
 

wecYb Kvh©vejx 
Marketing Functions 

 

 

 

 
 
f‚wgKv (Introduction) 
cY¨ Drcv`‡bi g~j jÿ¨ n‡jv c‡Y¨i †fvM wbwðZ K‡i gybvdv AR©b Kiv| wecYb Zvi Kvh©µ‡gi gva¨‡g †fv³vi 
nv‡Z cY¨ mieivn K‡i Drcv`‡bi D‡Ïk¨ AR©‡b mnvqZv K‡i| ïaygvÎ cY¨ ev †mev mieivn bq, Gimv‡_ RwoZ 
cÖZ¨ÿ I c‡ivÿ Kv‡Ri mgšq̂ K‡i wecYb ‡fv³vi mš‘wó AR©b K‡i|GB BDwb‡U wecY‡bi Kvhv©ejxi Dci 
Av‡jvPbv Kiv n‡q‡Q| cÖ_g cv‡V wecYb Kvhv©ejxi cÖv_wgK aviYv †`Iqv n‡q‡Q| cY¨ Drcv`‡bi c~‡e©, Drcv`‡bi 
c‡i Ges weµq Kvh© mgvav‡bi c‡iI wecY‡bi wKQy Kvh©µg i‡q‡Q, ‡mBme eY©bv †`Iqv n‡q‡Q wØZxq cv‡V| 
cieZ©x cvV¸‡jv‡Z wecY‡bi Kvh©vejxi we Í̄vwiZ Av‡jvPbv Kiv n‡q‡Q| c‡ii cvV¸‡jv‡Z i‡q‡Q µq I weµq; 
cwienb I ¸`vgRvZKiY; cÖwgZKiY I chv©wqZKiY Ges †gvowKKiY I weÁvcb| 
 

 
BDwbU mgvwßi mgq   BDwbU mgvwßi m‡e©v”P mgq  2 mßvn 

 
 
 
 
 
 

 

 

 

GB BDwb‡Ui cvVmg~n 
cvV-1 :  wecYb Kvh©vejx: aviYv I ¸iæZ¡  
cvV-2 : wecYb Kvh©vejxi weeiY 
cvV-3 : µq I weµq  
cvV-4 : cwienb I ¸`vgRvZKiY  
cvV-5 : cÖwgZKiY I ch©vwqZKiY  
cvV-6 : †gvowKKiY I weÁvcb 
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wecYb Kvhv©ejx: aviYv I ¸iæZ¡ 
Marketing Functions: Concept and Importance 

 
D‡Ïk¨ 

 

G cvV †k‡l Avcwb 
• wecYb Kvhv©ejxi aviYv eY©bv Ki‡Z cvi‡eb; Ges 
• wecYb Kvhv©ejxi MyiæZ¡ e¨vL¨v Ki‡Z cvi‡eb| 
 

 
g~L¨ kãgvjv(Keywords) 

¯̂Z¡ cwieZ©b, c‡Y¨i n Í̄všÍi, c‡Y¨i msiÿY, c‡Y¨i cÖmvi| 

 
wecYb Kvhv©ejxi aviYv (Concept of Marketing Functions) 

mvaviY †jvKRb wecYb Kvh© ej‡Z ïaygvÎ µq I weµq‡KB ey‡S _v‡K| wKš‘ cÖK…Zc‡ÿwecYb Kv‡h©i 
cwiwa A‡bK we Í̄…Z| wecYb Kvh©vejx‡K Ggb KZ¸‡jv KvR ev †mevi mgwó wn‡m‡e msÁvwqZ Kiv hvq hv 
Drcv`‡Ki wbKU †_‡K †fv³v ev e¨enviKvixi wbKU cY¨ ev †mevi cÖevn cwiPvwjZ Kivi cÖwµqvq m¤úvw`Z n‡q 
_v‡K| A_©vr Drcv`K I †fv³vi g‡a¨ cY¨ I †mevi Av`vb-cÖ̀ v‡b †hme Kvh©vewj RwoZ _v‡K †m¸‡jv wecYb 
Kv‡h©i AvIZvq c‡o| GKwU wecYb Kvh© Drcv`K wb‡R wKsev ga¨ ’̄ e¨emvqx (cvBKvi, LyPiv e¨emvqx, AvoZ`vi) 
ev †fv³viv m¤úv`b Ki‡Z cv‡i|  
wecYb Kvh©vewj Drcv`K I †fv³vi ga¨eZ©x ch©v‡q cY¨ ev †mev †cŠ‡Q ‡`Iqvi Rb¨ m¤úvw`Z n‡q _v‡K| wecYb 
Kvh©vewji mv‡_ c‡Y¨i ¯̂Ë¡ cwieZ©b,c‡Y¨i n Í̄všÍi, c‡Y¨i msiÿY, c‡Y¨i cÖmvimn BZ¨vw` RwoZ| wecYb 
cwi‡e‡ki cwieZ©‡bi Kvi‡Y wecYb Kvhv©ewj wbqwgZ we‡kølY Kiv cÖ‡qvRb| KviY Gi gva¨‡g wecYb-`ÿZv e„w× 
Kiv m¤¢e| mvaviYZ wecY‡bµq, weµq, cwienb, ¸`vgRvZKiY, cÖwgZKiY I ch©vwqZKiY, A_©ms ’̄vb, 
†gvoKxKiY, SuzwK-enb, evRvi Z_¨ msMÖn,  g~j¨ wba©viY, c‡Y¨i cÖmviBZ¨vw` KvR m¤úvw`Z nq| 
 

wecYb Kvhv©ejxi ¸iæZ ¡ (Importance of Marketing Functions) 

cÖwZ‡hvwMZvi Kvi‡Y e¨emvwqK cwi‡e‡ki cwieZ©‡bi mv‡_ mv‡_ Drcv`bI e›Ub cÖwµqvw`b w`b RwUj n‡”Q| GB 
Kvi‡Y wecYb Kvh©vewji ¸iæZ¡ evo‡Q| wecYb Kvh©vejxi ¸iæZ¡ wb¤œiƒc-  

1. c‡Y¨i mylg e›Ub (Proper Distribution of Products): wecYb Kvh©µ‡gi Kvi‡Y DØ„Ë cY¨ AcÖZzj 
’̄v‡b mieivn K‡i mKj ’̄v‡b c‡Y¨i mylg e›Ub Kiv m¤¢e nq| 

2. Drcv`b e„w× (Increasse in Production): Drcv`‡bi Rb¨ cÖ‡qvRbxq KvuPvgvj msMÖn K‡i cY¨ 
cȪ ‘ZKi‡Y Drcvw`Z cY¨ weµ‡qi mv‡_ mswkøó mKj Kv‡R wecYb Kvh©µg mn‡hvwMZv K‡i|  

3. w ’̄wZkxj g~j¨ (Stable Pricing): c‡Y¨i Pvwn`v I †hvMv‡bi g‡a¨ mvgÄm¨ weavb K‡i c‡Y¨i g~j¨ 
w ’̄wZkxj iv‡L| hvid‡j †µZv mvaviY  mn‡R I Dchy³ g~‡j¨ cY¨ µq Ki‡Z cv‡i| 

4. †fv‡Mi ˆewPÎ¨ (Diversification of Consumption): wecYb Zvi Kvh©µ‡gi gva¨‡g †µZv I †fv³vi 
wewfbœ Pvwn`v I cÖ‡qvRb †gvZv‡eK wewfbœ ai‡Yi cY¨ I †mev mieivn K‡i| hvi d‡j †µZv I 
†fv³vc‡Y¨i mgv‡ek †_‡K cQ›` Abyhvqx cY¨ wbe©vPb Ki‡Z cv‡i| 

cvV-3.1 
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5. e¨emvwqK SzuwK n«vm (Reducing Business Risk): wecYb e¨emvwqK SzwuK n«vm Kivi Rb¨ †Kvb& ai‡bi, 
†Kvb& gv‡bi I Kx cwigv‡Y cY¨ Drcvw`Z n‡e ‡m e¨vcv‡i wm×všÍMÖn‡Y mvnvh¨ K‡i|Avevi Drcvw`Z cY¨ 
wKfv‡e †µZv I †fv³vi Kv‡Q ¯̂í mg‡q mieivn Kiv hv‡e †m e¨vcv‡iI wecYb KvR K‡i| 

6. m¤ú‡K©i Dbœqb (Development in Relationship): wecYb Kvh©µ‡gi gva¨‡g †µZv I †fv³vi g‡a¨ 
µq-weµ‡qi mgq †hgb m¤úK© ‰Zwi nq,‡Zgwb †m m¤úK© eRvq ivLvi gva¨‡g †µZv I †fv³v‡K m ‘̄ó 
ivLvi †Póv Pvjv‡bv nq| 

7. cÖvK„wZK m¤ú‡`i e¨envi (Utilization of Natural Resources): wecYb Kvh©µg †`k-we‡`‡ki 
wewfbœ cÖvK…wZK m¤ú` e¨env‡ii gva¨‡g cY¨ cÖ ‘̄Z K‡i †fv³vi †fv‡Mi my‡hvM K‡i †`q| 

8. A_©‰bwZK I mvgvwRK Dbœqb (Economic and Social Development): wecYb Kvh©µ‡gi d‡j 
e¨emv-evwY‡R¨i Dbœqb nq| d‡j RvZxq Drcv`b e„w× cvq| Kg©ms ’̄v‡bi d‡j Rxeb-hvÎvi gv‡bi Dbœqb 
N‡U| Avevi, mgv‡Ri wewfbœ Pvwn`v c~iY K‡i ‡µZv, †fv³vmn mgv‡Ri wewfbœ c‡ÿi Dbœqb m¤¢e nq| 

DcwiD³ Av‡jvPbvi †cÖwÿ‡Z ejv hvq †h, wecY‡bi Kvhv©ejx Ggb KZ¸‡jv Kv‡Ri mgwó hv e¨emv‡qi Kv‡R 
myweav †`Iqvi mv‡_ mv‡_ A_©‰bwZK I mvgvwRK Dbœq‡b f~wgKv cvjb K‡i| 

 wkÿv_©xi KvR wecYb Kvh©vejxi 2wU ¸iæZ¡ D‡jøL Kiæb| 

 

 

 mvims‡ÿc 

wecYb Kvh©vewj‡K Ggb KZ¸‡jv KvR ev †mevi mgwó wn‡m‡e msÁvwqZ Kiv hvq hv Drcv`‡Ki wbKU †_‡K 
†fv³v ev e¨enviKvixi wbKU cY¨ ev †mevi cÖevn cwiPvwjZ Kivi cÖwµqvq m¤úvw`Z n‡q _v‡K| wecY‡bi 
Kvhv©ewji ¸iæZ¡ Acwimxg| c‡Y¨i mylg e›Ub, Drcv`b e„w×, w ’̄wZkxj g~j¨, ‡fv‡Mi ˆewPÎ¨, e¨emvwqK SzuwK 
n«vm, m¤ú‡K©i Dbœqb, cÖvK„wZK m¤ú‡`i e¨envi Ges A_©‰bwZK I mvgvwRK Dbœqb BZ¨vw` †ÿ‡Î wecYb 
Kvhv©ewj f~wgKv iv‡L|  

 

 
cv‡VvËi g~j¨vqb-3.1  

 

mwVK DË‡ii cv‡k wUK& (√√√√) wPý w`b- 
1| weµ‡qi Kvh©vewj ïiæ nq KLb? 
 K) Drcv`‡bi ci †_‡K    L) weµ‡qi ci †_‡K 
 M) Drcv`‡bi c~e© †_‡K    N) weµ‡qi c~e© †_‡K 
2| Rbve ingvb e¨vM weµq Kivi e¨emv ïiæ K‡i‡Qb| Zvi wecYb Kvh© KLb ïiæ n‡e? 
 K) e¨vM cÖ ‘̄Z Kiv †_‡K    L) e¨vM weµq Kiv †_‡K 
 M) e¨vM cwienb †_‡K    N) e¨v‡Mi weÁvcb cÖPvi †_‡K 
3| wb‡Pi ‡Kvb&wU wecYb Kvhv©ejxi ¸iæZ¡ bq? 
 K) c‡Y¨i mylg e›Ub    L) ‡fv‡Mi ˆewPÎ¨ 
 M) m¤ú‡K©i Dbœqb     N) gybvdv AR©b| 
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wecYb Kvh©vewji weeiY 
Description of Marketing Functions 

 
D‡Ïk¨ 

 
G cvV †k‡l Avcwb  

• wecY‡bi Kvh©vejx eY©bv Ki‡Z cvi‡eb| 
 

 
g~L¨ kãgvjv(Keywords) 

µq, weµq, cwienb, ¸`vgRvZKiY, †gvoKxKiY, gvb wbav©iY, 
†kÖwYe×KiY, GKÎxKiY| 

 

wecYb Kvh©vewj (Functions of Marketing) 
mvaviY fv‡e wecYb Kvh©vewj ej‡Z Drcv`‡Ki wbKU †_‡K ª̀e¨ mvgMÖx †fv³vi wbKU †cŠu‡Q †`qv‡K 

‡evSvq| wecYb Kvh©vewji cÖavb jÿ¨ n‡jv e¨envi-Dc‡hvMx cY¨ e¨enviKvixi wbKU †cŠu‡Q †`qv| wKš‘ cY¨ 
†cŠu‡Q †`evi Av‡M Ges c‡iI wecY‡bi wKQy KvR i‡q‡Q| wecY‡bi Kvh©vewj wb‡¤œ Av‡jvPbv Kiv n‡jv- 

1| Drcv`b c~e© Kvh©vewj (Functions Before Production): cY¨ eÈb KvR Avi¤¢ Kivi c~‡e© wecYb c×wZ‡Z 
wKQy KvR Ki‡Z nq| GB KvR¸‡jv‡K Drcv`b-c~e© wecYb Kvh©vewj ejv nq| GB Kvh©vewji ¸iæZ¡cyY© welqmg~n 
n‡jv- 

K)  wecYb cwi‡ek we‡kølY (Marketing  Environment Analysis): wecY‡biwKQy wbqš¿Y‡hvM¨ Ges 
wKQy Awbqš¿Y‡hvM¨ Dcv`vb i‡q‡Q| wecYb Zvi e¨w÷K Ges mvgwóK cwi‡ek Øviv cÖfvweZ n‡q _v‡K| 
G‡`i cÖv_wgKfv‡e ch©v‡jvPbv Kiv wecY‡biGKwU Ab¨Zg cÖavb KvR| 

cvV-3.2 

wPÎ 3.1: wecY‡bi Kvhv©ewj 

wecY‡bi Kvhv©ewj 

Drcv`b c~e© Kvhv©ewj Drcv`b cieZx© 
Kvhv©ewj 

weµq ev †fvM cieZx© 
Kvhv©ewj 

� wecYb cwi‡ek 
we‡kølY 

� ‡fv³v we‡kølY 
� cY¨ ev †mev 
cwiKíbv  

� wecYb cwiKíbv 

wewbgq Kvhv©ewj eÈb Kvhv©ewj mnvqK Kvhv©ewj � we‡µvËi †mev  
� ‡fv³vi mš‘wó 
cwigvc 

� bZzb cY¨ Dbœqb 
� wecYb wbqš¿Y 

� µq 
� weµq 
� Z_¨ n Í̄všÍi 

� cwienb 
� ¸`vgRvZKiY 
� ‡gvoKxKiY 
� gvb 
wbav©iY/cÖwgZKiY 

� ‡kÖwYe×KiY/chv©wq
ZKiY 

� eÈb cÖYvjx 
wbe©vPb 

� A_©ms ’̄vb 
� eªª̈ vwÛs 
� g~j¨ wbav©iY 
� wecYb cÖmvi 
� SzuwK MÖnY 
� evRvi Z_¨ msMÖn 
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L)  ‡fv³v we‡kølY (Consumer analysis): ‡fv³v‡`i bvbvwea welq †hgb †fv³vi ˆewkó¨, evRvi 
wefw³KiY, Uv‡M©U †µZv, evRvi we‡kølY, evRvi Ae ’̄vb BZ¨vw` welq †fv³v we‡køl‡Yi AšÍfy©³| cY¨ 
wecY‡bi c~‡e© G mKj we‡kølY cÖ‡qvRb| Ab¨_vq evRv‡i mdjZv jvf Kiv hvq bv| 

M)  cY¨ cwiKíbv (Product Planning): c‡Y¨i Dci mgMÖ wecY‡bimv_©KZv wbf©i K‡i| wK cY¨, Kv‡`i 
Rb¨, wK cwigvY BZ¨vw` cY¨ cwiKíbvi g~j welq| ZvB G¸wji  h_vh_ we‡kølY cÖ‡qvRb Ges †mfv‡e 
cY¨ cwiKíbv cÖbqb Ki‡Z n‡e| 

N)  wecYb cwiKíbv (Marketing Planning): wecYb-jÿ¨ AR©‡bi Rb¨ wecYb-wbe©vnx‡KwecYb 
†cÖvMÖvgmg~n‡ni g‡a¨ mgšq̂mvab Ki‡Z nq| cY¨, g~j¨ eÈb Ges cÖmv‡ii g‡a¨ mgšq̂ Ki‡Z n‡e| 
weÁvc‡bi mv‡_ eÈ‡bi A_ev c‡Y¨i g~‡j¨i mv‡_ c‡Y¨i ¸bMZ gv‡bi mgšq̂ Ki‡Z n‡e| G¸‡jv 
mwVKfv‡e Ki‡Z bv cvi‡j wecYb-jÿ¨ AR©b A‡bKUv ỳiƒn n‡q co‡e|  

2| Drcv`b-cieZx© Kvh©vewj (Functions after Production): cY¨ Drcv`‡bi ci wecY‡bi¸iæZ¡c~Y© KvRmg~n 
Avi¤¢ nq| GB KvR¸‡jv h_vh_fv‡e m¤úv`b Ki‡Zbv cvi‡j †Kvb cÖwZôvb evRv‡i Zvi Ae ’̄vb „̀pfv‡e a‡i 
ivL‡Z cvi‡e bv| GB Í̄‡ii ¸iæZ¡cyY© KvR¸‡jv n‡jv- 

K)  µq (Purchasing): µq wecY‡biAb¨Zg cÖavb KvR| cÖ‡qvR‡bi Dci wfwË K‡i µh KvR m¤úvw`Z 
nq| ZvB µ‡qi c~‡e© cÖwZôv‡bi e¨e ’̄vcK‡K c‡Y¨i Pvwn`v Ges mwVK mieiv‡ni Drm wbe©vPb Ki‡Znq| 
µq Kv‡h© cÖavb we‡eP¨ welq n‡jv- †µZviv wK Pvq, KZ cwigvb Pvq Ges †Kvb& mg‡qi g‡a¨ Pvq? 

L) weµq (Selling): wecY‡bime©v‡cÿv ¸iæZ¡c~Y© KvR n‡jv weµq| weµ‡qi cwigv‡bi Dci cÖwZôv‡bi 
gybvdv wbf©i K‡i| d‡j weµ‡qi gva¨‡g cY¨ ¯Ẑ¡ n Í̄všÍi Ki‡jB P‡j b\ †mB mv‡_ cY¨ cwiKíbvi 
Dbœqb, Pvwn`v m„wó, †µZv m„wó, weµ‡qi kZ©vewj wba©viY BZ¨vw` Kvh©vewj m¤úv`‡bi cÖ‡qvRb nq| 

M)  cwienY (Transportation): eÈb msµvšÍ Kvh©vewji g‡a¨ cwienb Ab¨Zg| cwienb c‡Y¨i ’̄vbMZ 
Dc‡hvM m„wó K‡i| Avm‡j cwienb c‡Y¨i Drcv`b ’̄vb Ges †fv‡Mi ’̄v‡bi g‡a¨ †mZzeÜb wnmv‡e KvR 
K‡i| cwienb e¨e¯’vi DbœwZi d‡j Drcv`‡b we‡klvqb, kªgwefvRb I e„n`vqZb Drcv`b m¤¢e n‡q‡Q| 

N)  ¸`vgRvZKiY (Warehousing): ¸`vgRvZKi‡Yi gva¨‡g cY¨ ª̀‡e¨i mgqMZ Dc‡hvM m„wó Kiv nq| 
Pvwn`v I †hvMv‡bi mv‡_ Ges GK †gŠmy‡gi cY¨ Ab¨ †gŠmy‡g †fvM Kivi †ÿ‡Î ¸`vgRvZKiY mnvqZv 
K‡i _v‡K| Drcv`b Ges †fv‡Mi ga¨eZx© mg‡q cY¨ msiÿ‡Y ¸`vgRvZKiY ¸iæZ¡c~Y© f~wgKv cvjb K‡i 
_v‡K| 

O)  ‡gvowKKiY (Packaging): cY¨mvgMÖx mn‡R enb‡hvM¨ Ges AvKl©Yxq Kivi Rb¨ †gvowKKiY cÖ‡qvRb 
nq| Gi c‡i c‡Y¨i ¸bMZ gvb eRvq ivLv hvq Ges d‡j Pvwn`v e„w× cvq| c‡Y¨i gvb wba©viY Ges 
†kªYxKi‡Yi mv‡_ †gvoKxKiY RwoZ| cY¨ n Í̄všÍ‡ii mgq †gvowKKiY we‡kl f~wgKv iv‡L| 

P)  gvb wba©viY/ cÖwgZKiY( Standardization): cY¨ ª̀‡e¨i †gŠwjK ¸Yvejxi wfwË‡Z cY¨ web¨ Í̄ Kivi 
cÖwµqv‡K gvb wba©viY e‡j| Avjyi wPcm& ˆZix Kivi Rb¨ wZb ai‡bi Avjyi gvb wba©viY Kiv hvq| †hgb 
†QvU Avjy, eo Avjy Ges ga¨g Avjy| †QvU, eo Ges ga¨g n‡jv wZbwU gvb| 

Q)  †kÖwYe×KiY/chv©wqZKiY (Grading): c‡Y¨i gvb Abyhvqx cybivq wefvRb K‡i cY¨‡K mvRv‡bv‡K 
†kªYxe×KiY A_ev chv©wqZKiY e‡j| wewfbœ wfwË‡Z c‡Y¨i gvb wba©viY Kiv hvq, †hgb is, MÜ, NbZ¡, 
MVb, ¯̂v` BZ¨vw`| †kªYxe×KiY A_ev chv©wqZKi‡Yi mgq G¸‡jv‡K wfwË K‡iB KvR Ki‡Z nq| 

R)  eÈb cÖYvwj wbe©vPb (Selecting Distribution Channel): Drcv`bKvixi wbKU †_‡K cY¨ wKfv‡e 
†fv³v‡`i nv‡Z †cŠuQv‡e Zv wb‡q wecYb wbe©vnx‡K wPšÍvfvebv Ki‡Z nq| GLv‡b cÖYvwj wbe©vPb, 
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ga¨ ’̄e¨emvqx, mieivnKvix BZ¨vw` wel‡q wm×všÍ LyeB ¸iæZ¡c~Y©| e›UbKvix‡`i mn‡hvwMZvi Dci 
wecY‡bimdjZv A‡bKvs‡k wbf©ikxj| 

S)  A_©ms ’̄vb (Financing): wecYb Kvh©vewj m¤úv`‡bi Rb¨ A_© ms ’̄vb cÖ‡qvRb| Drcv`b †_‡K ïiæ K‡i 
†fv³vi wbKU cY¨ †cŠQv‡bvi Rb¨ cÖPzi A‡_©i cÖ‡qvRb nq| †hgbgRyix, †eZb, fvov, exgv Ges Ki cÖ̀ vb 
BZ¨vw` Kvh©vewj A_©ms ’̄vb e¨ZxZ m¤úv`b m¤¢e bq| ZvB A_©ms ’̄vbI GKwU ¸iæZ¡c~Y© KvR| 

T)  e¨vwÛs (Branding): c‡Y¨i bvgKiY Kiv, bvg‡K RbwcÖq Kiv I bv‡gi cÖmvi NUv‡bv‡K eªvwÛs e‡j| 
c‡Y¨i Rb¨ me‡P‡q ¸iæZ¡c~Y© n‡jv eÖvwÛs| hw` eªvwÛs‡K RbwcÖq K‡i †Zvjv hvq, Z‡e GKwU cÖwZôvb AwZ 
mn‡RB cÖwZôv jvf Ki‡Z cv‡i| 

U)  g~j¨ wba©viY (Determining Price): wecY‡biAb¨Z¡g ¸iæZ¡c~Y© welq n‡jv g~j¨ wba©viY| †µZv‡`i µq 
ÿgZv Ges cÖwZôv‡bi Kvw•LZ gybvdv AR©b‡K GKB mv‡_ mgšq̂ Kiv wecYb wbe©vnxi Rb¨ LyeB Kómva¨ 
e¨vcvi n‡q ùvovq| cÖwZ‡hvMx‡`i gv‡S Ae ’̄vb K‡i g~j¨ wba©viY Ges cÖ‡qvR‡b cwieZ©b Ki‡Z nq| 

V)  wecYb cÖmvi (Marketing Promotion): c‡Y¨i msev` †fv³v‡`i wbKU h_vmg‡q †cŠQv‡Z n‡e| GB 
Rb¨ wecYb e¨e¯’vcbvq bvbvwea †KŠkj i‡q‡Q| weÁvcb, weµwqKZv, weµq cÖmvi, cvewjwmwU, mivmwi 
wecYb A_ev B›Uvi‡b‡Ui gva¨‡g cY¨ msµvšÍ Z_¨ †fv³v‡`i wbKU †cŠuQv‡bv hvq| mwVK wecYb cÖmvi 
GKwU cÖwZôvb‡K mdjZv G‡b w`‡Z cv‡i| 

W)  SuywK MÖnY (Risk Taking): evRviRvZKi‡Y wewfbœ ai‡bi AwbðqZv i‡q‡Q Ges †m¸†jv †_‡K SuywKi 
m„wó n‡q _v‡K| mgqMZ welq, ’̄vbMZ welq, g~j¨ n«vm-e„w×, AvBbMZ welq BZ¨vw` SuywKi m„wó Ki‡Z 
cv‡i| wecYb GB mKj SuywK †gvKv‡ejv K‡i _v‡K| cY¨ Drcv`b †_‡K †fv³v mš‘wó ch©šÍ hZcÖKvi SuywK 
i‡q‡Q,wecYb †mme SuywK †gvKv‡ejv Ki‡Z cÖwZôvb‡K mnvqZv K‡i| 

X) evRvi msµvšÍ Z_¨ msMÖn (Collection of Market Information): c‡Y¨i evRviRvZKiY msµvšÍ 
wewfbœ cÖKvi Z_¨ msMÖn KivI wecY‡bi KvR| e¨emv‡qi cwjwm cÖYqb I cwiPvjbvi Rb¨ evRvi msµvšÍ 
Z‡_¨i cÖ‡qvRb| evRv‡i wK NU‡Q, Pvwn`v I mieiv‡ni cwiw ’̄wZ wKiƒc, g~‡j¨i DÌvb-cZb, 
cÖwZ‡hvwMZvi aib, d¨vkb I ÷vB‡ji eZ©gvb Ae ’̄v, †fv³v‡`i iæwP I cQ›`-AcQ›` BZ¨vw` welqK Lei 
msMÖn K‡i e¨emvqxiv wb‡R‡`i e¨emvwqK Kg©Kv‡Ûi iƒc‡iLv cwieZ©b I cwiea©b K‡i|  

3| weµ‡qvËiKvh©vewj (Functionsafter Sale): cY¨ weµq Ki‡jB wecY‡biKvR mgvß nq bv| cY¨ weµ‡qi 
ciI wecY‡biA‡bK KvR _v‡K| weµq cieZx© Kvh©vewjmg~n wb‡¤œ Av‡jvPbv Kiv n‡jv| 

K)  weµ‡qvËi †mev (After Sale Services): c‡Y¨i aiY Abyhvqx weµ‡qvËi †mev †`Iqv cÖ‡qvRb| c‡Y¨i 
Rb¨ ‡h M¨vivw›U I Iqv‡iw›U i‡q‡Q Zv mgqgZ cÖwZcvjb Kiv, cY¨ †cŠu‡Q †`qv A_ev h_vh_ †givgZ 
Kiv BZ¨vw` KvR¸‡jv mgqgZ Kiv wecY‡biKv‡Ri AvIZvfy³| 

L)  †fv³vi mš‘wó cwigvc (Measuring Customer Satisfaction): cY¨ m¤ú‡K© †fv³v‡`i gZvgZ Kx 
†mUv Rvbv cÖ‡qvRb| KviY †fv³v‡`i a‡i ivLvi Rb¨ Zv‡`i Pvwn`v, Zv‡`i Awf‡hvM Ges cY¨ m¤ú‡K© 
Zv‡`i gZvgZ‡K g~j¨vqb Ki‡Z n‡e Ges †mB fv‡e wecYb †cÖvMÖvgmg~n cwieZ©b A_ev mgš̂q Ki‡Z 
n‡e| 

M)  bZzb cY¨ Dbœqb (New Product Development): cY¨ Drcv`‡bi ci evRvi cÖwZ‡hvwMZvi K_v wPšÍv 
Ki‡Z nq| bZzb cY¨ Adv‡ii gva¨‡g cÖwZ‡hvMxiv evRvi `Lj Ki‡Z cv‡i| ZvB c‡Y¨i bZzb e¨envi, 
c‡Y¨i Dbœqb Ges cY¨ e¨env‡i †µZv‡`i D™¢y× Kiv wecY‡biGKwU ¸iæZ¡c~Y© KvR| 

N)  wecYb wbqš¿Y (Marketing Control): cwiKíbv Abyhvqx wecY‡bimKj welq m¤úvw`Z n‡”Q wKbv 
†mUv ch©‡eÿY Kiv `iKvi| AwZwi³ Drcv`b Ges weµq †hgb wVK bq, †Zgwb Kg Drcv`b Ges 
weµqI h_v_© bq| cÖ‡qvRb n‡jv Kvg¨ Drcv`b Ges weµq| Avi †mB Kvi‡Ywbqš¿‡Yi gva¨‡g 
wecY‡bi†cÖvMÖvgmg~n Kvg¨ Ae ’̄vq ivLv hvq| 
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 wkÿv_©xi KvR Drcv`b-cieZx© wecY‡bi 5wU Kvh©vewj D‡jøL Kiæb| 

  

 

 mvims‡ÿc 

wecY‡bi Kvhv©ewj‡K wZbfv‡M fvM Kiv hvq; †m¸‡jv n‡jvDrcv`b-c~e© Kvh©vewj,  Drcv`b-cieZx© Kvh©vewj 
Ges weµ‡qvËiKvh©vewj| Drcv`‡bi c~‡e© wecYY †hme KvR K‡i Zv n‡jvcwi‡ek we‡kølY, ‡fv³v we‡kølY, cY¨ 
cwiKíbv I wecYb cwiKíbv| Avevi Drcv`b-cieZx© Kvh©vewji g‡a¨ i‡q‡Q µq, weµq, cwienb, 
¸`vgRvZKiY, ‡gvowKKiY, †kÖwYe×KiY/ chv©wqZKiY, eÈb cÖYvwj wbe©vPb,  A_©ms ’̄vb, e¨vwÛs, g~j¨ wba©viY, 
wecYb cÖmvi, SuywK MÖnY I evRvi-Z_¨ msMÖn| me©‡k‡l weµ‡qvËi Kvh©vewji g‡a¨ i‡q‡Q weµ‡qvËi †mev, 
†fv³vi mš‘wó cwigvc, bZzb cY¨ Dbœqb I wecYb wbqš¿Y| 

 

 
cv‡VvËi g~j¨vqb-3.2  

 

mwVK DË‡ii cv‡k wUK& (√√√√) wPý w`b- 
1| †Kvb& ch©v‡q wecYbKvix‡K Pvwn`v m¤ú‡K© AewnZ n‡Z n‡e? 
 K) weµqc~e© chv©q    L) weµ‡qvËi ch©vq 
 M) Drcv`bc~e© ch©vq   N) Drcv`bKvjxb ch©vq 
2| cwi‡ek we‡kølY †Kvb& ai‡bi wecYb Kvh©? 
 K) cY¨ Drcv`b    L) Drcv`b-c~e©eZx© Kvh© 
 M) cY¨ eÈb    N) cY¨ cÖmvig~jK Kvh© 
3| wecY‡b weµ‡qvËi KvR †Kvb&wU? 
 K) cY¨ m¤ú‡K© aviYv cÖ̀ vb 
 L) g~j¨ m¤ú‡K© Rvbv‡bv 
 M) c‡Y¨i ‡gvowKKiY  
 N) ‡fv³vi mš‘wó cwigvc| 
4| wecY‡bi ‡hme Kv‡Ri g‡a¨ w`‡q c‡Y¨i ¯Ẑ¡MZ Dc‡hvM m„wó nq? 

i) µq 
 ii) weµq 
 iii) weÁvcb 
 wb‡Pi †Kvb&wU mwVK? 
 K) i I iii     L) ii I iii 
 M) i I ii     N) i, ii I iii 
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µq I weµq 

Buying and Selling 

 
D‡Ïk¨ 

 

G cvV †k‡l Avcwb  
• µq I weµq m¤ú‡K© aviYv Ki‡Z cvi‡eb; Ges 
• cY¨ wecY‡b µq I weµ‡qi ¸iæZ¡ Rvb‡Z cvi‡eb| 

 

 
g~L¨ kãgvjv 
(Keywords) 

¯̂Z¡ n Í̄všÍi, m¤¢ve¨ †µZv, cÖK…Z †µZv, ’̄vqx ‡µZv, we‡µZvi evRvi, †µZvi 
evRvi| 

 
µ‡qi msÁv (Definition of Buying) 
mvaviY A‡_©, GKwU cÖwZôv‡bi †ÿ‡Î ÔµqÕ n‡jv †fv³vi Pvwn`v c~iY Kivi Rb¨ mieivnKvixi wbKU 

†_‡K cÖ‡qvRbxq cY¨ msMÖn| wecY‡bi †ÿ‡Î µqKvh© K‡qKwU vel‡qi mv‡_ mswkøó _v‡K| †m¸‡jv n‡jv(K) 
c‡Y¨i cÖ‡qvRb wba©vi‡Yi Rb¨ cwiKíbv cÖYqb I ev Í̄evqb (L) mwVK mieiv‡ni Drm wbe©vPb; (M) c‡Y¨i 
Dchy³Zv hvPvBKiY (N) c‡Y¨i g~j¨, †Wwjfvix BZ¨vw` msµvšÍ kZ© wbiƒcY Ges (O) ¯̂Z¡ n Í̄všÍi| cY¨ µq Kivi 
c~‡e© †µZv‡K c‡Y¨i cÖ‡qvRbxqZv wba©viY Ki‡Z nq| Zv‡K Zvi cÖ‡qvRbxq c‡Y¨i cÖKvi, cwigvY I ¸Yv¸Y wbY©q 
K‡i Zv msMÖ‡ni cš’v wbe©vPb Ki‡Z nq| †µZv‡K hLb wb‡Ri D‡`¨v‡M mieiv‡ni Drm Luy‡R †ei Ki‡Z nq ZLb 
weivRgvb cwiw ’̄wZ‡K ejv nq we‡µZvi evRvi (Sellers’ market)| Aciw`‡K, we‡µZv c‡Y¨i Drm m¤ú‡K© 
†µZv‡`i Rvbv‡bvi Rb¨ mwµq D‡`¨vM MÖnY Ki‡j ZLb Zv †µZvievRvi (Buyers’ market) bv‡g AwfwnZ nq| 
c‡Y¨i Drm wbe©vP‡bi ci †µZv‡K Zvi cÖ‡qvR‡bi mv‡_ msMwZ †i‡L c‡Y¨i Dc‡hvwMZv hvPvB K‡i †`L‡Z nq| 
µq Kv‡h©i me©‡kl avc n‡jv c‡Y¨i g~j¨ I weµq kZ©vw` wbiƒcb| 

wK cÖKv‡ii cY¨ †Kvbg evRvi †_‡K wK cwigv‡Y, †Kvb mg‡q, wK g~‡j¨ I wKiƒc k‡Z© µq Kiv n‡e, Zv wba©vi‡Yi 
ci †µZv (A_©vr e¨emvqx  cÖwZôvb) Zvi we‡ePbvgZ Dc‡hvMx cY¨ µq K‡i| µqKv‡h© wb‡¤œv³ ‰ewkó¨¸‡jv jÿ 
Kiv hvq- 

� cÖwZôv‡bi Rb¨ †Kvb& cb¨, wK cwigv‡Y cÖ‡qvRb Zvi cwiKíbv cÖYqb I  ev Í̄evq‡bi mv‡_ ÔµqÕ Kvh© 
RwoZ; 

� †Kvb& Drm †_‡K mwVK mg‡q mwVK cwigvY cY¨ cvIqv hv‡e Zv wba©viY Kiv µq Kv‡h©i Ab¨Zg ˆewkó¨; 
� µ‡qi mv‡_ mswkøó Av‡iKwU welq n‡jv wewfbœ Drm †_‡K †hme cY¨ cvIqv hvq Zvi Dchy³Zv 
hvPvBKiY; 

� c‡Y¨i g~j¨, cY¨ wKfv‡e mieivn Kiv n‡e, mieiv‡ni ’̄vb BZ¨vw` msµvšÍ kZ©vewj wbiƒc‡Yi mv‡_I µq 
Kvh© RwoZ; 

� cY¨ Lwi` Kivi ci c‡Y¨i ¯̂Z¡ n Í̄všÍ‡ii mv‡_ µq Kvh© m¤ú„³| 
 

 

cY¨ wecY‡b µ‡qi ¸iæZ¡ (Importance of Buying in Marketing) 

cY¨ wecY‡bi †ÿ‡Î µ‡qi ¸iæZ¡ Acwimxg | wb‡¤œ Zv D‡jøL Kiv n‡jv- 

� ‡fv³v †hmg‡q I †h ’̄v‡b cY¨ µq Ki‡Z Pvq †mmgq cY¨ ev †mev wecYbKvix cY¨ mieivn K‡i| 

cvV-3.3 
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� c‡Y¨i mwVK gvb I g~j¨ eRvq †i‡L wecYbKvix cY¨ evRv‡i mieivn K‡i †hb †fv³v mn‡R cY¨ µq 
Ki‡Z cv‡i| 

� ‡fv³vi cÖZ¨vkv I Pvwn`vi wewfbœZv Abyhvqx cY¨ cȪ ‘Z K‡i, ‡mB cY¨ evRv‡i mieivn Kivi d‡j †µZv 
ev †fv³vDchy³ cY¨ µq Ki‡Z cv‡i| 

� ‡fv³vi mš‘wó weav‡bi Rb¨ µq Kvh©µ‡gi gva¨‡g †fv³vi wbKU gvbm¤§Z cY¨ h_vh_ g~‡j¨ mwVK ¯’v‡b 
mnRjf¨ Kiv nq| 

� wecYbKvix ‡fv³vi µq wbwðZ Kivi Rb¨ †fv³vi Pvwn`v Av‡MB wbiƒcb K‡i cY¨ cȪ ‘Z K‡i iv‡L, 
Avevi cY¨ msiÿYI K‡i| 

 

weµ‡qi msÁv (Definition of Selling) 
weµqwecY‡bi GKwU ¸iæZ¡c~Y© Kvh©| weµq Kvh© ïay c‡Y¨i ¯̂Z¡ n Í̄všÍ‡ii mv‡_B RwoZ bq; Pvwn`v m„wó, †µZv 
AbymÜvb, †µZvi cÖ‡qvR‡bi mv‡_ we‡µZvi c‡Y¨i mvgÄm¨ weavb Ges weµq msµvšÍ kZ©vw` wbiƒcY Gi AšÍf©~³| 
we‡µZv †µZvi Ae‡PZb g‡b c‡Y¨i myß cÖ‡qvRbxqZvDÏxß K‡i †Zv‡j I mwµq Pvwn`vi m„wó K‡i| Pvwn`v m„wói 
Rb¨ †m wewfbœ cÖmvi gva¨g e¨envi K‡i (‡hgb weÁvcb weµq cÖmvi, e¨w³K weµq I Rbms‡hvM)| P~ovšÍ 
weµqKvh© m¤úv`‡bi Rb¨ Pvwn`v m„wóB h‡_ó bq, cY¨ µ‡qi Rb¨ Kvw•LZ †µZvI Luy‡R †ei Ki‡Z nq| †µZv 
AbymÜv‡bi Rb¨ we‡µZv weµqKg©x wb‡qvM K‡i, m¤¢ve¨ †µZvi wbKU cY¨ ZvwjKv †cÖiY K‡i, †Uwj‡dv‡b 
†hvMv‡hvM K‡i, cvBKvix ev LyPiv †`vKv‡b cY¨ mieivn K‡i,cwi‡ekK wb‡qvMK‡i Ges AvKl©Yxq cY¨ m¾vi 
e¨e ’̄v K‡i| †µZv AbymÜvb Kivi ci we‡µZv †µZvi cÖ‡qvR‡bi mv‡_ wb‡Ri cY¨ Lvc LvB‡q †bqvi Rb¨ evRvi 
M‡elYv, weµq ch©‡eÿY Ges weµqKg©x I Ab¨vb¨‡`i wbKU †_‡K cÖvß Z‡_¨i Dci wfwË K‡i †µZvi cQ›`-
AcQ›` wbY©q K‡i| †µZv‡`i me©vwaK mš‘wó weavb K‡i Ae¨vnZ m¤úK© eRvq ivLvi Rb¨ Zv‡`i Pvwn`v I cQ›`-
AcQ‡›`i mv‡_ c‡Y¨i wWRvBb, AvKvi, is, g‡Wj I c¨vwKs-Gi mvgÄm¨weavb Acwinvh©| we‡µZv weµ‡qi 
kZ©vw`I wbiƒcb K‡i| g~j¨ cwi‡kv‡ai mgq, cwi‡kv‡ai wbqg, evÆv ev Kwgk‡bi nvi, cY¨ †Wwjfvixi ZvwiL, 
cÖ‡`q g~j¨ BZ¨vw` m¤úwK©Z kZ©vewj wVKVvK nIqvi ci we‡µZvi wbKU †_‡K †µZvi wbKU c‡Y¨i ¯̂Z¡ n Í̄všÍwiZ 
nq| 
weµq Kv‡h© KwZcq ‰ewkó¨ jÿ Kiv hvq- 

� weµq Kv‡h©i gva¨‡g m¤¢ve¨ †µZvi g‡a¨ Pvwn`vi m„wó Kiv nq| †µZvi g‡bi myß I ARvbv cÖ‡qvRb‡K 
mbv³ Kiv weµq Kv‡h©i Ab¨Zg jÿ¨| 

� weµ‡qi Kv‡h©i Ab¨Zg ˆewkó¨ I KvR †µZv AbymÜvb| wewfbœ Dcv‡q †µZv AbymÜvb Kg©KvÛ cwiPvwjZ 
nq| Gme Kg©KvÛ wecY‡bi „̀wó‡KvY †_‡K weµq Kv‡h©i AvIZvfz³| 

� weµ‡qi Kvh© MÖvn‡Ki cÖ‡qvR‡bi mv‡_ weµ‡qi c‡Y¨i mvgÄm¨ weavb K‡i Ges GB D‡Ï‡k¨ evRvi 
M‡elYv cwiPvwjZ K‡i| 

� weµq Kv‡h©i Av‡iKwU ˆewkó¨ n‡jv weµ‡qi kZ©vw` wbiƒcY| wewµZ c‡Y¨i g~j¨ KLb I wKfv‡e cwi‡kva 
Kiv n‡e, wewµZ cY¨ KLb, †Kv_vq I wKfv‡e †µZvi wbKU †cuŠwQ‡q †`qv n‡e BZ¨vw` hveZxq kZ©vewj 
wba©viY Kiv weµq Kv‡h©i AšÍf©~³| 

� weµq Kv‡h©i gva¨‡gB we‡µZvi wbKU †_‡K †µZvi wbKU wewµZ c‡Y¨i ¯̂Z¡ n Í̄všÍwiZ nq| 
 

 
cY¨ wecY‡b weµ‡qi ¸iæZ¡ (Importance of Selling in Marketing) 

†h‡Kvb cY¨ ev †mev Drcv`‡bi ci Zv weµ‡qi gva¨‡g e¨emvwqK D‡Ïk¨ mvab Kiv hvq| cY¨ wecY‡b weµ‡qi 
¸iæZ¡ wb¤œiƒc- 

� weµ‡qi gva¨‡g ‡µZv I we‡µZv GKwU ’̄v‡b GKwÎZ n‡Z cv‡i| we‡µZv cY¨ m¤ú‡K© †µZv‡K Rvbv‡Z 
cv‡i, Avevi †µZvi KvQ †_‡K cY¨ m¤ú‡K© Awfe¨w³I Rvb‡Z cv‡i| 
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� weµ‡qi gva¨‡g †µZv I we‡µZvi g‡a¨ cY¨ ev †mevi gvwjKvbvi wewbgq nq| ZvB weµq wecYb 
Kvh©µ‡gi ¸iæZ¡c~Y© Ask| 

� †fv³vi mš‘wó AR©b Kivi Rb¨ wecYbKvix †µZv ev †fv³vi Pvwn`v Abyhvqx cY¨ ‡µZvi Kv‡Q n Í̄všÍi 
K‡i weµ‡qi gva¨‡g| 

� weµq Kvh©µ‡gi gva¨‡g wecYbKvix cÖK…Z †µZv m„wó Ki‡Z cv‡i, Avevi ’̄vqx ‡µZvq iƒcvšÍi Ki‡Z 
cv‡i| 

� cY¨ cȪ ‘Z Kivi ci cY¨ weµq K‡i wecYbKvix evRv‡i Pvwn`v I †hvMv‡bi g‡a¨ mgZv ivL‡Z cv‡i| 
� weµqKgx©‡`i gva¨‡g Dchy³ †µZv I †fv³vi Kv‡Q cY¨ n Í̄všÍi K‡i| cY¨ weµ‡qi gva¨‡g weµqKgx©‡K 
†cÖlYv cÖ̀ vb Kiv hvq| 

 

 wkÿv_©xi KvR µq I weµ‡qi 2wU K‡i ˆewkó¨ wjLyb| 

  

 

 mvims‡ÿc 

cÖwZôv‡bi Rb¨ †Kvb& cb¨, wK cwigv‡Y cÖ‡qvRb Zvi cwiKíbv cÖYqb I  ev Í̄evq‡bi mv‡_ µqKvh© RwoZ| 
‡fv³vi cÖZ¨vkv I Pvwn`vi wewfbœZv Abyhvqx cY¨ cȪ ‘Z Kiv nq| ‡m cY¨ evRv‡i mieivn Kivi d‡j †µZv ev 
†fv³v Dchy³ cY¨ µq Ki‡Z cv‡i|weµqKvh© ïay c‡Y¨i ¯̂Z¡ n Í̄všÍ‡ii mv‡_B RwoZ bq; Pvwn`v m„wó, †µZv 
AbymÜvb, †µZvi cÖ‡qvR‡bi mv‡_ we‡µZvi c‡Y¨i mvgÄm¨ weavb Ges weµq msµvšÍ kZ©vw` wbiƒc‡Yi mv‡_I 
m¤ú„³| weµ‡qi gva¨‡g ‡µZv I we‡µZv GKwU ’̄v‡b GKwÎZ n‡Z cv‡i|cY¨ cȪ ‘Z Kivi ci cY¨ weµq K‡i 
wecYbKvix evRv‡i Pvwn`v I †hvMv‡bi g‡a¨ mgZv ivL‡Z cv‡i| 
 

 
cv‡VvËi g~j¨vqb-3.3  

 

mwVK DË‡ii cv‡k wUK (√√√√) wPý w`b- 
1| wecY‡bi †Kvb& KvRwU wewbg‡qi mv‡_ m¤ú„³? 
 K) µq     L) ‡gvowKKiY 
 M) A_©ms ’̄vb    N) cwienb 
2| †mwjg GKRb Avg e¨emvqx| wZwb eQ‡ii ïiæ‡Z ỳB gY Avg µq Ki‡jb| GLv‡b µ‡qi D‡Ïk¨ wK? 
 K) A_©ms ’̄vb    L) ‡µZv-we‡µZvi m¤úK© 
 M) cybtweµq    N) cybtDrcv`b 
3| weµq Kvh©vewji mv‡_ wb‡Pi †Kvb&wU RwoZ? 
 K) wewbgq     L) ‡gvowKKiY 
 M) A_©ms ’̄vb    N) cwienb 
4| mvwenv Zvi d¨vkb nvD‡Ri cÖmvig~jK Kv‡Ri gva¨‡g †µZv‡K cY¨ µ‡q DrmvwnZ Kivi wm×všÍ †bb| 

GLv‡b wecY‡bi ‡Kvb& KvRwU cwijwÿZ nq? 
 K) gvb wbav©iY    L) cwienb 
 M) evRvi Z_¨ we‡kølY   N) weµq 
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cwienb I ¸`vgRvZKiY 

Transportation and Warehousing 

 
D‡Ïk¨ 

 

G cvV †k‡l Avcwb 
• cwien‡bi msÁv Rvb‡Z cvi‡eb; 
• cY¨ wecY‡b cwien‡bi ¸iæZ¡ Rvb‡Z cvi‡eb; 
• ¸`vgRvZKiY m¤ú‡K© aviYv Ki‡Z cvi‡eb; Ges 
• cY¨ wecY‡b ¸`vgRvZKi‡Yi ¸iæZ¡ Rvb‡Z cvi‡eb| 
 

 
g~L¨ kãgvjv(Keywords) 

g~j¨ w ’̄wZkxjZv, msiÿY ’̄vb, mgqMZ Dc‡hvM, ’̄vbMZ Dc‡hvM| 

 
cwien‡bi aviYv (Concept of Transportation) 
†hLv‡b cY¨ Drcvw`Z nq ‡mLvb †_‡K †h ’̄v‡b cY¨ †fvM nq †m ’̄v‡b cY¨ ’̄vbvšÍi K‡i cwienb 

’̄vbMZ Dc‡hvM m„wó K‡i| cwienb wecY‡bi GKwU ¸iæZ¡c~Y© Ask| DbœZ cwienb e¨e ’̄v evRv‡ii cwiwa ¯’vbxq 
GjvKv †_‡K ~̀i AÂ‡j m¤cÖmvwiZ K‡i, RvZxq evRv‡ii m¤cÖmviY NwU‡q AvšÍR©vwZK evRv‡i cÖe‡ki my‡hvM K‡i 
†`q, †fv³v‡`i cY¨ †fv‡M ˆewPÎ¨ Avbqb K‡i, wecYb e¨q n«vm K‡i Ges c‡Y¨in Í̄všÍi ª̀æZ K‡i| DbœZ cwienb 
cÖ‡Z¨K AÂ‡ji Rb¨ cY¨ Drcv`‡b we‡klvwqZ nIqvi c_ cÖk Í̄ K‡i hv AvšÍtAvÂwjK Dbœq‡b fvimvg¨ m„wói 
mnvqK| Drcv`K I †µZvi g‡a¨ ~̀iZ¡ hZ †ewk n‡e cwien‡bi ¸iæZ¡I ZZ e„w× cv‡e| Drcv`b †K‡› ª̀ cY¨ 
†cÖi‡Yi Rb¨ wewfbœ cÖKvi cwienb e¨eüZ nq, h_v (K) ’̄j cwienb (†ij I moK c_), (L) Rj cwienb 
(†bŠc_ I mvgyw ª̀K c_) Ges (M) wegvb cwienb| wegvb cwienb LyeB e¨qmva¨ e‡j cY¨ cwien‡b ’̄j Ges Rj 
c_B me©vwaK e¨eüZ nq|  
 
cY¨ wecY‡b cwien‡bi ¸iæZ¡ (Importance of Transportation in Marketing) 

cY¨ cwien‡bi gva¨‡g wecYb ’̄vbMZ Dc‡hvM m„wó Ki‡Z cv‡i| G KviYwU QvovI cwienb AviI †hme Kvi‡Y 
¸iæZ¡ enb K‡i Zv wb¤œiƒc- 

� cY¨ Drcv`‡Ki wbKU †_‡K ‡µZv ev †fv³vi Kv‡Q †cŠ‡Q w`‡q cwienb ’̄vbMZ Dc‡hvM m„wó K‡i| 
� cwien‡bi gva¨‡g mwVK mg‡q Drcv`‡Ki KvQ †_‡K †µZv ev †fv³vi Kv‡Q cY¨ mieivn Kiv m¤¢e 
nq| 

� †fv³vi mš‘wó AR©‡bi Rb¨ wecYbKvix gvbm¤§Z cY¨, mwVK g~‡j¨ mieivn Kivi mv‡_ mv‡_ mwVK 
’̄v‡b mnRjf¨ K‡i| 

� cwien‡bi gva¨‡g †µZv I we‡µZvi gv‡S †hvMv‡hvM ’̄vwcZ nq| 
� Drcv`‡Ki KvQ Drcvw`Z cY¨ cwien‡bi gva¨‡g evRv‡i mieivn Kiv nq d‡j Drcv`K cY¨ e›U‡bi 
e¨vcv‡i wPšÍvgy³ _v‡K| 

� Pvwn`v I †hvMv‡bi g‡a¨ mvgÄm¨ ivLvi Rb¨ wecY‡b cwienb ¸iæZ¡c~Y© f~wgKv cvjb K‡i| 
� wbqwgZ I mwVKfv‡e cY¨ cwien‡bi gva¨‡g †µZv I †fv³v‡`i gv‡S ‡fv‡Mi ˆewPÎ¨ Avbv m¤¢e nq| 
� cwienb wewfbœ ’̄v‡b cY¨ cwienb K‡i evRvi m¤úªmviY Ki‡Z cv‡i| 
� `ÿ I mwVK cwienb e¨e¯’vi gva¨‡g c‡Y¨i g~‡j¨i w ’̄wZkxjZv eRvq ivLv m¤¢e| 

cvV-3.4 
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¸`vgRvZKi‡Yi aviYv (Concept of Warehousing) 
mf¨Zvi weKvk NUvi mv‡_ mv‡_ cY¨ Drcv`‡b hyMvšÍKvix cwieZ©b NUj| Avi G mv‡_ cÖ‡qvRb †`Lv w`j cY¨ ª̀e¨ 
msiÿ‡Yi| cÖ‡qvR‡bi AwZwi³ Drcvw`Z cY¨ fwel¨‡Zi cÖ‡qvRb †gUv‡bv I bó nevi nvZ †_‡K iÿv Kivi Rb¨ 
¸`vgRvZKi‡Yi cÖ‡qvRbxqZv ‡`Lv †`q| ¸`vgRvZKiY (ev cY¨ msiÿY) wecY‡bi GKwU ¸iæZ¡c~Y© KvR| 
cY¨Drcv`‡bi ci e¨envi nIqv ch©šÍ gRy` K‡i ¸`vgRvZKiY mgqMZ Dc‡hvM (Time utility) m„wó K‡i|  

wecY‡bi cÖvq cÖ‡Z¨K ch©v‡qB cY¨ msiÿ‡Yi cÖ‡qvRb nq| c‡Y¨i Drcv`b I P~ovšÍ weµ‡qi ga¨eZ©x mg‡q mwVK 
Ae ’̄vq cY¨ wbivc‡` ivLv‡KB msiÿY ejv hvq| msiÿY Kvh© e›Ub cÖYvwji cÖvq me© Í̄‡iB m¤úvw`Z n‡q _v‡K| 
Drcv`K †hgb Zvi Drcvw`Z cY¨ wewµ bv nIqv ch©šÍ wb‡Ri Kv‡Q ‡i‡L †`q, wVK Abyiƒcfv‡e cwienb G‡RÝx, 
cY¨vMvi KZ©„cÿ Ges cvBKvi I LyPiv e¨emvqx‡`i g‡Zv Ab¨vb¨ ga¨ ’̄e¨emvqxMYI cY¨ msiÿY K‡i _v‡K| 

†hme c‡Y¨i Pvwn`v mviv eQie¨vcx †j‡M _v‡K A_P Drcvw`Z nq GKwU we‡kl ‡gŠmy‡g, †m¸‡jv‡K eQie¨vcx 
Pvwn`v †gUv‡bvi Rb¨ msiÿY K‡i ivL‡Z nq| K…wlc‡Y¨i wecY‡b ZvB ¸`vgRvZKiY we‡klfv‡e ¸iæZ¡c~Y©| KviY 
K…wlc‡Y¨i Drcv`‡bB †gŠmywg cÖfve me©vwaK Abyf~Z nq| Aek¨ KwZcq cY¨ Av‡Q †h¸‡jvi Drcv`b †gŠmygwfwËK 
bv n‡jI G‡`i cwienb e¨e ’̄v †gŠmygwfwËK nIqvq †m¸‡jv msiÿY K‡i ivL‡Z nq| D`vniY¯̂iƒc, AvKwiK 
†jŠn, Kqjv I KvV mvaviYZ b`xc‡_ cwievwnZ nq| Livi mgq b`xi cvwb ïwK‡q †M‡j ev K‡g †M‡j †bŠ-PjvPj 
m¤¢e nq bv| Gme c‡Y¨i cwien‡b cvwbi cÖvc¨Zvi Dci wbf©i Ki‡Z nq| ZvB hZw`b Livi cÖv ỳf©ve _v‡K, 
ZZw`b G¸‡jv gRy` K‡i ivLvi cÖ‡qvRb nq| eid, VvÛv cvbxq, D‡ji †gvRv BZ¨vw` AwbqwgZ Pvwn`vwewkó 
c‡Y¨i Drcv`b wbqwgZ ivLvi Rb¨I ¸`vgRvZKi‡Yi `iKvi| wWg, †Mvj Avjy, gvQ, gvsm, ỳa, mâx BZ¨vw` 
cPbkxj c‡Y¨i Aeÿq †iva Kivi Rb¨ msiÿY myweavi cÖ‡qvRb| cY¨ †Wwjfvixi AwbðqZv cwinvi K‡i 
Drcv`b ev Pvwn`v Ae¨vnZ ivLvi Rb¨ A‡bK cY¨ ¸`vgRvZ K‡i ivL‡Z nq| mvaviYZc‡Y¨i msiÿY Kvh© 
Drcv`K, cvBKvi, LyPiv e¨emvqx, cY¨Mvi ms ’̄v BZ¨vw` KZ…©K m¤úvw`Z nq| 
 

cY¨ wecY‡b ¸`vgRvZKi‡Yi ¸iæZ¡ (Importance of Warehousing in Marketing) 

1. mgqMZ Dc‡hvM m„wó (Creation of Time Utility): A‡bK cY¨ Av‡Q hv mviv eQi Drcvw`Z nq bv, 
eQ‡ii we‡kl †gŠmy‡g Gme Drcvw`Z n‡q _v‡K| A_P Gme cY¨ mviv eQiB e¨envi Kivi cÖ‡qvRb nq| 
cY¨ msiÿY K‡i †gŠmy‡gi evowZ Drcv`b eQ‡ii Ab¨vb¨ mg‡q e¨env‡ii Rb¨ a‡i ivLv hvq| ZvB 
msiÿ‡Yi gva¨‡g mgqMZ Dc‡hv‡Mi m„wó nq|  

2. wbqwgZ mieivn (Regularity in Supply): ỳ®úÖvc¨Zvi mgq †fv³v‡`i cY¨ mieivn wbqwgZ ivLvi 
D‡Ï‡k¨ †gŠmygx-cY¨ Drcv`‡bi ci msiÿY Kiv DwPZ| wewfbœ cÖKvi km¨, Zzjv, ZvgvK BZ¨vw` K‡qK 
gvm ¸`vgRvZ K‡i ivLv hvq| A‡bK cPbkxj `ªe¨ †hgb Avjy, wWg, gvQ, dj BZ¨vw`I msiÿY K‡i ivLv 
hvq| d‡j cÖ‡qvR‡bi mgq Gme ª̀e¨ evRviRvZ K‡i †fv³v‡`i wbqwgZ mieivn Kiv m¤¢e nq| 

3. e¨emvwqK DÌvb-cZ‡bi n«vm (Reduction of Business Fluctuations): cY¨ msiÿ‡Yi gva¨‡g 
e¨emvwqK DÌvb-cZ‡bi cÖwZK‚jZv †gvKv‡ejv Kiv hvq| hLb e¨emvq g›`v Pj‡Z _v‡K, ZLb Drcvw`Z 
cY¨ msiÿY Kiv n‡j Zv Drcv`‡bi eZ©gvb MwZ Ae¨vnZ iv‡L| GKBfv‡e hLb c‡Y¨i Pvwn`v ZxeªZi 
nq, ZLb cY¨vMvi †_‡K Zv evRv‡i †Q‡o w`‡q mieivn wVK ivLv hvq|  

4. g~‡j¨ w ’̄wZkxjZv Avbqb (Stabilization of Prices): cY¨ msiÿY K‡i Pvwn`v I mieiv‡ni g‡a¨ 
mgšq̂ weavb Kiv hvq| Pvwn`v I mieiv‡ni Giƒc mgšq̂ evRv‡i c‡Y¨i DVv-bvgv n«vm K‡i, d‡j g~‡j¨ 
w ’̄wZkxjZv eRvq _v‡K| 

5. msiÿY ’̄vb (Place of Storage): cY¨mvgMÖx Ggb ’̄v‡b msÿ‡Yi e¨e ’̄v Kiv DwPZ hv Drcv`bI 
wecY‡bi mv‡_ RwoZ mKj e¨w³i Rb¨ myweavRbK nq| cY¨vMvi h‡_vchy&³ ¯’v‡b Aew ’̄Z _vK‡j c‡Y¨i 
cwienb Z¡ivwšẐ nq, cwienb e¨q n«vm cvq Ges †fv³v Abvqv‡m I Kg g~‡j¨ cY¨ msMÖn Ki‡Z cv‡i|  
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6. msiwÿZ c‡Y¨i mwVK hZœ (Proper care of Merchandise in Storage): cY¨vMv‡i †hme cY¨ ª̀e¨ 
¸`vgRvZ K‡i ivLv nq Zvi mwVK hZœ †bqv cÖ‡qvRb| cY¨ Av`k© Ae ’̄vq msiÿY Kiv bv n‡j Zv 
†fv³v‡`i cÖ‡qvRb †gUv‡Z e¨_© nq| Pzwi, AwMœKvÛ, evZvm, cvwb, VvÛv, Mig Ges cÖvK…wZK Kvi‡Y m„ó 
SzuwK n‡Z cY¨mvgMÖx iÿv Kiv m¤¢e nq| 

7. cwienb e¨q n«vm (Reduction of Transportation Cost): mvaviYZ cY¨ msiÿY Kivi D‡Ï‡k¨ 
mswkøó e¨emvqx eûj cwigv‡Y cY¨ GKwÎZ K‡i| AwaK cY¨ msMÖn Ges ¸`vg N‡i mieivn Kivi d‡j 
cwienb e¨q n«vm cvq| KviY †ewk cwigv‡Y cY¨ cwienb Kiv n‡j GKK cÖwZ e¨q Kg nq| 

8. SzuwK n«vm (Reduction of Risk): ¯̂bvgab¨ cY¨vMv‡i cY¨ msiÿY K‡i c‡Y¨i gvwjK gvwjKvbvi mv‡_ 
RwoZ KwZcq SzuwK n«vm Ki‡Z cv‡i| cY¨vMvi KZ©„cÿ SzuwKi wKQz Ask wb‡RB enb K‡i| 

9. g~j¨ n«vm (Reduction of Prices): msiÿY e¨e ’̄v _vKvi d‡j Drcv`KMY Zv‡`i AwZwi³ cY¨ 
msiÿ‡Y DrmvwnZ nq| Gfv‡e msiÿY e¨e ’̄v c‡Y¨i g~j¨ n«v‡m mnvqZv K‡i| Drcv`K cY¨ msiÿY 
Kivi myweav †c‡j AwaKZi Drcv`‡b DrmvwnZ nq| ewa©Z Drcv`‡bi d‡j c‡Y¨i GKK e¨q I GKK 
g~j¨ n«vm cvq| 

10. fwel¨r Pvwn`v ‡gUv‡bv (Satisfying Future Demand): fwel¨r Pvwn`vi cÖZ¨vkvq e¨vcKvKv‡i 
Drcv`b cwiPvwjZ nq| A‡bK †ÿ‡ÎB, we‡kl K‡i m¤ú~Y© bZzb ª̀‡e¨i †ejvq, Pvwn`v m„wói Av‡MB ª̀e¨ 
Drcv`b Ki‡Z nq| ZvB hZ w`b ch©šÍ Pvwn`vi D™¢e bv nq, ZZ w`b ch©šÍ cY¨ msiÿY Kiv Acwinvh©| 

11. Ab¨vb¨ cÖ‡qvRbxqZv (Other Kinds of Importance): AviI K‡qKwU Kvi‡YI cY¨vMvi e¨envi Kiv 
cÖ‡qvRb : (K) KwZcq cY¨ (h_v gvsm, ZvgvK, cwbi) msiÿ‡Yi c~‡e© ïwK‡q ev Ab¨vb¨ cÖwµqvq msiÿY 
Dc‡hvMx K‡i wb‡Z nq| G ai‡bi cÖwµqv Pvjv‡bvi my‡hvM-myweav cY¨vMv‡i we`¨gvb _v‡K; (L) e„nr 
Drcv`‡Ki c‡ÿ Ae¨vnZ MwZ‡Z Drcv`b Pvwj‡q hvIqv Av‡`Š m¤¢e bq,  hw` bv m`v-me©̀ v mnRjf¨Zvi 
myweav‡_© KuvPvgvj gRy` ivLv nq; Ges (M) wKQy wKQy cY¨ (†hgb, KuvPvgvj I K…wlR cY¨) Drcv`KMY †ekx 
g~j¨ cvevi D‡Ï‡k¨ msiÿY K‡i _v‡K| 
 

 wkÿv_©xi KvR  †gŠmygx cY¨ ¸`vgRvZKiY Kiv †Kb cÖ‡qvRb?- e¨vL¨v Kiæb|  

  
 

 

 mvims‡ÿc 

†hLv‡b cY¨ Drcvw`Z nq †mLvb †_‡K †h ’̄v‡b cY¨ †fvM nq †m ’̄v‡b cY¨ ’̄vbvšÍi K‡i cwienb ’̄vbMZ 
Dc‡hvM m„wó K‡i| Drcv`b †K‡› ª̀ cY¨ †cÖi‡Yi Rb¨ wewfbœ cÖKvi cwienb e¨eüZ nq, h_v (K) ’̄j cwienb 
(†ij I moK c_), (L) Rj cwienb (†bŠc_ I mvgyw ª̀K c_) Ges (M) wegvb cwienb| wegvb cwienb LyeB 
e¨qmva¨ e‡j cY¨ cwien‡b ’̄j Ges Rj c_B me©vwaK e¨eüZ nq| cwien‡bi gva¨‡g ‡µZv I we‡µZvi gv‡S 
†hvMv‡hvM ’̄vwcZ nq| Avevi, Pvwn`v I †hvMv‡bi g‡a¨ mvgÄm¨ ivLvi Rb¨ wecY‡b cwienb ¸iæZ¡c~Y© f~wgKv 
cvjb K‡i| Ab¨w`‡K, ¸`vgRvZKiY ev cY¨ msiÿY wecY‡bi AviI GKwU ¸iæZ¡c~Y© KvR| Drcv`‡bi ci 
cY¨mvgMÖx e¨envi nIqv ch©šÍ gRy` K‡i ¸`vgRvZKiY mgqMZ Dc‡hvM m„wó K‡i| cY¨ wecY‡b 
¸`vgRvZKi‡Yi ¸iæZ¡c~Y© KviY ¸`vgRvZKiY mgqMZ Dc‡hvM m„wó , wbqwgZ cY¨ mieivn, e¨emvwqK DÌvb-
cZ‡bi SzuwK n«vm, g~‡j¨ w ’̄wZkxjZv Avbqb, msiwÿZ c‡Y¨i mwVK hZœ, cwienb e¨q n«vm, SzuwK n«vm, g~j¨ n«vm, 
fwel¨‡Zi Pvwn`v wgUv‡bv I Ab¨vb¨ cÖ‡qvRbxqZv c~i‡Yi †ÿ‡Î f~wgKv iv‡L| 
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cv‡VvËi g~j¨vqb-3.4  

 

mwVK DË‡ii cv‡k wUK& (√√√√) wPý w`b- 
1| wecY‡bi gva¨‡g †Kvb& Dc‡hvM m„wó nq? 
 K) mgqMZ    L) ’̄vbMZ 
 M) ¯Ẑ¡MZ     N) iƒcMZ 
2| ’̄vbMZ Dc‡hvM m„wó nq wecY‡bi †Kvb& Kv‡Ri gva¨‡g? 
 K) ¸`vgRvZKiY    L) cÖwgZKiY 
 M) cwienb    N) ch©vwqZKiY 
3| Pvwn`v I †hvMv‡bi g‡a¨ mvgÄm¨ ivLv hvq wKfv‡e? 
 K) Drcv`b    L) cwienb 
 M) wecYb     N) ch©vwqZKiY 
4| †Kvb& Kv‡Ri gva¨‡g fwel¨‡Zi Pvwn`v †gUv‡bv hvq? 
 K) cwienb    L) cÖwgZKiY 
 M) ¸`vgRvZKiY    N) Drcv`b 
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cÖwgZKiY I chv©wqZKiY  
Standardization and Grading 

 
D‡Ïk¨ 

 

G cvV †k‡l Avcwb 
• cÖwgZKiY m¤ú‡K© aviYv Ki‡Z cvi‡eb; 
• cY¨ wecY‡b cÖwgZKi‡Yi ¸iæZ¡ Rvb‡Z cvi‡eb; 
• ch©vwqZKiY m¤ú‡K© aviYv Ki‡Z cvi‡eb; 
• cY¨ wecY‡b ch©vwqZKi‡Yi ¸iæZ¡ Rvb‡Z cvi‡eb; Ges 
• cÖwgZKiY I ch©vwqZKi‡Yi g‡a¨ cv_©K¨ Rvb‡Z cvi‡eb| 

 

 
g~L¨ kã (Keywords) 

gvb wba©viY, ˆbmwM©K gvb, c‡Y¨i †kªwYweb¨vm| 

 
cÖwgZKi‡Yi msÁv (Definition of Standardization) 
Bs‡iwR ‘Standardization’ kãwUi AvwfavwbK A_© cÖwgZKiY ev gvb wba©viY| gvb ev (Standard) 

kãwU †_‡K gvb wba©viY K_vwUi DrcwË| ÔgvbÕ n‡jv †h‡Kvb wKQyi ¸Yv¸‡Yi (Quality) GKwU cwigvc| Gi g‡a¨ 
wbwnZ _v‡K mgiƒcZvi (Uniformity) aviYv| wecYb kv‡ ¿̄ gvb ej‡Z †Kvb ª̀‡e¨i evwn¨K ev ˆbmwM©K gvb‡K 
(Physical) eySvq| †h‡Kvb cY¨ ª̀‡e¨i IRb, AvKvi, gReywZ, is ev eY©, ’̄vwqZ¡, Aeqe ev Ab¨vb¨ evwn¨K ˆewkó¨ 
gvb-Gi AšÍf©y³| cÖwgZKiY ÷¨vÛvW© ev gv‡bi mv‡_ Nwbôfv‡e m¤úwK©Z| cÖwgZKiY n‡”Q KwZcq wbY©vqK 
(Criteria) wba©viY Kiv, hvi mv‡_ cY¨ ª̀‡e¨i ûeû wgj _vK‡e| Avi evwn¨K gvbmg~nB n‡jv wbY©vqK| hLb †Kvb 
GKwU cY¨ cÖwgZKiY Kiv nq, ZLb G Øviv eySv‡bv nq †h wbw ©̀ó gv‡bi mv‡_ c‡Y¨i mv „̀k¨ i‡q‡Q| AviI †mvRv 
K_vq ejv hvq, c‡Y¨i mywbw ©̀ó gvb w ’̄i KivB n‡”Q gvb wba©viY ev cÖwgZKiY| cY¨`ª‡e¨i KwZcq ˆewk‡ó¨i Dci 
wfwË K‡i gvb wba©viY Kiv nq| mywbw ©̀ó gvb w ’̄i Kivi ci cY¨ ª̀e¨ ch©vwqZ Kiv nq| 

wecYb Kv‡h© `ÿZv Avbqb I weµq Kv‡h© MwZkxjZv m„wói D‡Ï‡k¨ cY¨mvgMÖxi KwZcq mvaviY ‰ewk‡ó¨i Dci 
wfwË K‡i c‡Y¨i gvb wba©viY Kiv nq| gvb wba©viY‡K cÖwgZKiYI ejv nq| cÖwZwôZ gvb Abymv‡i cY¨mvgMÖx‡K 
wewfbœ †kªYx‡Z wef³ Kivi bvg ch©vwqZKiY| ‡µZv I †fv³vi wbKU cÖwgZKiY I ch©vwqZKiY LyeB ¸iæZ¡c~Y©| 
KviY cY¨ mywbw ©̀ó gvb Abyhvqx ch©vwqZ n‡j †µZviv GKB gv‡bi cY¨ webv cwi`k©‡b evievi µq Ki‡Z cv‡i| 
G‡Z Zv‡`i A_©, mgq I kw³i AcPq †iva nq| cÖwgZKiY A_©ms ’̄vbI mnRZi K‡i, KviY e¨vswKs cÖwZôvbmg~n 
ch©vwqZ c‡Y¨i wecix‡Z mnR k‡Z© FY cÖ̀ vb K‡i _v‡K| ch©vwqZ c‡Y¨i ¸Yv¸Y Rvbv _v‡K e‡j SzuwK n«vm cvq| 
 
cY¨ wecY‡b cÖwgZKi‡Yi ¸iæZ ¡ (Importance of Standardization in Marketing) 

� cY¨ wecY‡b myweavi Rb¨ cÖwgZKi‡Yi gva¨‡g c‡Y¨i ¸Yv¸Y, AvKvi, IRb BZ¨vw` Abyhvqx cY¨‡K wewfbœ 
fv‡M fvM Kiv hvq| 

� wbw ©̀ó cwiKíbv MÖn‡Yi gva¨‡g cÖwgZKi‡Y c‡Y¨i gvb wbav©iY Kiv nq| 
� c‡Y¨i gv‡bi wewfbœZv Abyhvqx cÖwgZKi‡Yi gva¨‡g cY¨‡K fvM Kiv nq e‡j cieZx©‡Z ‡m Abyhvqx 
cY¨‡K msiÿY, cwienb, weÁvcbmn BZ¨vw` wecYbKvh© m¤úv`b Kiv nq| 

cvV-3.5 
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� wewfbœ gv‡bi cY¨ evRv‡i _vKvi Kvi‡Y †µZv ev †fv³v Zvi mvg_©̈  I iæwP Abyhvqx cY¨ wbev©Pb Ki‡Z 
cv‡i, d‡j †µZv ev †fv³vi mš‘wó AR©b Kiv m¤¢e| 

� c‡Y¨i gvb wbav©wiZ _vK‡j c‡Y¨i ¸YMZ gvb, AvKvi BZ¨vw` Abyhvqx ‡gvowKKi‡Yi †ÿ‡Î myweav nq| 
 
ch©vwqZKi‡Yi msÁv (Definition of Grading) 
cÖwgZKiY cÖwµqvi gva¨‡g KwZcq gvb w ’̄i Kiv nq| cÖwZwôZ gvbmg~n‡K Ô†MÖWÕ ejv nq| Gme gvb ev †MÖ‡Wi 
wfwË‡Z wewfbœ cÖKvi K…wlcY¨ I wkíRvZ cY¨‡K wewfbœ †kªYx‡Z wef³ Kiv nq| GKBiƒc ˆewk‡ó¨i wfwË‡Z 
cY¨ ª̀‡e¨i †kªYx wefvRb cÖwµqv‡K ejv nq ch©vwqZKiY| c~e©-wba©vwiZ gvb ch©vwqZKi‡Yi g~j wfwË| myZivs †`Lv 
hv‡”Q, ch©vwqZKiY I cÖwgZKiY GKwU AciwUi mv‡_ RwoZ- GKwU‡K Qvov AciwU APj| cÖwgZKiY e¨ZxZ 
ch©vwqZKiY A_©nxb, †Zgwb ch©vwqZKiY e¨ZxZ cÖwgZKiY ev gvb wba©viY mg‡qi AcPq Qvov Avi wKQyB 
bq|GKBiƒc ¸Yv¸Y m¤úbœ c‡Y¨i †Kvb& gv‡bi mv‡_ mv „̀k¨ i‡q‡Q Zv wbY©q Kivi GKwU cš’v n‡jv c‡Y¨i 
ch©vwqZKiY| D`vniY¯̂iƒc, Avjy e¨emvqx Avjy‡K Pv‡li DrcwË ’̄vb ev AvKvi Abyhvqx wewfbœ †kªYx‡Z wef³ 
Ki‡Z cv‡i| 
 
cY¨ wecY‡b ch©vwqZKi‡Yi ¸iæZ ¡ (Importance of Grading in Marketing) 

� weµ‡qi c~‡e© cY¨ chv©wqZKiY K‡i wb‡j †mB Abyhvqx weµ‡qi KvR Zzjbvg~jKfv‡e mn‡R Kiv hvq| 
� †µZv ev †fv³v‡`i wewfbœZvi Kvi‡Y GKB ai‡bi cY¨ w`‡q Zv‡`i mevB‡K mš‘ó Kiv hvq bv| ZvB 
ch©vwqZKi‡Yi gva¨‡g wewfbœ †µZv ev †fv³vi wewfbœ cÖ‡qvRb ev Pvwn`v c~iY Kiv hvq| 

� cY¨ chv©wqZKi‡Yi d‡j †µZv I †fv³v‡`i g‡a¨ wecYbKvix m¤ú‡K© AbyK~j aviYv ‰Zwi Kiv hvq| 
� cÖwgZKiY Abyhvqx cY¨ chv©wqZKi‡Yi d‡j gv‡bi wewfbœZv Abyhvqx mwVK g~j¨ wbav©iY Kiv m¤¢e nq| 
� c‡Y¨i chv©wqZKiY Kiv _vK‡j c‡Y¨i wfbœZv Abyhvqx Awfó †fv³v mbv³ K‡i Zv‡`i Kv‡Q cY¨ mieivn 
Kiv m¤¢e nq| 
 

cÖwgZKiY I ch©vwqZKi‡Yi g‡a¨ cv_©K¨ (Differences between Standardization and Grading) 
 

cÖwgZKiY I ch©vwqZKi‡Yi g‡a¨ †hme ˆemv „̀k¨ i‡q‡Q Zv wb‡¤œ Av‡jvwPZ n‡jv- 
welq cÖwgZKiY chv©wqZKiY 

1.  msÁv wbw ©̀ó gvb`Û Abyhvqx cY¨ ev †mevi †kªwY ev 
†MÖW wbav©iY Kivi cÖwµqv‡K cÖwgZKiY 
e‡j| 

cÖwgZKiY‡K wfwË K‡i cY¨‡K wewfbœfv‡M 
fvM Kivi cÖwµqv‡K ch©vwqZKiY e‡j| 

2. jÿ¨ cÖwgZKi‡Y gvb cÖwZôv Kiv nq| ch©vwqKi‡Yi gvb Abymv‡i GK GK cÖKvi 
cY¨‡K Avjv`v Kiv nq| 

3. Kv‡Ri cÖK…wZ cÖwgZKiY GK ai‡bi wecY‡bi cwiKíbv 
Kivi KvR| 

ch©vwXZKiY ev Í̄evqb Kiv nq cÖwgZKi‡Yi 
gva¨‡g| 

4. ch©vq Kv‡Ri aib Abyhvqx cÖwgZKi‡Yi KvR Av‡M 
Kiv nq| 

cÖwgZKi‡Yi KvR mgvß nevi ci 
ch©vwqZKiY Kiv nq| 

5. kÖ‡gi cÖK„wZ cÖwgZKi‡Y gvbwmK ev wPšÍvi KvR ‡ewk 
Ki‡Z nq| 

chv©wqZKi‡Y KvwqK ev kvixwiK KvR †ewk 
Ki‡Z nq| 

6. wfwË c‡Y¨i wewfbœZv, †hgb ‰ewkó¨, ¸Yv¸Y 
BZ¨vw` Abyhvqx cÖwgZKiY Kiv nq| 

cÖwgZKiY‡K wfwË K‡i chv©wqZKiY Kiv 
nq| 

 



Drcv`b e¨e ’̄vcbv I wecYb (wØZxq cÎ) 

BDwbU wZb  c„ôvÑ 57 

 wkÿv_©xi KvR cÖwgZKiY I chv©wqZKi‡Yi Kv‡Ri cv_©K¨ Kiæb| 

  
 
 

 

 mvims‡ÿc 

cÖwgZKiY cÖwµqvi gva¨‡g KwZcq gvb w ’̄i Kiv nq| cÖwZwôZ gvbmg~n‡K Ô†MÖWÕ ejv nq| Gme gvb ev †MÖ‡Wi 
wfwË‡Z wewfbœ cÖKvi K…wl I wkíRvZ cY¨‡K wewfbœ †kªYx‡Z wef³ Kiv nq| GKBiƒc ˆewk‡ó¨i wfwË‡Z 
cY¨ ª̀‡e¨i †kªYx wefvRb cÖwµqv‡K ejv nq ch©vwqZKiY| c~e©-wba©vwiZ gvb ch©vwqZKi‡Yi g~j wfwË| cÖwgZKiY 
I chv©wqZKi‡Yi Kv‡Ri g‡a¨ Nwbó m¤úK© i‡q‡Q| Avevi Zv‡`i Kv‡Ri g‡a¨ †hme cv_©K¨ i‡q‡Q ZvmsÁv, 
jÿ¨, Kv‡Ri cÖK…wZ, ch©vq, kÖ‡gi cÖK„wZ I wfwËAbyhvqx fvM Kiv hvq| 

 

 
cv‡VvËi g~j¨vqb-3.5  

 

mwVK DË‡ii cv‡k wUK (√√√√) wPý w`b- 
1| iwdK GKRb wecYb e¨e ’̄vcK| wZwb c‡Y¨i gvb wba©vi‡Yi †ÿ‡Î †Kvb& welqwU we‡ePbv Ki‡eb? 
 K) g~ja‡bi cwigvb   L) Kgx© `ÿZv 
 M) c‡Y¨i ¸Yv¸Y    N) Drcv`b 
2| wecYbKvix‡K c‡Y¨i cÖwgZKi‡Yi c‡i †Kvb& KvRwU m¤úv`b Ki‡Z nq? 
 K) ¸`vgRvZKiY    L) SzuwK MªnY 
 M) evRvi Z_¨ we‡kølY   N) ‡kÖwYe×KiY 
3| cÖwgZKiY Kiv nq wKfv‡e? 

i) ‡µZvi iæwP Abymv‡i 
 ii) we‡µZvi c”Q›` Abymv‡i 
 iii) ‡µZvi cÖ‡qvRb Abymv‡i 
 wb‡Pi †Kvb&wU mwVK? 
 K) i I ii     L) ii I iii 
 M) i I iii     N) i, ii I iii 

4| chv©wqZKi‡Yi d‡j ‡Kvb& myweavwU AR©b Kiv m¤¢e nq? 
 K) e„n`vqZb Drcv`b   L) mwVK g~j¨ wbav©iY 
 M) M‡elYv     N) mnR cwienb| 
5| wewfbœ gv‡bi †Kvb& ai‡Yi cY¨ †c‡q †µZviv mš‘ó nq? 
 K) wgkÖYK…Z cY¨    L) wefw³Z cY¨ 
 M) Drcvw`Z cY¨    N) mgRvZxq cY¨| 
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†gvowKKiY I weÁvcb  
Packaging and Advertising 

 
D‡Ïk¨ 

 

G cvV †k‡l Avcwb  
• †gvowKKiY m¤ú‡K© aviYv jvf Ki‡Z cvi‡eb; 
• cY¨ wecY‡b ‡gvowKKi‡Yi ¸iæZ¡ Rvb‡Z cvi‡eb; 
• weÁvcb m¤ú‡K© aviYv Ki‡Z cvi‡eb; Ges 
• cY¨ wecY‡b weÁvc‡bi ¸iæZ¡ Rvb‡Z cvi‡eb| 

 

 

 
g~L¨ kãgvjv(Keywords) 

c¨vwKs, ‡gvowKKiY, cÖwµqvRvZKiY, †gvoK wbav©iY, m¤¢ve¨-‡µZv, LyPiv 
g~j¨, cY¨ I †mevi Pvwn`v m„wó| 

 
†gvowKKi‡Yi msÁv (Definition of Packaging) 
mvaviY A‡_©, †gvowKKiY n‡jv cY¨‡K wecYb‡hvM¨ Kivi Rb¨ c¨vwKs ev †gvoK-euvavB Kivi KvR| 

wkíRvZ c‡Y¨i †ÿ‡Î †gvoK-euvavB AwaK cÖ‡qvRbxq| K…wlRvZ c‡Y¨i g‡a¨ cv ‘̄wiZ ỳa, gvQ-gvsm BZ¨vw` 
c¨vwKs K‡i (cÖwµqvRv‡Zi ci) weµq Kiv nq| †KejgvÎ web‡ói nvZ †_‡K iÿvi Rb¨ cY¨ c¨vwKs Kiv nq bv, 
cY¨‡K †fv³v ev e¨enviKvixi wbKU AvKl©Yxq K‡i †ZvjvI †gvowKKi‡Yi Ab¨Zg D‡Ïk¨| myZivs, †gvowKKiY 
n‡jv c‡Y¨i wbw ©̀ógvb msiÿY, cwienb I ÿwZi nvZ †_‡K iÿv Kivi Rb¨ c‡Y¨i †gvoK wbav©iY, b·vKiY, 
Dbœqb I c‡Y¨i Mv‡q jvMv‡bvi mv‡_ RwoZ mKj Kv‡Ri mgwó| 
 

cY¨ wecY‡b ‡gvowKKi‡Yi ¸iæZ¡ (Importance of Packaging in Marketing) 

� †gvowKKi‡Yi gva¨‡g c‡Y¨i gvb I ¸YMZ ˆewkó¨ msiÿY Kiv m¤¢e nq| 
� c‡Y¨i ‡gvowKKiY Kiv _vK‡j cÖwZK~j AvenvIqv , Pzwi, Ae‡njvRwbZ bó BZ¨vw` mgm¨v †_‡K cY¨‡K 
iÿv Kiv hvq| 

� c‡Y¨i AvK©lYxq b·v, is, Qwe BZ¨vw`i gva¨‡g †µZv I †fv³v‡K AvK©lY Kiv hvq I mn‡R mbv³ Kiv 
hvq| 

� †gvo‡K c‡Y¨i mKj cÖ‡qvRbxq Z_¨ †`Iqv _v‡K; †hgb c‡Y¨i IRb, DcKiY, e¨envi wewa, 
Drcv`bKvj BZ¨vw`| Gid‡j ‡µZv I †fv³v cY¨ m¤ú‡K© mn‡R Rvb‡Z cv‡i| 

� cY¨ †gvowKi‡Yi d‡j GK ’̄vb †_‡K Av‡iK ’̄v‡b cY¨ cwienb Kiv mnR nq| 
 

weÁvc‡bi msÁv (Definition of Advertising)  
weÁvcb cY¨ I †mevi weµq e„w×i Rb¨ g~jZ e¨eüZ nq| cY¨ I †mev m¤úwK©Z Z_¨ RbM‡Yi wbKU 
†cuŠQv‡bv,cÖwZôvb‡K RbM‡Yi wbKU cwiwPZ Kwi‡q †`qv Ges Gm‡ei gva¨‡g MÖvnK m„wó KivB n‡jv weÁvc‡bi 
Avmj KvR| cY¨ Drcv`b Ki‡jB Drcv`bKvixi KvR †kl n‡q hvq bv| Drcvw`Z cY¨ RbM‡Yi wbKU weµq 
Kivi D‡Ï‡k¨ cY¨ m¤úwK©Z Leiv-Lei Zv‡`i wbKU †cuŠQv‡bv cÖ‡qvRb| RbMY hLb cY¨ m¤ú‡K© Rvb‡Z cvi‡e 
ZLbB Zv‡`i g‡a¨ cY¨ µq-B”Qv RvM‡e| µq-B”Qv RvM‡j Rbmvavi‡Yi g‡a¨ m¤¢ve¨-‡µZvi m„wó nq| RbMY‡K 
m¤¢ve¨ †µZvq Ges m¤¢ve¨ †µZv‡`i‡K cÖK…Z †µZvq iƒcvšÍwiZ Kivi Rb¨ Z_¨c~Y© AvKl©Yxq fvlv m¤̂wjZ weÁvcb 
e¨envi Kiv nq| hyM hyM a‡i Gfv‡eB weÁvcb bZzb c‡Y¨i evRvi m„wó K‡i Avm‡Q Ges we`¨gvb c‡Y¨i evRvi 
m¤cÖmvwiZ K‡i wkí-RM‡Zi cÖvYPvÂj¨ eRvq ivL‡Q| 

cvV-3.6 
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mvaviYfv‡e ejv hvq, c‡Y¨i cÖwZ RbMY‡K AvK…ó Kivi D‡Ï‡k¨ †Kvb cÖwZôvb ev e¨w³we‡kl c‡Y¨i ¸Yv¸Y, 
Dc‡hvwMZv, Kvh©KvwiZv, e¨envi-wewa ev Ab¨bv¨ ˆewkó¨ Rbmvavi‡Yi mvg‡b wewfbœ gva¨‡gi mvnv‡h¨ Zz‡j ai‡j Zv 
weÁvcb bv‡g cwiwPZ nq| weÁvcb wecYb cÖmv‡ii †ÿ‡Î Ggb GKwU †KŠkj hvi mvnv‡h¨ Drcvw`Z cY¨ m¤ú‡K© 
RbMY‡K AewnZ Kivi gva¨‡g Zv‡`i‡K D³ cY¨ µ‡q cÖ‡ivwPZ Kiv nq|†mvRv K_vq, weÁvcb n‡jv h_vm¤¢e 
b~¨bZg e¨‡q I ¯̂íZg mg‡q ARvbv msL¨K †jvK‡K †Kvb cY¨ ev †mev m¤ú‡K© wKQy Rvbv‡bv| weÁvcb Pvwn`v 
m„wói cÖavb c×wZ| Gi mvnv‡h¨ RbMY‡K cY¨ I †mev m¤ú‡K© AewnZ Kiv nq, Zv‡`i g‡a¨ µ‡qi B”Qv RvwM‡q 
†Zvjv nq Ges c‡ivÿfv‡e Zv‡`i mvg‡b cÖwZôv‡bi fveg~wZ© Zz‡j aiv nq| 
 

cY¨ wecY‡b weÁvc‡bi ¸iæZ ¡ (Importance of Advertising in Marketing) 

� weÁvcb bZzb bZzb †µZvi m„wó K‡i| 
� weÁvcb cY¨ I ‡mevi Pvwn`v m„wó‡Z wbqvgK f~wgKv cvjb K‡i| 
� AvKl©Yxq weÁvc‡bi gva¨‡g cY¨ I †mevi Pvwn`v m„wó Kiv hvq| 
� weÁvcb bZzb Drcvw`Z cY¨ evRv‡i Qvovi msev` cwi‡ekb K‡i| d‡j †fv³viv bZzb cY¨ wKb‡Z AvMÖnx 
nq| 

� weÁvcb wewfbœ cÖKvi c‡Y¨i cvBKvwi ev LyPiv g~j¨ cÖPvi K‡i hv‡Z †µZviv †Kv¤úvwb KZ…©K wba©vwiZ g~‡j¨ 
cY¨ µq Ki‡Z cvi| 

� weÁvcb ‡µZv‡K cY¨ µ‡q cÖ‡ivwPZ K‡i; d‡j weµq e„w× cvq| 
� weÁvc‡bi Ab¨Zg KvR n‡jv wewea cÖKvi Kjv-‡KŠk‡ji gva¨‡g RbMY‡K c‡Y¨i cÖwZ AvK…ó K‡i wewµi 
cwigvY e„w× Kiv| 

� weÁvcb cÖwZ‡hvwMZv †gvKv‡ejvq cÖZ¨¶ mvnqZv K‡i| 
 
 

 wkÿv_©xi KvR ‡gvowKKiY I weÁvc‡bi 2wU K‡i ¸iæZ¡ wjLyb| 

  
 
 

 

 mvims‡ÿc 

†gvowKKiY n‡jv wecYb‡hvM¨ Kivi Rb¨ cY¨ c¨vwKs ev †gvoK-euvavB Kivi mKj KvR| ‡gvowKKi‡Yi gva¨‡g 
c‡Y¨i gvb I ¸YMZ ˆewkó¨ msiÿY Kiv m¤¢e nq| cY¨ †gvowKKi‡Yi d‡j GK ’̄vb †_‡K Av‡iK ’̄v‡b cY¨ 
cwienb Kiv mnR nq| c‡Y¨i cÖwZ RbMY‡K AvK…ó Kivi D‡Ï‡k¨ †Kvb cÖwZôvb ev e¨w³we‡kl c‡Y¨i ¸Yv¸Y, 
Dc‡hvwMZv, Kvh©KvwiZv, e¨envi-wewa ev Ab¨b¨ ˆewkó¨ Rbmvavi‡Yi mvg‡b wewfbœ gva¨‡gi mvnv‡h¨ Zz‡j ai‡j 
Zv weÁvcb bv‡g cwiwPZ nq|  weÁvcb bZzb bZzb †µZvi m„wó K‡i| weÁvcb ‡µZv‡K cY¨ µ‡q cÖ‡ivwPZ 
K‡i; d‡j weµq e„w× cvq| 

 
 

 

 
cv‡VvËi g~j¨vqb-3.6  

 

mwVK DË‡ii cv‡k wUK& (√√√√) wPý w`b- 
1| ‡gvowKKi‡Yi d‡j c‡Y¨i †Kvb& w`KwU evRv‡i a‡i ivL‡Z mnvqZv K‡i? 
 K) IRb     L) ¸YMZ gvb 
 M) AvKvi     N) ‰ewkó¨ 
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2| weÁvc‡bi g~L¨ D‡Ïk¨ Kx? 
 K) cY¨‡K mwVKfv‡e Drcv`b Kiv  L) ‡µZv-we‡µZvi m¤úK© DbœqY 
 M) ‡µZvi g‡bv‡hvM AvKl©Y Kiv  N) mgvR Kj¨vY 
3|  cY¨ wecY‡b †gvowKKi‡Yi Ae`vb n‡jv- 
 i) AvKl©Y  ii) mnR cwienb  iii) e¨env‡i myweav 
 wb‡Pi †Kvb&wU mwVK? 
 K) i     L) ii 
 M) iii     N) i, ii I iii 

wb‡Pi DÏxcKwU c‡o 4 - 5 bs cÖ‡kœi DËi w`b- 
myBU †eKvwi GKwU wgóvbœ cÖ ‘̄ZKvix cÖwZôvb| e¨emvq ïiæ Kivi Rb¨ cÖwZôvbwU wewfbœ gva¨‡g cÖmv‡ii 
e¨e ’̄v K‡i| G‡Z †µZviv cY¨ m¤ú‡K© Rvb‡Z cv‡i Ges cY¨ µq Ki‡Z AvMÖnx nq| 

4| DÏxc‡K myBU †eKvwi wKfv‡e ‡fv³v‡`i‡K cY¨ m¤ú‡K© AewnZ K‡i? 
 K) cÖwZôvb ’̄vc‡bi gva¨‡g   L) weµ‡qi gva¨‡g 
 M) weÁvc‡bi gva¨‡g   N) ‡gvowKKi‡Yi gva¨‡g| 
5|  myBU †eKvwi cY¨ cÖmv‡ii d‡j †hme myweav¸‡jv cv‡e ‡m¸‡jv n‡jv- 

i) Drcv`b e„w× 

 ii) bZzb †µZv m„wó 
 iii) cÖwZ‡hvwMZv †gvKvwejv 
 wb‡Pi †Kvb&wU mwVK? 
 K) i I ii     L) ii I iii 
 M) i I iii     N) i, ii I iii 
 
 

 

 

P~ovšÍ g~j¨vqb 
m„Rbkxj cÖkœ- 1 
mygb `Ë PÆMÖv‡g GKwU wm GÛ Gd e¨emvq cwiPvjbv Ki‡Qb| wZwb Avg`vwbKviK‡`i c‡ÿ wewfbœ †`k n‡Z cY¨ 
Avg`vwb Ges ißvwbKviK‡`i c‡ÿ wewfbœ †`‡k cY¨ ißvwb K‡i gybvdvR©b K‡ib| e¨emv‡qi mdjZv Zv‡K 
ˆe‡`wkK e¨emv‡qi DrmvwnZ K‡i‡Q| ZvB wZwb wewfbœ †`k n‡Z gvbm¤§Z cY¨ ª̀e¨ G‡b XvKvq GKwU wWcvU©‡g›Uvj 
†÷vi Gi gva¨‡g weµ‡qi wm×všÍ MÖnY K‡ib|  
K.  µq Kx? 1 
L.  cÖmvi ej‡Z Kx †evSvq? e¨vL¨v Kiæb|  2 
M.  mygb `Ë wm GÛ Gd dvg© Gi gva¨‡g Kx ai‡bi Dc‡hvM m„wói mv‡_ RwoZ? e¨vL¨v Kiæb|  3 
N.  we‡`k n‡Z cY¨ wK‡b Gb wbR¯̂ †`vKv‡bi gva¨‡g weµq K‡i mygb `Ë KZUzKz jvfevb n‡Z cvi‡eb e‡j 
Avcwb g‡b K‡ib? AwfgZ w`b|  4 

 

m„Rbkxj cÖkœ- 2 
dv÷ UªvÝ‡cvU© †Kv¤úvwb XvKv †_‡K wm‡jU, K·evRvi, Lyjbv I †ebv‡cvj iæ‡U wbqwgZfv‡e hvÎx enb K‡i h‡_ó 
mybvg AR©b K‡i‡Q| †Kv¤úvwbi evm¸‡jv wejvmeûj I Avivg`vqK nIqvq ¯̂v”Q‡›`¨ ågY Ki‡Z †c‡i MÖvnKiv 
Lywk| G †Kv¤úvwbwU cÖPzi A_© e¨q K‡i cÎ-cwÎKv I †Uwjwfk‡bi gva¨‡g MÖvnK‡`i AewnZ K‡i AwaK hvÎx 
AvKl©‡Y mÿg nq| wKš‘ m¤úªwZ GKB ai‡bi †mev cÖ̀ vbKvix K‡qKwU cÖwZôvb GBme iæ‡U e¨emvq ïiæ Kivq 
MÖvnK msL¨v K‡g hvIqvq myigv UªvÝ‡cvU© †Kv¤úvwb wPwšÍZ n‡q c‡o| ZvB †Kv¤úvwbwU Gme iæ‡U AZ¨vaywbK fj‡fv 
Mvwo I Avi, Gg. w_ª hvÎx‡mevq ms‡hvRb Kivi cwiKíbv Ki‡Q|  
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K.  weµ‡qvËi †mev Kx? 1 
L.  †gvoKxKiY cY¨‡K ÿq-ÿwZi nvZ †_‡K iÿv K‡i- e¨vL¨v Kiæb|  2 
M.  myigv UªvÝ‡cvU© †Kv¤úvwb †Kvb ai‡bi cÖmvig~jK †KŠkj e¨envi K‡i‡Q Zv  e¨vL¨v Kiæb|  3 
N.  DÏxc‡K DwjøwLZ cÖwZôv‡bi wecYb Kv‡Ri aib D‡jøLc~e©K mgm¨v †_‡K DËi‡Yi †ÿ‡Î cÖwZôvbwUi 
M„nxZ wm×v‡šÍi †hŠw³KZv Zz‡j aiæb|  4 

m„Rbkxj cÖkœ- 3 
wjqvKZ mvn‡e GKRb Avg e¨emvqx| wZwb gnvRb‡`i gva¨‡g MÖvg I nvU-evRvi †_‡K Avg msMÖn K‡i †Kv‡bv 
cÖKvi †MÖwWs bv K‡iB Rym d¨v±wi‡Z mieivn K‡ib| G‡Z K‡i wZwb Av‡qi b¨vh¨g~j¨ cÖvwß †_‡K ewÂZ nb|  
K.  cY¨ µq-weµ‡qi KvR‡K Kx e‡j? 1 
L.  ¸`vgRvZKi‡Yi Dc‡hvwMZv e¨vL¨v Kiæb|  2 
M.  wjqvKZ mv‡n‡ei Avg msMÖn wecY‡bi †Kvb Kv‡Ri AšÍf©y³? e¨vL¨v Kiæb|  3 
N.  wjqvKZ mv‡n‡ei Av‡gi b¨vh¨g~j¨ cÖvwß‡Z Kx KiYxq e‡j Avcwb g‡b K‡ib|  4 

 

m„Rbkxj cÖkœ- 4 
i‡gk GKRb wjPz e¨emvqx| wZwb w`bvRcyi †_‡K wjPz µq K‡i XvKvq G‡b weµq K‡ib| G eQi Drcv`b †gŠmy‡g 
evRv‡i wjPzi Avg`vwb †e‡o hvIqvq gyj¨ K‡g hvq| G‡Z i‡g‡ki A‡bK ÿwZ nq| G ai‡bi cwiw ’̄wZ †Kvgvwejvq 
fwel¨‡Z Kx Kiv hvq Zv wb‡q i‡gk fve‡Qb|  
K.  Dc‡hvM Kv‡K e‡j? 1 
L.  SzuwK MÖnY ej‡Z Kx †evSvq? e¨vL¨v Kiæb|  2 
M.  w`bvRcyi †_‡K wjPz XvKvq G‡b i‡gk †Kvb ai‡bi Dc‡hvM m„wó K‡i‡Qb e¨vL¨v Kiæb| 3 
N.  Avcbvi g‡Z i‡gk Kxfv‡e fwe¨‡Z ÿwZ Kgv‡Z cv‡ib? hyw³mn wjLyb|  4 

 

m„Rbkxj cÖkœ- 5 
e¸ovi ¯̂í wkwÿZ hyeK ivweŸ wbR MÖv‡g GKwU cÖwZôvb M‡o Zzj‡jb| Gi gva¨‡g wZwb fvovi wewbg‡q K…lK‡`i 
Drcvw`Z Avjy msiÿ‡Yi `vwqZ¡ wb‡jb| cieZx©‡Z K…lK‡`i Pvwn`vgZ mg‡q Zv Zv‡`i‡K mieivn w`‡Zb| G‡Z 
GKw`‡K †hgb Zvi Av‡qi my‡hvM m„wó n‡q‡Q, Ab¨w`‡K †Zgwb K…lKivI Zv‡`i c‡Y¨i evowZ `vg cv‡”Q| wKš‘ wg. 
ivweŸi fvebv n‡jv- Zvi G Kvh©µ‡gi d‡j †fv³viv †ewk `v‡g Avjy wKb‡Z eva¨ n‡”Q|  
K.  cÖwgZKiY Kx? 1 
L.  wecY‡bi †ÿ‡Î ’̄vbMZ Dc‡hvM m„wói Kvh©µgwU e¨vL¨v Kiæb|  2  
M.  wg. ivweŸi KvRwU wecY‡bi †Kvb Kv‡Ri AšÍf©y³ e¨vL¨v Kiæb|  3 
N.  wg. ivweŸi fvebvwU ga¨ ’̄e¨emvqx‡`i wec‡ÿi hyw³iB ewntcÖKvk N‡U‡Q- welqwU g~j¨vqb Kiæb|  4 
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fvebvi AšÍiv‡j 
‡gvowKKiY wecY‡bi Kvh©vewji ¸iæZ¡c~Y© Dcv`vb| 
‡gvowKKi‡Yi gva¨‡g cY¨ iÿYv‡eÿ‡Yi mv‡_ mv‡_ GK 
’̄vb †_‡K Av‡iK ’̄v‡b cY¨ cwienb mnRZi nq| 
†gvowKKi‡bi gva¨‡g †µZv ev †fv³v‡K AvKl©Y Kiv m¤¢e 
nq| evsjv‡`‡k GLb cwi‡ekevÜe ‡gvo‡Ki Dci ¸iæZ¡ 
†`Iqv n‡”Q| ZvB AvKl©Yxq wWRvB‡bi KvMR I cv‡Ui 
†gvoK e¨eüZ n‡”Q|    
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