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Gaurav Akrani ICT9, “Production management means planning, organizing, directing and
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Rastogi @9 S, “The management of transformation process of input into output is
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Buffa ¢, “Production management deals with decision making related to production
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Stanton, Etzel & Walker @9 C®, “Good/Product is a set of tangible physical attributes
assembled in an identifiable form to provide want-satisfaction to customers.” IR, “Ga3 A
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Philip Kotler €5 TS, “A4 product is anything that can be offered to a market for attention,
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