A AT R | 9P

Product Distribution Channel B

?ﬁl’ﬂ (Introduction)
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Product Distribution Channel: Concept, Classification
and Functions
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o IO B llfeT FHTE LIFe FACS AT
I AN Smly/ e T FACS AR
% gelifera fafeir Fre “HEw; ©ae

o I geifera FRfAfeT I FACS AR |
4T * (Keywords) A |

% AT B AT K1t (Concept of Product Distribution Channel)

AT-BroAWE @ RTereT AfSHIaTE Y12 eFTed Y 6 gelifer FwifFe Prare fre =7 | o
e e Fratsa W 35 gelifer Raas Frale = [ wweed Praeet e siwrey | 36+
Felife] TR Frae oy 7wt Kool Fraecs el gelfte w6 | e T e, Rasia e
e, [Awromg e Mwmor Sosif 359 goifer 77T geifie & I+ e [T @E A0
SR WA [T (B A0 AT | W @A 0B SFOACT o107 (o FAS 21233 Il YBAT
FIAMWR TN T Tt A WS (e 9y 27 | TR, e AfSHT 357 onfera Twoona
(feera, AfT=iss, #1131, LG A ToRIfr) AT P ARSHIT AT TIANE TSI I ST
FACS A TR |

% &R Fegst (Definition of Distribution Channel)

TAMCE W6 (A GO (OS] Il (IRAIHIR 75 Aol oMefeaia dicer feaifers @3 sfeelya Mfersian
THGLEA M e UG AT AfSHITT TNBCF I% el I 27 | 376 Qenfer' fster erenfer” (Marketing
Channel) Stre #ffow | *6d7 Tedire =7 T (SM&F (S & | BI% TeAlme Aoy Tomd *~fe
(SIG [P0 F TR T4 TR, OO AW (SIS W[ TAWME JIAT Sy 7 7 T | A 707
Teenfre sy MRTgT IR AT AN (OIFR s (Nfera (e eI T A | TAMER STF ATOT
(SIS TS #0f7 (M0 T TI9T 7 | I TRAMBE I+ Qelifers gt fre =7 |

5 gelifer eieer [Rfeg e Koy et awig Feaces-

W. J. Stanton RelR (@ 1%t QWiF SRS ©f 2@, “A channel of distribution for a product
is the route taken by the titile of the products as it moves form the producers to the ultimate
consumers or industrial users.” IR TAMTSRE FF6 zC© age (orel 1 -
FREYFFN/FAFAINT AT AT VSN F9 (@ AL G AT T, ©F2 GO AT I+
entfe] ey wfefze T4 =7 |

Skinner @9 TS, “A marketing channel (sometimes called a channel of distribution) is a
group of interrelated individuals or organizations that direct the flow of products to
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consumers.” SR Roaeelfer (FAE B9 Qolifer @M =F) Tl AT HlFe wfe Qv
AfSHITR A2 IAT (SreTna 66 #1ely Tifecy (e e fcaifers s |

Philip Kotler & Gary Armstrong 4< NS, “Marketing channel (or distribution channel)- a
set of interdependent organizations involved in the process of making a product or service
available for use or consumption by the consumer or business buyer.” SR I geiife] TC=

AT TSN MoPTEd @G wer, IR e A1 APNRE GRARFRNWE G ofly A T
TR AT (O AT FACS A A |

I QelfeTa ST (ATF T A (T,

" I Nfel TOrST AR TRAWCERA [T QM@ BT FAC;

» I N TR 28R FA0L;
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FICR 07 AT 2T | @ R ARE GIBIPL 0 T 07 Aielife] [ 7% eliferes o eenfer fZomae
RIS T = ACF | TOANH AfSraifTeigers HeRE Rae JIEE Aol e freq e
T feiiferd TR |
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e T T O ATE FRE e oM | S AW (STE T G FamifE A1 ererwed oy e
PR O 01 &elifeT 20T 7@ (Shortest) W3R ©F = TR (I FAE-
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T4 &iferm Sy / @9 (Objectives/ Importance of Distribution Channel)

Sfy IBLAT AN Te® A& AT AT TAw 3% eelifer ifde 2 A | Seoimas TesAifrs sty
(OISR TR B T 2T QT Ao N VIR | QRGNS (A FoPRTEA!T STt AMNC ([0 2[4y
G 9B o] IR O AT ©F 0 A w7 =CeT-

o.

FS TATI 7B 4 (To Create Place Utility): I St 38t I eefifer wrpef
YIB! AR | JRAROT TRAMC FCT (OIS QR TAMCTH 04 G I AR | I efiferst
TN AR GF QST TeA® #1007 O e (SISl ARG YA FACO AR | FCET
B LT FTS SATANCN 78 0% |

AT IS Aif® WF5© 47 (To Make Product Available): 3% &eifed <= Sy ZeeT
Or& @F AfGT T AlGE AT (TS 2T ©IF I T | AT LS ACHIRT AFS
(FSF 2ICF TIF] WA OFe (AF 4] @R I AGIAF a7 | I69 o7 (orema vifzmr
(TOIEE ANT (Foitrd TR 6T AT |

@ s 3@ ¥ (To Increase Sales): TSN It efecaifrer Jfa “NeAT TeoAMPa @4
Tfagret Tt 217 [R@w | o7 SR ToAmE (581 IF W TZAIARNME (0 IB9-577T
AfSPR T TR TG effSraifret it Fea efevis e Iface s ot e
A |

. I JT ZNW ¥4 (To Reduce Distribution Costs): TOFT N6 FIMHET I A6 297

(TR T LA STOT Sy | Y I6-77ZT ARSHT e 3% epelifer faeers I<rew 3%
G AP FANAT T T | ASASOFAT THS] TG AT YT I A6 (G 6
ey (ATRITT 78T |

¢ “f# " & A (To Increase Span of Service): TEFSIRI A9 AT AN v
LRI CTAT T B | TAMCIA 2I0F G el (] HIIAR Fl TIAT 7 | (ARY I ellfera
OIMACE FNJ (T AR FCF ACF |

(TSI ST & (To Achieve Loyalty of Customer): #Itei &S (@Foi Sierey 32 35+
efiferd oI GF el STy | AT 2if @ AR THR STl Afs (@R Sierey e
e Sf P! AT T |

7S AR 40 (Quick Delivery): 7167 e @32 FRFTOI (SIGIMA W6 (ATRITTF &7 5
2elifer efedt a1 T ATE | @ PR Qe TR KIS BT TGUeaeeld IF! F ATE | Aoy
THF Froed IRIF G AT (AT I (B ST (o T4 = |

JAE AT (Business Coordination): IR FEGT RGN & Seoamacs f[(feg
R IO AN FAC0 2T | TRAMCFT AFF 2I0F Q3 NI WK 9% | SRAMCFA 2ICF
elfer AT @FA ANIRT IS FF ACF | [T ATFF A0 @RI NGO SAMCHH
AR AT FIEMG 07 LelIfeTd ARPHIR T TS =0T (AT |

. efecafier 3% (To Increase Competition): 5+ eiifera smoan [fegens efewifrem 72

AR | Yo 4TSI ATfTE &t szeeareye! e FH0S 5T | Ol (SIS NSl Ay
A 8 S |
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So. AT FI%T (Extensive Distribution): 3% geife S(a @ Srm=y et e Afafy
LA 0 | LSO AFETT G JRAMO TeAM IF! 108 9e0© R | T A
REER o ored 7 [Fe IB9 70 | W4F AT TGFFAIQT WRCR T T=0e2
JEF wLe @ fqTEs 47 W T AT |

3. (SIET TERRYF(Customer Satisfaction): TS ATHF TSAMCEA ACY TR AN
A MWIAT W | T elfeffy N TrEeRaie die T AqE | (@Sl S
e, SIS, vifenl, Seel Teniv [Ramete Fae 3% goifed s 7996 Te @ |
efifeTar TSI B ST TLITH (SIS ST TS 7 2 |

5. Wif¥F SFSi(Financial Inability): 9w 9N 9GS @ @ (@I OHa IBT CF@
fifeq AR TP T AT | RO FCF, TATS ATz TP ISReTeFq[ AL S
@FIEE AF TN | 9F TP AEF THIIEAE!T @FPA 2o Aremieresa vy e
T | e Wi Srwss! g7 FI9 G e (@I I UZR TR W AT |

AT SACEHAR TGCT I AW (7,36 elife] IR @l Sy 2 »fely I GRT Ao AN
(@O 9T (SIS FICR AR T € OIS HEE Fel |

o eifers fifeq @ifd/#/Kiw (Different Types/Levels of Distributions Channel)

(I #TE T8 (Folq 0 #9y (fiferw o Fhe Mrifers g5 (Intermediaries)2Ter®
BAE @ =W 69 eelifer 2= (Channel level) | @To5F 2T 2[d7 35 MW 7 77 g Fress
TS = | GINE 2T TS 8 [OIE (SIS o7 BIer Il FE | A& ORINS ATSIF I6
LENfeTa ST FH | ©12 TAMS € (SIGR I+ LIfeTte Sae R/BF (AT AN W, ACE 07
efifeid 275 (Channel length)TITs wfefRe 1 &2 (9764 Qeliferd #1/@7 SR 3B 2ifer JeTe: v3
SEICEH

5. &orF I+ goifer (Direct Distribution Channel) €<%

2. S I59 geifer (Indirect Distribution Channel)

R AT 4R AR 3% elife] 7w 3 40

S, TSR I7 &elifeT (Distribution Channel of Consumer Products) €32

. TRggerens 3967 gefifer (Distribution Channel of Inddustrial Products)
AT F ST 6 e e o5 o-« R[ifve wieesar sar 2@ | W 35T et
/BT ST 3%+ geniferar qifelferer ST Far 2T |

S, oorF I+ &9ifer (Direct Distribution Channel)

Zeifer PR T TE TRAMS ©IF AAely [fad &y (T TUZIEAIRT AR 4= [F - O
e TR (SIS N6 Ay (MRER I I | dO5F BT IS FF (713 |
fegeiey TR (F@ @ QeI Tl IR A T | T PG G IR Teqfre
oy [ oFas dorT Al I AbeTN (AT AW | FIF I [UIS (SIS 6 41-
1T 1 RG-Sl (e Bea, O ¢F o eeliferd FIR T AE | FIF-ToAME ATy ZITH
I ST AR 410 0T WA (FRSAT To e AT G 1 (Sre e s Fraer »fely
R FACe AT | (OHTITT TRV TP (TIF TFFe PN Mail order businessdicT
“fafoe) feeat fery YoaT AISITR T el cere i 36 i f[fe sare #it | Siesie
(ST S TR IR-*IT-T et @ (537 CHIT W (SN 76 FAA el
@ 902 | TARITTE!, SNWIA (MOF AT SFLETH, 8T @, B @ @y oy
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IR T e T @S A | Tk efspez (e [feg eweed B *irat afedy
FE AW A WA (SEME Fee R T (PR <t [ifes sie difeeld o/E
(Technical service)@THEH X G AT ANTS RTINS [FF6 TR FERAR F41 27
(STly GTERCE Ot MRS (31 7Y) | Ko 420 e q@eiifed IB0 O A7 HIIteet
YR G |

ATEArF 57 &olifeT (Indirect Distribution Channel):
() LA JIPNAWI 6 7 [T (Direct to Retailers) : FELFF Aoy AdAT 7 G011

)

Q)

)

TRAMHT ATH (OeR a0 wrifd [ife w4 787 =7 a1 | o ¢Fm 787 2eee ey
IR G WeTeEe ¢ AT AN 7F | @ FAAE (ore G Tesfifrs
ooy i Fare 20T TAMIE HerT AP L @ocer FoE Wt ire 'w
IR AT (AN (A Gy AR FYATHF O (T AT T | T AT W
gaea g HAfae a2 TeAmien ATEGR Preete wee (Fag Wi g (@
AoEE T Al | FRS A (F@e H FACA ACE A 4T 907, AT Y e fwean
TOR 7/ T61 ISR T (ACF 2147 Ry T R[S I A TR 789 27 41 |
ACE 7 | ATSRZR FERT T @ I TRAMCIA Ty AT FZS AR (AT - o Zea
TR YO AT 6 #oly [fer 1 | comyotaia TeAms Yol (MisamiRs e
F[IETS T T 9 (SIS Fid, FHF &Feel, AAPNRAE A4S Siva e 3
Sifew! IE (RIS 8 Sy «IFelt #e F419 Sraee Yo FPNHWA w0 el i
I | @ G T QAfECS NZ/[FMT (Jobber) TOT NurAgreNma @i qrew
T | I59 I I8 @ AR Qe R A B0 Sy Sy | SBT3
Tevs,[RPFE (apfes TREN ogeae, [RF5 8 AW TRAMS, Arod oANF -
@ICICE, et ¢orfr @E Tei agesiRs, oret Topft Yol IR 76
TR #Aely ey 03 A |

ABFRAMA NG T (Through Wholesalers): AW IW IF I @, (O AT YBAT
FTRmE 6 TP oy [ifE Far o9 o SekdieEe I SEeEd, Ol (o
AR TGTT 2947 THCF AIZT FACS A | QUFCE (T ST AP T 13T
[T 6 ARIRIR FACT IR AATRFE ©F 5T AR 0 [T FAC3 | FH Fq 106
(Lot) {oRT (AIPIWIF 1 (SIE 6 2197 IBCF ARG (AF NGRS (AT TRAWH FIK
OFFONT A FAT ST AP GRAVE @ BT JRRIT IR AT (94 AT
(e W, REAF A T (R @ B J[HFeid IR I | ST
TP TN 8 G AL AN JRAPIE -Teoie o REAR 28 AT I5
AAACS SRFAMT TBYE T 2ITS] ([@0E T | @ Sror o7 ollfe] IR2a FCET
TAMS ¢ Yol I SO TAF® = | @ Ao By FHigemrs A &2 TRT T
2 1, Rt sifene $Rers ¢ @ oy Aers | el e (ere et 9T 77
A= M [{&T (Through Distributors): ™ “teid CF@ 359 e 2T
IR AFCEAEC AF SRAMSE @ TSI oY IBR & (GeT Al AR A==y e
ACF | AR ToAMCEa a5 (ATF AT TR A Q3R ©F Pz (@weiw =6
G IR | (SMHITI0T IBCF (GG @ KA 5 ollfe] 4T T8 JI7© Z0o 3l I |
efSffea T KT (Through Agents): TRAMS 23T T LoAT VIR W6 AIA
Aoy @ 91 B3 fery afeffea g AgsE A1 Lpar SRR F36 A4y [Racm g
FCo AR | Afeffy Teomea A pfe Geoas e @ IhmitTr fefers Aemmmar
famfre e (AR, Yol MPITE A (Sre) N6 TR I | @ IR BICHCET
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AP @ Yo AT TACH 66 (ATF TR 20T TF FACS G [ | S IS
AFCTIAF T TS FCEH AT ©Iwd Teofre &t A1 ey F1ooNaT (Lumber) ferg
efeffea e e I A |

AT WAL (AT ™8 ORI R (F, I 2ellfer IRy &0 O A | Aeeha &Ppfo @
FASIATO fofereao aeifer oy eF@ 2re A4y | 1 Sl [Riqy &7 67 Fferes v
AR ABH guw @fire o e 1T | @ A6l Mg G gorF G TN 2T |

3% geiifea SR (Distribution Channel Functions)

AT BRAWCT AT AT 21T (ST AN I elife] Tio® AT 97 | T8 OFaae ToAvsd IR (Sre!
fifeq o 3% e T FSaRe T #It9 | 3% oo A4 IS T (SR FR =47 itz
R | a2el 3% eifer [fey e THE A8 wae | 3B difers wwegeld SR oy St 4

B1GIH

o.

O HFRQIR (Supplying Information): I&F AR NG [TY SFET SRR NIl 8
AL NI AR FE THFAPNA SRAWF G (Fo] TOA(F3 TR FCF AT |

&1 (Promotion): &R Ifaa & A4y 70 (Foitne WAR® 1 QR 2/°0) @0 eeaifoe
% epefiferar IR S Wik | wtel Rerw Ifaa wrewy f[foy sie azel ¢ sifavlerar 4
I% eelifer 4T FIer | GBS, (FIF Ay FHFe ek [Fearid oy Al ¢ dfeq
QTSTCITS FPIOT Lo 8 B Bl T5 AT A TG ASYS |

T YT (Contact): ST (Fo! SPIHF QI SIAF AT @A FIAWT IS 07
LTI I AP | G T A I8 FE @R W ERIMICTT N (@A 2feely [
I 0 AT |

. ANePTRYN (Matching): (&R IR SREIRT 2907 7@z 41, (13 21607 A5 AN (FOH

oG (ARt e QIR AT BIfRAIR AL NI FTATPAG T I5+ Feiferss srpsef e |
QG ST AR, AT 8 (FAFACT FIEETR I AT |
FCATST o (Negotiation): I ANIferd W1 AT NSl TBET SR FCFT 2T o7
@ S *SfIfeT AR NG JYIE FCA S | A Foly F© R, AL T F© (3,
@RI, PR (efredt met 2@ Tosi 9w A (@Feiwa A 3%+ Qelifers swomar st
Fo S QACE |

F&193%s (Physical Distribution): =7 Iffied R SHENETOFACR To  eFed
RGO Fe FQMET I elifed TGN e T ACF | (FOIWMA T AT TTFT IR
AT AN AR LA ATGF FI (ARG IS I QAT NG AN ST 2 |
QS (Financing): $ME @2 (SIS ¢ SRR 0 B AN eppsef s
FRIQCT oM FCE AT | SHAWCRT 297 QT @, S @ o107 [ vty @ 4 |
TRIF AFCS o) TR I (FOrd o TP TRAS! FACR | FCE T @R [
3fSqva gelq AR |

Jfe @t (Risk taking): I« ediferm worere [fog e T e I=7 I3 A0F | @7
N4y Acly Sif<Re i, oAy WepewEed Jif, S-siRul @9 @ A S i, ey
Toareee i Tonifn 2@ et | @ W I 3BT efe TR SeAe TN GF13 I5
FACS 27 |

. & emi¥ (Providing Services): SE® IS BONS I eIferd IWMRT SAWMSE, (SIS

QR e ool Ghl g IR | (Slemd @3 fifog s of ewiq w6 Tl
sifeAeTeT e WPTeR, (SN (SIS Ima eIy T 79 w0 Reecaa st 3w ez |
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FLCT I AT (T, I59 LT AT IS e TAWMEE [AF6 (AF (ST A JRILFIINNG N6 s{ely
BT | TS 8 (SIS WK (T ¥roT AT, GT Aol S0 T ellfe] HRITo! e |

AN GHFT ASTF 8 AT 57 AoNfer IR FA0Z AN w3
x IR A7 I RIF I oy |

@ T

T [R5 (AT FUIE (O I JRRFIIAG A6 267 (MR Ficer [eaifers g #itei Siferear
TWREET AT Eo© G I AFSHITTT ANBCE 3% Qelifer o1 =7 @B Qelifer o1y elfodiea 6
TP | TR AT IB eelIfer AT ST STAS FRAT A | ST ZCEAE FIers Sereart qfe,
sty R dife e, e 3w, 367 TR, CRR SR I, (@FoR STy wEe, Fo TRRAR,
TR T, dferairer I, e T@F 367, OFF T8 ¢ afeviar oIS I 7B
QollfeTcss ~141a AT B S 13T ©ieer Ol Tl A T AT @ AATATF o ollfer | SR, AT 47T
SRR I eNfeTeE gaft Siter St T AR TAT, (SIATATNT IB GeNifer (@A Tromdaafoiy,
ARSI IO ReFo TG 7607 tore W6 oMfew @A 27 @3z fasire Fgerei@ 59 el
QAT TRAMHI T B /TeAmFIa AfSffy ¢ fg-sifaitaa T fgena @er {6 2y
(R e =7 15197 A CRIA % aenfer e [(fey <@g Fs i 340 991 94 o2
TIREIR,ZPTA, @ICRIT B, ANGHRL, TS o, e 76+, NERF, I a2 8 G|t
aniq |

Fdj ANTIER THT-L. S

5 Tara #ieet B3 (V) fows frer-

S TRAME @ (SIER TR (TEIT RO IS I (67
F) Aely <) e
o) TTZITIAT 9) BSTI

Q| AT I elife] IR FAT T (@2
T) (SIEF IZ A9 AT (MR T <) TZIANTS AT AW STy

o) #fteire fogel 32 S & q) TSI &L I &)
O TS T (SIS R0 A Aoty Ry 07 02 & 35 Leliferd Teq 237
F) AT <) BT [P
HEDLS q) ARIHT
8| I ellfeTd MR IS (I ?
F) ALAE ) Teome
o) S AT v) e fqefesad
€| A N AR @ Aoy Rewyr (ArF Ifew?
%) afeffy srgmzemn ) I TFFAA
o) ST ) Srfefes TqrgreT
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Middleman: Concept, Characteristics, Functions and
Types

@ e

«q 2Ny CNTT A
o YT IR TICF LIl FACS AICE;
o T (IR CAMFIET ST RE;
o Y TN FRRARIT FACS /I3
o T AP LFRCIM I FACO ARCIN; QIR
o WYY AP YT @ FHeT JATS AT |

ooy 2T, oETae, ~oly Aleeroae |
4T * (Keywords)

= % T T7IFS 79T (Concept of Middleman)

= TN Ry @@ wLdNfores T4rg FETRmE SH%Re ReaTeit iy | 91 @9 9FmeE
-SRI IO 8 STy AIBE AT @NT (A, (N AWWE (SIS 776 TeF #/ely
R AT | @ 73 ST SRS AR TF AP FPT-T900e SefSrarg de K 3 =g |
ST I T e e R-Aifcend FT BRIR T I AT NG PN O OF Gh09
A, AT OS2ty TAM 0 1 6 AT TN FCF | TRAMIS (95 (ATF #Ael] 7@l I ST
@T o197 S«) (P I A (@GR 60 R 7 | SR IWSTF 2T THWF @ (SIS [T
A THITAIR BICS 678 AT |

AYRNS AT TAWFT AT AF ATS | NG (ST I JRFPN AT AF FoAfere e rsi-
Rt R | (AT TSIV OTE W0, AN(® (AT ANT IECT 2T (SIS TEN 0 | @7
(OIS AN I LA FroiT T TRAMCHA ATF QR WG 11 5 | AR, (SIS ATHS VH-
VAICE Sg® Sy AT AT A SR @I T 799 &7 1 | TAMS @ (SIS THF &
vy 3 [ifveyet 7@ 791 o @ @ifo e (I Afonia) Ten AT S04y IR AT FICS e
fifers e | ST e [ SeAmea o0y (ore a6 AR J7Z I | AL @01 2
TG AT | O TRAME @ (SIGF TR S I QIR AT g Al NP A1 27 |

I TN g ekl SlErd I ZCE:

Stanton 99 W09, “A middleman is an independent business concern that operates a link
between producers and ultimate consumers or industrial users.” ¥R GFGH TTF JIAR

T G0 T T AV A TAWTFIA 8 TS (SN AT R IIRFRACHR N4y @D
RO F1& 07 |

Etzel, Walker & Stanton @< S, “A middleman is a business firm that renders services
directly for the sale and/or purchase of a product as it flows from producer to consumer.”

BTG = B~ 53¢
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iR THFHIAT TR GF G0 T AfSHIT (T TAMS 8 (SIS T4y AT &1 5

A BEIBIET WO, * 9Fd et S f(feg 3o e sty ceaeiat | sitra ey
g3 AT JIGT A AW | @ JIAT WA G FRAT FfE A efeviT Semawiar
(SPIFRITE N7 IR IR I e | @7 IS 1 afetiomezs Tgaem T
sfafoe |”

AR AT ARTAFree T @, @[ (A A AfSDE T 8 figeegi 66 (A
AR @ FCE ©F (OIG AT JIIIFRNT 76 RGT I SIS TFAIADT 0T (NLAZIPRAT
vy TAME ICAE AR F@ ;ORI TR IAS FRTS! (R | SR IHNCET SoAms @ forg-
AfSHITa N SR I TAMeEd b (AF @xge FoE g afesirs 7wt R T
T FIE AT I | GO, ST gy efeditma Tesiifre 1y @ feem Teatzd e e
W 0 ST QAR B B Seeiteld a0 Rass Sea Ay <410 JEe! I3 A |

TIW@? t3f*®r (Characteristics of Middleman)
TFAPTAR NG 4TS f ST o1ty IB T4 T AT | ST STy W&fBpmg fmsmol-

" NGFIIIPT T AN T G T T Ao TS| € TAMCH WA [ZI I |

" g IS FPTCME A(EF JCF 2107 &F FA00 2 |

" TGFHPNA FAFe Aoy ferem wea wiaife safrewes M e b 7R 36 |

" BN A LA o0 G- NG FS Te© 7 92 A MRAF AF8 4qa A9y [0 Fe
|

" @ G N AL o1 Ry w1 2, I T W4T i aze T 17 |

THFIIART FERET (Functions of Middleman)
THF NI IR AL qFE THFHP TG AT | qTTN8 T8 IR e IR
ALY THFYE B NG AP T I AP | O (=l

o ez e Wgw e ARFE € PR (o bifzar
INFA A ST FCFT TTHA [FIANTE & SR A FHE
AR P ANE AW (ol | ANwA gmed | AT
T Ukl ERell
frewwad
@ v.3 THFIENTT FAT

. 77 ARRFA (Sorting out): THAE RGT-SHARA I AT AT AVCH T 2[of
IREZFT | @ A TGFIPN [oa TR H@ARQENE Ao e @dice ow
FE | IR QA T T4 20T R FFER 2607 (0P GO (SIS & QTG A0l {0& (& Tl
R FfoT =@ wer | FAwre ¢ W= (Extractive) iR Rerieaa (Fi@ I=igFae 20l 2w
AMCTFS! | ANBH O AR G dF8 TAIRA |

3. “fférgesa (Accumulation): TGEIIANET RIS IFCR eIy e FCH G2 CIITAT TGW FCH
L | QFT 20T @B PR ANEe SefrElire R ez [ow 3@ @ dfe
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AR 2 2T Jfesgoaad | THFIRAMoNT ST {27 He@R (ATF THGA #/l AW cofdl
A, TS FCI T (OIS W6 ey K Face i =7 |

©. fTe&sa (Allocation): 7 =Ifser TN Ael7-Tgwce F@ed S A 76 (Lot) ow w41
FECT T A OSHT | ARSI AT IR #60F FY 106 €06 Fd IR Yo JPAA
%5 7 A1 o1y [T I | ARSI G #1tend oot R die I @R ISR Sifmr
ST SFRE (=B (RIG #ACB Ay FIRAL A |

8. [y Afeereaad (Assorting): ARIFA €F2 T I (FOIF (TS B, AAANICE CTSF
AGCACHE, “Aely Alegroad’ &1 27 | [eiae Yoat A ArRFmacs bifgnl Sqal Aoy F7911R

TFIIART &1 (Classification of Middleman)

ool BRAMISIA AT ARSHINF2 I Leliferd Wy e TR fofere wre =7, as
ST AN TS (0L TGS T4F (T ARG AT T | AT (@PFIoItG S ey e w4r3-
T[T (FATS A2 | .0 T ord qmacs Bbfze T T 2R |

ESESISHIE]

el TEER &f i Sergr<ea sfefes Targe
v '

e

Jfearzs efsffa

=T @rEH

» iy effeffy

» FeifeIcd fcifers
efsfafy

= Sfaly AT Sty

» 9] IBABIAT

» AT efede

5@ v.0: TYFIENT |l

Y. WEE (Broker): WAE 3 P TUIHPM, @ (@o A Ko afsffy fzena sie@r
Rtre MR (TR dfoiy Fie F@ G ToF ATHIT A ENWE TPV TR I |
WIS Pl ZCETT (@7 @ RGO 04y 70 32 1 LT (T e M Fgreret
| T ©F Fed [T W (Brokerage) 2I¥ 192 A2 S S | AETH FFS
SOTIRT IS WATET ATH - (7 ®Y A< RPN IS IR | WA (ol a3 [Riarst T 0%4
T35 (AT QT BY GF ATH 6 (AT SR A AT Q2o FF |

X, T (Faria) : (@R TUIIENT Noam Faa@es «omay @ 21y ifeces afsffy 2w e
FICT 24y R I3 SIaCE FGAT A0 | ST ARSI #4ey [ewzq pfes 7wime wea g
(FoIF 5 A7 TfeTa T S I A1 | TG FHCER Fofare Fe I |
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o, T qiers (Commisssion Agent): (E TGEHIAA Ia fofere (ol ¢ Rrare
fSfY ZC AT TF-RET T M T SIMACE IR QST I67 =F | ALRNS @ T
TFAPTA AT oo7-Besiwiaa 96 (A0F e e oy gz @ [t (@ 996
FTIAC (IOIEE IRRAR I | NS CHed Ol (RT (FoR dfsffy Rema sy @ +99
nify &= T |

8. Jfeaize afeMfe (Del-credere Agent): @ fF IqZIPNTRA «d a7 [(feq e
TR (@S] FEF AT T (6T T AR 7A@ I3 | wdfR (@l fr
TS o AR S = O 7o NGFIPNA Rl Yo ARy FI0e 4y ACF | 93
fsfie nifty azeed [N SR AiRe Fhmee sfofie wme oy @R I s 61 |
fafere e T sAfveaeive e wifty @zt S 01 o e dfeffy e «iffbe |
Jrefe JfF G2 T IFEH THIHPNT (@ Ao FARFT (AT AT OF Y[ IAFT P
=T |

¢. NAWT (Auctioneer): (FF TR Wewwa oF @ wde o ofef iy e @ afe
ARSI AT TG AEH TFF [0 o7 Rewa wifrg aze F@ OF om0 |
Sremmie TfE et afediT @ @€ 2o AT | MR o FIeE & N e simw
Q2 I |

Y, QAIN-NIEF (Warehouse Owner): @ GIE BT S0 N I GPMNTI ATH O
e fEeide eae <oy enmere I AE Wiy a4z @ | e crier fefere oy
GAINET® FF AT T IR O GAI-TTFOGT e F(F | S GWIN-AeThE NTZIIIPTN
fera wifefre Fate 7T | oRl Wt 36 edifer JRRTAfsfay (Facilitating agency) &t
A FCE |

q. WERF (Underwriter) : WRRF e TGFHPTAN RO AT A (6F QHOGEG) CIAF A
Yooy fafea MTE a2 3@ | @ IRl ffoe @renfag [ s e/ e
TR MY Q2o TR A9 MRARS ©f IR I [GT s sl | W 717 eiia/aee@
e FaCe 1 ATt oY TRERS e wkiee ere/AeenR o o | e e
S IR IC OIS RARE o0 = | (T VI QZCIF Sy SO AT | 9T SAEE AR S
(Underwriting commission) FC #if%fos |

v. fFaifar @ TR «ier® (Clearing and Forwarding agent) : T3 o (A0 iely Smifay
A W O fFAfe Grers e W @ SO IS AWINERE AT 8% TGS
(Customs) SIBIRTST /e (R, TIRIG FEATHA W5 (AT~ LA (77, 93 o
S LI (Pnnapal)ﬁa?ﬁvmm@mm| TG, o7 I T T qrers st
T T | FEAIGR QUHCHT FOH NG INCE A T RO (@A3-AF T 267 Q2o F47,
TRE (@A 0T AT ©IeE 9T T4, $F GG A PIFel AN Fl, QTG
LG N@Z FA G ((I-IANF 7Y T4 397 SREE | 4T3 (S A AfeHT @2 AN
fFaifae @ TEmfEe quers e e F90e AN |

5. W% (Merchant): (& TIAPA ATNT TAMS A RTTFeF (6 (AF AT @ &S F
GRS A W6 TF AT TRGET I, OIF WHT 0T | oD PN Q4
Iy A, @O 217 TEF WL AN WA A T o0 FCF | A ¢ Yo [0
GRS AT NS |
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ToRTRITE I AT @, (@ (@ AfSHIT Sag T KA (@I THghadmag Cr Fee st 27 Jos
If¥F PET FRC I THBAIARE SANNSIT FRC | O ©OFF ey 493! fre 270 | 3o 9%
@A Sitaa a9 guaefy areitTs e [ies o e @) fog sifswe geaef
@ 9% fifea wiftg fre SorersT gam T 9f @ T 2@ Loar CHIER Mo 96 Rewa
T &ze 07 | SItHd @ P IBART IR 29 (@A o5 e 21 |

WW@?W 8 $F4 (Advantages and Disadvantages of Middleman)
F) TYIIPNNT 74 (Advantages of Middleman)

TRAMAFIGRT S R FIEH Fg S THIFRARR (W6 (R0 (T | A (5 @il oiema
AolT RS 0@ 96! TUBFRNmI F0g W 77 | e TR o107 TAM Y Ties
AE T S AT TR (G OTWT 99 TARRAN | @6 \THE TS, (SIS @ TS
JATS TGP AOFF IR ARFONL QSR [T I AE | TGFIERAQWE IR I
TesAwmee AIRY FRAT 21, A T AR QTGRS AT @y I AE | ey (e gt
(AF @3 Tl SCETHaT T =0 |

5. TeAMTRIRT uBI (*F (From the viewpoint of Producers): o e
ARG CF@ GIG SRS AR (FLA3 TIIFRQNIE ST [fToqaieT 2T 2@ |
THFFRIARCAT MG TS ©F #eF IS O (@ (@Fold A& HifRw,
g, oW, TI-FAel, AfSEIMMA o) Topfn) FTIE e AFCS AT |
TYEFRAIRNA CRAMTSRICE T ST oy, FICAT Al fear Tesime Sicd o6 Jface
RIS ICH ACF | ORIGT 2/ely [z =1 wifvy e SeAmeea I Seaaiees! =€) I
QITF | AT OF JIF (ATF O B BSFT WA FANS SATH, QAN OFACET NI
TR TAT IR T R NG For® TARP I8 I I eelfenice ewgel
SfFT T I AE | TGS S SISO % @02 w0 IB 496 SN
A T TR et I e ot | U=l TSR G @32 @R
LT Y ANAER WL ALAGF SN T I ACF | @ B A7 Sifzwr oar e
o) TFQ W (ATF A% T TS| T FCH | T A R @R T ) G
AT G Teemacs [fSTed Ry 8 ARCAINS! ¢ | ST 247 GR e TGS
&I SO AT @3 AW FINREE [ SAWSE IW (@I TPTE N0 AT, O
TR [fey €@ A e T ACF | TS TR FFSEI R BT
FA@ET 8 F0YH (@A AGREATETF Fer (2107 Bfre 2 AT | T TgFEFEeT
[PNET CF0G ST ¢r g AfST® T0@ (TR | T TR0 TAWCR (56 ©Iia ey
R Grarere! e ey i ATez |

3. (OIME R (At (From the viewpoint of Consumers): 4w TAMS el
TRoAME TS (SIS YT ] AR IR NEIRIANMA [0 (AT | T 530
AfFAMTE (PSMT TG IR WG FE TGEFRBIRNA | (FOR O STeiq
ST, Sifewt, ST SISt To5if ey N TUPFRIRMS @6 2T FACo AN,
(SU TGFIREPET (FoImd bifgal QIR gW @Al Aol FIRAR FAc0 I |
TGFFAFRA dLTe IR T T7E@ed I 40F | @ @9 oy [Kfeg owa
TSR ST AT TG B FACS ST A IB A FICH R B+ @fefifer
feraeers AT (SrSIa S YO 21907 AR FACS AN | ARIOT, AT T T ety
FRRAIR T (OISR (O (@ I T AE A O Q@i (e T F00
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RITST eMIT T | THFFRIQE AT GF ST #Iee &e 2liee (Mg Mo cereima
(oIt ey aifsAtere! e SiefeR | 2R (ol f[fve Fate (SeRl TERRIRma
o NSRRI T TR | AN FACT ICRGSIIAIAT (FIF AC02 AGIIFAIARIAR ST
I HACS AR |
0. ISR YRCF (AF (From the viewpoint of Society): ISETOH ST Jiae
A MR THFPFIANE TR SIS I AR | GF T WS (@907, s,
SRR @I PR P 9B 7R | TS @ TPHE 961 72 Feifelte
TR | fifeq TR TORSRARET WR-aRE (Underwriter) MA@ foraeer R
IR HER & AREAR T @A M 4eF | oMo ARG o I
TGFFEAREAN A SLAWC FSATO! 0T ST R A9y AW Jiawee FRrTwer w6 [
GreR WY Jface WRRS! I AT | RIS FFSRIAEE ANfes [Kfey R
IR P TG THACH A2 QT AR | A G AT 76T 20 Sl
ApF AL VTS TR W3R *RTSI ST T FPER STl ooz A1 s7ieer féigy
T AACE oI FACE |
8. WoMNa B (A (From the viewpoint of Transactions): I &elfe
CIRTACR AT PRI (0@ K0T SNl AT 503 | 3B eelifers Sroid @
RN ACAF I AR | fFOICT B ellfeT (+Temees IRYIZT 36, ©f ey foas s=ieay

T RCeTl-
foa-= a4
© A Tol T e
© g5 T — T —|
© > Tol T e

o v.3 ¢ 3% YNfeT [FeIT @FNmEa TR I I

Ttd o T O (@ TGFFEQIG A I Qollfe] (713 | O3 GG SRANFCE e
(SIER AL @A FA0e AR | o TRAMFE foF & (SFF A (o & 9
QAT FACS R | 9 E A S0 I8 lfed AT (T ZECR | O @ T
@R AT Z0oz 3| foqee T Tig fomaim 3% ganfer e crelicae
FACR G2 OF (@A SoeTo! AP FCT TR | AT THBFEARET (T IS
TAMTFIA G (ST TSAF T2 FACO Zro! ©IF Afer Sy ez |

) WW’T@?W (Disadvantages of Middleman):
. TOEIIAEE (@ %5 34 AR (@ O 2/ely B SRR FRC §UIS (O @ ey

G FAE |

R, VPR SRS TR 2I07F TR 7S ZCo A |

©. TAME 8 (SIER TR TGP FIST I 6T HIfeWT 8 (@RI ANG T CFG OF
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NGB SRS FHCT Ael] FHIAR TS 20O AN |
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DICAReY  CSPoIreel, R, TR e R 3% elfer

Distribution Channel of Consumer Products, Industrial
Products, Services and Agricultural Goods

@

Q A N S
o (O e fAfo T el FHCF QNS ST
fRIgT =ty 3% Qelfell GG FACS ARICI;
TR SITETTE I ATl I SO S0
IR AT TB eI W FACO AT ;R
JIRETACH FI el AT TR ST AT AT |

W%W Afstaf ar foetg, N3 [T, Yoar TR, afeffy, e =
(Keywords) S

E AT AFATOW R (AMFEIT T 187 F0a #Iteld 3% &elifer [ifeg aaw 2o +ita | Ffeoom

AT A T AT AL, WA [FZ 2[07 TP I 1 A 1 | RFoItelF Tvea afo 59
LNTTE AT ZCeTS (SITATAT Ty (5T ST /-8 ZCS AT | T =/l (SIS 76 (A=A &y
TOGTHA! THFIRA IZ© 2, YTF TOIICE OF06 F0F B I 2 | ey 3% Qeliferd Saomg @
AFACEN {0 SACEAST FT ZCl-

COMTATATT I &efifer (Distribution Channel of Consumer Products)
ATS FAAR (SR Gy (@ #10lf JIZe T OICF (S7oIely IeT T | (SIAT#Tel &y e oy forfiie
THF Sl NPT T T | -
) SaRiE e @eifer (Dircet Marketing Channel): T $309F TSR AR a1 w0
T TRAMEE 6 (AF TP (OISF IR 2607 (R 27 O (12 % JIZIE I
ASTEOFI T T | AN (T T FIPAT feens Testifre ey freraig i
Jreed e (Sie e it [Re 36 | s foram Mo @3 eifels @i =ce-

T AR > torE

@ v.0: A AreETeF ellfer

<) YBAT JPNAF NG 77 (Distribution Through Retailers): 77 3% elfFce a2 oAt
R ARTT FAT T, T SIF QF-BF [If*B B oA @1 27 | QAT 2oy SeAmsa 6
(AT YOI FPTNWA 75 A 2 | (SIS YBAT FPNAWA W6 (AF 21907 Meag 0 | ey
O I Nferd GG TCCeT (AT =CE-

TR AATeTRT M 45a IR » O
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%) SAZFA TP 8 YBAT JIANT NG 359 (Distribution Through Wholesalers and
Retailers): 509 (@ T LG ARG IACY AL ARBFIET FIARG AT (7T 27, 04T
@7 IB JIZICE AP PN 8 YBAT ARG NI I elife] T 2 | Q2T @ARY G2
AFR AP VYT AT, (T FC @FA I67 AIZNE 7-¥F [N 3% genfer aemr =3
QUFCATZIIEA TR TRAMCHT (5 (AT Aol] T I W3R ST Lo o 76 [fer
FE | (SERT LB JPNAW [0 (ATF T He@T 0K | G @For B9 <771 SAFroT 741
QCE[]‘_

el | ARSI G | o g p oS
5@ b.¢: LEAT QIR ARFIR [ TLCT IBT

v) sfefafs I feemitaa T 3BT (Distribution Through Agency or Dealer): E=~ifre =iy
T4 fsffa 1 T NN IB 4T 77, O @7 I e Afslfa qr fCaiieaa e
T I =W | G SRAMARIIR [ery [Raeey (A 1 R aE ACET A0E 7 93
T G fozr@e! AT | TReAMeIar QrerBea 2Itelid Reraeen Soi s e <t |

TR AT p| afsfsfa ar fomig srrdr »| oI

oa v.v: efsfafx 3t feam =TT e 3% |

8) ST 3t fEerar 8 LGt AT T %7 (Distribution through Agency or Dealer and
Retailer): TAMS ool T 1339, TRIT €I LGAT IPNH LI B 4 T, ©UF (T
3B HIZIE AT, GHIF @ Yo AP NG IBA0IZ] 9T 7 | G Foqes 3B 1wy
SRYE AT QFA Golifelis fom-w7 M8 eolifer @1 &7 | QT ST WiETeT AT Qreesd T
P I ACE | G 92 [T QI I08eT (AT ZCeTT

AR p  affefefy 31 e g=emdt > PRI | o

fo@ v.q: afeffx 3 e ¢ rar IR MG 35 |

5) Afsffy It fem, -kt I 8 LGl JPAF MG %9 (Distribution through
Agency or Dealer, Wholesaler, and Retailer): T=7Iwe =y T4« A3FR, STRIF 932 BT
TG AT I A =W, ©LF (T I%7 JRINE 23R T, TR @ Lo T
AT I I01 B | QR 51 & I 07 Tee AFE TR Q LeNfens vR-8a {2 gefifer
o1 =% | Gy W2 /TR 936 0w (AT 7

T afeffy a1 fGetia | 3@ > Lod1 IO

v
G
5

A 4

@ v.b: effsfafy 31 fGer, ~N133If, @ Lo TPTRF AT I5 |

fRrgroitea 3% &ifer (Distribution Channel of Industrial Products)
T e el] ST SRAMR Gy AT 27 R Ed & & 41 T AN, OIS Rgeiely 1 53913 1ely
AN | ST ST @ S{TeIF I eNfeTrs @y (il R | AFIS [IT-ATHF 354 &efifer (=5
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¥) TR B9 (Direct Distribution): SOV TIF (FIF THIFFEQAIN QGT TN 5078

AN IRRIRFRR 6 #1o) [FT F07 04T OF TP I8 “@fe 0T | RIS, oar
TFIXT @ IO A CF@ FAIA JILFFATT (6 [erg a1 =@ e | iy @3 omafen
OB TS (AT ZCE-

TRATATFIAT fogoItena (et
@ v.5: TR BT

¥) Fgeita AR TG 359 (Distribution through Industrial Distributors): 1% 357

M

FIZ TRAMT AT IRQTRIRIR W0 #1el] G I 71 | O™l Fgr=iteli® 2= seae
I(E @32 OIMA W0 7oy [ 36 | FEreiteis (@oRr R AREma W96 (A 6y
M@ 0 | ey foraa Trapes @3 ot I w4 2@ -

@ v.do: Mg “fI*Fa T4 3BT

ofefafs I R@m=m g IB9  (Distribution through Manufacturer's
Representative or Sales Office): ©F* JIZ TAMS ©fF fery Afefiy w=ar Reea-*a=
AT Al] G I | MLRTe THWE O 4FF famagel ISy IR & @ oS 92 I
ATF | (T I CF(q o RGT-= MR e #1ely [Ga e 0 N T, ETAT SRoAmwIaT
Yo QTECHT LI o107 [RGFT T | GF SAMFIAT GIHGIZA e T TS o, 7,
TgIfe Tofifn (AP B R R F900 AR W& Qrers e Face it | fora fwte
AT RS =-

A 4

Tl ] afeffaa ke smair |—p| E @itiR @t

om v.yy: afefafy 3t fae g g [ew

efeffy 3t Rera =t @ wAfaca=itea T<TT 3% (Distribution through Representatives or
Sales Office and Industrial Distributors): @& C%t@ Teowe oy fq@a-*rdl o2t
afefafe straper fga Afeem Fitg o7 offer | o # e @eima /=6 =y e
I | OF Y3 B9 [*8 3B elifer @1 =2 | (@ w1t 2y PRl ¢ afsfame g 390 &7 aaR
GFF T P G T CFCE @ I I A9 AR T | A e R
ArATErST 3 A | e 9o Neetem ey 2 siwfelt (it ZgE-

TeATEERT | efoffy ar Remm =y |—p|  FEorner Afts »| PETTR (ot
oq v.53: efeffyy f[arg *1er ¢ RegdaAmwa TG 95

(AT 2[t0F 3% &eNifer (Distribution Channel of Services)

JEMH I el SLAG ITFTS AT TCL3 AN 77 | FRAT 8 (AT TAMAFAIPS SIMd Gl 8
(AT (SIS FICZ AN 8 NZGETS] I (SIETR & PP TN 20 7 | (Sooel] @R
RIEITer IBCTR R CRIF JFEPTe TR 36 edifece A1t e =1 ey e[ 3% el
3 (Rew =0ETI-
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F) dorF JEeresae (Direct marketing): G @Y (IR RO, ORI ST @R
SRS | B2 QT el REGER & TR SRS G (FoF SATZeT Ao T | T A
T ST TR @R Sl (F0@ FAPIR %+ Lo e [ T4 | (T« 977 7T, ot

T, wigwere AR Tenifn | fewg forw e e = |

TR |l IREEEET
g v.y0: TR BT

<) afsfafea T %9 (Distribution through agents): G (@IF (FIF (F(@ AEFONI BT
A [@ACS AT | O3 afere [feg ORI o Srefver sime afsfafy W F@ e @

QAR T %+ fer afapifers = | @ feerem s, [Reve G, Giees sty 2o |

@ T @2 afsio (R Z0-

Tt |—p dfef iy —» e

@ v.38: afsfeg T 3%

ﬂjﬁ “[TIF I 2eEr (Distribution of Agricultural Product):
JIRETACH I 2T I @elfett e (e =eeTi-

gA->: IS > (SIS
gAA-R:  FIS > oA ftaFel— (oI
A-0:  FIS > AIEFIT —> Yo KTl —pCoT
YATT-8: TS —> TG/ AT > 13T —> Lol RFre—> (oreT
ANEA-¢: TIPS —> TG/ AT —> SAgong— AR —> Yo RiFor—> (ore
AAA-8: TIPS —> I GAFY —> K GAT — T/ T AT — (ST

TF AFCH S AP AR QT FOSE e AR FACS
K Fdew oAy ot i T e |

@ T

AYRES AT (ST T (@ AT %S 2, OIF (OMAF2Iely 1 = | (S A7 FARA gfolifer, YT
A TGCA; 2ZFIA AIPIA 8 YBAT NN e Afsfx v ferr qpaodia sty aAfeffy
3T f%eTq @ LodT FPTRT ey e gfsiafy r fGer, AESifa It @ Loar IPMAT TLTIIH
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