡qi mv‡_ gybvdv †hvM K‡i mvaviYZ weµqg~j¨ avh©¨ 
Kiv nq| ZvB Drcv`b e¨q ev µq e¨q Rvbv LyeB ¸iyZ¡c~Y©|  

� A_©‰bwZK Ae¯’v (Economic Conditions) t 
†`‡ki A_©‰bwZK Ae¯’v cÖejfv‡e c‡Y¨i g~j¨ wba©viY‡K cÖfvweZ K‡i| ZvB gy`ªvùxwZ, mg„w× ev g›`v, my‡`i nvi 
BZ¨vw` A_©‰bwZK Dcv`vb we‡ePbvq G‡b c‡Y¨i g~j¨ wba©viY Kiv `iKvi| †Kbbv, GB Ae¯’v c‡Y¨i g~j¨gvb, 
†µZv Dcjwä I m‡e©vcwi Drcv`b e¨q‡K cÖfvweZ K‡i|  

�  miKvix wewaweavb (Govt. Regulations) t 
cY¨g~j¨ wba©vi‡Yi mgq miKvix wewa-weavb we‡ePbvq Avbv `iKvi| †Kvb AvBbMZ eva¨evaKZv _vK‡j ev miKvix 
bxwZi cwicwš’ n‡j ev Ab¨ †Kvb wewa hv g~j¨‡K cÖfvweZ Ki‡Z cv‡i Zv we‡ePbv Kiv `iKvi|  

GB me Dcv`vb we‡ePbv Kivi g~j D‡Ïk¨ n‡”Q Ggb GKUv c‡Y¨i g~j¨ w¯’i Kiv hv †µZv‡`i Kv‡Q MÖnY‡hvM¨ 
n‡e| †mB mv‡_ †`‡ki A_©mvgvwRK I AvBbMZ †cÖ¶vc‡U cÖ‡qvM‡hvM¨ n‡e| c‡Y¨i g~j¨ wba©vi‡Yi mvgwMÖK a¨vb-
aviYvi ¯^”Q Dcjwä cÖ‡Z¨K Drcv`K ev we‡µZvi Rb¨ Avek¨K| GB aviYv wb‡q †m cÖK…Z c‡Y¨i g~j¨ wba©viY 
Ki‡e| c‡Y¨i gyj¨ wba©vi‡Yi c×wZ m¤ú‡K© ZvB Avgv‡`i cieZx© Av‡jvPbv|  

 

cv‡VvËi g~j¨vqb 
ˆbe©¨w³K cÖkœ 
mwVK DË‡ii cv‡k (√) wPý w`b| 
1| g~j¨ ej‡Z wb‡Pi †KvbUv eySvq? 
 (K) cY¨ ev †mevi †h †Kvb g~j¨gvb (L) cY¨ ev †mevi avh©K…Z g~j¨gvb 
 (M) cY¨ ev †mevi avh©K…Z Avw_©K g~j¨gvb (N) cY¨ ev †mevi e¯ÍMZ g~j¨gvb| 
 



weweGm †cÖvMÖvg 

BDwbU bq c„ôv-140 

2| c‡Y¨i g~j¨ wba©viY Kivi KviY Kx? 
 (K) j¶¨w¯’Z gybvdv AR©b (L) g~j¨ w¯’wZkxj ivLv 
 (M) evRvi e„w× ev A¶zYœ ivLv (N) Dc‡ii me K'wU| 
 
3| c‡Y¨i g~j¨ wba©vi‡Yi GKUv cÖavb D‡Ïk¨ n‡”Q- 
 (K) cÖwZ‡hvwMZvq bv _vKv (L) cÖwZ‡hvwMZv †gvKv‡ejv Kiv 
 (M) cÖwZ‡hvwMZv †_‡K cjvqb Kiv (N) Dc‡ii †KvbwUB cÖavb D‡Ïk¨ bq| 
 
4| c‡Y¨i g~j¨ wba©viY Kiv ¸iyZ¡c~Y© ejv nq GB Rb¨ †h- 
 (K) cY¨ g~j¨ GKUv evRviRvZKiY Dcv`vb (L) cY¨ g~j¨ Av‡qi cÖavb Drm 
 (M) cY¨ g~j¨ evRviRvZKiY KvR mnR K‡i (N) Dc‡ii †KvbUvB mwVK bq| 
 
5| c‡Y¨i g~j¨ wba©vi‡Yi we‡eP¨ welq wn‡m‡e wb‡Pi †KvbwU D‡jøL Kiv hvq bv- 
 (K) c‡Y¨i is I myevm (L) c‡Y¨i cÖK…wZ 
 (M) c‡Y¨i eÈb cÖYvjx (N) c‡Y¨i Pvwn`v| 
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2  c vV 

 

c‡Y¨i g~j¨ wba©viY c×wZ  
(Methods of Pricing Products)  

� 

 

D‡Ïk¨  

 GB cvV †k‡l Avcwb- 
 5 g~j¨ wba©viY c×wZi cÖKvi¸‡jv ej‡Z cvi‡eb 

 5  cY¨-g~j¨ wba©vi‡Yi wewfbœ c×wZi eY©bv Ki‡Z cvi‡eb 

 5  bZzb c‡Y¨i g~j¨ wba©viY †KŠkj eY©bv Ki‡Z cvi‡eb|   
 

wØ-PjKwewkó wPÎ  
`xN©w`b a‡i bvbv cÖwZôvb bvbv c×wZ‡Z Zv‡`i c‡Y¨i wfwËg~j¨ cÖwZôv K‡i‡Q| GB c×wZ¸‡jv we‡kølY Ki‡j 
Zv‡`i‡K wZbUv †kªYx‡Z wef³ Kiv hvq| GB wZbUv G¨v‡cÖvP ev `„wófw½ n‡jv- 

* e¨q wfwËK `„wófw½ ev G¨v‡cÖvP (Cost basd princing)  

* †µZv wfwËK `„wófw½ ev G¨v‡cÖvP (Value based Princing)  

* cÖwZ‡hvwMZv wfwËK `„wófw½ ev G¨v‡cÖvP (Competition based Pricing)  

GB wZbwU `„wófw½i g‡a¨ mvaviY KZK¸‡jv c×wZ Av‡Q| †hgb- e¨q-wfwËK `„wófw½i g‡a¨ †h g~j¨ wba©viY 
c×wZ¸‡jv c‡o Zv n‡jv hy³e¨q g~j¨, mg‡”Q` we‡kølY wfwËK g~j¨ Ges j¶¨w¯’Z gybvdv g~j¨| Avi †µZv wfwËK 
`„wófw½i g‡a¨ c‡o DcjwäK…Z g~j¨gvb g~j¨| GQvov, cÖwZ‡hvwMZvwfwËK `„wófw½i g‡a¨ c‡o Pjgvb nvi g~j¨ I 
mxjK…Z g~j¨| GKUv wP‡Îi mvnv‡h¨ c‡Y¨i gyj¨ wba©vi‡Yi wewfbœ `„wófw½i GKUv mgwb¦Ziƒc †`Lv‡bv n‡jv| G 
†_‡K Avcwb GK bR‡i c×wZ¸‡jv †`L‡Z cv‡eb| Gevi Zvn‡j G‡K G‡K c×wZ¸‡jv Av‡jvPbv Kiv hvK- 

 
 

hy³ e¨q c×wZ 

j¶¨w¯’Z gybvdv c×wZ 

-mg‡”Q` we‡klY c×wZ 

g~j¨wfwËK `„wófw½ 

Dcjwe×K …Z g~j¨ c×wZ  †µZvwfwËK `„wófw½ 

Pjgvb nvi c×wZ 

mxjK…Z `i c×wZ 

cÖwZ‡hvwMZvwfwËK 
`„wófw½ 

g~j¨ wba©viY c×wZ 

 
 

1| g~j¨ wfwËK `„wófw½ (Cost-Based Pricing)  

GB `„wófw½‡Z c‡Y¨i g~j¨ wba©vi‡Y cY¨Uv Drcv`b Ki‡Z I  evRviRvZ Ki‡Z †h e¨q Kiv n‡q‡Q Zvi wfwË‡Z 
c‡Y¨i g~j¨ w¯’i Kiv nq| GLv‡b c‡Y¨i Rb¨ K…Z e¨qB c‡Y¨i g~j¨ wba©vi‡Yi wfwË wn‡m‡e KvR K‡i| ZvB GB 
G¨v‡cÖv‡P cÖ_‡gB Rvb‡Z n‡e Drcv`b I Ab¨vb¨ Avek¨Kxq e¨q KZ Kiv n‡q‡Q| Zvi mv‡_ wba©vwiZ gybvdv †hvM 
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K‡i c‡Y¨i g~j¨ wba©viY nq| GB `„wófw½‡Z wZbUv c×wZ Av‡Q hv Av‡MB D‡jøL Kiv n‡q‡Q| GLb c×wZ¸‡jv 
we¯ÍvwiZ Av‡jvPbv Kie hv‡Z Avcwb c×wZ¸‡jv cwi®‹vifv‡e ü`q½g Ki‡Z cv‡ib|  

(K) LiP †hvM K‡i gyj¨ wba©viY (Cost-Plus Pricing) t g~j¨ wba©vi‡Yi mnRZg c×wZ n‡”Q LiP †hvM K‡i 
g~j¨ wba©viY| G‡¶‡Î Drcv`b Li‡Pi mv‡_ cwiwgZ gvK©Avc †hvM K‡i g~j¨ avh© Kiv nq| †hgb KÝUªvKkb 
†Kv¤úvwb¸‡jv Kv‡Ri †UÛvi Rgv †`qvi mgq cÖK‡íi †gvU Li‡Pi mv‡_ gybvdv wn‡m‡e cwiwgZ gvK©Avc a‡i g~j¨ 
cÖ¯Íve K‡i| †ckv`vwi cÖwZôvb¸‡jv mvaviYZ Zv‡`i Li‡Pi mv‡_ gvK©Avc †hvM K‡i g~j¨ wba©viY K‡i _v‡K| 
A‡bK we‡µZv e‡j †bq hv LiP co‡e Zvi mv‡_ wbw`©ó cwigv‡Y gvK©Avc †hvM K‡i g~j¨ wba©viY Kiv n‡e|  
gvK©Avc g~j¨ wba©viYwU e¨vL¨vi R‡b¨ GKwU mvevb Drcv`bKvixi LiP Ges cÖZ¨vwkZ wewµi cwigvY wb¤œiƒct 
cwieZ©bkxj LiP 10 UvKv 
¯’vqx LiP  3000,00 UvKv 
cÖZ¨vwkZ weµ‡qi cwigvY 50,000 (BDwbU) 

Drcv`bKvixi cÖ‡Z¨KwU mvev‡b LiP co‡e t  
BDwbU LiP = cwieZ©bkxj LiP +  

   = 10 + 
300000
50000   = 16 UvKv 

GLb aiv hvK Drcv`bKvix weµ‡qi Dci 20% nv‡i gvK©Avc †c‡Z Pvq| G‡¶‡Î Drcv`bKvixi cÖwZwU mvev‡bi 
gvK©Avc g~j¨ n‡e t 

gvK©Avc g~j¨ = 
BDwbU LiP

1-weµ‡qi Dci cÖZ¨vwkZ KraJet   = 
16 aJTJ

(1-0.2)
  = 20 UvKv  

Drcv`bKvix wWjvi‡`i wbKU †_‡K cÖ‡Z¨KwU mvevb 20 UvKvq weµq Ki‡e Ges cÖwZ GK‡K 4 UvKv K‡i gybvdv 
Ki‡e| Gici wWjvi Zvi gvK©Avc †hvM K‡i mvev‡bi g~j¨ wba©viY Ki‡e| hw` wWjvi Zvi weµ‡qi Dci 50% 
wiUvY© †c‡Z Pvq Zvn‡j Zv‡`i gvK©Avc g~j¨ n‡e 40 UvKv (20 UvKv + 40 UvKvi 50%)| Li‡Pi Dci G 
gvK©Av‡ci cwigvY 100% (20 UvKv)|  

(L)  mg‡”Q` we‡kølY (Breakeven Analysis) t mg‡”Q` n‡jv Ggb GKUv wgjb¯’j †hLv‡b †gvU Avq I 
†gvU e¨q mgvb| A_©vr †Kvb jvfI †bB, †jvKmvbI †bB| GB c×wZ‡Z evRvi Pvwn`v I c‡Y¨i e¨q Dfq 
Dcv`vbB g~j¨ wba©vi‡Yi wfwË wn‡m‡e e¨envi Kiv nq| mg‡”Q` we‡køl‡Yi cÖv_wgK c`‡¶c n‡”Q mg‡”Q` we›`y 
wba©viY Kiv| mg‡”Q` we›`y n‡”Q Ggb cwigvY cY¨ ev c‡Y¨i msL¨v †hLv‡b weµqjä Avq †gvU e¨‡qi mgvb nq| 
Z‡e G‡¶‡Î GKUv weµqg~j¨ Abygvb K‡i wb‡Z nq| GB Kvi‡Y wewfbœ weµq g~j¨ n‡j mg‡”Q` we›`yI wewfbœ 
n‡e| GB mg‡”Q` we›`yi Dci cY¨ weµq n‡j gybvdv n‡e, Avi Gi wb‡P cY¨ weµq n‡j †jvKmvb n‡e|  
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wPÎ t mg‡”Q` we›`y 

Dc‡ii wP‡Î †`Lv‡bv n‡q‡Q Kxfv‡e †iLvi gva¨‡g mg‡”Q` †ei Kiv nq| †gvU Avq †iLv hv ïbv Avq †_‡K ïiy 
n‡q‡Q Zv †gvU e¨q †iLv‡K †h we›`y‡Z †Q` Ki‡e H we›`y n‡jv mg‡”Q` we›`y| GB we›`yi †mvRvmywR wb‡P GKUv 
†iLv Uvb‡j †gvU Drcv`b †iLvi †h weµq Ki‡j cÖwZôv‡bi †Kvb jvfI n‡e bv ¶wZI n‡e bv| Gici hv weµq 
n‡e Zv †_‡K †Kej cwieZ©bkxj e¨q ev` w`‡j evKxUv me jvf|  

(M) j¶¨w¯’Z gybvdv c×wZ (Target Profit Pricing) : c‡Y¨i g~j¨ wba©vi‡Yi GB c×wZ‡Z mg‡”Q` we‡kølY 
e¨env‡ii gva¨‡g c‡Y¨i g~j¨ w¯’i Kiv nq| GB c×wZ‡Z †Kv¤úvwb cÖ_‡g w¯’i K‡i †h, †m wewb‡qv‡Mi Dci 
kZKiv KZ nv‡i gybvdv jvf Ki‡e| GB jvf ms‡hvRb K‡i c‡Y¨ig~j¨ wVK Ki‡e| Zvici GB g~‡j¨ cY¨ wewµ 
K‡i H j¶¨w¯’Z gybvdv AR©b n‡j KZ msL¨K cY¨ Aek¨B weµq Ki‡Z n‡e Zv w¯’i Ki‡e|  

2|  †µZv-wfwËK g~j¨ wba©viY (Buyer-Based Pricing)  
AwaK msL¨vq †Kv¤úvwb AvRKvj cY¨‡K †fv³v KZUzKz g~j¨evb e‡j cÖZ¨¶ K‡i Zvi wfwË‡Z c‡Y¨i g~j¨ wba©viY 
Av‡Q| ÔcviwmfW f¨vjy' g~j¨ wba©vi‡Y we‡µZvi LiP bq Ges †µZv wKfv‡e cY¨wUi f¨vjy m¤ú‡K© cÖZ¨¶ Ki‡Q 
ZvB cÖvavb¨ cvq|  

3|  cÖwZ‡hvwMZv wfwËK g~j¨ wba©viY (Competitive Pricing) 
GUv eûj cÖPwjZ `„wófw½| G‡¶‡Î †`Lv nq cÖwZ‡hvwMZvq wU‡K _vK‡Z n‡j KZ `vg ivLv hvq| G‡¶‡Î c‡Y¨i 
e¨q ev †µZv‡`i B”Qv †KvbUvB we‡ePbv Kiv nq bv| Z‡e mivmwi bv n‡jI c‡iv¶fv‡e GB we‡ePbv Av‡Q| Z‡e 
we‡ePbvi mgq cÖwZ‡hvwMZvq wU‡K _vKvi kZ©| GB `„wófw½‡Z `y'ai‡bi c‡Y¨i g~j¨ wba©viY c×wZ Av‡Q| GB 
c×wZ `y'†Uv n‡jv- 
 (K)  Pjgvb nvi c×wZ (Going Rate Pricing)  
 (L)  mxjK…Z `i c×wZ (Sealed Bid Pricing)  

 c×wZ `y'†Uv Gevi Av‡jvPbv Kiv hvK| 

(K)  Pjgvb nvi c×wZ (Going Rate Pricing)  
 GB c×wZ‡Z Ab¨ cÖwZ‡hvMxiv †h `v‡g cY¨ weµq Ki‡Q †m `vg‡K wfwË a‡i wbR c‡Y¨i g~j¨ w¯Íi Kiv nq| 

G‡¶‡Î †Kv¤úvwb ev cÖwZôvb cÖwZ‡hvMx `v‡gi mgvb, Dc‡i ev wb‡P wbR c‡Y¨i `vg w¯’i Ki‡Z cv‡i| †QvU 
cÖwZôvb¸‡jv eo †Kv¤úvwb¸‡jv‡K †ewk AbymiY K‡i| GB ai‡bi eo †Kv¤úvwb¸‡jv‡K †bZv wn‡m‡e wPwýZ 
Kiv nq| Giv hLb g~j¨ cwieZ©b K‡i, ZLb †QvU cÖwZôvb¸‡jvI Zv‡`i c‡Y¨i g~j¨ cwieZ©b K‡i|  

 GB Pjgvb nvi g~j¨ wba©viY c×wZ GB Kvi‡Y fv‡jv †h, Gi d‡j g~j¨ hy× eÜ nq I mw¤§wjZ cÖÁv cÖKvwkZ 
nq| †Kbbv mevB GKB cY¨ g~j¨ AbymiY K‡i| d‡j GKUv hyw³hy³ gybvdv mevB jvf Ki‡Z cv‡i| GKB 
wk‡íi Aš—M©Z mKj cÖwZ‡hvMxi g‡a¨ GB ai‡bi cY¨-g~j¨ wba©viY Ki‡Z †`Lv hvq|  

(L)  mxjK…Z `i c×wZ (Sealed-Bid Pricing)  
 GB ai‡bi g~j¨ c×wZ mvaviYZ cÖwZ‡hvwMZvg~jKfv‡e hLb g~j¨ cÖ`vb Ki‡Z nq ZLb e¨envi Kiv nq| GB 

c×wZ‡Z cÖwZ‡hvMx Kx g~j¨ w`‡Z cv‡i, Zvi Abygv‡bi wfwË‡Z c‡Y¨i g~j¨ w¯’i Kiv nq| G‡¶‡Î wbR c‡Y¨i 
e¨q ev Pvwn`v †KvbUvB we‡ePbvq Avbv nq bv| GLv‡b †Kv¤úvwb ev cÖwZôvb K›Uªv± ev Pyw³Uv †c‡Z Pvq| 
†m‡¶‡Î Zv‡K Ab¨ cÖwZôv‡bi †P‡q Kg `vgB w`‡Z n‡e| mvaviYZ †Kvb KvR cvIqvi Rb¨ †UÛvi ev `icÎ 
Rgv †`qvi mgq GB c×wZ‡Z c‡Y¨i g~j¨ w¯’i Kiv nq|  



weweGm †cÖvMÖvg 

BDwbU bq c„ôv-144 

bZzb c‡Y¨i g~j¨ wba©viY †KŠkjmg~n 
Now-Product Pricing Strategies  
1.  be cÖewZ©Z c‡Y¨i g~j¨ wba©viY (Pricing an Innovative Product)  
†c‡U›U msiw¶Z cÖK…Z be cÖewZ©Z c‡Y¨i Rb¨ †Kv¤úvwb evRv‡i mi †Zvjv bxwZ bxwZ ev evRv‡i †XvKv bxwZ 
AbymiY Ki‡Z cv‡i|  

evRv‡ii mi-†Zvjv g~j¨ †KŠkj (Market-Skimming Pricing)  
bZzb cY¨ cÖeZ©bKvix †Kv¤úvwb Zv‡`i c‡Y¨i R‡b¨ D”P g~j¨ avh© K‡i Ges evRv‡ii Av‡qi miUzKz Zz‡j †bq| 
Polaroid GB  me-†Zvjv g~j¨ avh©Kvix‡`i Ab¨Zg| GB †Kv¤úvwbi cÖ_g Zvr¶wYK K¨v‡giv evRv‡i Qv‡o ZLb 
hZ`~i m¤¢e m‡e©v”P g~j¨ avh© K‡i †Q‡owQj KviY bZzb K¨v‡givwU‡Z Awc©Z myweav ZLb ch©šÍ evRv‡i Pvjy †Kvb 
K¨v‡givq wQj bv| AZGe †h Aí msL¨K †µZv GB myweavwU †c‡Z PvBZ Zv‡`i GB m‡e©v”P g~j¨ †`qv Qvov Dcvq 
wQj bv| A_©vr D”P g~‡j¨ evRv‡ii GKwU wefv‡M K¨v‡givwU Pvjy KivB Spectra Gi D‡Ïk¨ wQj| cÖv_wgK 
weµ‡qi cwigvY Kg‡Z _vK‡j ZLb †Kv¤úvwbwU g~j¨ Kgvq Ges cieZx© g~j¨ ms‡e`bkxj evRvi wefv‡Mi R‡b¨ 
K¨v‡givwU‡K AvKl©Yxq K‡i †Zv‡j| bZzb Spectra K¨v‡givi †¶‡ÎI Polaroid GB A¨v‡cÖvPwU e¨envi K‡iwQj| 
c~e©Zb K¨v‡givwUi cÖvq wØ¸Y `v‡g Spectra evRv‡i Qvov nq| GK ePi ci, †Kv¤úvwbwU Spectra K¨v‡givi 
Av‡iv mnR I Kg `vwg ms¯‹iY evRv‡i Qv‡o hv bZzb evRvi wefv‡Mi R‡b¨ Dc‡hvMx nq| Gfv‡e Polaroid 
evRv‡ii wewfbœ wefv‡Mi mi Zz‡j m‡e©v”P cwigvY Avq K‡i| 

2. evRv‡ii †XvKv g~j¨ †KŠkj (Market-Penetration Pricing) t  
†QvU LiP jvfRbK evRvi wefv‡Mi mi-†Zvjvi D‡Ï‡k¨ D”P g~j¨ avh© Kivi e`‡j wKQy wKQy †Kv¤úvwb m~Pbv c‡e© 
evRv‡i Mfx‡i `ªyZ cÖ‡e‡ki R‡b¨ Kg g~j¨ avh© K‡i| Gi D‡Ïk¨ n‡”Q `ªyZ cÖPyi msL¨K †µZv‡K AvKl©Y Kiv Ges 
e„nËi evRvi Ask `Lj wbwðZ Kiv| Texas Instruments (TI) evRv‡i †XvKv gyj¨ wba©viYKvix‡`i Ab¨Zg| 
TI eo ai‡bi KviLvbv ¯’vcb K‡i, h_vm¤¢eKg gyj¨ avq K‡i| e„nËi evRvi Ask Rq K‡i| LiP Kgv‡bvi †Póv 
K‡i, LiP K‡g †M‡j Av‡iv g~j¨ n«vm K‡i| wKQy wKQy †Kv¤úvwb GB †KŠkjwU AbymiY K‡i, †ewk cwigv‡Y weµ‡qi 
R‡b¨ Zviv Kg g~j¨ avh© K‡i ev evÆv †`q| weµq e„w×i mv‡_ mv‡_ Zv‡`i LiP K‡g Av‡m, ZLb Zviv Av‡iv Kg 
`v‡g cY¨ w`‡Z cv‡i| KZ¸‡jv kZ©vax‡b evRv‡i †XvKv g~j¨ †KŠkjwU djcÖm~ nq| evRviwU AZ¨šÍ g~j¨ 
ms‡e`bkxj n‡Z n‡e hv‡Z Kg g~‡j¨ D”P evRv‡i cÖe„w× wbwðZ nq| weµq e„w×i mv‡_ mv‡_ Drcv`b I e›Ub LiP 
Aek¨B n«vm †c‡Z n‡e Ges wb¤œ g~j¨ †KŠkjwU cÖwZ‡hvMx‡`i `~‡i mwi‡q ivLvi R‡b¨ h‡_ó n‡e|  

 



evRviRvZKiY bxwZgvjv 

BDwbU bq c„ôv-145 

cv‡VvËi g~j¨vqb 
ˆbe©¨w³K cÖkœ 
mwVK DË‡ii cv‡k (√) wPý w`b| 
1| c‡Y¨i g~j¨ wba©vi‡Y KqUv `„wófw½ mvaviYZ AbymiY Kiv nq? 
 (K) 1 Uv (L) 2 Uv 
 (M) 3 Uv (N) 4 Uv 
 
2| mg‡”Q` we›`y †_‡K wK‡mi cwigvY Rvbv hvq? 
 (K) jvfRbK weµ‡qi 
 (L) †jvKmvb bvB Ggb weµ‡qi 
 (M) †gvU weµ‡qi Av‡qi 
 (N) jvf-†jvKmvb n‡e bv Ggb weµ‡qi cwigvY| 
 
3| cÖwZ‡hvMxi g~j¨ Abymi‡Y cÖavb †h myweav Zv n‡jv- 
 (K) mn‡R evRv‡i cÖ‡ek Kiv hvq 
 (L) †Kn c‡Y¨i mv‡_ A‡nZzK Ø‡›`¡ Av‡m bv 
 (M) c‡Y¨i evRvi `‡i mw¤§wjZ cÖÁv cÖKvk cvq 
 (N) c‡Y¨i evRvi `‡i w¯’wZkxjZv Av‡m| 
 
4| ïaygvÎ Drcv`b e¨q we‡ePbv Kiv nq †Kvb c×wZ‡Z- 
 (K) Pjgvb `i c×wZ 
 (L) DcjwäK…Z g~j¨ c×wZ 
 (M) hy³ e¨q c×wZ 
 (N) mxjK…Z `i c×wZ| 
 
5| ïaygvÎ †µZv‡`i gZvg‡Zi wfwË‡Z †h cY¨-g~j¨ w¯’i nq Zv‡K e‡j- 
 (K) Pjgvb g~j¨ 
 (L) DcjwäK…Z g~j¨ 
 (M) mxjK…Z g~j¨ 
 (N) cÖwZ‡hvMx g~j¨| 



weweGm †cÖvMÖvg 

BDwbU bq c„ôv-146 

 
iPbvg~jK cÖkœvejx  
1| cY¨g~j¨ ej‡Z wK eySvq? cY¨g~j¨ wba©vi‡Yi D‡Ïk¨vejx Av‡jvPbv Kiyb| c‡Y¨i g~j¨ wba©vi‡Y cÖfve 

we¯ÍviKvix Dcv`vbmg~n e¨vL¨v Kiyb|  
2| c‡Y¨i wfwËg~j¨ wba©vi‡Yi wewfbœ `„wófw½ ev G¨v‡cÖvP¸‡jv m¤^‡Ü wek` Av‡jvPbv Kiyb|  
 
msw¶ß cÖkœvejx 
1| g~j¨ wK? 
2| g~‡j¨i cÖK…wZ m¤^‡Ü Av‡jvPbv Kiyb| 
3| ÒcY¨g~j¨ wba©vi‡Yi GKwU D‡Ïk¨ n‡”Q evRvi †kqvi e„w× KivÓ- welqwU e¨vL¨v Kiyb|  
4| ÒcÖwZ‡hvwMZvg~jK cÖwZwµqv Ges †`‡ki A_©‰bwZK Ae¯’v c‡Y¨i g~j¨ wba©vi‡Yi cÖfve we¯Ívi K‡i|Ó GB 

K_vwU e¨vL¨v Kiyb|  
5| mg‡”Q` we‡kølY Ges j¶¨w¯’Z gybvdv g~j¨ wba©viY c×wZ `ywU Av‡jvPbv Kiyb|  
6| bZzb c‡Y¨i g~j¨ wba©viY †KŠkj wnmv‡e evRv‡ii mi‡Zvjv g~j¨ †KŠkj e¨vL¨v Kiyb|  
 
 

DËigvjv 
cvV-1  t 1.(M)   2.(N)   3.(L)   4.(L),  5.(K)| 
cvV-2  t 1.(M)   2.(N)   3.(M),   4.(M)   5.(L)| 
 


