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f‚wgKv (Introduction) 
†fv³v‡`i mš‘wó weav‡bi Rb¨ evRviRvZKvix cY¨ ev †mev mieivn K‡i _v‡K| MÖvnK‡`i mv‡_ „̀k¨gvb m¤úK© 
’̄vc‡bi me‡P‡q ¸iæZ¡c~Y© Dcv`vb n‡jv ÔcY¨Õ ev ª̀e¨mvgMÖx| c‡Y¨i gva¨‡g cÖwZôvb MÖvn‡Ki mv‡_ m¤úK© ’̄vcb 

K‡i Ges †mB m¤úK© AÿzYœ †i‡L gybvdv AR©‡bi c_ cÖk Í̄ K‡i| †Kvb cÖwZôv‡bi cY¨ hw` MÖvn‡Ki Avkv-AvKv•ÿv 
I Pvwn`vi mv‡_ msMwZ iÿv Ki‡Z e¨_© nq, Zvn‡j †mB cÖwZôvb wech©‡qi wkKvi nq| MÖvn‡Ki cÖ‡qvRb †gUv‡bvi 
ÿgZvm¤úbœ cY¨ ˆZwi Ki‡Z n‡j †gŠwjK wecYb I cY¨-aviYv m¤ú‡K© cwi®‹vi Ávb _vKv Acwinvh©| G BDwb‡U 
cY¨ I †mevi aiY Ges Zv‡`i RxebP‡µi wewfbœ ch©v‡q evRviRvZKiY †KŠkj Av‡jvPbv Kiv n‡q‡Q| GB 
BDwb‡U †gvU QqwU cvV i‡q‡Q| cÖ_g cv‡V cY¨ I †mev m¤̂‡Ü aviYv, c‡Y¨i †kªYxwefvM, c‡Y¨i Í̄i I †fvM¨ cY¨ 
I wkí c‡Y¨i cv_©K¨ Av‡jvPbv Kiv n‡q‡Q| wØZxq cv‡V †fvM¨cY¨ m¤ú‡K© aviYv †`Iqv n‡q‡Q| GB cv‡V ‡fvM¨ 
c‡Y¨i ˆewkó¨, †kÖwYwefvM I wecY‡b we‡eP¨ welqmg~n e¨vL¨v Kiv n‡q‡Q| Z„Zxq cv‡V wkíc‡Y¨i msÁv, ˆewkó¨, 
†kÖwYwefvM I wecY‡b we‡eP¨ welq Av‡jvPbv Kiv n‡q‡Q| PZz_© cv‡V c‡Y¨i RxebP‡µi wewfbœ Í̄i Ges Gme 
ch©v‡q Dchy³ evRviRvZKiY †KŠkj m¤̂‡Ü we Í̄vwiZ aviYv †`qv n‡q‡Q| cY¨g~j¨ wba©viY wecYbKvixi Rb¨ GKwU 
we‡kl P¨v‡jÄ| †Kbbv †fv³vi Kv‡Q g~j¨ Aek¨B MÖnY‡hvM¨ n‡Z n‡e| ZvB g~j¨ wba©vi‡Y wecYbKvix we‡kl 
mZK©Zv Ges †KŠkj Aej¤̂b K‡ib| GB BDwb‡Ui cieZ©x ỳB av‡c g~j¨ wbav©iY m¤̂‡Ü aviYv cvIqv hv‡e| cÂg 
cv‡V g~j¨ m¤ú‡K© aviYv, Gi D‡Ïk¨ Ges gyj¨ wba©vi‡Yi wewfbœ c×wZ m¤̂‡Ü we Í̄vwiZ Av‡jvPbv Kiv n‡q‡Q| lô 
cv‡V c‡Y¨ig~j¨ wba©vi‡Y cÖfve we Í̄viKvix welqmg~n I g~j¨-mgšq̂†KŠkj m¤ú‡K©we Í̄vwiZ Av‡jvPbv Kiv n‡q‡Q| 
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GB BDwb‡Ui cvVmg~n 
cvV-1 :  cY¨: msÁv, †kªwYwefvM I Í̄i 
cvV-2 : ‡fvM¨cY¨: msÁv, ˆewkó¨, †kÖwYwefvM I wecY‡b we‡eP¨ welq 
cvV-3 : wkí cY¨: msÁv, ˆewkó¨, †kÖwYwefvM I wecY‡b we‡eP¨ welq 
cvV-4 : c‡Y¨i Rxeb Pµ 
cvV-5 : g~j¨ wba©viY: aviYv, D‡Ïk¨ I c×wZ  
cvV-6:     g~j¨ wm×v‡šÍi Dci cÖfve we Í̄viKvix Dcv`vb I g~j¨-mgšq̂ †KŠkj  
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cY¨: msÁv, †kªwYwefvM I ¯Íi 
Product: Concept, Classification and Levels 

 
D‡Ïk¨ 

 
G cvV †k‡l Avcwb  

• cY¨ m¤ú‡K© aviYv Ki‡Z cvi‡eb; 
• c‡Y¨i †kÖwYwefvM eY©bv Ki‡Z cvi‡eb; 
• †fvM¨cY¨ I wkíc‡Y¨i g‡a¨ cv_©K¨ wbY©q Ki‡Z cvi‡eb; Ges 
• c‡Y¨i Í̄img~n  e¨vL¨v Ki‡Z cvi‡eb| 

 

 
g~L¨ kãgvjv (Keywords) 

„̀k¨gvb e¯‘, A „̀k¨gvb e ‘̄, ‡fvM¨cY¨, wkícY¨| 

 
c‡Y¨i aviYv (Concept of Product) 
gvby‡li cÖ‡qvRb, Afve A_ev mš‘wó weav‡b mÿg Ggb e ‘̄B cY¨ wn‡m‡e we‡ewPZ| c‡Y¨i g‡a¨ _v‡K 

gvby‡li Pvwn`v cwic~i‡Yi ÿgZv| GKwU cY¨ e¨env‡ii gva¨‡g gvby‡li Abyf~Z AZ…wß/cÖ‡qvRb‡gUv‡bv m¤¢e nq| 
Kjg, KvMR, KuvwP, Uz_‡c÷, †Uwjwfkb †mU, dvwb©Pvi BZ¨vw` n‡jv „̀k¨gvb c‡Y¨i D`vniY| mvaviYfv‡e cY¨ 
n‡jv „̀k¨gvb e Í̄y hv aiv hvq, †Quvqv hvq, †`Lv hvq| Avi †mevi gva¨‡g Avgiv hv cvB Zv n‡jv A „̀k¨gvb cY¨| 
Ab¨ K_vq, gvby‡li cÖ‡qvRb †gUv‡Z cv‡i Ges hvi g‡a¨ wKQz Dc‡hvM Av‡Q Ggb „̀k¨gvb ev A „̀k¨gvb mKj 
wRwbmB cY¨| †mev n‡jv A „̀k¨gvb †Kvb wKQy hv aiv-†Quvqv hvq bv, wKšÍy Abyfe Kiv hvq| Wv³v‡ii civgk©, 
DwK‡ji IKvjwZ, wkÿ‡Ki cvV`vb, cY¨ †givgZ, cY¨ wewµi ci †givgZ K‡i †`qv, wewµi ci cY¨ MÖvn‡Ki 
evwo †cuŠwQ‡q †`qv BZ¨vw` n‡”Q †mevi D`vniY| 
e¨vcK A‡_©, cY¨ ej‡Z „̀k¨gvb I A „̀k¨gvb †h‡Kvb wRwbm‡KB eySvqÑ hvi Afve c~i‡Yi ÿgZv Av‡Q| G A‡_© 
†mevI GKwU cY¨ wKš‘ Zv‡K A „̀k¨gvb cY¨ e‡j| AvaywbK wecY‡bi „̀wó‡KvY †_‡K e¨w³, ’̄vb, msMVb Ges 
gZv`k©I cY¨ wn‡m‡e AwfwnZ nq| †Kvb ’̄vb‡K hLb e¨emv‡qi D‡Ï‡k¨ e¨envi Kiv nq (†hgb K·evRvi mgy`ª 
ˆmKZ,wkï cvK©) ZLb †m ’̄vb ÔcY¨Õ wn‡m‡e we‡ewPZ nq| XvKvi †kivUb †nv‡Uj ev ivRkvnxi ch©Ub †gv‡Uj 
msMVb wn‡m‡e GKwU cY¨| †Kvb msMV‡bi cÖwZ MÖvnK‡`i g‡bvfve ev AvPiY BwZevPK Kivi Rb¨ wKsev BwZevPK 
g‡bvfve Ae¨vnZ ivLvi Rb¨ †h mKj Kvh©vewj cwiPvwjZ nq †m¸‡jv‡K mvsMVwbK wecYb (Organizations 

Marketing)e‡j| 
 

wb‡¤œ c‡Y¨i wKQz msÁv D‡jøL Kiv n‡jv: 
Stanton wecY‡bi †h msÁv cÖ̀ vb K‡i‡Qb Zv n‡jv,“A product is a set of tangible and intangible 

attributes, including packaging, color, price, manufacturer’s prestige, retailer’s prestige 

and manufacturer’s and retailer’s services which the buyer may accept as offering want-

satisfaction.” A_©vr †gvoK, is, g~j¨, Drcv`bKvix I LyPiv e¨emvqxi L¨vwZ I †mevi „̀k¨gvb I 
A „̀k¨gvb ˆewk‡ó¨i mw¤§wjZ iƒc n‡jv cY¨,hv †µZv Zvi Afve c~i‡Yi Rb¨ MÖnYK‡i| 
Philip Kotler & Gary Armstrong Gi g‡Z,“A product is anything that can be offered to a 

market for attention, acquisition or consumption. It includes physical objects, services, 
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personalities, places, organizations and ideas.” A_©vr cY¨ n‡jv Gg †Kvb welq hv evRv‡i 
‡µZv‡`i „̀wó AvK©lY I msMÖn ev †fv‡Mi Rb¨ Dc ’̄vcb Kiv nq; hvi g‡a¨ i‡q‡Q ev Í̄weK †Kvb e ‘̄, †mev, 
e¨w³MZ fve ev Ae ’̄v, ’̄vb, cÖwZôvb I aviYv| 

Dc‡ii Av‡jvPbvi cwi‡cÖwÿ‡Z c‡Y¨i msÁv wn‡m‡e ejv †h‡Z cv‡i †h, wecY‡bi „̀wó‡KvY †_‡KMÖvn‡Ki cÖ‡qvRb 
†gUv‡bvi ¸Ym¤úbœ „̀k¨gvb I A „̀k¨gvb ˆewk‡ó¨i AwaKvix mKj e ‘̄ ev †mev n‡jv cY¨| 
 
†mevi aviYv (Concept of Service) 
mnR K_vq, †mev n”Q GK ai‡bi A „̀k¨gvb welq hv µq K‡i †µZv wKQz myweav ev Z…wß cvq| †mev‡K e¯‘MZ 
†Kvb welq ev AvB‡Ug wnmv‡e we‡ePbv Kiv hv‡e bv| KviY †mev aiv ev †Quvqv hvq bv| †mev µq-weµ‡qi d‡j 
†Kvb e¯‘MZ ª̀e¨ ev gvwjKvbv n Í̄všÍwiZ nq bv| †hgb, bv‡m©i ‡mev ev Wv³v‡ii civgk© GK ai‡bi †mev hvi Rb¨ 
A_© e¨q Ki‡Z nq wKš‘ G‡Z e ‘̄MZ †Kvb wRwb‡mi nvZ e`j nq bv|  
 
c‡Y¨i †kÖwYwefvM (Classification of Products) 

gvby‡li cÖ‡qvRb †gUv‡Z I cÖwZ‡hvwMZv g~jK evRv‡i wU‡K _vKvi Rb¨ mKj e¨emvq cÖwZôvbB cÖwZwbqZ M‡elYvi 
gva¨‡g bZzb bZzb cY¨ evRv‡i wb‡q Avm‡Q| ˆ`bw›`b Rxe‡b eû cY¨ µq Ki‡Z nq| Avevi µq Kivi †Zgb 
†Kvb cÖ‡qvRb †bB A_P evRv‡i Av‡Q Ggb c‡Y¨i msL¨vI mn‡R ¸‡b †kl Kiv hv‡e bv| ZvQvov eZ©gv‡b †h mKj 
cY¨ evRv‡i Av‡Q Zvi is, AvKvi, g~j¨ ev †gvoK cwieZ©b K‡iI cÖwZwbqZ evRv‡i bZzb bZzb cY¨ Avm‡Q| 
Avm‡j e¨vcK cÖwZ‡hvwMZvg~jK evRv‡i GUvB ¯̂vfvweK| KviY bZzb bZzb cY¨ Qvov †µZv‡K AvK…ó Kiv ev a‡i 
ivLv KwVb| G ch©v‡q cY¨mvgMÖx‡K Lye mn‡R †kªwYfy³ Kiv mwZ¨Kvi A‡_© A‡bKUvB KwVb| Zv m‡Ë¡I wecYbKvix 
we‡klÁMY wewfbœ fv‡e cY¨mvgMÖx‡K †kªwYe× Kivi †Póv K‡i‡Qb| g~jZ c‡Y¨i cÖK…wZ I †µZv GKwU cY¨‡K 
wKfv‡e †`‡L GB we‡ePbvq mKj ai‡bi cY¨‡K ỳwU cÖavb fv‡M fvM Kiv †h‡Z cv‡i- 

1. †fvM¨cY¨ (Consumer Products): ‡h me cY¨ cybtweµq ev †Kvb iKg cÖwµqvRvZKiY QvovB 
mivmwi †fvM ev e¨envi Kiv hvq †m¸‡jv‡K †fvM¨ cY¨ ejv nq| †fv³v ev e¨enviKvixB GB cY¨ µq 
K‡i mivmwi †fvM K‡i _v‡K| †hgb- Pvj, Wvj, Uz_‡có, mvevb, †Uwjwfkb BZ¨vw`| 

2. wkícY¨ (Industrial Products): ‡hme cY¨ mivmwi †fvM bv K‡i cybtweµq ev cybtcÖwµqvRv‡Zi 
D‡Ï‡k¨ µq Kiv nq ev †h mKj cY¨ cÖavbZ †fvM¨cY¨ ˆZixi Kv‡R cÖZ¨ÿ ev c‡ivÿfv‡e e¨eüZ nq, 
Zv‡K wkícY¨ e‡j| wkícY¨ mvaviYZ †fv‡Mi Dc‡hvMx _v‡K bv| †fv³v ev e¨enviKvixiv wkícY¨ µq 
K‡i bv eis wkí D‡`¨v³vivB GB cY¨ µq K‡i _v‡K| †hgbKuvPvgvj, hš¿cvwZ, ’̄vcbv, AvavcȪ ‘Z cY¨ I 
Avbylw½K hš¿cvwZ BZ¨vw`| 

 

 

 
 
 
 
 
 
 
 
 
†fvM¨ I wkíc‡Y¨i †kªwYwefv‡Mi we Í̄vwiZ Av‡jvPbv cieZx© cvV 2 I 3-G Kiv n‡q‡Q| 

cY¨ 

‡fvM¨cY¨ wkícY¨ 

KvuPvgvj I 
hš¿vsk 

g~jab RvZxq 
cY¨ 

DcKiYmg~n I 
†mevmg~n 

myweavRbK cY¨ kwcs cY¨ wewkó cY¨ 

wPÎ 5.1: c‡Y¨i ‡kÖwYwefvM 
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†fvM¨cY¨ I wkíc‡Y¨i g‡a¨ cv_©K¨ (Differences between Consumer Products and 

Industrial Products) 
wb‡gœ †fvM¨cY¨ I wkíc‡Y¨i K‡qKwU ¸iæZ¡c~Y© cv_©K¨ Av‡jvPbv Kiv n‡jv- 
 

cv_©‡K¨i welq †fvM¨cY¨ wkícY¨ 
1. msÁv ‡h cY¨ mivmwi †fv‡Mi Rb¨ µq Kiv nq 

Zv‡K †fvM¨ cY¨ e‡j| 
‡h cY¨ cybt weµq, cÖwµqvRvZ I cybt 
Drcv`‡bi Rb¨ µq Kiv nq Zv‡K wkí 
cY¨ e‡j| 

2. µq cÖvqkB GB cY¨ µq Kiv nq| Lye Nb Nb GB cY¨ µq Kiv nq bv| 
3. ‡µZvi aiY e¨w³ ev cwievi n‡”Q †fvM¨ c‡b¨i 

†µZv| 
cÖwZôvbB wkí c‡Y¨i cÖavb †µZv| 

4. µqK„Z c‡Y¨i 
cwigvY 

cwigv‡Y GKmv‡_ Lye †ekx µq Kiv nq 
bv| 

GK mv‡_ A‡bK †ekx cwigvY µq Kiv 
nq| 

5. †µZvi e¨wß GB c‡Y¨i †µZv mKj AÂ‡j Qwo‡q 
wQwU‡q _v‡K| 

GB ai‡bi c‡Y¨i †µZviv mvaviYZ 
GKwU wbw ©̀ó GjvKvq †K› ª̀xf~Z _v‡K| 

6. GKK cÖwZ g~j¨ GKK g~j¨ mvaviYZ Kg nq| GKK g~j¨ Zzjbvg~jK †ekx nq| 
7. µ‡qi Av‡qvRb GB cY¨ µ‡qi †ÿ‡Î †Zgb †Kvb 

AvbyôvwbKZvi cÖ‡qvRb c‡o bv| 
wkí c‡Y¨i µq me mgq AvbyôvwbK 
(Formal) nq| 

8. we‡eP¨ welq mš‘wóB †µZvi Kv‡Q cÖavb we‡eP¨| gybvdv AR©bB †µZvi Kv‡Q cÖavb 
we‡eP¨| 

 

c‡Y¨i Í̄img~n (Levels of Products) 

GKwU cY¨‡K cȪ ‘Z Kivi mgq wZbwU Í̄i we‡ePbvq ivLv nq †hb cY¨wU 
‡µZv ev †fv³v‡K mš‘ó Ki‡Z cv‡i| ZvB cY¨ cwiKíbvKvix wZbwU 
Í̄i‡K Ggbfv‡e mvwR‡q cY¨ ‰Zwi K‡i hvi d‡j †µZv ev †fv³v cÖwZwU 
Í̄‡iB Dc‡hvwMZv jvf Ki‡Z cv‡i| 

1. †gŠwjK myweav (Core Benefits): ‡h‡Kvb cY¨ µq Kivi g~j 
D‡Ïk¨ n‡jv ‡Kvb †gŠwjK myweav ev †mev jvf Kiv| †hgb-‡Kvb 
‡gvevBj †dvb µq Kivi ‡gŠwjK D‡Ïk¨ n‡jv ‡hvMv‡hvM Kiv| 

2. †gŠwjK cY¨ (Basic Product): c‡Y¨i †gŠwjK myweavi mv‡_ 
mv‡_ wKQy „̀k¨gvb ev A „̀k¨gvb Dcv`vb hy³ Kiv nq †hb †µZv 
ev †fv³v AwaKZi mš‘ó nq| mvaviYZ, gvbm¤§Z c‡Y¨i 
wbðqZv, c‡Y¨i we‡kl ˆewkó¨, wWRvBb, eª̈ vÛ, c¨v‡KwRs BZ¨vw`i gva¨‡g †gŠwjK cY¨ ˆZwi Kiv nq| 
†hgb,‡Kvb †Uwjwfk‡bi mv‡_ wi‡gvU K‡›Uªvj, AvaywbK wWRvBb, gvbm¤§Z Qwe I k‡ãi e¨e ’̄v BZ¨vw`i 
gva¨‡g †gŠwjK cY¨ ˆZwi Kiv nq| 

3. ewa©Z cY¨ (Augmented Product): ‡Kvb c‡Y¨i mv‡_ evowZ myweav †`Iqv nq †hb †µZv ev †fv³vi 
gv‡S Pvwn`vi cvkvcvwk AvMÖ‡niI m„wó nq| Gi gva¨‡g we‡µZv cÖwZ‡hvwMZvq wU‡K _vK‡Z cv‡i|†hgb, 
†Uwjwfkb wewµ Kivi mv‡_ we‡µZv hw` weµ‡qvËi †mev, Iqv‡iw›U BZ¨vw` cÖ̀ vb K‡i, Zv ewa©Z cY¨ 
wn‡m‡e aiv nq| 
 

ewa©Z cY¨ 

‡gŠwjK cY¨ 

‡gŠwjK 
myweav 

wPÎ 5.2: c‡Y¨i Í̄img~n 
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 wkÿv_©xi KvR ỳBwU K‡i †fvM¨cY¨ I wkíc‡Y¨i D`vniY w`b| 
 

†fvM¨cY¨ wkícY¨ 
  

  

 

 mvims‡ÿc:  

gvby‡li cÖ‡qvRb, Afve A_ev mš‘wó weav‡b mÿg Ggb e ‘̄B cY¨ wnmv‡e we‡ewPZ| mnR K_vq †mev n”Q GK 
ai‡bi A „̀k¨gvb welq hv µq K‡i †µZv wKQz myweav ev Z…wß cvq| c‡Y¨i cÖK…wZ I †µZv GKwU cY¨‡K wKfv‡e 
†`‡L GB we‡ePbvq mKj ai‡bi cY¨‡K ỳwU cÖavb fv‡M fvM Kiv †h‡Z cv‡i h_v †fvM¨cY¨ I wkícY¨| †fvM¨ 
cY¨ I wkí c‡Y¨i g‡a¨ msÁv, µq, ‡µZvi aiY, µqK„Z c‡Y¨i cwigvY, ‡µZvi e¨wß, GKK cÖwZ g~j¨, µ‡qi 
Av‡qvRb, we‡eP¨ welq  BZ¨vw`i wfwË‡Z cv_©K¨ Kiv hvq| c‡Y¨i Í̄img~n wZbwU fv‡M wef³; h_v - †gŠwjK 
myweav, ‡gŠwjK cY¨ I ewa©Z cY¨|  

 

 
cv‡VvËi g~j¨vqb-5.1  

 

mwVK DË‡ii cv‡k wUK wPý w`b- 
1| †fvM¨ cY¨ †KvbwU?  
 K) KuvPvgvj L) myZv 
 M) hš¿cvwZ N) mvevb 
2| cY¨ ej‡Z Kx †evSvq? 
 K) wnmve L) g~jab 
 M) f‚wg N) ª̀e¨mvgMÖx 
3|  c‡Y¨i ˆewkó¨ n‡jv Ñ  

i) „̀k¨gvb  ii) A „̀k¨gvb  iii) AcwieZ©bxq 
 wb‡Pi †KvbwU mwVK? 
 K) i I ii L) i I iii 
 M) ii I iii N) i, ii I iii 
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†fvM¨cY¨: msÁv, ˆewkó¨, †kÖwYwefvM I wecY‡b we‡eP¨ welq 
Consumer Products: Definition, Characteristics, 

Classification and Considerable Factors in Marketing 

 
D‡Ïk¨ 

 

G cvV †k‡l Avcwb 
• †fvM¨c‡Y¨i msÁv Rvb‡Z cvi‡eb; 
• †fvM¨c‡Y¨i ‰ewkó¨ eY©bv Ki‡Z cvi‡eb; 
• †fvM¨c‡Y¨i †kÖwYwefvM Rvb‡Z cvi‡eb; Ges 
• †fvM¨c‡Y¨i †ÿ‡Î wecY‡bi we‡eP¨ welqmg~n e¨vL¨v Ki‡Z cvi‡eb| 

 

 
g~L¨ kãgvjv(Keywords) 

AZ¨vekKxq cY¨, ZvrÿwbK cQ›` cY¨, Riæix cY¨, M„‡n mieivnK…Z cY¨, 
wewkó cY¨, mwcs cY¨| 

 
†fvM¨ cY¨ Gi aviYv (Concept of Consumer Product) 
†hme `ªe¨ PzovšÍ †fv‡Mi Dc‡hvMx †m¸‡jv‡K ejv nq †fvM¨cY¨| G RvZxq cY¨ evwYwR¨K cÖwµqv 

QvovB e¨envi Kiv hvq| Uq‡jU mvevb, Uz_‡c÷, †Uwej d¨vb †fvM¨c‡Y¨i D`vniY| Gme ª̀e¨ †µZv webv 
cÖwµqv‡ZB (Processing) e¨envi Ki‡Z cv‡i e‡j G‡`i‡K †fvM¨cY¨ ejv nq| A_v©r, ‡h mKj cY¨ †fv³v ev 
†µZv e¨w³MZ ev cvwievwiK e¨env‡ii Rb¨ µq K‡i Iˆ`bw›`b Kv‡R e¨envi K‡i †m¸‡jv‡K †fvM¨ cY¨ e‡j| 
P‚ovšÍ †fvM ev e¨env‡ii D‡Ï‡k¨ †µZvmvaviY G ai‡bi cY¨ µq K‡i _v‡K| 

†fvM¨c‡Y¨i ‰ewkó¨ (Characteristics of Consumer Product) 
wb‡¤œ †fvM¨c‡Y¨i ˆewkó¨mg~n Av‡jvPbv Kiv n‡jv- 

1. †fvM¨ c‡Y¨i †µZvi msL¨v AwaK Ges †`k- we‡`‡ki wewfbœ ’̄v‡b Zviv Qwo‡q wQwU‡q Av‡Q| d‡j 
†µZv‡`i wbKU cY¨ †cŠQv‡bvi Rb¨ wewfbœ ai‡bi ga¨ ’̄ e¨emvqx Z_v G‡R›U, cvBKvwi, LyPiv e¨emvqx 
BZ¨vw` wb‡qv‡Mi cÖ‡qvRb nq| 

2. †fvM¨ cY¨ †fv³v‡`i Rb¨ AZ¨šÍ cÖ‡qvRb n‡jI †fv³viv mvaviYZ GK m‡½ ¯̂í cwigv‡Y G ai‡bi cY¨ 
µq K‡i| †fvM¨ c‡Y¨i GKK cÖwZ g~j¨ Kg nIqvq Ges myweavRbK ’̄v‡b cÖvwß, cÖ‡qvRbvbyhvqx µ‡qi 
myweav BZ¨vw`i Kvi‡Y G c‡Y¨i †µZvMY webv cÖ‡qvR‡b AwaK cwigv‡Y µq K‡i bv|  

3. †fvM¨ cY¨¸‡jvi Pvwn`v A‡bK †ewk nIqvq Drcv`‡bi cwigvYI A‡bK nq| G c‡Y¨i evRvi e¨vcKfv‡e 
we Í̄…Z Ges Pvwn`v mvaviYZ Pjgvb _v‡K|  G Kvi‡Y Drcv`KMY mviv eQi e¨vwc avivevwnKfv‡e Drcv`b 
K‡ib|  

4. †fvM¨ c‡Y¨¯̂í Z_¨ Zz‡j aiv nq; †hgb- Drcv`‡bi ZvwiL, †gqv` DËx‡Y©i ZvwiL, cwigvY, c‡Y¨i 
Dcv`vb, e¨env‡ii  wbqgvejx BZ¨vw` mvaviY welq¸‡jv c‡Y¨i †gvo‡Ki Dci †jLv _v‡K| 

5. evRv‡i †fvM¨ c‡Y¨i msL¨v A‡bK nIqvq cªwZ‡hvwMZv A‡bK †ewk| ZvQvov weKí c‡Y¨i Dcw ’̄wZ, g~j¨ I 
gvb BZ¨vw` cv_©‡K¨i Kvi‡Y cÖwZ‡hvwMZv e¨vcK n‡q hvq|  

cvV-5.2 
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6. †fvM¨cY¨ ª̀æZ cwieZ©kxj| mg‡qi mv‡_ mv‡_ †fvM¨c‡Y¨i g‡a¨ cwieZ©b Av‡m| ZvB A‡bK cY¨B 
c~Y©Zvi Í̄‡i †c‰uQv‡bvi c~‡e©B evRvi †_‡K wejyß n‡q hvq|  

7. †fvM¨c‡Y¨i µqwm×všÍ mvaviYZ †fv³v wb‡RB wb‡q _v‡K| cwiwPZ‡`i civgk©, †nvg mvwf©m, †givg‡Zi 
my‡hvM, M¨vivw›U BZ¨vw` welq¸‡jv cY¨ µqwm×v‡šÍi Dci  cÖfve we Í̄vi K‡i|  

8. †fvM¨c‡Y¨i Drcv`KMY mvaviYZ cY¨g~‡j¨i Dci wbqš¿Y eRvq ivL‡Z †Póv K‡ib| GRb¨ Zviv 
Drcv`‡bi cwigvY Ges c‡Y¨i gvb wbqš¿Y K‡i _v‡Kb|  
 

†fvM¨c‡Y¨i †kÖwYwefvM (Classification of Consumer Products) 
e¨env‡ii wfwË‡Z ‡fvM¨cY¨‡K wZb fv‡M wef³ Kiv hvq| wb‡Pi wPÎwU †`Lyb- 
 

 

 

 

 

 

 

wb‡¤œ †fvM¨cY¨ m¤ú‡K© we Í̄vwiZ e¨vL¨v ‡`qv nj- 
1. myweavRbK cY¨ (Convenience Products): myweavRbK cY¨ GK cÖKvi †fvM¨cY¨| wKQy wKQy cY¨ 

i‡q‡Q hv †fv³v ev e¨enviKvixiv ¯̂íZg mg‡qi g‡a¨ KvQvKvwQ †`vKvb †_‡K we‡kl Zzjbvg~jK wePvi bv 
K‡iB µq Kivi †Póv K‡i| Gme c‡Y¨i g~j¨ mvaviYZ Kg _v‡K Ges wewfbœ †`vKvb`viMY GKB ai‡bi 
A_ev cÖvq GKB ¸Yv¸Ym¤úbœ cY¨ gRy` K‡i iv‡L hv MÖvnK PvIqv gvÎ weµq Ki‡Z cv‡i| Gme cY¨‡K 
ejv nq myweavRbK cY¨| JlacÎ, †eøW, †cwÝj, Kjg, mvevb, msev`cÎ, g¨vMvwRb, Pzwqs Mvg, cuPbkxj 
ª̀e¨ h_v- ZvRv dj, mâx, gvsm AvBmµxg, †eªW, evUvi ỳa, ZvgvKRvZ ª̀e¨, Uz_‡có, †mwfs mvgMÖx, 
cÖmvab mvgMÖx, cÖavb cÖavb nvW©Iqvi AvB‡Ug h_v- evj¦, WªvB‡mj e¨vUvix BZ¨vw` mvgMÖx †fv³viv 
myweavRbK ’̄v‡b Aew ’̄Z †`vKvb †_‡K µq Ki‡Z Pvq e‡j Gme‡K myweavRbK cY¨ ejv n‡q _v‡K| 
myweavRbK cY¨ Pvi cÖKvi| wb‡¤œ G‡`i weeiY †`qv n‡jv - 

K.  AZ¨vekKxq cY¨ (Staples Products): KwZcq cY¨ i‡q‡Q hv gvby‡li ˆ`bw›`b Rxe‡b AZxe 
cÖ‡qvRbxq| G RvZxq cY¨ me mgqB `iKvwi weavq Zv dzwi‡q hvIqvi mv‡_ mv‡_B bZzb K‡i Lwi` 
Kivi Rb¨ †jvKRb m‡Pó nq Ges cÖ‡qvRbvbyhvqx cwiKíbv MÖnY K‡i ev ev‡RU cÖYqb K‡i| ZvB 
Gme cY¨‡K AZ¨vek¨Kxq cY¨ ejv nq| Lvevi wRwbm Ges JlacÎ AZ¨vekKxq c‡Y¨i cÖK…ó 
D`vniY|  

L.  ZvrÿwbK cQ›` cY¨ (Impulse Products): †hme cY¨ †jvKRb we‡kl wPšÍ-fvebv bv K‡iB 
†Suv‡Ki gv_vq µq K‡i _v‡K †m¸‡jv‡K ZvrÿwbK cQ›` cY¨ ev †jvfbxq cY¨ e‡j| G RvZxq cY¨ 
†`Lv gvÎB KviI µq Ki‡Z B‡”Q nq Ges c‡K‡U cqmv _vK‡jB ZrÿYvr Zv wK‡b †d‡j| ZvB 
G‡`i bvg †`qv n‡q‡Q ZvrÿwbK cQ›` cY¨| †hgb- dzjv‡bv †ejyb, my›`i †Ljbv ev P‡Kv‡jU †`L‡j 
†QvU ev”Pviv †Kbvi Rb¨ evev-gvi Kv‡Q Ave`vi K‡i| Av‡M †_‡K Gme †Kbvi cø¨vb bv _vK‡jI 

†fvM¨cY¨ 

myweavRbK cY¨ wewkó cY¨ 

M„‡nmieivnK…Z cY¨ ‡mŠwLb cY¨ †mev cY¨ AZ¨vek¨K cY¨ ZvrÿwYK cY¨ Riæwi cY¨ 

wPÎ 5.3: ‡fvM¨c‡Y¨i ‡kÖwYwefvM 

mwcs cY¨ 
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evev-gv ZLb GBai‡Yi cY¨ µq K‡i| ZvrÿwYK cQ›` cY¨ Ggb RvqMvq ivLv nq †hLv‡b MÖvn‡Kiv 
mn‡R Zv †`L‡Z cv‡i Ges †Kbvi Rb¨ DØy× nq|  

M.  Riæix cY¨ (Emergency Products): †Kvb GKwU we‡kl cY¨‡K Riæwi cY¨ wn‡m‡e AwfwnZ Kiv 
hvq bv| nVvr K‡iB †Kvb c‡Y¨i Riæwi `iKvi n‡q co‡j Zv‡K Riæwi c‡Y¨i AšÍf©y³ Kiv hvq| 
cÖ‡qvRb n‡jB †Kvb e¨w³ Zv µq Ki‡Z eva¨ nq| A‡bK †ÿ‡Î g~‡j¨i cÖwZ we‡kl ‡Lqvj bv K‡iB 
‡µZv Zv µq K‡i _v‡K| D`vniY¯̂iƒc, GKRb †gvUiMvwoi PvjK XvKv †_‡K PÆMÖv‡gi hvÎvc‡_ 
nVvr †gvUiMvwoi GKwU Uvqvi Pjvi A‡hvM¨ n‡q co‡j wZwb Riæwi wfwË‡Z 2000 UvKv g~‡j¨i Uvqvi 
2500 UvKv w`‡q wKb‡Z eva¨ nb| †Kbbv Zvi MšÍe¨ ’̄‡j †cuŠQvi Rb¨ G Qvov Ab¨ †Kvb MwZ †bB| 
†gvUi Pvj‡Ki Rb¨ ZLb UvqviwU GKwU Riæwi cY¨| ¯̂vfvweK mg‡q  Uvqvi Zvi Rb¨ Riæwi cY¨ 
bq| 

N.  M„‡n mieivnK…Z cY¨ (Delivered Products): †h mKj cY¨ †fv³vi M„‡n mieivn Kiv nq 
†m¸‡jv‡K M„‡n mieivnK…Z cY¨ ejv nq| ỳa, msev`cÎ, eid, kvK-mewR BZ¨vw` G †kªYxi c‡Y¨i 
D`vniY| we‡µZv †Kvb cY¨ evwo evwo wM‡q weµq Ki‡j  A‡bK †ÿ‡Î †mm‡ei g~j¨ evRvi g~j¨ 
A‡cÿv †ewk c‡o| ZeyI wbR¯̂ myweavi Rb¨ A‡bK †fv³vB AwZwi³ g~‡j¨ cY¨ µq K‡i| 

2. wewkó cY¨ (Specialty Products): ‡hme †fvM¨ c‡Y¨iAvKl©Y I Pvwn`v †fv³v‡`i GKUv we‡kl `‡ji 
wbKU GZUvB RbwcÖq †h, Zviv cY¨¸‡jv jv‡fi Rb¨ ¯̂ZtùZ©fv‡eB we‡kl µq-cÖ‡Póv Pvjv‡Z m`v cȪ ÍyZ 
_v‡K| G RvZxq †fvM¨cY¨‡K wewkó cY¨ bv‡g msÁvwqZ Kiv nq| wewkó c‡Y¨i GKwU D‡jøL‡hvM¨ ˆewkó¨ 
n‡jv †h, †fv³v GUv µq Kivi Rb¨ cÖ‡qvRb‡ev‡a we‡kl Kó ¯̂xKvi Ki‡Z ivwR _v‡K Ges GKvšÍ 
wbiæcvq bv n‡j Gi weKí cY¨ µq K‡i bv| †bK-UvB, we‡kl ai‡bi Kvco (h_v- wR‡Ýi c¨v›U wcm), 
D”Pgv‡bi d¨vk‡bej Ry‡Zv, `vgx I AvKl©Yxq wWRvBbwewkó Nwo, cÖmvabx, we‡kl we‡kl eª̈ v‡Ûi K¨v‡giv 
ev d‡UvMÖvwdK wdj¥ BZ¨vw` wewkó c‡Y¨i cÖK…ó D`vniY| 

3. mwcs cY¨ (Shopping Products): ‡hmKj †fvM¨ cY¨ µq Kivi Av‡M †fv³v c~e©-cwiKíbv †gvZv‡eK 
ev‡RU ˆZwi K‡i, µq msµvšÍ wewfbœ Kvh©KviY (Factors) we‡ePbv K‡i cÖ‡qvRbxq wm×všÍ MÖnY K‡i Ges 
G‡`i Dc‡hvwMZv, ¸Yv¸Y, g~j¨ I óvB‡ji Dci wfwË K‡i wewfbœ †`vKv‡b Zzjbvg~jK wePvi-we‡kølY K‡i 
µq K‡i, Zv‡`i mwcs cY¨ e‡j| G ai‡bi cY¨ wbe©vPbKv‡j †fv³v h‡_ó mgq e¨q K‡i, `iKvi n‡j 
wewfbœ gv‡K©‡U Ny‡i Ges cÖ‡qvRb g‡b Ki‡j K‡qK gvBj ~̀‡i wM‡qI cY¨ hvPvB Ki‡Z wØav‡eva K‡i bv| 
¯̂Y©-‡iŠ‡ci Mnbv, AvmevecÎ, †iwWI-†Uwjwfkb, K¨v‡giv, cÖ‡R±i, wiwd«Rv‡iUi, g~j¨evb Nwo, 
d¨vk‡bej RyZv, Mvwo, ev`¨hš¿, Kvco, A‡Uv‡gvevBj BZ¨vw` mwcs c‡Y¨i D`vniY| ˆewk‡ó¨i ZviZg¨ 
Abymv‡i mwcs cY¨‡K cÖavbZ ỳwU †kªYx‡Z wef³ Kiv hvq; h_v- 

K. †mŠwLb cY¨ (Fashion Products): †mŠwLbZv GK ai‡bi óvBj hv GKwU we‡kl mg‡q RbwcÖq n‡q 
D‡V| mg‡qi weeZ©‡b †mŠwLYZvi iƒc e`jvq, cwiewZ©Z iƒ‡c bZzb K‡i Avevi Rbmgv‡R AvZ¥cÖKvk 
K‡i| †mŠwLbZvi mv‡_ m¤úwK©Z e‡jB KwZcq †fvM¨cY¨‡K †mŠwLb cY¨ ejv nq| †hme cY¨ wbR¯ ̂
evwn¨K PvKwPK¨, wewkóZv ev óvBj Øviv ‡µZv‡K cÖjy× K‡i I Zv µq Ki‡Z DØy× K‡i †mme cY¨ 
†mŠwLb cY¨ bv‡g cwiwPZ| me iK‡gi wejvm ª̀e¨B †mŠwLb cY¨| AvmevecÎ, AjsKvi, wkíxi AvuKv 
Qwe ev wkíKg©†mŠwLb c‡Y¨i D`vniY| 

L. †mev cY¨ (Service Products): †hme mwcs c‡Y¨i ’̄vwqZ¡ `xN© Ges †h¸‡jvi Kg©ÿgZv eRvq 
ivLvi Rb¨ †givgZ ev mvwf©wms cÖ‡qvRb nq, †mme cY¨‡K †mev cY¨ ejv nq| G RvZxq c‡Y¨i 
g~j¨I †ewk n‡q _v‡K| wiwd«Rv‡iUi, A‡Uv‡gvevBj, †iwWI, †Uwjwfkb Ges Ab¨vb¨ M„nmvgMÖx †mev 
c‡Y¨i D`vniY| 
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†fvM¨cY¨ wecY‡b we‡eP¨ welqmg~n (Considerable Factors for Marketing Consumer 

Products) 
‡fvM¨ cY¨ wecY‡bi †ÿ‡Î wecYbKvix wKQz ¸iæZ¡c~Y© welq we‡ePbv K‡i _v‡K| wb‡¤œ Giƒc cY¨ wecY‡bi we‡eP¨ 
welqmg~n Av‡jvPbv Kiv n‡jv- 

1. †fŠ‡MvwjK we Í̄…wZ I e›Ub cÖYvjx (Geographical Expansion and Distribution Channel): 
†fvM¨ c‡Y¨i evRvi ‡`k-we‡`‡ki wewfbœ cÖv‡šÍ we Í̄…Z| ZvB †fvM¨ c‡Y¨i Rb¨ ‡`kxq I AvšÍ©RvwZK 
evRv‡iwe Í̄…Z e›Ub e¨e ’̄v M‡o Zzj‡Z nq| †fv³v‡`i wbKU cY¨ †cŠQv‡bvi Rb¨ wewfbœ ai‡bi ga¨¯’ 
e¨emvqx‡K e¨envi Ki‡Z nq| 

2. †µZvi msL¨v (Number of Buyers): †fvM¨c‡Y¨i †µZvi msL¨v A‡bK| d‡j wewfbœ ai‡bi wecyj 
cwigv‡Y cY¨ Drcv`‡bi welqwU GLv‡b we‡ePbv Ki‡Z nq|| 

3. Pvwn`vi cÖK…wZ (Nature of Demand): †fvM¨ c‡Y¨i ‡ÿ‡Î †fv³vi msL¨v A‡bK †ewk nIqvq wewfbœ 
ai‡bi cY¨ I wewfbœ cÖK…wZi Pvwn`v †`Lv hvq| †Kvb †Kvb cY¨ cÖwZwbqZ cÖ‡qvRb nq, Avevi †Kvb †Kvb 
cY¨ †µZviv Rxe‡b GKeviB µq K‡i| ZvB †fvM¨ c‡Y¨i wecYbKvix‡K Pvwn`vi wfbœZvi w`‡K jÿ¨ 
†i‡L wecYb †KŠkj MÖnY Ki‡Z nq| 

4. wbqwgZ I ch©vß cY¨ mieivn (Regular and Adequate Supply of Product): †fvM¨ cY¨ 
cÖvZ¨wnK Rxeb-hvc‡bi Rb¨ e¨eüZ nq| wbw`©ó cY¨ cvIqv bv †M‡j ‡fv³v weKí cY¨ µq K‡i| ZvB 
†fvM¨ cY¨ wecY‡b c‡Y¨i wbqwgZ I ch©vß mieivn wbwðZ Ki‡Z n‡e| 

5. µq wm×všÍ (Buying Decision): ‡fvM¨ c‡Y¨i µqwm×všÍ †fv³vi Dci wbf©i K‡i| †`vKv‡bi Ae ’̄vb, 
mvR-m¾v, c‡Y¨i †gvoK, g~j¨ BZ¨vw` Øviv µqwm×všÍ cÖfvweZ nq|  

6. µq AvPiY (Buying Behavior): mvaviYZ †µZviv cÖ‡qvRb nIqv gvÎ Aí cwigv‡Y †fvM¨ cY¨ µq 
K‡i| wbw ©̀ó cY¨wU bv †c‡j Ab¨ eª¨v‡Ûi cY¨ ev mgRvZxq cY¨ µq K‡i| wewfbœ ai‡bi cY¨ µ‡qi 
†ÿ‡Î ‡µZviv wewfbœ AvPiY K‡i e‡j wecYbKvix‡K †fv³vi µq AvPiY we‡klfv‡e we‡ePbv Ki‡Z nq|  

7. g~j¨ (Price): ‡fvM¨ c‡Y¨i g~j¨ wewfbœ ai‡bi| wbZ¨ cÖ‡qvRbxq c‡Y¨i GKK g~j¨ mvaviYZ Kg| kwcs 
cY¨ I wewkó c‡Y¨i g~j¨ Zzjbvg~jKfv‡e †ewk| ZvQvov, cY¨ Drcv`bKvix cÖwZôv‡bi msL¨v †ewk n‡j 
evRv‡i cÖwZ‡hvwMZv cÖej nq|ZvB wecYbKvix‡K c‡Y¨i gvb, cwigvY, MÖnY‡hvM¨Zv BZ¨vw` wVK †i‡L cY¨ 
g~j¨ wbav©iY Ki‡Z nq| 

9. weµ‡qvËi †mev (After-sales Service): mKj ai‡Yi †fvM¨ c‡Y¨ weµ‡qvËi †mev †`Iqv eva¨Zvg~jK 
bq| ‡fvM¨ c‡Y¨i g‡a¨ kwcs cY¨ ev wewkó cY¨ wecY‡b weµ‡qvËi †mev Acwinvh©| †hgb †Uwjwfkb, 
wiwd«Rv‡iUi, Mvwo, we‡kl ai‡bi Nwo BZ¨vw`|  

10. wecYb cÖmvi (Marketing Promotion): ‡fvM¨cY¨ wecY‡b cÖmvi Kvh©µg Acwinvh©| myweav c‡Y¨i 
†ÿ‡Î e¨vcK wecYb cÖmv‡ii Kvh©µg,‡hgb e¨emvqx‡`i mw¤§wjZ weÁvcb Ges e¨w³K weµq cÖ‡qvRb 
nq|  

 

 wkÿv_©xi KvR wewfbœ ai‡Yi ‡fvM¨c‡Y¨i D`vniY w`b| 
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 mvims‡ÿc 

†hme ª̀e¨ P~ovšÍ †fv‡Mi Dc‡hvMx †m¸‡jv‡K ejv nq †fvM¨cY¨| ‡fvM¨ cY¨ †fv³v‡`i Rb¨ AZ¨šÍ cÖ‡qvRb 
n‡jI †fv³viv mvaviYZ GK m‡½ ¯̂í cwigv‡Y G ai‡bi cY¨ µq K‡i| †fvM¨ c‡Y¨i GKK cÖwZ g~j¨ Kg 
nIqvq Ges myweavRbK ’̄v‡b cÖvwß, cÖ‡qvRbvbyhvqx µ‡qi myweav BZ¨vw`i Kvi‡Y G c‡Y¨i †µZvMY webv 
cÖ‡qvR‡b AwaK cwigv‡Y µq K‡i bv| ‡fvM¨ cY¨‡K cÖavYZ wZbwU fv‡M fvM Kiv hvq; h_v -1) myweavRbK 
cY¨, 2) wewkó cY¨, 3) mwcs cY¨| ‡fvM¨ cY¨ wecY‡b †fŠ‡MvwjK we Í̄…wZ I e›Ub cÖYvjx, †µZvi msL¨v, 
Pvwn`vi cÖK…wZ, wbqwgZ I ch©vß cY¨ mieivn, µq wm×všÍ, µq AvPiY, g~j¨, weµ‡qvËi †mev I wecYb cÖmvi 
BZ¨vw`we‡ePbv Ki‡Z nq| 

 
 

 
cv‡VvËi g~j¨vqb-5.2  

 

mwVK DË‡ii cv‡k wUK& (√√√√) wPý w`b- 
1|  †fvM¨ c‡Y¨i †ÿ‡Î cÖ‡qvR¨Ñ  

i) we Í̄…Z evRvi  ii) `xN© eÈb cÖYvwj    iii) Kg g~j¨ 
 wb‡Pi †Kvb&wU mwVK? 
 K) i I ii L) i I iii 
 M) ii I iii N) i, ii I iii 

2|  evRv‡i †fvM¨ c‡Y¨i Zxeª cÖwZ‡hvwMZvi KviY n‡jvÑ  
i) weKí c‡Y¨i Dcw ’̄wZ 

 ii) mgRvZxq c‡Y¨i Dcw ’̄wZ 
 iii) bZzb bZzb cÖwZ‡hvMx‡`i Avwef©ve 
 wb‡Pi †Kvb&wU mwVK? 
 K) i I ii L) i I iii 
 M) ii I iii N) i, ii I iii 

3| Riæwi cY¨ †Kvb&wU?  
 K) QvZv L) †gvUimvB‡Kj 
 M) †Ljbv N) dzPKv 
4| cvi‡fR cvwievwiK fv‡e e¨env‡ii Rb¨ 1 WRb mvevb µq Ki‡jb| cvi‡fR µqK…Z cY¨wU †Kvb& ai‡bi 

cY¨?  
 K) kwcs cY¨ L) myweavRbK cY¨ 
 M) wewkó cY¨ N) wkí cY¨ 
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wkícY¨ : msÁv, ˆewkó¨, ‡kÖwYwefvM I wecY‡b we‡eP¨ welq 
Industrial Products: Definition, Characteristics, 

Classification and Considerable Factors in Marketing 

 
D‡Ïk¨ 

 

G cvV †k‡l Avcwb  
• wkíc‡Y¨i msÁv Rvb‡Z cvi‡eb; 
• wkíc‡Y¨i ‰ewkó¨ eY©bv Ki‡Z cvi‡eb;  
• wkíc‡Y¨i †kÖwYwefvM Rvb‡Z cvi‡eb; Ges 
• wkíc‡Y¨i †ÿ‡Î wecY‡b we‡eP¨ welqmg~n e¨vL¨v Ki‡Z cvi‡eb| 

 

 
g~L¨ kãgvjv 
(Keywords) 

KuvPvgvj, Avav-cȪ ‘Z cY¨ I hš¿vsk, fvix hš¿cvwZ, Avbylw½K hš¿cvwZ, 
mnvqK cY¨mvgMÖx, e¨emvwqK †mev| 

 
wkícY¨ m¤úwK©Z aviYv (Concept of Industrial Product) 
hLb †Kvb cY¨ mivmwi †fv‡Mi Rb¨ e¨eüZ bv n‡q P~ovšÍ cY¨ cȪ ‘ZKi‡Y e¨eüZ nq ZLb Zv‡K wkí 

cY¨ e‡j| mvaviYZ cÖwµqvRvZKivi Rb¨ ev Drcv`‡bi Kv‡R mn‡hvwMZvi Rb¨ GB ai‡Yi cY¨ msMÖn Kiv nq| 
†hgb- fvix hš¿cvwZ, KvuPvgvj BZ¨vw`| 

wkí c‡Y¨i ‰ewkó¨ (Characteristics of Industrial Products) 
1. cY¨ cybt Drcv`‡bi Rb¨ GB ai‡Yi cY¨ µq Kiv nq| 
2. wkíc‡Y¨i µ‡qi cwigvY wecyj _v‡K| 
3. GB ai‡Yi cY¨ †µZv GKBmv‡_ A‡bK cwigv‡Y  cY¨ µq K‡i| 
4. wkíc‡Y¨i Pvwn`v †fvM¨ c‡Y¨i Pvwn`vi Dci wbf©ikxj| 
5. wkíc‡Y¨i eÈb cÖYvwj †fvM¨ c‡Y¨i Zzjbvq †QvU nq| 

wkíc‡Y¨i †kÖwYwefvM (Classification of Industrial Products) 
e¨env‡ii wfwË‡Z wkícY¨‡K QqwU fv‡M wef³ Kiv nq- 

1. KuvPvgvj (Raw materials) 

2. Avav-cȪ ‘Z cY¨ I hš¿vsk (Fabricating materials and parts) 
3. fvix hš¿cvwZ (Installations) 
4. Avbylw½K hš¿cvwZ (Accessory equipment) 
5. mnvqK cY¨mvgMÖx (Operating supplies) 
6. e¨emvwqK †mev (Business services) 

 

wb‡¤œ wkícY¨ m¤ú‡K© we Í̄vwiZ Z_¨ Zz‡j aiv nj- 

1. KuvPvgvj (Raw materials): Av‡gwiKvi wecYb mwgwZi msÁv Abyhvqx †hme wkícY¨ PzovšÍ c‡Y¨i Ask 
wnmv‡e cwiMwYZ nq Ges hv msiÿY, cwienb ev bvovPvovi myweav e¨ZxZ Ab¨ †Kvb Kvi‡Y BwZc~‡e© 
cÖwµqvRvZ Kiv nqwb †mme cY¨‡K KuvPvgvj ejv nq| K…wl Lvgvi, eb, mgy ª̀ ev Lwb †_‡K KuvPvgvj 

cvV-5.3 
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mivmwi cvIqv hvq| eû cÖKvi cY¨ KuvPvgv‡ji AvIZvq c‡o| ZvB wecY‡bi myweav‡_© G¸‡jv‡K ỳÕwU 
cÖavb fv‡M fvM Kiv hvq; h_v (K) K…wlRvZ KuvPvgvj I (L) cÖvK…wZK KuvPvgvj| Mg, avb, PvDj, Zzjv, 
ZvgvK, km¨, dj, mwâ, M„ncvwjZ cï Ges cïRvZ ª̀e¨, †hgb Pvgov, wWg I KuvPv ỳa BZ¨vw` K…wlRvZ 
KuvPvgvj Ges LwbR ª̀e¨, f~wg, ebR m¤ú` I mvgyw ª̀K m¤ú` cÖvK…wZK KuvPvgvj| cÖvK…wZK KuvPvgvjmg~n 
wfbœfv‡e evRviRvZ Kiv nq| K…wlRvZ KuvPvgv‡ji Drcv`KMY mviv †`ke¨vcx wewÿßfv‡e Ae ’̄vb K‡i| 
Zviv mvaviYZ Aí cwigv‡Y K…wlR cY¨ Drcbœ K‡i| AwaKvsk K…wlR c‡Y¨i Pvwn`v Abgbxq| AwaKvsk 
K…wlRvZ KuvPvgvj eQ‡ii we‡kl we‡kl †gŠmy‡g Drcbœ nq A_P G‡`i Pvwn`v mviv eQiB Ae¨vnZ _v‡K| 
Gme cY¨ cPbkxj nq| d‡j G‡`i msiÿ‡Yi Rb¨ wngvqb (Refrigeration)AZ¨vek¨K| K…wlRvZ 
KuvPvgv‡ji Drcv`‡Ki msL¨v AmsL¨v I ÿz ª̀ cÖK…wZi nIqvq G¸‡jvi Rb¨ eû ga¨ ’̄Kvievwi I `xN© e›Ub 
cÖYvwji cÖ‡qvRb| cÿvšÍ‡i, cÖvK…wZK KuvPvgv‡ji †ÿ‡Î Zzjbvg~jK †QvU e›Ub cÖYvwj e¨envi Kiv nq| 
we‡kl cÖ‡qvRbxq g‡b n‡j wb‡`bc‡ÿ Drcv`K I e¨enviKvixi ga¨eZ©x ch©v‡q G‡R›U †kªwYi 
ga¨ ’̄Kvievwi e¨envi Kiv nq| weÁvcb I Ab¨vb¨ weµq cÖmvig~jK Kvh©vewji Avkªq Lye KgB †bqv nq| 

2. Avav-cȪ ÍyZ cY¨ I hš¿vsk (Fabricating Materials and Parts): †hme wkícY¨ PzovšÍ c‡Y¨i 
Askwe‡k‡l cwiYZ nq Ges wKQyUv cÖwµqvRvZKi‡Yi ci Drcv`‡b e¨envi Kiv nq †m¸‡jv Avav-cÖ Í̄yZ 
cY¨ I cY¨vsk bv‡g cwiwPZ| KuvPvgv‡ji b¨vq G¸‡jvI cY¨ Drcv`‡bi Rb¨ mivmwi e¨envi Kiv nq| 
wKšÍy KuvPvgvj †hiƒc AweK„Z Ae ’̄vq e¨eüZ nq, G¸‡jv †miƒc AweKj Ae ’̄vq e¨eüZ nq bv| e¨env‡ii 
c~‡e©B G¸‡jv‡K AveviI cÖwµqvRvZ Kiv nq| Zvi, óx‡ji cvZ, †jŠn`Û, ZšÍyRvZ cY¨ (myZv), KvMR, 
wm‡g›U BZ¨vw` Avav-cȪ ÍyZ c‡Y¨i D`vniY| cÿvšÍ‡i, Uvqvi, A‡Uv‡gvevB‡ji e¨vUvix, ¯úvK© cøvM, 
ivB‡d‡ji e¨v‡ij, mv‡U©i †evZvg BZ¨vw` hš¿vs‡ki D`vniY| Gme mvgMÖxi iƒc (Form) cwieZ©b bv 
K‡iB P~ovšÍ cY¨ Drcv`‡b e¨envi Kiv nq|Avav-cÖ Í̄yZ cY¨ I hš¿vsk wecyj cwigv‡Y µq Kiv nq| 
wkíxq e¨enviKvixiv c‡Y¨i Drcv`b wbwe©Nœ ivLvi Rb¨ G RvZxq cYmvgMÖx †ewk cwigv‡Y µq K‡i 
msiÿY K‡i| Gme c‡Y¨i A‡bK weKí mieivn Drm _v‡K e‡j fvix hš¿cvwZ ev Avbylw½K hš¿vw`i 
Zzjbvq G¸‡jvi Pvwn`v AwaKZi bgbxq nq| G ai‡bi cY¨mvgMÖxi evRvi LyeB cÖwZ‡hvwMZvg~jK nq| 
AwaKvsk AvavcÖ Í̄yZ cY¨ Drcv`b I e¨enviKvixi g‡a¨ mivmwi ew›UZ nq| mvaviYZ c‡Y¨i gyj¨ I 
we‡µZv KZ©„K cÖ̀ Ë †mevi Dci wfwË K‡i µq-wm×všÍ MÖnY Kiv nq| eª̈ vwÛs we‡kl ¸iæZ¡c~Y© bv n‡jI 
wKQy wKQy cÖwZôvb eª̈ v‡Ûi cÖwZ †ek AvMÖn cÖ̀ k©b K‡i| 

3. fvix hš¿cvwZ I m¤úwË (Installation): G RvZxq wkícY¨ LyeB e„nr I `vgx nq Ges eû eQi hveZ 
e¨envi Kiv nq| wKšÍy PzovšÍ c‡Y¨i As‡k cwiYZ nq bv| fvix hš¿cvwZ I m¤úwË cÖavbZ ỳB fv‡M 
wef³; (K) `vjvb I f~wg¯̂Z¡ (Building and land rights) Ges (L) cÖavb hš¿cvwZ (Major 

Equipment)| KviLvbv, ¸`vgNi, LyPiv †`vKvb, Awdm wewìs, Lwb BZ¨vw` cÖ_‡gv³ m¤úwËi D`vniY| 
eo eo †gwkbvix, h_vÑ wW‡Rj BwÄb, eqjvi , UªvKUi, KvMR cÖ Í̄y‡Zi †gwkb, ˆe ỳ¨wZK †Rbv‡iUi, wcÖw›Us 
†cÖm, Pzjøx, †ivwjs wgj&m BZ¨vw` fvix hš¿cvwZi D`vniY|`vjvb I f~wg msµvšÍ mvgMÖx evRviRvZ Kiv 
mnR| G‡ÿ‡Î we‡µZv I †µZv GKwÎZ n‡q g~j¨ I Ab¨vb¨ kZ©vewj Avjvc-Av‡jvPbv K‡i `i-KlvKwli 
gva¨‡g w ’̄i K‡i| G †kªYxi cÖ‡Z¨KwU cY¨B Avcb ¯̂vZ‡š¿̈  mgy¾¡j| ZvB cÖ‡Z¨KwUi wecY‡b we‡kl 
mgm¨vi D™¢e n‡Z cv‡i| wKšÍy gvb wba©vwiZ fvix hš¿cvwZi wecY‡b A‡bK welq we‡ePbv Ki‡Z nq| fvix 
hš¿cvwZ Nb Nb µq Kiv nq bv| G¸‡jv A‡bK eQi hveZ wU‡K _v‡K e‡j µq Kivi mgq h‡_ó gb‡hvM 
cÖ̀ vb Ki‡Z nq| wewb‡qvMK…Z g~ja‡bi Dci cÖZ¨vwkZ Avq I m~‡`i nvi we‡klfv‡e we‡ePbv Kiv 
nq|weµqc~e© I weµ‡qv³i †mev GKwU D‡jø‡hvM¨ wecYb ˆewkó¨| fvix hš¿cvwZi wecY‡bi  Rb¨ D”P 
AwfÁZvm¤úbœ weµq Kg©xi cÖ‡qvRb| Gme c‡Y¨i wecY‡b mvaviYZ ga¨ ’̄Kvievwi wb‡qvM Kiv nq bv| 
cÖvqktB Drcv`‡Ki msL¨v †ewk n‡j óvÛvW© †gwkbc‡Îi Pvwn`vq wKQyUv bgbxqZvi fve cwijwÿZ nq| 
wKQy cwigv‡Y weÁvcb e¨envi Kiv n‡jI e¨w³K weµ‡qi Dci me mgq ¸iæZ¡ †`qv nq|cÖZ¨ÿ wecY‡bi 
cÖvavb¨ _vK‡jI ¯̂íg~j¨ wewkó gvb wba©vwiZ hš¿cvwZ weµ‡qi †ÿ‡Î ga¨ ’̄ G‡R›U ev cvBKvi‡`i mvnvh¨ 
†bIqv nq 
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4. AvaywbK hš¿cvwZ (Accessory Equipment): Avbylw½K hš¿cvwZ P~ovšÍ c‡Y¨i A½xf~Z Dcv`v‡bi Ask 
bq| G¸‡jv GK ai‡bi wkícY¨ hv wkíxq Drcv`K‡`i Drcv`b Kv‡h© mnvqZv K‡i wKšÍy c‡Y¨i PzovšÍ 
iƒ‡ci Askx`vi nq bv| fvix hš¿cvwZi †P‡q Avbylw½K hš¿cvwZi cÖZ¨vwkZ Avqy Kg| UvBcivBUvi, 
dvBwjs e·, wnmveiÿY †gwkb, †QvU †j` †gwkb, LyPiv †`vKv‡bi K¨vk †iwRóªvi BZ¨vw` Avbylw½K 
hš¿cvwZi D`vniY|Avbylw½K c‡Y¨i e›Ub bxwZi Dci mvaviY gšÍe¨ Kiv KwVb| †Kvb †Kvb †ÿ‡Î cÖZ¨ÿ 
weµq cÖPwjZ (we‡kl K‡i †hLv‡b c‡Y¨i BDwbU-g~j¨ D”P _v‡K wKsev A‡bK¸‡jv c‡Y¨i digv‡qk †`qv 
nq), Avevi evRv‡ii AvqZb ‡fŠ‡MvwjKfv‡e e¨vcK GjvKvq we Í̄„Z n‡j ga¨ ’̄Kvievwii †mev e¨envi Kiv 
nq| G †kªYxi cY¨ mvaviYZ gvb-wba©vwiZ nq e‡j weµq cÖmvi Kvh©µg Pvjv‡bv mnR nq| G¸‡jvi 
Drcv`‡Ki msL¨v A‡bK| ZvB weÁvcb e¨envi Kivi `iKvi nq| 

5. mnvqK mvgMÖx (Operating supplies): †hme wkícY¨ cȪ ÍyZ c‡Y¨i Dcv`v‡bi Ask bq A_P cÖwZôv‡bi 
Kv‡h© mnvqZv Ki‡Z Ki‡Z wbt†kl n‡q hvq, †mme cY¨‡K ejv nq mnvqK mvgMÖx| ¯̂í mg‡qi g‡a¨ 
G¸‡jv e¨eüZ nq Ges G¸‡jv g~jabx AvB‡Ug bq| G¸‡jv mPivPi gvb-wba©vwiZ nq Ges cÖwZôv‡bi 
cÖ‡qvR‡b Nb Nb µq Kiv nq| Gme mvgMÖx iÿYv‡eÿYvg~jK ev †givg‡Zi wKsev cÖwZôv‡bi Kv‡h© 
mnvqZvg~jK n‡Z cv‡i| †g‡S cwi¯‹viK †gvg, jyweª‡KwUs ‰Zj, †cbwmj I †ókbvix, Zv‡cvrcv`K BÜb, 
ev_iæg cwi¯‹v‡ii mvgMÖx, ˆe ỳ¨wZK evj¦, Rvbvjvi KuvP cwi¯‹v‡ii wRwbmcÎ, bvU-eë,z I‡qwìs Zvi 
BZ¨vw` mnvqK mvgMÖxi D`vniY| e„nr KviLvbv e¨ZxZ Ab¨Î AwaKvsk mnvqK mvgMÖx (we‡kl K‡i 
iÿYv‡eÿY I †givg‡Zg~jK) A‡cÿvK…Z Aí cwigv‡Y µq Kiv nq| Gm‡ei AwaKvskB myweavRbK 
†fvM¨c‡Y¨i b¨vq| G¸‡jv †Kbvi Rb¨ †µZv †ewk mgq e¨q Ki‡Z ivwR _v‡K bv, g~j¨I Kg _v‡K| ZvB 
A‡b‡K G RvZxq cY¨‡K Ôwkíxq myweavRbK cY¨Õ (Industrial Convenience goods) wnmv‡e AwfwnZ 
K‡i _v‡K| AwaKvsk mnvqK mvgMÖx †Kbvi mgq g~j¨ I mnRjf¨Zvi Dci †Rvi †`qv nq| c‡Y¨i GKK 
g~j¨, µ‡qi cwigv‡Yi ¯̂íZv I e¨enviKvixi msL¨vwaK¨ Drcv`K‡K ga¨ ’̄Kvievwi e¨envi Ki‡Z DØy× 
K‡i| Avevi Drcv`‡Ki msL¨v †ewk _v‡K e‡j g~j¨ cÖwZ‡hvwMZvI _v‡K cÖej| 

6. e¨emvwqK †mev (Business Services): e¨emvwqK †mev‡K wecY‡bi fvlvq ÔwkícY¨Õ wn‡m‡e MY¨ Kiv 
n‡jI GwU Aek¨B PzovšÍ cY¨ (Finished product)-Gi AšÍf©y³ bq| hš¿cvwZ msiÿY (Maintenance), 

†givgZ RvZxq †mev (Repair services) Ges e¨emvwqK civgk©g~jK †mev (Business advisory 

services) e¨emvwqK †mevi AšÍf©~³| Gme †mev mvaviYZ Pzw³ †gvZv‡eK cÖ̀ vb Kiv nq| 

wkícY¨ wecY‡b we‡eP¨ welq (Considerable Factors for Marketing Industrial Products)  
1. †fvM¨ c‡Y¨i Zzjbvq wkí c‡Y¨i †µZvi msL¨v Kg _v‡K| ZvB Gi evRvi †QvU nq e‡j 

wecYbKvix‡K wfbœfv‡e GB evRvi cwiPvjbv Ki‡Z nq| 
2. wbw ©̀ó GjvKvq wkí c‡Y¨i evRvi †K› ª̀xf~Z _v‡K, ZvB wecYbKvix wbw ©̀ó GjvKvi evRv‡ii Dci 

¸iZ¡ †`q| 
3. wkí c‡Y¨i Pvwn`v †fvM¨ c‡Y¨i Pvwn`vi Dci wbf©ikxj| 
4. wkí c‡Y¨i †ÿ‡Î †µZviv c‡Y¨i gvb, Dc‡hvwMZv, mnR cÖvc¨Zv, mieiv‡ni wbðqZv BZ¨vw` 

we‡ePbv K‡i cY¨ µq K‡i| 
5. wkí c‡Y¨i evRv‡ii AvqZb mxwgZ| ¯̂í msL¨K †µZvi Kv‡Q wecyj cwigv‡Y cY¨ weµq Kiv nq| 

 

 wkÿv_©xi KvR wkí c‡Y¨i 5 wU D`vniY w`b| 
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 mvims‡ÿc 

hLb †Kvb cY¨ mivmwi †fv‡Mi Rb¨ e¨eüZ bv n‡q P~ovšÍ cY¨ cȪ ‘ZKi‡Y e¨eüZ nq ZLb Zv‡K wkí cY¨ 
e‡j| mvaviYZ cÖwµqvRvZKivi Rb¨ ev Drcv`‡bi Kv‡R mn‡hvwMZvi Rb¨ GB ai‡Yi cY¨ msMÖn Kiv nq| 
†hgb- fvix hš¿cvwZ, KvuPvgvj BZ¨vw`| e¨env‡ii wfwË‡Z wkícY¨‡K QqwU fv‡M wef³ Kiv nq- KuvPvgvj, 
Avav-cȪ ‘Z cY¨ I hš¿vsk, fvix hš¿cvwZ, Avbylw½K hš¿cvwZ, mnvqK cY¨mvgMÖx, Ges e¨emvwqK †mev| wkí 
c‡Y¨i wecY‡bi mgq K‡qKwU welq we‡ePbvq ivLv nq| †hgb- †fvM¨ c‡Y¨i Zzjbvq wkí c‡Y¨i †µZvi msL¨v 
Kg _v‡K| ZvB Gi evRvi †QvU nq e‡j wecYbKvix‡K wfbœfv‡e GB evRvi cwiPvjbv Ki‡Z nq| wbw ©̀ó 
GjvKvq wkí c‡Y¨i evRvi †K› ª̀xf~Z _v‡K, ZvB wecYbKvix wbw ©̀ó GjvKvi evRv‡ii Dci ¸iZ¡ †`q| 

 

 
cv‡VvËi g~j¨vqb-5.3  

 

mwVK DË‡ii cv‡k wUK& (√√√√) wPý w`b- 
1| †Kvb&wU wkí cY¨? 
 K) wewkó cY¨ L) gvbm¤§Z cY¨ 
 M) e¨emvwqK †mev N) kwcs cY¨ 
2| K…wlR cY¨ †Kvb&wU?  
 K) wPwb L) Rym 
 M) gq`v N) Avjy 
3| Drcv`b Kv‡h© †Kvb& cY¨ e¨eüZ nq?  
 K) wkí cY¨ L) †fvM¨ cY¨ 
 M) AhvwPZ cY¨ N) wewkó cY¨ 
wb‡Pi DÏxcKwU c‡o 4- 6 bs cÖ‡kœi DËi w`b- 

nvmvb Ges wgjb ỳÕRb cÖwm× e¨emvqx| nvmvb †h cY¨ wecYb K‡ib †mwU GKwU wbw ©̀ó GjvKvq mxgve× 
_v‡K| Ab¨w`‡K, wgj‡bi cY¨wUi evRvi †`ke¨vcx we Í̄…Z| wgj‡bi c‡Y¨i Pvwn`vi Ici nvmv‡bi c‡Y¨i 
Pvwn`v wbf©i K‡i| 

4| nvmvb †Kvb& c‡Y¨i wecYbKvix?  
 K) wkí cY¨ L) †fvM¨ cY¨ 
 M) Riæwi cY¨ N) cÖavb cY¨ 
5| wgjb †Kvb& c‡Y¨i e¨emvqx?  
 K) wkí cY¨ L) †fvM¨ cY¨ 
 M) KuvPvgvj N) AhvwPZ cY¨ 
6|  wgj‡bi cY¨wUi Pvwn`v e„w× †c‡j nvmv‡bi cY¨wUi †ÿ‡Î hv NU‡eÑ  

i) Pvwn`v e„w×  ii) weµq e„w×  iii) g~j¨ n«vm 
 wb‡Pi †Kvb&wU mwVK? 
 K) i I ii L) i I iii 
 M) ii I iii N) i, ii I iii 
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c‡Y¨i Rxeb Pµ 
Product Life Cycle 

 
D‡Ïk¨ 

 

G cvV †k‡l Avcwb  
• c‡Y¨i RxebPµ ej‡Z wK †evSvq Rvb‡Z cvi‡eb; 
• c‡Y¨i RxebP‡µi ch©vqmg~n eY©bv Ki‡Z cvi‡eb; Ges 
• c‡Y¨i RxebP‡µi wewfbœ ch©v‡qi †KŠkj m¤ú‡K© aviYv Ki‡Z cvi‡eb| 

 

 
g~L¨ kãgvjv (Keywords) 

m~Pbv,  cÖe„w×, c~Y©Zv cÖvwß, A‡avMwZ| 

 
c‡Y¨i RxebP‡µi msÁv (Definition of Product Life Cycle)  

wecYbKvix †µZv ev †fv³vi Pvwn`v I cÖ‡qvRb Abyhvqx cY¨ Dbœqb ev cȪ ‘Z Kivi Rb¨ cY¨ cwiKíbv 
MÖnY K‡i| GB mg‡q cY¨ evRv‡i wb‡q Avmvi cȪ ‘wZ †bIqv nq| Gici h_vh_ cY¨ Dbœq‡bi c‡i cY¨ evRv‡i 
wb‡q Avmv nq| GKwU bZzb cY¨ evRv‡i Qvovi c‡i †Kv¤úvwb ¯̂fveZB Avkv K‡i †h, cY¨wUi wewµi cwigvY 
DË‡ivËi evo‡e Ges eûw`b hveZ GwU evRv‡i wU‡K _vK‡e| Z‡e cÖ‡Z¨K cÖwZôvb GK_v Aek¨B ¯̂xKvi Ki‡Z 
eva¨ †h, †Kvb cY¨B wPiKvj GKBfv‡e evRvi `Lj K‡i ivL‡Z cv‡i bv- wewfbœ Kvi‡Y c‡Y¨i Rxe‡b DÌvb-cZb 
N‡U _v‡K| wecYbKvix G e¨vcv‡i mRvM _v‡Kb †h, cÖ‡Z¨K c‡Y¨iB GKwU Rxeb-Pµ i‡q‡Q|GKwU c‡Y¨i 
RxeÏkvq Zv‡K †hme ch©vq ev avc (Stages) AwZµg Ki‡Z nq †mB ch©vq¸‡jv‡K c‡Y¨i Rxeb-Pµ (Life 

cycle) e‡j| Dw™¢̀  Ges cÖvYxi †ÿ‡Î †hgb Rb¥, e„w× Ges †kl cwiYwZ †`Lv hvq wVK †Zgwb c‡Y¨i †ejvqI 
Rb¥-e„w×-cwiYwZi GB chv©q¸‡jv ‡`Lv hvq| †mvRv K_vq ejv hvq, GKwU cY¨‡K Drcv`‡bi ci †_‡K Avi¤¢ K‡i 
m¤ú~Y© wejxb n‡q hvIqv ch©šÍ †hme ch©v‡qi ga¨ w`‡q av‡c av‡c AMÖmi n‡q †h‡Z nq Zv‡K ejv nq c‡Y¨i 
Rxeb-Pµ| GLv‡b c‡Y¨i Rxeb-P‡µi K‡qKwU msÁv †`qv n‡jv: 
 

c‡Y¨i RxebPµ (Product Life Cycle)  

wb‡gœ GKwU c‡Y¨i RxebPµ ms‡ÿ‡c Av‡jvPbv Kiv n‡jv- 

1. cY¨ cÖeZ©b (Introduction): cÖ_g ch©v‡q bZzb-cY¨ evRv‡i Qvov nq Ges G‡K m¤¢ve¨ MÖvnK‡`i wbKU 
cwiwPZ Kiv‡bvi Rb¨ cÖPvig~jK Kvh© Pvjv‡bv nq| G ch©v‡q wewµi cwigvY †Zgb †ewk nq bv Ges cÖvq 
†ÿ‡Î gybvdvI AwR©Z nq AwZ mvgvb¨| Avevi A‡bK †ÿ‡Î gybvdv G‡Kev‡iB nq bv| cY¨ cÖeZ©bRwbZ 
eûj LiP Ges MÖvn‡Ki msL¨vi AcÖZzjZv gybvdv bv nIqvi cÖavb KviY| fwel¨‡Z gybvdvi Avkvq G 
ch©v‡q c‡Y¨i †cQ‡b cÖPzi wewb‡qvM Kiv nq| 

2. cÖe„w× (Growth): c‡Y¨i Rxeb-P‡µi wØZxq ch©v‡q c‡Y¨i weµq ev‡o, ‡µZv‡`i g‡a¨ c‡Y¨i K`i e„w× 
cvq; d‡j gybvdvi cwigvYI evo‡Z _v‡K| 5.4 bs wP‡Îi cÖwZ jÿ¨ Ki‡j †`Lv hv‡e, cÖe„w×i ch©v‡q 
wewµi cwigvY `ªæZ MwZ‡Z e„w× cv‡”Q Ges †mB MwZ‡Z m‡e©v”P ch©v‡q †cuŠQvq| c‡Y¨i Pjgvb Rxe‡bi G 
ch©v‡q cÖwZ‡hvwMiv DbœZgv‡bi wKsev Kg e¨‡qi cY¨ wb‡q evRv‡i cÖ‡ek Ki‡Z _v‡K| †Kv¤úvwbi Rb¨ 
m‡e©v”” gybvdvi GUvB mgq, Z‡e cÖwZ‡hvwMZv e„w×i Kvi‡Y GUv gybvdvi A‡avMwZ ïiæiI mgq| 

cvV-5.4 
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wPÎ5.4: c‡Y¨i Rxeb Pµ 

3. c~Y©ZvcÖvwß (Maturity): G ch©v‡q cÖwZ‡hvwMZv Zxeª †_‡K ZxeªZi n‡Z _v‡K| d‡j wewµi cwigvY 
m‡e©v”P ch©v‡q †cuŠ‡QB Avevi wb¤œgyLx n‡Z _v‡K Ges Zvi mv‡_ gybvdv †iLvI wb¤œMvgx nq| G ch©v‡q 
cÖwZ‡hvwMi msL¨v ïay evo‡ZB _v‡K bv, A‡bK cÖwZ‡hvMx evRvi `Lj Kivi D‡Ï‡k¨ g~j¨ n«v‡mi 
cÖwZ‡hvwMZvqI †b‡g c‡o| 

4. A‡avMwZ (Decline): c‡Y¨i Rxeb-P‡µi GwU †kl avc| wewµi cwigvY AviI n«vm †c‡Z _v‡K| d‡j 
†kl ch©šÍ gybvdv AR©b Kiv Avi m¤¢e n‡q I‡V bv| hw` cY¨wU‡K wUwK‡q ivLvi Rb¨ ev Í̄e Ae ’̄vi 
†cÖÿvc‡U Kvh©Ki †Kvb c`‡ÿc †bqv bv nq, Zvn‡j cY¨wUi mgvwß N‡U| 
 

c‡Y¨i Rxeb-P‡µi wewfbœ ch©v‡qi †KŠkjmg~n (Product Life Cycle Strategies) 

Rxeb Pµ GKwU Pjgvb cÖwµqv| ¯̂vfvweK fv‡e cÖ‡Z¨KwU cY¨‡KB PviwU Í̄i AwZµg Ki‡Z nq wKš‘ wecYbKvix 
hw` mvwe©Kfv‡e evRv‡i cY¨ Dc ’̄vcb Ki‡Z e¨_© nq, Zvn‡j H cY¨wU Zvi ¯̂vfvweK RxebPµ †_‡K wQU‡K co‡Z 
cv‡i| ZvB GKwU cY¨ †hb Zvi RxebPµ mdjZvi mv‡_ †kl Ki‡Z cv‡i †mB j‡ÿ¨ wecYbKvix‡K RxebP‡µi 
wewfbœ Í̄‡i wewfbœ ai‡bi †KŠkj Aej¤̂b Ki‡Z nq| c‡Y¨i Rxeb-P‡µi wewfbœ ch©vq Rvbv _vK‡j †Kvb ch©v‡q wK 
ai‡bi wecYb †KŠkj MÖnY Kiv `iKvi †m m¤ú‡K© wm×všÍ †bqv mnR nq| GLv‡b c‡Y¨i Rxeb-P‡µi 
ch©vq¸‡jv‡Z MÖnY‡hvM¨ wecYb †KŠkjmg~‡ni Dci Av‡jvKcvZ Kiv n‡jv| 

1. cÖeZ©b ch©v‡q wecYb †KŠkj (Marketing Strategies in Introduction Stage): hLb †Kvb bZzb 
cY¨ me©cÖ_g evRv‡i wewµi Rb¨ Qvov nq ZLbB ïiæ nq cÖeZ©b| G ch©v‡q e¨e ’̄vcbv KZ©„cÿ cÖ‡Z¨KwU 
wecYb PjK‡K (†hgb- cY¨g~j¨, c‡Y¨i cÖmvi, e›Ub I cY¨¸Y BZ¨vw`) D”P A_ev wb¤œ Í̄‡i wbav©iY 
Ki‡Z cv‡i| ïay g~j¨ I weµq cÖmvi‡K we‡ePbv K‡i, wecYbKvix wb‡¤œ Av‡jvwPZ PviwU †KŠk‡ji †h 
†KvbwU e¨envi Ki‡Z cv‡i| 
� ª̀æZ w¯‹wgs †KŠkj (Fast Market Skimming Strategies): G †ÿ‡Î D”P g~‡j¨ cY¨ evRv‡i Qvov 

nq Ges cY¨wU‡K Rbmvavi‡Yi †MvP‡i Avbqb K‡i Zv‡`i c„ô‡cvlKZv jv‡fi Rb¨ eûj cÖPv‡ii 
e¨e ’̄v Kiv| wecYb cÖmv‡ii (Marketing promotion)†cQ‡b cÖPzi UvKv e¨q K‡i evRv‡i c‡Y¨i 
mybvg m„wói cÖ‡Póv Pvjv‡bv nq| me †ÿ‡Î G †KŠkj mydj †`q bv|  

� gš’i w¯‹wgs †KŠkj (Slow Market Skimming Strategies): G †ÿ‡Î D”P g~‡j¨ cY¨ evRv‡i 
Qvov nq; wKšÍy cÖPvi Kvh© ax‡i ax‡i Pvjv‡bv nq| wecYb LiP Kgv‡bvi D‡Ï‡k¨ cÖPviKv‡h©i Dci 
†ewk †Rvi †`qv nq bv| h_vm¤¢e †ewk gybvdv jv‡fi D‡Ï‡k¨ G †KŠkj MÖnY Kiv nq|  

� &̀ªyZ cÖ‡ek †KŠkj (Fast Market Entrance Strategies): GB wecYb †KŠk‡j c‡Y¨i g~j¨ _v‡K 
Kg wKšÍy cÖPv‡ii Rb¨ e¨q Kiv nq cÖPzi UvKv| G †KŠkjwU G cÖZ¨vkvq AbymiY Kiv nq †h, cÖPzi 
cÖPvi I ¯̂í g~‡j¨i `iæb evRv‡ii e„nËi Ask `Lj Kiv m¤¢e n‡e Ges AwaK wewµi djkÖæwZ‡Z 
†gvU gybvdvi cwigvY †e‡o hv‡e|  

� gš’i cÖ‡ek †KŠkj (Slow Market Entrance Strategies):  G †ÿ‡Î c‡Y¨i g~j¨ Kg avh© Kiv 
nq Ges weµq cÖmv‡ii Rb¨I LiP Kiv nq Kg| Gi D‡Ïk¨ Kg g~j¨ Øviv MÖvnK‡`i‡K cÖfvweZ K‡i 
†ewk cwigv‡Y wewµ Kiv Ges cÖPviKv‡h© Kg LiP K‡i gybvdvi cwigvY ùxZ Kiv|  
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2. cÖe„w× ch©v‡q wecYb †KŠkj (Market Strategies in Growth Stage): cÖe„w× ch©v‡q c‡Y¨i wewµ 
ª̀æZnv‡i e„w× cvq| wKšÍy G mgq †_‡K cÖwZ‡hvMxivI evRv‡i cÖ‡ek Ki‡Z _v‡K| ZeyI e„n`vKvi 
Drcv`‡bi d‡j BDwbU cÖwZ e¨q n«vm cvq| d‡j gybvdvi cwigvY †e‡o hvq| G ch©v‡q evRv‡ii cÖe„w× 
h_vm¤¢e Kvg¨ Í̄‡i ivLvi D‡Ï‡k¨ †Kv¤úvwb wewfbœ †KŠkj Aej¤̂b K‡i, †hgb- 
���� †Kv¤úvwbi c‡Y¨i †KvqvwjwU DbœZ K‡i Ges c‡Y¨i ˆewkó¨ ˆewPÎ¨ Avbq‡bi cÖqvm cvq 
���� †Kv¤úvwb bZzb bZzb wefvwRZ evRv‡i cÖ‡ek K‡i| 
���� bZzb bZzb e›Ub cÖYvwj e¨env‡ii Rb¨ †Kv¤úvwb cÖ‡Póv Pvjvq| 
���� weÁvc‡bi cÖK…wZ I gva¨g cwieZ©b K‡i| 
���� mwVK mg‡q †Kv¤úvwb c‡Y¨i g~j¨ n«vm K‡i hv‡Z g~‡j¨i e¨vcv‡i ¯úk©KvZi MÖvnK‡`i‡K cY¨ µ‡q 

AbycÖvwYZ Kiv hvq| 
Gme evRvi-m¤cÖmviYkxj †KŠkj e¨envi K‡i †Kv¤úvwb Zvi cÖwZ‡hvwMZvg~jK Ae ’̄vb‡K my „̀p K‡i 
Zzj‡Z cv‡i| Z‡e Gme Dbœq‡bi Rb¨ AwZwi³ Li‡Pi cÖ‡qvRb nq| †Kv¤úvwb cieZ©x ch©v‡q gybvdv 
e„w×i cÖZ¨vkvq G ch©v‡q PjwZ gybvdvi cÖwZ Kg ¸iæZ¡ cÖ̀ vb K‡i| ZvB cY¨-Dbœqb, cÖPvi I e›U‡b cÖPzi 
A_© LiP K‡i wb‡Ri Ae ’̄vb my „̀p Kivi cÖ‡Póv Pvjvq| 

3. c~Y©ZvcÖvwßi ch©v‡q wecYb †KŠkj (Market Strategies in Maturity Stage): G ch©v‡q A‡bK 
†Kv¤úvwb †ewk cyi‡bv cY¨ A_©vr c~Y©ZvcÖvß cY¨ †Q‡o w`‡q bZzb Av‡iKwU c‡Y¨i cÖwZ Szu‡K c‡o| Zviv 
g‡b K‡i †h, cyi‡bv c‡Y¨i e¨vcv‡i †ewk †Póv bv K‡i eis bZzb cY¨ evRv‡i Qvo‡j fvj dj cvIqv 
hv‡e| Z‡e GiƒcI †`Lv †M‡Q †h, c~Y©ZvcÖvß cY¨I wewfbœ †KŠkj e¨envi K‡i Avevi evRvi `Lj Ki‡Z 
mÿg n‡q‡Q| G ch©v‡q wecYbKvix wZb cÖKvi †KŠkj Aej¤̂b Ki‡Z cv‡i-  
� evRvi cwigvR©b (Market Modification): †Kv¤úvwb Zvi wbR¯̂ eª̈ v‡Ûi cY¨ e¨enviKvix‡`i 

(ms‡ÿ‡c eª̈ vÛ e¨enviKvix ejv hvq) msL¨vq evwo‡q Ges e¨enviKvix‡`i Øviv evwl©K e¨env‡ii 
cwigvY evwo‡q evRv‡ii cwiwa m¤cÖmvwiZ Ki‡Z cv‡i| cÖPvi I cÖ‡ivPbvi gva¨‡g Ae¨enviKvix‡K 
e¨enviKvix‡Z cwiYZ K‡i bZzb evRvi wefv‡M cÖ‡ek K‡i Ges cÖwZ‡hvwM‡`i MÖvn‡Ki gb R‡qi 
gva¨‡g Zv‡`i‡K wb‡Ri †µZvq cwiYZ K‡i eª̈ vÛ e¨enviKvixi msL¨v e„w× Kiv m¤¢e| 

� cY¨ cwigvR©b (Product Modification):  wecYb e¨e ’̄vc‡Kiv A‡bK mgh c~Y©ZvcÖvwßi ch©v‡q 
c‡Y¨i weµq e„w×i Rb¨ Ggbfv‡e c‡Y¨i ˆewkó¨mg~n cwigvR©b ev cwieZ©b K‡i hv‡Z bZzb †µZv 
AvK…ó nq Ges eZ©gvb e¨enviKvix‡`i c‡Y¨i e¨envi e„w× cvq| cÖavbZ wZbwU Dcv‡q c‡Y¨i 
cwigvR©b Kiv nq, h_v- K) ¸Yv¸Y Dbœqb, L) ˆewkó¨ Dbœqb, M) ÷vB‡ji Dbœqb| 

� wecYb-wgkªY cwigvR©b (Marketing Mix Modification):  wecYb-wgkª‡Yi wewfbœ Dcv`vb¸‡jvi 
g‡a¨ ỳB GKwUi cwieZ©b mvab K‡iI weµq e„w×i †Póv Kiv hvq| 

4. A‡avMwZ ch©v‡q wecYb †KŠkj (Market Strategies in Decline Stage): AwaKvsk c‡Y¨i wewµi 
cwigv‡Y µgvš‡̂q A‡avMwZ †`Lv †`q| †Kvb †Kvb c‡Y¨i weµq - n«v‡mi MwZ gš’i, Avevi †KvbUvi ª̀æZ| 
weµq k~b¨‡ZI †b‡g Avm‡Z cv‡i wKsev GKUv wbw ©̀ó wb¤œ̄ Í‡i K‡qK eQi hver w ’̄i _vK‡Z cv‡i| 
A‡avMwZi ch©v‡q wb‡¤œv³ c`‡ÿcmg~n MÖnY Kiv †h‡Z cv‡i - 
� ~̀e©j cY¨ wPwýZKiY (Identifying Weak Product): e¨e ’̄vcbv KZ©„c‡ÿi cÖ_g KZ©e¨ n‡jv 

~̀e©j cY¨¸‡jv wPwýZ Kiv| GZ ~̀‡Ï‡k¨ †Kv¤úvwb GKwU wiwfD KwgwU MVb Ki‡Z cv‡i| KwgwU wewfbœ 
cÖvw½K Z_¨ msMÖn K‡i ~̀e©j cY¨¸‡jv Lyu‡R †ei Ki‡e Ges Zv‡`i mycvwik cÖ̀ vb Ki‡e| 

� wecYb †KŠkj wba©viY (Determining Marketing Strategies): G ch©v‡q KZ©„cÿ wKfv‡e 
mgm¨v KvwU‡q DVv hvq †m m¤úwK©Z †KŠkj wba©viY Ki‡e| 
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 wkÿv_©xi KvR c‡Y¨i RxebP‡µi ch©vqAbyhvqx cÖ‡Z¨K chv©‡q Ae ’̄vb Ki‡Q Ggb GKwU 
K‡i c‡Y¨i D`vniY w`b| 

 
cÖeZ©b ch©vq   
cÖe„w× ch©vq   
c~Y©ZvcÖvwßi ch©vq   
A‡avMwZ ch©vq   

 

 

 mvims‡ÿc 

GKwU c‡Y¨i RxeÏkvq Zv‡K †hme ch©vq ev avc AwZµg Ki‡Z nq †mB ch©vq¸‡jv‡K c‡Y¨i Rxeb-Pµ e‡j| 
c‡Y¨i Rxeb P‡µ PviwU avc i‡q‡Q; h_vcÖeZ©b, cÖe„w×, c~Y©ZvcÖvwß I A‡avMwZ| c‡Y¨i RxebP‡µi G‡KKwU 
chv©‡q G‡KK ai‡Yi wecYb †KŠkj MÖnY Ki‡Z nq| cÖeZ©b ch©v‡q cwiw ’̄wZ Abyhvqx 1. ª̀æZ w¯‹wgs †KŠkj, 
2.gš’i w¯‹wgs †KŠkj, 3. `&ªyZ cÖ‡ek †KŠkj, 4. gš’i cÖ‡ek †KŠkj Aej¤̂b Kiv nq| Avevi, cÖe„w× ch©v‡qI 
wfbœ wfbœ †KŠkj MÖnY Kiv nq| c~Y©ZvcÖvwßi ch©vqKvjxb mg‡q 1. evRvi cwigvR©b, 2. cY¨ cwigvR©b, 3. 
wecYb-wgkªY cwigvR©b †KŠkj †bIqv nq| me©‡k‡l, A‡avMwZ ch©v‡qi mg‡q ~̀e©j cY¨ wPwýZKi‡Yi ci 
†dvKvm ÷ª̈ v‡UwR, cY¨ ‰ewPÎKiY †KŠkj BZ¨vw` MÖnY Kiv †h‡Z cv‡i|  

 

 
cv‡VvËi g~j¨vqb-5.4  

 

mwVK DË‡ii cv‡k wUK (√√√√) wPý w`b- 
1. mKj c‡Y¨i RxebPµ Av‡Q Ges GB Pµ me c‡Y¨i †ejvqB GKB iKg nq| GB e³e¨wU wK mZ¨? 
 K. AvswkK mZ¨ L. cy‡ivcywi mZ¨ 
 M. cy‡ivcywi AmZ¨ N. Dc‡ii †Kvb&wU wVK bq|  
2. GKwU c‡Y¨i mwZ¨Kvi RxebPµ KLb ïiæ nq? 
 K. aviYv Dbœq‡bi ch©v‡q L. aviYv evQvB ch©v‡q 
 M. cixÿvg~jK evRviRvZKiY ch©v‡q N. evwYwR¨KxKiY ch©v‡q| 
3. evwYwR¨KxKiY‡K RxebP‡µi †Kvb& ch©v‡qi mv‡_ Zzjbv Kiv hvq? 
 K. cÖeZ©b L. cÖe„w× 
 M. c~Y©Zv N. A‡avMwZ| 
4.  AwaK g~‡j¨ cY¨ evRv‡i †Q‡o AwaK cÖPv‡ii e¨e ’̄v wb‡j †mUv Kx ai‡bi †KŠkj? 
 K. ª̀æZ cÖ‡ek L. ax‡i cÖ‡ek 
 M. ª̀æZ QvKv N. ax‡i QvKv| 
5. c‡Y¨i `vg Kg Ges cÖPviI Kg, GB Ae ’̄vq evRv‡ii AvqZb wK iKg nIqv PvB? 
 K. †QvU L. eo 
 M. gvSvwi N. †h †Kvb iKg| 
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g~j¨ wba©viY : aviYv, D‡Ïk¨ I c×wZ 
Price Determination: Concept, Objectives and Methods 

 
D‡Ïk¨ 

 

G cvV †k‡l Avcwb-  
• g~j¨ wbav©i‡Yi aviYv eY©bv Ki‡Z cvi‡eb; 
• g~j¨ wbav©i‡Yi D‡Ïk¨Rvb‡Z cvi‡eb; Ges 
• g~j¨ wbav©i‡Yi c×wZ e¨vL¨v Ki‡Z cvi‡eb| 

 

 
gyL¨ kãgvjv (Keywords) 

wecYb, wkí, evRvi, wewbgq hyM, mvgvwRK wecYb, m¤úK©wfwËK wecYb| 

 

g~j¨ m¤úwK©Z aviYv (Concept of Price) 
A_©‰bwZK ZË¡ Abyhvqx g~j¨ (Price), g~j¨gvb (Value)I Dc‡hvwMZv (Utility)  ci¯úi m¤úK©hy³ 

c`evP¨ (Concepts)| Dc‡hvwMZv n‡jv †Kvb wRwb‡mi  Ggb GKwU ¸Y hv gvby‡li Pvwn`v cwic~iY Ki‡Z mÿg| 
g~j¨gvb n‡jv †Kvb GKwU ª̀e¨ KZ©„K Ab¨vb¨ ª̀‡e¨i mv‡_ wewbgq nIqvi †hvM¨Zvi (Worth) msL¨vZ¥K cwigvc| 
Avgiv ej‡Z cvwi †h, GKwU KuvVv‡ji g~j¨gvb wekwU Av‡gi mgvb| wKšÍy Avgiv Ô ª̀e¨ wewbg‡qiÕ (Barter) hyM 
†cwi‡q eû ~̀i AMÖmi n‡q G‡mwQ| Avgiv GLb A_©‡K (Money) g~j¨gv‡bi mvaviY wbY©vqK ev wW‡bvwg‡bUi 
wn‡m‡e a‡i _vwK| †Kvb wRwb‡mi Avw_©K g~j¨gvb‡KB Avgiv ewj g~j¨ (Price)| UvKv-cqmv, Wjvi ev cvDÛ-óvwj©s 
†h‡Kvb gy ª̀vq g~j¨ cÖKvk Kiv hvq| †h †`‡k gy ª̀vi †h bvg cÖPwjZ, †m bv‡gB c‡Y¨i g~j¨ cÖKvk Kiv nq| 

 
 
 

wPÎ 5.5: g~‡j¨i mv‡_ Dc‡hvwMZv I g~j¨gv‡bi m¤úK© 
 

mvaviYZ †Kvb cY¨ ev †mevi `vg‡K Avgiv H c‡Y¨i ev †mevi g~j¨ e‡j _vwK| A_©vr †µZv I we‡µZv hLb `i 
KlvKwli gva¨‡g †Kvb cY¨ ev †mevi GKwU `vg ev g~j¨gvb w ’̄i K‡i Zv‡K g~j¨ e‡j| GKRb †fv³v GKUv cY¨ 
†fv‡Mi gva¨‡g ev †Kvb †mev MÖn‡Yi gva¨‡g †h myweav †cj Ges Zvi wewbg‡q †h cwigvY A_© `vZv‡K cÖ̀ vb K‡i 
Zv‡K g~j¨ e‡j| wecY‡b g~j¨ ej‡Z Ggb GKwU we› ỳ ev c‡q›U‡K eySv‡bv nq †hLv‡b we‡µZv †h cwigvY A‡_©i 
wewbg‡q cY¨ ev †mev wewµ Ki‡Z B”QyK, †µZvI wVK GKB cwigvY A_© cÖ̀ vb Ki‡Z ivwR _v‡K| 

William J. Stanton †h msÁv cÖ̀ vb K‡i‡Qb Zv n‡jv,“Price is value expressed in terms of 

dollars and cents or any other monetary medium of exchange.” A_©vr Wjvi, †m›U ev Ab¨ †Kvb 
Avw_©K wewbgq gva¨g-G cÖKvwkZ g~j¨gvb‡K g~j¨ e‡j| 
Philip Kotler & Gary Armstrong-Gi g‡Z, “Price is the amount of money charged for a 

product or service.” A_©vr g~j¨ n‡”Q GKUv cY¨ ev †mevi Rb¨ avh©K…Z A‡_©i cwigvY | 
myZivs, mnR fvlvq cY¨ ev †mevi Rb¨ †h cwigvY A_© Av`vq Kiv nq, Zv‡KB g~j¨ e‡j| 
 

 

 
 

cvV-5.5 

Dc‡hvwMZv g~j¨gvb g~j¨   
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cY¨g~j¨ wba©vi‡Yi D‡Ïk¨vewj (Pricing Objectives) 
†Kvb wecYb Kvh©B mywPwšÍZ D‡Ïk¨ ev jÿ¨ Qvov mwVKfv‡e m¤úv`b Kiv hvq bv| g~j¨ wba©vi‡Yi †ejvqI GKB 
K_v cÖ‡hvR¨| g~j¨ w ’̄i Kivi c~‡e©B wecYbKvix‡K g~j¨ wba©vi‡Yi jÿ¨ wVK K‡i wb‡Z nq| wewfbœ cÖwZôv‡bi wbKU 
g~j¨ wba©vi‡Yi D‡Ïk¨ wewfbœ cÖKvi n‡Z cv‡i| wb‡¤œ cÖavb cÖavb D‡Ïk¨mg~‡ni Dci Av‡jvKcvZ Kiv n‡jv - 

1. wewb‡qvM ev wbU wewµi Dci wbw ©̀ó gybvdv AR©b (Achieving Target Return on Investment or 

on Net Sales): wewb‡qvM ev wbU weµ‡qi Dci wbw`©ó kZKiv nv‡i gybvdv AR©‡bi Rb¨ †Kvb-cÖwZôvb 
c‡Y¨i g~j¨ wba©viY Ki‡Z cv‡i| Giƒc †ÿ‡Î gybvdvi nvi GKB iKg _vK‡Z cv‡i; Z‡e wewµZ c‡Y¨i 
cwigv‡Y n«vm-e„w×i mv‡_ mv‡_ †gvU gybvdvi cwigv‡Y ZviZg¨ nq| Avgv‡`i †`‡kI eû wkíKviLvbv 
i‡q‡Q hviv GKB D‡Ïk¨ cwic~i‡Yi Rb¨ Zv‡`i c‡Y¨i g~j¨ wba©viY K‡i| 

2. g~j¨ w ’̄wZkxjZv eRvq (Stabilizing Prices): c‡Y¨i g~‡j¨ w ’̄wZkxjZv eRvq †i‡L wbwe©Nœ gybvdv AR©b 
wKQz wKQy cÖwZôv‡bi g~j¨ wba©vi‡Yi jÿ¨| †hme wk‡í Pvwn`v Nb Nb, GgbwK gv‡S gv‡S e¨vcKfv‡e 
DVvbvgv K‡i, †mme wk‡íi AšÍM©Z e„nr dvg©mg~n Zv‡`i g~j¨ wba©vi‡Y w ’̄wZkxjZv eRvq ivLvi †Póv 
K‡i| g~j¨ wba©vi‡Y w ’̄wZkxjZv eRvq ivLvi cÖavb KviY n‡jv g~j¨ hy× (Price war) cwinvi Kiv| g~j¨-
hy× ej‡Z ‡evSvq wewfbœ cÖwZôv‡bi g‡a¨ mgRvZxq c‡Y¨i g~j¨-n«vm K‡i evRvi `Lj Kivi cÖwZ‡hvwMZvq 
wjß nIqv|  

3. evRvi AÿyYœ ivLv ev cwiea©b Kiv (Maintaining or Improving Share of the Market):  ÿz`ª 
Ges e„nr me ai‡bi cÖwZôvbB A‡bK †ÿ‡Î g~j¨ wba©vi‡Yi Ab¨Zg jÿ¨ wn‡m‡e eZ©gv‡b `LjxK…Z evRvi 
AÿyYœ ivLvi †Póv K‡i wKsev evRv‡ii cwiwa AviI we Í̄„Z Kivi cÖqvmx nq| GKwU cÖwZôvb KZUzKz evRvi 
Zvi `L‡j A‡Q Zv wewfbœ Dcv‡q wbY©q Ki‡Z cv‡i| †m hw` †`‡L †h, eZ©gvb evRvi eRvq ivL‡Z 
cvi‡jB Zvi Rb¨ h‡_ó| Z‡e †m Ggbfv‡e c‡Y¨i g~j¨ wba©viY Ki‡Z cv‡i †hb Zvi evRvi wewNœZ bv 
nq|  

4. weµq cÖe„w× (Increasing Sales Growth): c‡Y¨i wewµi cwigvY e„w× KivI g~j¨ wba©vi‡Yi Ab¨Zg 
D‡Ïk¨| AwaKvsk †Kv¤úvwbB weµq e„w× Kivi j‡ÿ¨ mwVKfv‡e g~j¨ wba©vi‡Yi Rb¨ cÖ‡Póv Pvjvq| Zviv 
Ggbfv‡e g~j¨ wba©viY K‡i hv‡Z c‡Y¨i weµq e„w× cvq| 

5. cÖwZ‡hvwMZv †gvKv‡ejv ev cÖwZnZ Kiv (Meeting or Preventing Competition): A‡bK cÖwZôvb, 
Zv eo wKsev †QvU hvB †nvK bv †Kb, ïaygvÎ cÖwZ‡hvwMZv †gvKv‡ejv Kivi Rb¨ m‡PZbfv‡e c‡Y¨i g~j¨ 
wba©viY K‡i| GKB RvZxq cY¨ Drcv`‡Ki cÖwZ‡hvwMZv cÖwZnZ Kivi D‡Ïk¨ wb‡qI A‡bK cÖwZôvb 
c‡Y¨i g~j¨ wba©viY K‡i _v‡K| 

6. gybvdv e„w× Kiv (Maximizing Profit): AwaK cwigvY gybvdv AR©‡bi R‡b¨ A‡bK cÖwZôvb c‡Y¨i g~j¨ 
wba©viY K‡i| g~j¨ wba©vi‡Yi jÿ¨ wn‡m‡e AwaK gybvdv m¤¢eZ Ab¨vb¨ cwjwmi †P‡q e¨emvqx‡`i g‡a¨ 
†ewk cQ›`bxq I AwaK e¨eüZ| 

7. gyj¨-weewR©Z cÖwZ‡hvwMZv e„w× Kiv (Increasing Non-price Competition): cÖwZ‡hvwMiv A‡bK 
†ÿ‡Î  g~j¨ bv Kwg‡q Ab¨fv‡e wewµi cwigvY evwo‡q gybvdv e„w×i †Póv Pvjvq| ZvB cÖ‡Z¨K †Kv¤úvwbiB 
†Póv Kiv DwPZ Ggbfv‡e g~j¨bxwZ wVK Kiv, hv‡Z Ab¨vb¨ cÖwZ‡hvMx‡`i g~j¨-wee©wRZ cÖwZ‡hvwMZv 
†gvKv‡ejv Kiv m¤¢e nq| 

gybvdv e„w× mvgvwRK „̀wó‡KvY †_‡K Kvg¨ bq e‡j A‡b‡K Gi mgv‡jvPbv K‡i _v‡Kb|  ZvB G e¨vcv‡i mveabZv 
Aej¤̂b Kiv cÖ‡qvRb| g~j¨ wba©vi‡Yi jÿ¨ nIqv DwPZ cÖ‡Z¨K c‡Y¨i Dci gybvdv ewa©Z bv K‡i mvgwMÖKfv‡e me 
c‡Y¨i Dci gybvdv e„w× Kiv| A‡bK Drcv`K †gvUv gybvdv e„w×i j‡ÿ¨ KwZcq AvKl©Yxq wbw ©̀ó cY¨ webv jv‡f 



Drcv`b e¨e ’̄vcbv I wecYb (wØZxq cÎ) 

BDwbU cvuP  c„ôvÑ 107 

wewµ K‡i MÖvnK AvKl©Y K‡i| AvMZ MÖvnKMY mvaviYZ Ab¨vb¨ c‡Y¨i cÖwZI „̀wó †`q Ges Zv µq K‡i| d‡j 
mvgwMÖKfv‡e cÖwZôv‡bi gybvdv e„w× cvq| 
 
c‡Y¨i g~j¨ wba©vi‡Yi c×wZmg~n (Methods of Determining Price) 

`xN©w`b a‡i bvbv cÖwZôvb bvbv „̀wófw½ †_‡K Zv‡`i c‡Y¨i wfwËg~j¨ cÖwZôv K‡i‡Q| GB c×wZ¸‡jv we‡kølY 
Ki‡j ‡m¸‡jv‡K wZbUv †kªYx‡Z wef³ Kiv hvq| GB „̀wófw½ n‡jv- 

1. e¨qwfwËK „̀wófw½ ev G¨v‡cÖvP (Cost basd pricing) 
2. †µZvwfwËK „̀wófw½ ev G¨v‡cÖvP (Value based Pricing) 
3. cÖwZ‡hvwMZvwfwËK „̀wófw½ ev G¨v‡cÖvP (Competition based Pricig) 

GB wZbwU „̀wófw½i g‡a¨ mvaviY KZK¸‡jv c×wZ Av‡Q| †hgb, e¨q-wfwËK „̀wófw½i g‡a¨ †h g~j¨ wba©viY 
c×wZ¸‡jv c‡o Zv n‡jv hy³e¨q g~j¨, mg‡”Q` we‡kølY wfwËK g~j¨ Ges jÿ¨w ’̄Z gybvdv g~j¨| Avi †µZv wfwËK 
„̀wófw½i g‡a¨ c‡o DcjwäK…Z g~j¨gvb g~j¨| GQvov, cÖwZ‡hvwMZvwfwËK „̀wófw½i g‡a¨ c‡o Pjgvb nvi g~j¨ I 
mxjK…Z g~j¨| GKUv wP‡Îi mvnv‡h¨ c‡Y¨i gyj¨ wba©vi‡Yi wewfbœ „̀wófw½i GKUv mgwb¦Ziƒc †`Lv‡bv n‡jv| G 
†_‡K Avcwb GK bR‡i c×wZ¸‡jv †`L‡Z cv‡eb| Gevi Zvn‡j G‡K G‡K c×wZ¸‡jv Av‡jvPbv Kiv hvK- 

1. e¨qwfwËK „̀wófw½ (Cost-Based Pricing): G „̀wófw½ Abymv‡i c‡Y¨i g~j¨ wba©vi‡Y cY¨ Drcv`b I  
evRviRvZ Kivi Rb¨ †h e¨q Kiv n‡q‡Q Zvi wfwË‡Z c‡Y¨i g~j¨ w ’̄i Kiv nq| GB „̀wófw½‡Z wZbUv 
c×wZ wb‡¤œ Av‡jvPbv Kiv n‡jv- 

(K)  LiP †hvM K‡i gyj¨ wba©viY (Cost-Plus Pricing): G c×wZ Abymv‡i †gvU Drcv`b e¨‡qi mv‡_ 
Kvw•ÿZ gybvdv hy³ K‡i c‡Y¨i g~j¨ wba©viY Kiv nq| D`vniY¯̂iƒc,GK ‡KŠUv wµg Drcv`b Ki‡Z 
hw` 10 UvKv LiP nq Ges Drcv`K hw` Drcv`b e¨‡qi Dci 20% gybvdv cÖZ¨vkv K‡ib, Z‡e 
GK †KŠUv wµ‡gi weµq g~j¨ n‡e 12 UvKv (10+2)| G c×wZ LyeB mij Ges mn‡R cÖ‡qvM Kiv 
hvq| wKšÍy Gi GKwU gvivZ¥K mxgve×Zv i‡q‡Q| G c×wZ e¨envi Kivi mgq wewfbœ cÖKvi e¨q 
h_v, cÖvwšÍK e¨q (Merginal costs), Mo †gvU e¨q (Average total cost), Mo cwieZ©bkxj e¨q, 
Mo ’̄vqx e¨q BZ¨vw` we‡ePbv Kiv nq bv| A_P Drcv`‡bi n«vm-e„w×i mv‡_ mv‡_ Gme e¨qI 
cÖfvweZ nq| G c×wZi mg_©Kiv g‡b K‡ib †h, Drcvw`Z mvgMÖx meB wewµ n‡q hv‡e| hw` 
Drcv`‡bi cwigvY Kg nq, Z‡e me e¨q Kfvi K‡i gybvdv †`Lv‡bvi Rb¨ cÖ‡Z¨KUv BDwbU †ewk 
`v‡g wewµ Ki‡Z n‡e| wKšÍy e¨emv‡qi g›`vi `iæb Drcv`b n«vm ‡c‡j BDwbU g~j¨ evov‡bv DwPZ 
n‡e bv| d‡j †`Lv hv‡”Q †h, G c×wZ‡Z evRv‡i Pvwn`vi cÖwZ g‡bv‡hvM †`qv nq bv| G Kvi‡Y 
Drcv`K‡`i Rb¨ G c×wZi Dc‡hvwMZv we‡klfv‡e mxwgZ| 

(L)  mg‡”Q` we‡kølY (Breakeven Analysis): g~j¨ wba©vi‡Yi wfwË wn‡m‡e Av‡iKwU Dcvq mg‡”Q` 
we‡kølY| mg‡”Q` we‡køl‡Yi cÖv_wgK c`‡ÿc n‡jv mg‡”Q` we› ỳ wbiƒcb (Break-even point) 
Kiv| mg‡”Q` Ggb GKwU we› ỳ †hLv‡b KwZcq c‡Y¨i weµqjä Avq †gvU e¨‡qi mgvb nq (GKwU 
AvbygvwbK weµq-g~‡j¨i wfwË‡Z)| d‡j wfbœ wfbœ weµq-g~‡j¨i Rb¨ wfbœ wfbœ mg‡”Q` we› ỳi D™¢e 
nq| mg‡”Q` we› ỳi Dc‡i cY¨ weµq n‡j gybvdv nq;  Avi Gi wb‡P weµq n«vm †c‡j †jvKmv‡bi 
wkKvi n‡Z nq| 
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wPÎ 5.6: mg‡”Q` we› ỳ 

G wP‡Î †`Lv hv‡”Q, †Kv¤úvwb hLb c‡Y¨i 4 wU GKK wewµ Ki‡Q ZLbB mg‡”Q` we› ỳ‡Z †cuŠ‡Q 
†M‡Q| †Kv¤úvwb hZ cwigvYB Drcv`b I wewµ KiæK bv †Kb, ’̄vqx e¨q 200 UvKv‡ZB w ’̄i 
_vK‡Q| GKK cÖwZ cwieZ©bkxj e¨q n‡jv 25 (100 UvKv ÷  4)| †Kv¤úvwb hw` 4 GKK cY¨ wewµ 
K‡i Zvn‡j †gvU e¨q n‡e 300 UvKv (4 GK‡Ki cwieZ©bkxj e¨q + ’̄vqx e¨q)| GKK cÖwZ weµq 
g~j¨ 75 UvKv n‡j 4 GK‡Ki weµqvjä Avq n‡e 300 UvKv| d‡j ‡gvU e¨q I †gvU Avq mgvb| 
GKB g~‡j¨ 4 GK‡Ki †ewk wewµ Ki‡j †Kv¤úvwb gybvdv AR©b Ki‡Z cvi‡e| 

g~j¨ wbav©i‡Yi nvwZqvi wn‡m‡e mg‡”Q` we‡køl‡Yi cÖavb mxgve×Zv n‡jv, wewfbœ evRvi-Pvwn`v 
we‡ePbvq Gi e¨_©Zv| c‡Y¨i g~j¨ wfbœ wfbœ n‡j c‡Y¨i Pvwn`v evRv‡i wKiƒc n‡e Zv we‡ePbv Kiv 
nq bv e‡j mg‡”Q` we‡kølY cÖK…Z g~j¨ wbiƒc‡Y mwVK f~wgKv cvjb Ki‡Z cv‡i bv| Gi gva¨‡g ïay 
ejv hvq †h, hw` (GKgvÎ hw`) we‡kl g~‡j¨ wbw ©̀ó cwigvY cY¨ wewµ Kiv hvq Z‡eB we‡µZv 
mg‡”Q` we› ỳ‡Z †cuŠQ‡Z cvi‡e| mg‡”Q` wPÎ †_‡K Avgiv ej‡Z cvwi bv, we‡µZv ev Í̄‡e wbw ©̀ó 
cwigvY cY¨ wewµ Ki‡Z cvi‡e wK-bv| evRv‡i aiveuvav g~‡j¨ †h cwigvY cY¨ wewµ n‡e Zv 
mg‡”Q` we› ỳi A‡bK wb‡PI n‡Z cv‡i| D`vniY¯̂iƒc, Av‡Mi D`vni‡Y †`Lv hv‡”Q, GKK cÖwZ 
75 UvKv weµq-g~‡j¨ mg‡”Q` we› ỳ n‡jv 4 GKK| wKšÍy evRv‡i hw` 2wU ev 3wU GKK wewµ nq 
nvn‡j †Kv¤úvwbi c‡¶ †eªK B‡fb Kiv m¤¢e n‡e bv- Zv‡K †jvKmvb w`‡Z n‡e| 

2. e¨emvwqK gh©v`vwfwËK g~j¨ c×wZ (Pricing based on trade position): c‡Y¨i †µZvi e¨emvwqK 
gh©v`vi wfwË‡Z wfwËg~‡j¨i ZviZg¨ NU‡Z cv‡i| GKRb †µZv cvBKviI n‡Z cv‡ib, Avevi LyPiv 
we‡µZv ev wkíxq I cÖvwZôvwbK MÖvnKI n‡Z cv‡ib| Drcv`K cvBKvi Ges LyPiv we‡µZv Df‡qi wbKU 
cY¨ weµq Kivi bxwZ AbymiY Ki‡j wZwb LyPiv we‡µZvi Zzjbvq cvBKv‡ii Rb¨ Kg g~j¨ wba©viY 
Ki‡eb| Gfv‡e g~j¨ cv_©K¨ m„wó K‡i wZwb e›Ub cÖYvwj‡Z cvBKv‡ii ¯̂v_© i¶v K‡ib| 

3. f¨vjywfwËK g~j¨-wba©viY (Value-based pricing): Giƒc c×wZ‡Z c‡Y¨i g~j¨ wba©viY Kiv nq MÖvnK 
KZ©„K c‡Y¨i g~j¨-m¤úwK©Z aviYvi wfwË‡Z, Drcv`‡Ki e¨‡qi wfwË‡Z bq| MÖvnKiv GKwU c‡Y¨i 
Dc‡hvwMZv‡K KZUzKz g~j¨evb g‡b K‡i, Zvi Dci wfwË K‡i Drcv`K c‡Y¨i g~j¨ wba©viY K‡i| G‡¶‡Î 
MÖvnK‡`i/†fv³v‡`i cÖ‡qvRb I f¨vjy-m¤úwK©Z aviYv we‡kølY Kivi ci †fv³v‡`i aviYvK…Z g~j¨ 
(Perceived value) wnmve Kiv LyeB KwVb KvR| Z‡e M‡elYvi gva¨‡g Zv‡`i aviYv m¤ú‡K© Abygvb Kiv 
m¤¢e| Z‡e Giƒc c×wZi e¨vcv‡i h‡_ó mveavbZv Aej¤b̂ Ki‡Z n‡e| KviY Drcv`K hw` †fv³v‡`i 
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Abygv‡bi Zzjbvq AwaK g~j¨ avh© K‡i, Zvn‡j evRvi nviv‡Z cv‡i| Avevi hw` g~j¨ Kg wba©viY Kiv nq, 
Zvn‡j gybvdvi cwigvY K‡g hv‡e| ZvQvov, mg‡”Q` we‡køl‡Y AviI wKQz AbwygwZ MÖnY Kiv nq hv e¨emv-
RM‡Z Am¤¢e| G‡Z Abygvb Kiv nq †h, e¨qmg~n w ’̄i| ZvB †h †Kv¤úvwb‡Z Mo GKK-e¨q Nb Nb 
DVvbvgv K‡i †mLv‡b mg‡”Q` we‡køl‡Yi g~j¨ †Zgb _v‡K bv| Abyiƒcfv‡e, evRv‡i Pvwn`v wn‡me Kivi 
mgq mg‡”Q` we‡køl‡Y Pvwn`v cwiw ’̄wZ‡K Lye mnRfv‡e MÖnY Kiv nq hv ev Í̄‡e RwUjI n‡Z cv‡i| 
cÖK…Zc‡¶, cÖwZ‡hvwMZv I Ab¨vb¨ Kvi‡Y mg‡”Q` we› ỳi cwigvY cY¨ †Kv¤úvwb wewµ Ki‡Z m¶g bvI 
n‡Z cv‡i|  

4. cÖwZ‡hvwMZvwfwËK g~j¨ wba©viY (Competitive Pricing): †Kvb †Kvb Drcv`K cÖwZ‡hvwMZvg~jK evRvi 
g~‡j¨i wfwË‡Z wb‡Ri c‡Y¨i g~j¨ wba©viY K‡i _v‡K| G‡ÿ‡Î c‡Y¨i e¨q ev †µZv‡`i B”Qv mivmwi 
we‡ePbv bv K‡i cÖwZ‡hvwMZvq wU‡K _vKvi k‡Z©i w`‡K bRi †`Iqv nq| GB „̀wófw½‡Z ỳ'ai‡bi c‡Y¨i 
g~j¨ wba©viY c×wZ Av‡Q| GB c×wZ ỳ'†Uv n‡jv- 

(K)  Pjgvb nvi c×wZ (Going Rate Pricing): GB c×wZ‡Z Ab¨ cÖwZ‡hvMxiv †h `v‡g cY¨ weµq 
Ki‡Q †m `vg‡K wfwË a‡i wbR c‡Y¨i g~j¨ w ’̄i Kiv nq| G‡ÿ‡Î †Kv¤úvwb ev cÖwZôvb cÖwZ‡hvMx 
`v‡gi mgvb, Dc‡i ev wb‡P wbR c‡Y¨i `vg w ’̄i Ki‡Z cv‡i| †QvU cÖwZôvb¸‡jv eo 
†Kv¤úvwb¸‡jv‡K †ewk AbymiY K‡i| GB ai‡bi eo †Kv¤úvwb¸‡jv‡K †bZv wn‡m‡e wPwýZ Kiv 
nq| Giv hLb g~j¨ cwieZ©b K‡i, ZLb †QvU cÖwZôvb¸‡jvI Zv‡`i c‡Y¨i g~j¨ cwieZ©b K‡i| 
 Pjgvb nvi g~j¨ wba©viY c×wZ GB Kvi‡Y fv‡jv †h, Gi d‡j g~j¨-
hy× eÜ nq I mw¤§wjZ cÖÁv cÖKvwkZ nq| †Kbbv mevB GKB g~j¨ AbymiY K‡i| d‡j GKUv 
hyw³hy³ gybvdv mevB jvf Ki‡Z cv‡i| GKB wk‡íi AšÍM©Z mKj cÖwZ‡hvMxi g‡a¨ GB ai‡bi 
cY¨-g~j¨ wba©viY Ki‡Z †`Lv hvq|  

(L)   mxjK…Z `i c×wZ (Sealed-Bid Pricing): GB ai‡bi g~j¨ c×wZ mvaviYZ 
cÖwZ‡hvwMZvg~jKfv‡e hLb g~j¨ cÖ̀ vb Ki‡Z nq ZLb e¨envi Kiv nq| GB c×wZ‡Z cÖwZ‡hvMx Kx 
g~j¨ w`‡Z cv‡i, Zvi Abygv‡bi wfwË‡Z c‡Y¨i g~j¨ w ’̄i Kiv nq| G‡ÿ‡Î wbR c‡Y¨i e¨q ev 
Pvwn`v †KvbUvB we‡ePbvq Avbv nq bv| GLv‡b †Kv¤úvwb ev cÖwZôvb K›Uªv± ev Pyw³Uv †c‡Z Pvq| 
†m‡ÿ‡Î Zv‡K Ab¨ cÖwZôv‡bi †P‡q Kg `vgB w`‡Z n‡e| mvaviYZ †Kvb KvR cvIqvi Rb¨ †UÛvi 
ev `icÎ Rgv †`qvi mgq GB c×wZ‡Z c‡Y¨i g~j¨ w ’̄i Kiv nq|  

 

 wkÿv_©xi KvR g~j¨ wbav©i‡Yi ỳBwU c×wZ e¨qwfwËK „̀wófw½ I †µZvwfwËK „̀wófw½i g‡a¨ 
cv_©K¨ wK? 

 

 mvims‡ÿc 

mvaviYZ †Kvb cY¨ ev †mevi `vg‡K H c‡Y¨i ev †mevi g~j¨ ejv nq| cY¨g~j¨ wba©vi‡Yi D‡Ïk¨ n‡jv - 
wewb‡qvM ev wbU wewµi Dci wbw ©̀ó gybvdv AR©b; g~j¨ w ’̄wZkxjZv eRvq; evRvi AÿyYœ ivLv ev cwiea©b Kiv; 
weµq cÖe„w×; cÖwZ‡hvwMZv †gvKv‡ejv ev cÖwZnZ Kiv; gybvdv e„w× Kiv Ges gyj¨-weewR©Z cÖwZ‡hvwMZv e„w× Kiv| 
c‡Y¨i g~j¨ wba©vi‡Yi wZbwU c×wZ i‡q‡Q, †m¸‡jv n‡jv- e¨q wfwËK „̀wófw½ ev G¨v‡cÖvP, †µZv wfwËK „̀wófw½ 
ev G¨v‡cÖvP Ges cÖwZ‡hvwMZv wfwËK „̀wófw½ ev G¨v‡cÖvP| 
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cv‡VvËi g~j¨vqb-5.4  

 

mwVK DË‡ii cv‡k wUK& (√√√√) wPý w`b- 
1| c‡Y¨i g~j¨ wba©vi‡Y KqUv „̀wófw½ mvaviYZ AbymiY Kiv nq? 
 K) 1 Uv  L) 2 Uv 
 M) 3 Uv  N) 4 Uv 
2| fvimvg¨ we› ỳ Kx?  
 K) †h we› ỳ‡Z Avq †ewk wKš‘ e¨q Kg L) †h we› ỳ‡Z Avq Kg wKš‘ e¨q †ewk 
 M) †h we› ỳ‡Z Avq I e¨q mgvb N)  †h we› ỳ‡Z Avq I e¨h †ewk 
3| ïaygvÎ Drcv`b e¨q we‡ePbv Kiv nq †Kvb c×wZ‡Z- 
 K) Pjgvb `i c×wZ  L) f¨vjywfwËK g~j¨ c×wZ 
 M) LiP †hvM g~j¨ wbav©iY c×wZ  N) mxjK…Z `i c×wZ| 
4| ïaygvÎ †µZv‡`i gZvg‡Zi wfwË‡Z †h cY¨ g~j¨ w ’̄i nq Zv‡K e‡j- 
 K) Pjgvb g~j¨  L) f¨vjywfwËK/ DcjwäK…Z g~j¨ 
 M) mxjK…Z g~j¨  N) cÖwZ‡hvMx g~j¨| 
5| g~j¨ ej‡Z wb‡Pi †KvbUv eySvq? 
 K) cY¨ ev †mevi †h †Kvb g~j¨gvb L) cY¨ ev †mevi avh©K…Z g~j¨gvb 
 M) cY¨ ev †mevi avh©K…Z Avw_©K g~j¨gvb N) cY¨ ev †mevi e Í̄zMZ g~j¨gvb| 
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g~j¨ wm×v‡šÍi Dci cÖfvewe Í̄viKvix Dcv`vbmg~n I g~j¨-mgš̂q 
†KŠkjmg~n 
Factors Influencing Price Determination and Price 

Adjustment Strategies 

 
D‡Ïk¨ 

 

G cvV †k‡l Avcwb  
• g~j¨-wm×v‡šÍi Dci cÖfvewe Í̄viKvix Dcv`vbmg~n eY©bv Ki‡Z cvi‡eb; Ges 
• g~j¨-mgšq̂ †KŠkjmg~n e¨vL¨v Ki‡Z cvi‡eb| 

 

 
g~L¨ kãgvjv(Keywords) 

c‡Y¨i cÖK…wZ, cÖwZ‡hvwMZvg~jK cÖwZwµqv, Drcv`b ev µq LiP, evÆv 
g~j¨, evÆv g~j¨ wba©viY, bM` evÆv| 

 
c‡Y¨i g~j¨ wba©vi‡Y cÖfvewe Í̄viKvix Dcv`vbmg~n (Factors Influencing Price 

Determination) 

c‡Y¨i g~j¨ wba©viYKv‡j wewfbœ Dcv`vb cÖfve we Í̄vi K‡i _v‡K| †m¸‡jv m¤ú‡K© wb‡¤œ Av‡jvPb Kiv n‡jv- 
1. cÖwZ‡hvwMZvg~jK cÖwZwµqv (Competitive Reactions): eZ©gvb I m¤¢ve¨ cÖwZ‡hvwMZv we‡ePbv 

c‡Y¨i g~j¨ wba©vi‡Yi †ÿ‡Î LyeB ¸iæZ¡c~Y©| †h me †ÿ‡Î gybvdvi m¤¢vebv D¾¡j Ges mn‡R cÖ‡ek 
Kiv hvq, †m me c‡Y¨i fwel¨r cÖwZ‡hvwMZv cÖej n‡Z cv‡i| ZvQvov, mgRvZxq cY¨, weKí cY¨ 
BZ¨vw` †_‡KI cÖwZ‡hvwMZv Av‡m| GB cÖwZwµqv we‡ePbvq G‡b cY¨ gyj¨ w ’̄i Kiv DwPZ Zv bv n‡j 
evRvi †_‡K DrLvZ n‡q hvIqvi m¤¢vebv _v‡K|  

2. c‡Y¨i cÖK…wZ (Nature of the Products): Kx ai‡bi cY¨, cY¨Uv bZzb A_ev cyivZb, c‡Y¨i 
e¨envi ˆewkó¨ Kx BZ¨vw` Ab¨vb¨ A‡bK ˆewkó¨ we‡ePbv K‡i c‡Y¨i g~j¨ wba©viY Kiv `iKvi| wkí 
cY¨ I †fvM¨cY¨ ỳ'ai‡bi ˆewkó¨hy³ weavq g~j¨ wba©vi‡Yi †ÿ‡ÎI wfbœ welq we‡ePbv Kiv nq| 
Avevi †fvM¨c‡Y¨i g‡a¨ bvbv iK‡gi cY¨ Av‡Q| cÖ‡Z¨‡Ki †ÿ‡Î wfbœ wfbœ „̀wófw½ e¨envi K‡i g~j¨ 
wba©viY Kiv nq|  

3. Drcv`b ev µq LiP (Cost of Production or Buying): c‡Y¨i Drcv`b e¨q ev c‡Y¨i µqg~j¨ 
c‡Y¨i g~j¨ wba©vi‡Yi gyL¨ we‡eP¨| †Kbbv c‡Y¨i g~‡j¨i gva¨‡g GB e¨q wbe©vn Ki‡Z bv cvi‡j 
cÖwZôvb †jvKmv‡b c‡o hv‡e| GB e¨‡qi mv‡_ gybvdv †hvM K‡i mvaviYZ weµqg~j¨ avh©̈  Kiv nq| 
ZvB Drcv`b e¨q ev µq e¨q Rvbv LyeB ¸iæZ¡c~Y©|  

4. A_©‰bwZK Ae ’̄v (Economic Conditions): †`‡ki A_©‰bwZK Ae ’̄v cÖejfv‡e c‡Y¨i g~j¨ 
wba©viY‡K cÖfvweZ K‡i| ZvB gy ª̀vùxwZ, mg„w× ev g›`v, my‡`i nvi BZ¨vw` A_©‰bwZK Dcv`vb 
we‡ePbvq G‡b c‡Y¨i g~j¨ wba©viY Kiv `iKvi| †Kbbv, GB Ae ’̄v c‡Y¨i g~j¨gvb, †µZv Dcjwä I 
m‡e©vcwi Drcv`b e¨q‡K cÖfvweZ K‡i|  

5. miKvix wewaweavb (Government Regulations): cY¨g~j¨ wba©vi‡Yi mgq miKvix wewa-weavb 
we‡ePbvq Avbv `iKvi| †Kvb AvBbMZ eva¨evaKZv _vK‡j ev miKvix bxwZi cwicwš’ n‡j ev Ab¨ 
†Kvb wewa hv g~j¨‡K cÖfvweZ Ki‡Z cv‡i Zv we‡ePbv Kiv `iKvi|  

cvV-5.5 
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GB me Dcv`vb we‡ePbv Kivi g~j D‡Ïk¨ n‡”Q Ggb GKUv c‡Y¨i g~j¨ w ’̄i Kiv hv †µZv‡`i Kv‡Q MÖnY‡hvM¨ 
n‡e| †mB mv‡_ †`‡ki A_©mvgvwRK I AvBbMZ †cÖÿvc‡U cÖ‡qvM‡hvM¨ n‡e| c‡Y¨i g~j¨ wba©vi‡Yi mvgwMÖK a¨vb-
aviYvi ¯̂”Q Dcjwä cÖ‡Z¨K Drcv`K ev we‡µZvi Rb¨ Avek¨K| GB aviYv wb‡q †m cÖK…Z c‡Y¨i g~j¨ wba©viY 
Ki‡e| c‡Y¨i gyj¨ wba©vi‡Yi c×wZ m¤ú‡K© ZvB Avgv‡`i cieZx© Av‡jvPbv|  
 
g~j¨-mgš̂q †KŠkjmg~n (Price Adjustment Strategies) 
†fŠ‡MvwjK Pvwn`v I e¨q, evRvi wefvR‡bi cÖ‡qvRbxqZv, µ‡qi mgq, AW©v‡ii msL¨v, mieiv‡ni e¨vwß I 
wbðqZv, †mevi Pzw³ Ges Ab¨vb¨ Dcv`v‡bi wfwË‡Z g~j¨ KvVv‡gvq cwieZ©b Ki‡Z nq| wb‡¤œ g~j¨ mgš‡̂qi 
†KŠkj¸‡jv Av‡jvPbv Kiv n‡jv: 

1. evÆv g~j¨ I GjvDÝ (Price Discount and Allowance): ª̀æZ g~j¨ cwi‡kva, e¨vcK µq Ges Ad-
wmR‡b µ‡q Dey× Kivi Rb¨ AwaKvsk †Kv¤úvwbB ZvwjKv g~‡j¨i mgšq̂ K‡i Ges evÆv I wewfbœ Qvo 
(Allowance) †`q| wb‡¤œ g~j¨ mgšq̂ †KŠkj¸‡jv Av‡jvPbv Kiv n‡jv- 
K) evÆvK…Z g~j¨ wba©viY (Discount pricing): cÖwZwôZ A_ev wba©vwiZ ZvwjKv g~‡j¨i †P‡q Kg g~j¨ 

avh© Kiv‡K evÆv g~j¨ wba©viY ejv nq| G‡ÿ‡Î Av‡M wba©vwiZ g~‡j¨i †P‡q Kg g~‡j¨ cY¨ cÖ̀ vb Kiv 
nq| wb‡¤œ Giƒc †KŠkj¸‡jv Av‡jvPbv Kiv n‡jv: 
i) bM` evÆv (Cash Discounts): wba©vwiZ mg‡qi Av‡M g~j¨ cwi‡kvaKvix †µZv‡`i Rb¨ 

g~j¨ n«vm Kiv n‡j Zv‡K bM` evÆv ejv nq| †hgb-5/10, wbU 30| G‡ÿ‡Î wba©vwiZ 30 
w`‡bi g‡a¨ mgy`q A_© cwi‡kva Kivi K_v _vK‡jI †µZv H A_© 10 w`‡bi g‡a¨ cwi‡kva 
Ki‡j Zv‡K kZKiv 5 fvM evÆv †`qvi K_v ejv n‡q‡Q| mvaviYZ c‡Y¨i weµq g~j¨ ª̀æZ 
Av`v‡qi Rb¨ evÆv †`qv nq| ZvQvov bM` A‡_©i mgm¨v ~̀i Kiv, KyFb n«vm, Av`vq LiP n«vm 
Ges cyb:wewb‡qv‡Mi Rb¨ we‡µZviv bM` evÆv cÖ`vb K‡i| 

ii) Kvh©wfwËK evÆv (Functional Discounts): cY¨ weµ‡qi m‡½ RwoZ wewfbœ 
ga¨ ’̄e¨emvqxi Kvh©µg myôzfv‡e cwiPvjbv I Zv‡`i‡K Drmvn †`qvi Rb¨ cÖ̀ Ë evÆv‡K 
Kvh©wfwËK ev e¨emvwqK evÆv ejv nq| †hgb, cvBKvwi ev LyPiv e¨emvqx‡K ZvwjKv g~‡j¨i 
Dci 5% ev 10% evÆv †`qv| mvaviYZ LyPiv g~j¨-ZvwjKv n‡Z wbw ©̀ó cwigvY evÆv †`hv 
nq|  

iii) cwigvY evÆv (Quantity Discounts): G‡ÿ‡Î wecyj cwigvY cY¨ µqKvix †µZv‡`i‡K 
µ‡qi cwigvY wfwË‡Z evÆv †`qv n‡j Zv‡K cwigvY evÆv ejv nq| †hgb- 1wU †_‡K 9wU 
cY¨ µqKvix †µqKvix †µZv‡`i †ÿ‡Î †Kvb evÆv †`qv n‡e bv| Z‡e 10-19wU c‡Y¨i 
†µZv‡`i 2% Ges 20 †_‡K 29wU c‡Y¨i †µZv‡`i 3% evÆv †`qv| c‡Y¨i weµq eov‡bvi 
Rb¨ G ai‡bi evÆv †`qv nq| c‡Y¨i weµq evov‡j bM` A‡_©i cÖevn e„w× cvq Ges 
gRy`KiY LiP ga¨ ’̄e¨emvqxiv enb K‡i| ZvQvov GK‡Î A‡bK cY¨ cwien‡bi d‡j 
cwienb LiPI wKQyUv n«vm cvq| 

iv) ‡gŠmywg evÆv (Seasonal Discounts): ‡gŠmywg Qvov Ab¨ mg‡q cY¨ µqKvix †µZv‡`i †h 
evÆv †`qv nq Zv‡K †gŠmywg evÆv ejv nq| †hgb, kx‡Zi mg‡q ˆe ỳ¨wZK cvLvi GKK g~j¨ 
50 ‡_‡K 100 UvKv Kg avh© Kiv ‡h‡Z cv‡i| †gŠmywg Qvov Ab¨ mg‡q c‡Y¨i g~j¨ 
Zzjbvg~jKfv‡e Kg avh© Kiv nq hv‡Z †µZviv H mg‡qI cY¨wU µ‡q AvMÖnx nq| Gi d‡j 
mviv eQi c‡Y¨i Drcv`b  Ae¨vnZ ivLv m¤¢e nq| G ai‡bi evÆv cÖ̀ v‡bi d‡j gRỳ KiY 
LiP n«vm cvq| 

L) g~j¨Qvo (Allowance): ZvwjKv-g~‡j¨i †P‡q wKQzUv Kg g~j¨ MÖnY Kiv n‡j Zv‡K g~j¨Qvo ejv 
nq| †hgb, e¨eüZ ev evwZj cyi‡bv Kw¤úDUv‡ii gwbU‡ii e`‡j bZzb gwbUi eZ©gvb g~‡j¨i †P‡q 
Kg g~‡j¨ cÖ̀ vb Kiv| 
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2. cÖmvig~jK g~j¨ wba©viY (Promotional pricing): wecYb wgkÖY Kvh©vewj m¤úv`‡bi wfwË‡Z c‡Y¨i g~j¨ 
wba©viY Kiv n‡j Zv‡K cÖmvig~jK g~j¨ ejv nq| †hgb, gvÎ wZb w`‡bi Rb¨ 5% g~j¨ n«vm| wb‡¤œ 
cÖmvig~jK g~j¨ wba©vi‡Yi c ’̄v m¤ú‡K© Av‡jvPbv Kiv n‡jv- 
K) †jvKmvb-†bZv g~j¨ (Loss-Leader Pricing): †`vKv‡b †µZv‡`i wfo evov‡bvi Rb¨ eûj 

cwiwPZ eª̈ v‡Ûi cY¨-g~j¨ n«vm Kiv n‡j Zv‡K †jvKmvb-†bZv g~j¨ ejv nq|  
L) we‡kl NUbvwfwËK g~j¨ (Special-Event Pricing): AvKl©Y evov‡bvi Rb¨ we‡µZviv wbw ©̀ó †Kvb 

ce© ev Drme Dcj‡ÿ c‡Y¨i we‡kl g~j¨ wba©viY Ki‡j Zv‡K we‡kl-NUbvwfwËK g~j¨ ejv nq| 
†hgb- wek¦Kvc wµ‡KU Dcj‡ÿ †Uwjwfk‡bi g~j¨ n«vm A_ev C` ev c~Rv Dc‡ÿ c‡Y¨i g~j¨ n«vm, 
BZ¨vw`| 

M) Kg my‡` A_©vqb (Low-Interest Financing): c‡Y¨i g~j¨ bv Kwg‡qI evwK‡Z Kg my‡` 
†µZv‡`i Kv‡Q weµ‡qi c`‡ÿc †bqv n‡j Zv‡K Kg-my‡` A_©vqb g~j¨ ejv nq| †hgb-wm½vi 
†Kv¤úvwb B‡jKUªwb· cY¨ G c ’̄vq wewµ K‡i| G †KŠk‡j †Kv¤úvwb ZvwjKv g~j¨ Abyhvqx wbw ©̀ó 
mg‡qi g‡a¨ cwi‡kv‡ai k‡Z© evwK‡Z cY¨ w`‡Z cv‡i A_ev my` avh© K‡i mn‡R cwi‡kva‡hvM¨ 
wKw Í̄‡Z wewµ Ki‡Z cvwi| 

N) wbðqZv `vb Ges †mev Pzw³ (Warranties and Service Contracts): cY¨ m¤ú‡K© wbðqZv 
cÖ̀ vb Ges webvg~‡j¨ †mev`v‡bi e¨e ’̄v Ki‡j Zv‡K wbðqZv`vb I †mev Pzw³ g~j¨ ejv nq| wewfbœ 
†gqv‡` Iqv‡iw›Uhy³ c‡Y¨i g~j¨ Iqv‡iw›Uwenxb c‡Y¨i g~j¨ †_‡K †ewk nq| †hgb, wZb erm‡ii 
Iqv‡iw›Uhy³ Ò †nvmvdÓ wm‡½j †dBR B‡jKwUªK wgUv‡ii g~j¨ 1320 UvKv Ges `k erm‡ii 
Iqv‡iw›Uhy³ Ò†mjÓ wgUv‡ii g~j¨ 1420 UvKv| 

O) bM` Qvo (Cash Rebates): ZvwjKv-g~‡j¨i †P‡q wKQzUv Kg g~‡j¨ cY¨ †`qv n‡j Zv‡K bM` Qvo 
ev bM` wi‡eU ejv nq| †hgb, evUv my¨ †Kv¤úvwb KZ…©K wKQzUv Kg g~‡j¨ ÒevrmwiK wK¬qv‡iÝ †mjÓ-
Gi Advi †`qv| gRy` cY¨ ZvovZvwo wewµi D‡Ï‡k¨ bM`Qvo†KŠkj e¨eüZ nq| 

 

 wkÿv_©xi KvR g~j¨ mgšq̂ Kivi Rb¨ 4wU evÆv †KŠkjmg~n wjLyb| 

 

 

 mvims‡ÿc 

c‡Y¨i g~j¨ wba©vi‡Y cÖfvewe Í̄viKvix wewfbœ Dcv`vbmg~n n‡jv - cÖwZ‡hvwMZvg~jK cÖwZwµqv, c‡Y¨i cÖK…wZ, 
Drcv`b ev µq LiP, A_©‰bwZK Ae ’̄v I miKvix wewaweavb| g~j¨ mgšq̂ Kivi Rb¨ wewfbœ †KŠkj e¨envi Kiv 
nq| ‡mB †KŠkjmg~n n‡jv - evÆv g~j¨ I myweav I cÖmvig~jK g~j¨ wba©viY|  

 

 
cv‡VvËi g~j¨vqb-5.6  

 

mwVK DË‡ii cv‡k wUK& (√√√√) wPý w`b- 
1| c‡Y¨i g~j¨ wba©viY Kivi KviY Kx? 
 K) jÿ¨w ’̄Z gybvdv AR©b  L) g~j¨ w ’̄wZkxj ivLv 
 M) evRvi e„w× ev AÿzYœ ivLv  N) Dc‡ii me K'wU| 
4| wba©vwiZ mg‡qi Av‡M g~j¨ cwi‡kvabKvix †µZv‡`i Rb¨ g~j¨ n«vm Kiv n‡j Zv‡K wK ejv nq? 
 K) bM` evÆv  L) cwigvY evÆv 
 M) Kvh©wfwËK evÆv  N) ‡gŠmywg evÆv| 
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3| c‡Y¨i g~j¨ wba©vi‡Yi we‡eP¨ welq wn‡m‡e wb‡Pi †KvbwU D‡jøL Kiv hvq bv- 
 K) c‡Y¨i is I myevm  L) c‡Y¨i cÖK…wZ 
 M) c‡Y¨i Drcv`b LiP  N) miKvix wewa weavb| 
4| ZvwjKv g~‡j¨i †P‡q wKQzUv Kg g~j¨ MÖnY Kiv n‡j Zv‡K wK ejv nq? 
 K) Qvo  L) ‡gŠmywg evÆv 
 M) Kvh©wfwËK evÆv  N) cwigvY evÆv| 

 

 

 

P~ovšÍ g~j¨vqb 
m„Rbkxj cÖkœ- 1 
wgm wgZz wWcwd«R µq Kivi Rb¨ 3 Rb eÜzmn XvKv wbDgv‡K©‡U †M‡jb| wewfbœ †`vKvb Ny‡i wewfbœ eª̈ v‡Ûi 
wWcwd«R †`‡L ¯‹vB kc †_‡K ÔUªvB÷viÕ eª̈ v‡Ûi wWcwd«R wKb‡jb| KviY ÔUªvB÷viÕ Ab¨ wWcwd«‡Ri †P‡q eo, 
’̄vwqZ¡ †ewk Ges 10 eQ‡ii Iqv‡iw›Uhy³| ¯‹vB k‡ci e¨e ’̄vcK µqg~‡j¨i Dci 15% jv‡f wWcwd«RwU wewµ 

Ki‡jb| `vg GKUz †ewk n‡jI wg. wgZz wd«RwU wK‡b mš‘ó| 
 K.  cY¨ Kx? 1 
 L.  c‡Y¨i RxebP‡µi †Kvb& Í̄‡i wewµi cwigvY m‡e©v”P nq? e¨vL¨v Kiæb| 2 
 M.  DÏxc‡K DwjøxLZ cY¨wU †Kvb& ai‡bi cY¨? e¨vL¨v Kiæb| 3 
 N.  ¯‹vB k‡ci e¨e ’̄vcK KZ©„K M„nxZ wWcwd«‡Ri g~j¨ wba©viY c×wZwU g~j¨vqb Kiæb| 4 
m„Rbkxj cÖkœ- 2 
wg. mvgmy ev›`iev‡b GKwU †Kvì †÷v‡iR M‡o †Zv‡jb| D³ †Kvì †÷v‡i‡R cvnvox KgjvPvwl I e¨emvqxiv 
Kgjv msiÿY K‡ib| D³ Kgjvi cÖK…wZ I ˆewkó¨ Abymv‡i evQvB K‡i mviv‡`‡ki †µZv‡`i Pvwn`v †gUv‡bv nq| 
Gi d‡j †µZviv †hgb cQ›` Abymv‡i Kgjv †fvM Ki‡Z cv‡i, †Zgwb KgjvPvwl I e¨emvqxivI Dchy³ g~j¨ †c‡q 
_v‡K| G‡Z wg. mvgmyi cvkvcvwk KgjvPvwl I e¨emvqxivI Avw_©Kfv‡e jvfevb n‡”Qb| 
 K.  g~j¨ Kx? 1 
 L.  †fv³v‡`i †Kb wecYb wgkÖ‡Yi †K› ª̀we› ỳ‡Z ivLv nq? Ñ e¨vL¨v Kiæb| 2 
 M.  wg. mvgmyi Kvh©µ‡gi gva¨‡g †Kvb& ai‡bi Dc‡hvM m„wó n‡q‡Q? e¨vL¨v Kiæb| 3 

N. †µZv‡`i cQ›` Abymv‡i Kgjv †c‡Z DÏxc‡K †h wecYb KvRwU m¤úv`b Kiv n‡q‡Q Zvi h_v_©Zv Zz‡j 
aiæb| 4 

m„Rbkxj cÖkœ- 3 
ÔAbšÍ d¨vkb nvDRÕ-Gi gvwjK Rbve ¯̂cœxj MvRxcy‡ii wewfbœ Mv‡g©›Um †_‡K iæwPm¤§Z wewfbœ wWRvB‡bi ˆZwi 
†cvkvK µq K‡ib| wZwb 20% gybvdvq †cvkv‡Ki weµq g~j¨ wba©viY K‡ib| Avmbœ C` Dcj‡ÿ wZwb wewfbœ 
ai‡bi g~j¨Qvo w`‡q †µZv‡`i AvK…ó Kivi wm×všÍ wb‡q‡Qb| 
 K.  Riæwi cY¨ Kx? 1 
 L.  Òmyweav cY¨ wbqwgZ µq Kiv nq|Ó Ñ e¨vL¨v Kiæb| 2 

M.  DÏxc‡K AbšÍ d¨vkb nvD‡Ri gvwjK Rbve ¯̂cœxj g~j¨ wba©vi‡Yi †ÿ‡Î †Kvb& c×wZ AbymiY K‡ib? 
e¨vL¨v Kiæb| 3 

N.  Òwewfbœ ai‡bi g~j¨Qvo c‡Y¨i weµq evov‡Z mvnvh¨ Ki‡eÓ Ñ Avcwb wK G Dw³i mv‡_ GKgZ? hyw³ 
w`b| 4 

m„Rbkxj cÖkœ- 4 
PgK B‡jKUªwb· Rvcv‡bi weL¨vZ Òmwb eªv‡ÛiÓ †Uwjwfkb Avg`vwb K‡i| cÖwZôvbwU cY¨ weµ‡qi †ÿ‡Î 
†µZv‡`i 10 eQ‡ii weµ‡qvËi †mevi wbðqZv †`q| G‡Z cÖwZôvbwU †µZv‡`i wbKU †_‡K e¨vcK mvov cvq| 
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 K.  c‡Y¨i RxebPµ Kx? 1 
 L.  ÒwecYb wgkÖ‡Yi GKwU ¸iæZ¡c~Y© nvwZqvi nj g~j¨Ó Ñ e¨vL¨v Kiæb| 2 
 M.  c‡Y¨i g~j¨ wm×v‡šÍi Dci cÖfvewe Í̄viKvix 3 wU Dcv`vb eY©bv Kiæb| 3 

N.  ÔPgK B‡jKUªwb·-Gi Avg`vwbK…Z †Uwjwfkb wecY‡b weµ‡qvËi †mev AZ¨šÍ ¸iæZ¡c~Y©Õ Ñ Dw³wU we‡kølY 
Kiæb| 4 

m„Rbkxj cÖkœ- 5 
wb‡P c‡Y¨i RxebP‡µi Í̄i¸‡jv D‡jøL K‡i Av‡jvPbv Kiv n‡jv: 
 

 
 

 K. ’̄vqx e¨q Kx? 1 
 L.  Break-Even-analysis ej‡Z Kx †evSvq? 2 
 M.  c‡Y¨i RxebP‡µi †Kvb& Í̄‡i weµq I gybvdv ª̀æZ e„× †c‡Z _v‡K? e¨vL¨v Kiæb| 3 
 N.  c‡Y¨i RxebP‡µi G‡KK Í̄‡i wecYb †KŠkj G‡KK iKg nIqvi KviY Kx? we‡kølY Kiæb| 4 
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fvebvi AšÍiv‡j 
wKQzw`b Av‡MI †µZviv †`vKv‡b †h‡q cY¨ µq Kivi mgq hvPvB evQvB K‡i 
cY¨ µq KiZ| wKš‘ GLb †µZviv AbjvB‡b c‡Y¨i Z_¨ msMÖn K‡i mn‡RB 
Zvi µ‡qi wm×všÍ MÖnY K‡i| we‡µZv Zv‡`i I‡qemvB‡U wewfbœ cÖvšÍ †_‡K 
c‡Y¨i Qwe Zz‡j, weeiYmn †µZv‡`i Kv‡Q mieivn Ki‡Q| Avevi †`vKv‡b 
we‡µZv cY¨ µq Kivi Av‡M cY¨ e¨enviwewa †µZv‡K we Í̄vwiZfv‡e eywS‡q 
w`‡”Q| ïay ZvB bq c‡Y¨i mv‡_ mswkøó †mev, weµ‡qvËi †mev, †nvg †Wwjfvwi 
BZ¨vw` mievin K‡i c‡Y¨i MÖnY‡hvM¨Zv †µZvi g‡b ˆZwi Ki‡Q| cY¨ GLb 
ïay e ‘̄MZ Dc‡hvwMZv bq Gi mv‡_ Avbylvw½K †mevI RwoZ|  
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