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f‚wgKv (Introduction) 
 

GB BDwb‡Ui †gvU PviwU cv‡V wecY‡bi cÖv_wgK aviYvi Dci Av‡jvKcvZ Kiv n‡q‡Q| cÖ_g cv‡V wecY‡bi 
aviYv, msÁv I ‰ewkó¨ wb‡q Av‡jvPbv Kiv n‡q‡Q| GQvovI wecY‡bi µgweKvk m¤ú‡K© Av‡jvPbv Kiv n‡q‡Q| 
wØZxq cv‡V wecY‡bi †gŠwjK aviYvi e¨vL¨v †`Iqv n‡q‡Q| wecY‡bi †gŠwjK aviYvi g‡a¨ cÖ‡qvRb, Afve I 
Pvwn`v; cY¨, †mev I AwfÁZv; f¨vjy I mš‘wó; wewbgq, †jb‡`b I m¤úK©; Ges evRvi m¤ú‡K© Rvb‡Z cvi‡eb| 
Z…Zxq cv‡V evRvi, wecYb I weµq m¤ú‡K© cÖv_wgK aviYvi mv‡_ G¸‡jvi ga¨Kvi m¤úK© I cv_©K¨ eY©bv †`Iqv 
n‡q‡Q| PZy_© cv‡V wecY‡bi ¸iæZ¡ I AvIZv Av‡jvwPZ n‡q‡Q| A_©bxwZ, Drcv`b Ges mvgvwRK Rxe‡b wecY‡bi 
wK ¸iyZ¡c~Y© f~wgKv Ges evsjv‡`‡ki b¨vq Dbœqbkxj †`‡ki A_©‰bwZK Dbœq‡b wecY‡bi Ae`vb m¤ú‡K© Av‡jvPbv 
Kiv n‡q‡Q|  
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wecY‡bi aviYv, µgweKvk I ˆewkó¨  
Concept, Evolution and Characteristics of Marketing 

 
D‡Ïk¨ 

 
G cvV †k‡l Avcwb 

� wecYb m¤ú‡K© aviYv cv‡eb; 
� wecY‡bi msÁv cÖ̀ vb Ki‡Z cvi‡eb; 
� wecY‡bi µgweKvk e¨vL¨v Ki‡Z cvi‡eb; Ges 
� wecY‡bi ‰ewkó¨ Rvb‡Z cvi‡eb| 

 

 
g~L¨ kãgvjv (Keywords) 

aviYv, gv‡K©U/evRvi, wecYb, Drcv`K, †µZv, †fv³v, †µZv-f¨vjy| 

 
wecY‡bi aviYv (Concept of Marketing) 

gvbyl Rb¥MÖnY Kivi ci †_‡K Avg„Zz¨ wewfbœ cY¨ e¨envi K‡i| gvbyl wewfbœ cÖ‡qvR‡b Zvi Pvwn`v 
‡gUv‡bvi Rb¨ cÖwZwbqZ wewfbœ ai‡Yi cY¨ ev †mev µq I †fvM K‡i _v‡K| ÿzav wbevi‡Yi Rb¨ Lvevi µq K‡i, 
evm ’̄v‡bi Rb¨ Ni-evwo µq K‡i Avevi wPwKrmvi Rb¨ wPwKrmv †mev MÖnY K‡i| 
cY¨ ev †mev †fvM Kivi Rb¨ gvbyl wbw ©̀ó evRvi †_‡K hvPvB-evQvB K‡i cÖ‡qvRb Abymv‡i µq I †fvM K‡i| jÿ¨ 
Kiv hvq †h, cY¨ ev †mevi aviYvi m„wó †_‡K ïiæ K‡i, †µZv‡`i gv‡S Zv cwiwPwZKiY, µ‡q Drmvn cÖ̀ vb, cY¨ 
eÈb, g~j¨ wbav©iY, µq wm×všÍ MÖn‡Y mnvqZv cÖ̀ vb Ges weµ‡qvËi †mevmn wewfbœ Kv‡Ri mv‡_ wecYb ev 
evRviRvZKiY RwoZ| 
j¨vwUb kã Marcatus †_‡K Bs‡iRx Market k‡ãi DrcwË| GB Market kã †_‡K cieZx©‡Z Marketing 

k‡ãi DrcwË n‡q‡Q| Gi evsjv cÖwZkã n‡jv wecYb ev evRviRvZKiY|  
A‡bK mgqB wecYb ev gv‡K©wUs w`‡q ïaygvÎ µq-weµq ev cÖPviYvKvh©‡K eySv‡bv n‡q _v‡K| cÖK„Zc‡ÿ µq- 
weµq ev cÖPviYv n‡”Q wecY‡bi A‡bK Kv‡Ri Askwe‡kl| wecYb GKwU cwieZ©bkxj I RwUj welq| eZ©gvb 
mg‡q wecYb ej‡Z m‡šÍvlRbKfv‡e ‡µZv ev †fv³vi cÖ‡qvRbmg~n c~iY‡K †evSvq| wecY‡bi g~j D‡Ïk¨ n‡jv 
†µZv f¨vjy ev myweav mieiv‡ni cÖwZkÖæwZi gva¨‡g bZzb †µZv‡K AvK„ó Kiv Ges mš‘wó weav‡bi gva¨‡g eZ©gvb 
†µZv‡K a‡i ivLv I mš‘ó †µZvi msL¨v e„w× Kiv|  
wecY‡b Drcv`K, †µZv I †fv³v mycÖPwjZ wKQz kã| cY¨ ª̀e¨ Drcv`‡bi mv‡_ RwoZ e¨w³ ev 
cÖwZlvVvb/†Kv¤úvwb‡K Drcv`K (Producer) e‡j| †h e¨w³ ev †Kv¤úvwb cY¨ ª̀e¨ µq K‡i Zv‡K †µZv ev 
(Customer) e‡j| wb‡R †fvM Kivi Rb¨ ‡Kvb e¨w³ ev †Kv¤úvwb hw` cY¨ ª̀e¨ µq K‡i Zv‡K †fv³v ev 
(Consumer) e‡j| †Kvb cY¨ µq I e¨env‡ii d‡j †h mKj myweav cvIqv hvq I cY¨ µq I e¨envi Kivi Rb¨ 
†h mKj e¨q enb Kiv nq, Zvi cv_©K¨‡K Ô†µZv f¨vjyÕ (Customer value) e‡j| 
cY¨ Drcv`b †_‡K ïiæ K‡i cY¨ ‡µZv ev †fv³vi wbKU †cŠ‡Q †`Iqv ch©šÍ wecYb wewfbœ ai‡Yi Kv‡Ri mv‡_ 
RwoZ _v‡K| wecY‡bi KvR‡K wZbwU ch©v‡q fvM Kiv hvq; h_v- cY¨ Drcv`‡bi c~‡e©, cY¨ Drcv`‡bi c‡i, Ges 
cY¨ weµq Kivi cieZx©‡Z| cY¨ Drcv`‡bi c~‡e© wecY‡bi KvR¸‡jv n‡”Q evRvi Rwic, Pvwn`v wba©viY, A_©-
ms ’̄vb, cÖwZ‡hvwM‡`i wPwýZ Kiv BZ¨vw`| Drcv`‡bi c‡i wecY‡bi ¸iæZ¡c~Y© KvR n‡jv gvb wba©viY wefw³KiY, 
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†gvoKxKiY, g~j¨ wba©viY, cwienY, ¸`vgRvZKiY, eÈb, SuywKMÖnY, cY¨ cÖmvi BZ¨vw`| me©‡k‡l cY¨ †fv³vi 
Kv‡Q †cŠ‡Q †`qv A_ev cY¨ †fv³vi Kv‡Q weµq Kiv n‡jB wecY‡bi Kvh©µg †kl nq bv| †fv³vi Kv‡Q 
†cŠuQv‡bvi ciI evRviRvZKi‡bi wKQy KvR _v‡K| †hgb- weµ‡qvËi †mev cÖ̀ vb, †fv³v ev †µZvi mš‘wó cwigvc, 
mš‘wó eRvq ivLv Ges e„w× Kiv, gv‡K©wUs Gi bvbvwea Kvh©µg g~j¨vqY Kiv| 
 
wecY‡bi msÁv (Definition of Marketing) 

mvaviY A‡_©, wecYb‡K GKwU cÖwµqvwfwËK KvR ejv nq hv †fv³v‡`i Rb¨ f¨vjy ev myweav m„wó K‡i, †fv³v‡`i 
mš‘wó weavb K‡i Ges `xN©‡gqv`x ‡µZv-m¤úK© m„wó K‡i I eRvq iv‡L| 
Ab¨ A‡_©, †fv³vi cÖ‡qvRb I Afve mš‘wó weav‡bi gva¨‡g cÖvwZôvwbK D‡Ïk¨ AR©‡bi j‡ÿ¨ Drcv`b c~e© wKQy 
Kvh©µg †_‡K ïiæ K‡i Drcv`bKvixi wbKU †_‡K cY¨ ev †mev †fv³v ev †µZvi wbKU †cŠuQv‡bv Ges †fvM ev 
e¨env‡ii cieZx© ch©v‡qi Kvh©µ‡gi mgwó‡K wecYb e‡j| 
wb‡¤œ wecY‡bi wKQz msÁv D‡jøL Kiv n‡jv: 

American Marketing Association (AMA) wecY‡bi †h msÁv cÖ̀ vb K‡i‡Q Zv n‡jv, “Marketing 
is the activity, set of institutions, and processes for creating, communicating, delivering, 
and exchanging offerings that have value for customers, clients, partners, and society at 
large.” A_©vr MÖvnK, g‡°j, Askx`vi Ges mvwe©Kfv‡e mgv‡Ri Rb¨ Ôf¨vjyÕ ev g~j¨ i‡q‡Q Ggb ai‡bi 
cY¨ ev †mev m„wó, AewnZKiY, mieivn I wewbg‡qi mv‡_ RwoZ Kvh©, cÖwZôvb I cÖwµqv‡K wecYb ejv 
nq| 
Philip Kotler & Gary Armstrong Gi g‡Z, “Marketing is a social and managerial process 
whereby individuals and groups obtain what they need and want through creating and 
exchanging products and value with others.” A_©vr wecYb n‡”Q GKwU mvgvwRK Ges e¨e ’̄vcKxq 
cÖwµqv hvi gva¨‡g e¨w³eM© Ges `j Ab¨‡`i mv‡_ cY¨ ª̀e¨ I f¨vjy m„wó Ges wewbg‡qi gva¨‡g Zv‡`i 
cÖ‡qvRb I Afve c~iY K‡i _v‡K| 

Dc‡iv³ Av‡jvPbvi wfwË‡Z wecYb m¤ú‡K© wb‡¤œi aviYv¸‡jv cvIqv hvq- 
1. wecYb n‡jv mvgvwRK I e¨e ’̄vcbv msµvšÍ cÖwµqv; 
2. wecY‡bi g~j welq n‡jv †µZvi I †fv³vi mš‘wó weavb Kiv; 
3. wecY‡bi KvR ïiæ nq Drcv`‡bi wPšÍvi gva¨‡g Ges m‡šÍvlRbK Dcv‡q †µZv‡K weµ‡qvËi †mev 

cÖ̀ v‡bi gva¨‡g Zv Pj‡Z _v‡K; 
4. ‡µZvi cÖ‡qvRb Abyhvqx f¨vjy m„wó K‡i †mB Abyhvqx cY¨ evRviRvZ Kiv wecY‡bi ¸iæZ¡c~Y© welq|  
5. wecY‡b ‡µZv I †fv³vi mv‡_ `xN©‡gqv`x kw³kvjx m¤úK© ‰Zwii Dci †Rvi †`Iqv nq| 

ZvB cwi‡k‡l ejv hvq, wecYb n‡”Q GKwU mvgvwRK I e¨e ’̄vcKxq cÖwµqv hvi gva¨‡g cÖvwZôvwbK D‡Ïk¨ AR©‡bi 
j‡ÿ¨ †µZv‡`i cÖ‡qvRb Abymv‡i cY¨ I †mev ˆZwi I wewbgq Kivi gva¨‡g cÖ‡qvRb I Afve wgwU‡q Zv‡`i mš‘wó 
weavb Kiv nq| wb‡P AvaywbK wecYb e¨e ’̄v wP‡Îi mvnv‡h¨ Zz‡j aiv n‡jv: 
 

 

 

 

 
 

wPÎ 1.1: AvaywbK wecYb e¨e¯’v  

wkí 

(we‡µZv‡`i mgwó) 
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(‡µZv‡`i mgwó) 
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wPÎ 1.2 : wecY‡bi µgweKvk 

AvZ¥wbf©ikxjZvi hyM 

wewbgq hyM 

Drcv`b hyM 

weµq hyM 

AvaywbK wecYb hyM 

mvgvwRK wecYb hyM 

m¤úK©wfwËK wecYb hyM 
†fv³v ‡Kw›`ªKZv  

1.1 bs wP‡Î †`Lv hv‡”Q †h, Drcv`bkxj cÖwZôvb¸‡jv ev we‡µZviv †µZv‡`i mv‡_ cY¨ I †mevi wel‡q 
†hvMv‡hvM K‡i Ges G `i‡bi †hvMv‡hv‡Mi cwi‡cÖwÿ‡Z †µZviv cY¨ ev †mevi wewbg‡q A_© cÖ̀ vb K‡i I wewfbœ 
Z_¨ mieivn Kivi gva¨‡g cÖwZôvb‡K Zv‡`i cÖ‡qvRb m¤ú‡K© AeMZ K‡i|  
 
wecY‡bi µgweKvk (Evolution of Marketing) 
gvbe mf¨Zv I e¨emvwqK cwi‡e‡ki weeZ©‡bi mv‡_ mv‡_ wecYb e¨e ’̄vi µgweKvk N‡U‡Q| eZ©gvb mg‡q mKj 
e¨emvq cÖwZôv‡b wecY‡bi e¨envi †`Lv hvq| wecY‡bi µgweKvk G ch©v‡q Av‡jvPbv Kiv n‡jvt 

1. AvZ¥wbf©ikxjZvi hyM (Era of Self-Sufficiency): gvbemf¨Zvi cÖ_gw`‡K gvbyl cÖ‡qvRbxq wRwbm 
wb‡RB Drcv`b KiZ I wgwjZfv‡e †fvM KiZ| wb‡R‡`i cª‡qvRb †gUv‡bvi ci DØ„Ë cY¨ msiÿY Kivi 
aviYv wQj bv| G Kvi‡Y cY¨ wewbg‡qi †Kvb cÖ‡qvRbxqZv wQj bv| ZvB wecY‡bi aviYvI we`¨gvb wQj 
bv| GB mgq‡K cÖvPxb mf¨Zvi hyMI ejv nq|  

2. wewbgq hyM (Era of Exchange): mg‡qi 
cwieZ©‡bi mv‡_ mv‡_ gvby‡li wPšÍv-‡PZbvi weKvk 
N‡U| cÖvPxb AvZ¥wbf©ikxjZvi hy‡Mi GK chv©‡q gvbyl 
jÿ K‡i †h, gvbyl wb‡Ri cÖ‡qvRb †gUv‡bvi ciI 
Drcvw`Z cY¨ DØ„Ë †_‡K hvq| Avevi, GKRb gvbyl 
Zvi cÖ‡qvRbxq mKj cY¨ GKv Drcv`b Ki‡Z cv‡i 
bv Ges me ai‡Yi cY¨ Drcv`‡b gvby‡li cvi`kx©ZvI 
†bB| GB cwiw ’̄wZ‡Z gvbyl ‡h ai‡bi cY¨ Drcv`‡b 
cvi`kx© †mB cY¨ Drcv`b Ki‡Z _v‡K Ges DØ„Ë cY¨ 
G‡K Ac‡ii mv‡_ wewbgq Kiv ïiæ K‡i| wewbgq 
cÖ_vi (Barter System) GB mgq‡K wewbgq hyM ejv 
nq| GB mg‡q cY¨ wewbgq Kivi Rb¨ e¨emvqx †kÖwYi 
D™¢e nq hviv wbw ©̀ó ’̄v‡b cY¨ Av`vb-cÖ`vb KiZ| µgvš‡̂q evRvi, e¨emvwqK Kvh©µg I wecY‡bi aviYv 
cÖewZ©Z nq| 

3. Drcv`b hyM (Era of Production): Drcv`b hy‡Mi ïiæ wn‡me aiv nq 1870 mvj †_‡K hvi e¨vßx 
1930 mvj ch©šÍ| ccY¨ wewbg‡qi gva¨‡g jvfevb nevi aviYv Avmvi ci Drcv`bKvix AwaK Drcv`‡b 
DrmvwnZ nq| GB mg‡q Drcv`‡bi Dci AwaK ¸iæZ¡ _vKvi Rb¨ GB hyM‡K Drcv`b hyM e‡j| GB 
mg‡q Drcv`bKvix AwaK cY¨ Drcv`b Kivi Rb¨ cY¨ Drcv`b I mieivn Kivi wbwg‡Ë wewfbœ ai‡Yi 
hš¿cvwZ Avwe®‹vi Kiv ïiæ K‡i Ges kÖwgK wb‡qvM Ki‡Z _v‡K|   

4. weµq hyM (Era of Sales): 1930 †_‡K 1950 ch©šÍ mgqvKvj‡K weµq hyM wn‡m‡e aiv nq| Drcv`‡Ki 
msL¨v I Drcv`‡bi `ÿZv e„w× cvIqvi mv‡_ mv‡_ Drcv`‡bi cwigvY µgvš‡̂q e„w× †c‡Z _v‡K| Gi 
d‡j ‡fv³viv wewfbœ cY¨ †_‡K c”Q›`g‡Zv cY¨ µ‡qi my‡hvM cvq| Drcv`bKvix Drcvw`Z c‡Y¨i weµq 
wbwðZ I e„w× Kivi Rb¨ weµ‡qi wewfbœ †KŠkj Aej¤̂b Ki‡Z _v‡K| GB mg‡q Drcv`bKvix weµq 
†KŠkj wn‡m‡e weÁvcb, e¨w³K weµq, weµq cÖmvi BZ¨vw` †KŠkj cÖ‡qvM K‡i| weµq I weµq 
†KŠk‡ji cÖvavb¨ _vKvi Rb¨ GB mgq‡K weµq hyM ejv nq| 

5. AvaywbK wecYb hyM (Era of Modern Marketing): AvaywbK wecYb hy‡Mi ïiæ 1950 mvj †_‡K hv 
GLbI Pjgvb| GB hy‡M †fv³vi cÖ‡qvRb, Afve I Pvwn`vi wel‡q AwaK ¸iæZ¡ †`Iqv nq| cÖwZ‡hvwMZv 
†e‡o hvIqvi Kvi‡Y †fv³vi mš‘wói cÖwZ ‡Lqvj †i‡L cY¨ I †mev Drcv`b I wecYb Kivi cÖ‡qvRbxqZv 
Dcjwä Kiv nq| GB mg‡qB ‡fv³v‡Kw› ª̀K wecYb Kvh©µg ïiæ nq| 
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6. mvgvwRK wecYb hyM (Era of Social Marketing): 1972 mv‡ji c‡i mvgvwRK wecYb aviYvi D™¢e 
nq| GB hy‡M †fv³vi mš‘wói mv‡_ mv‡_ mgv‡Ri cÖwZ `vqe×Zvi welqwU cÖvavb¨ cvq| mvgvwRK wecYb 
hy‡M mgvR, cwi‡ek I gvby‡li Kj¨v‡Yi welq we‡ePbvq †i‡L e¨emvqxiv cÖvwZôvwbK jÿ¨ AR©b I 
†fv³vi mš‘wó AR©‡b g‡bvwb‡ek K‡i| mgv‡Ri Rb¨ Kj¨vYKi I cwi‡ekevÜe cY¨ I †mev Drcv`b I 
mieivn Ki‡Z †`Lv hvq GB mg‡q| 

7. m¤úK©wfwËK wecYb hyM (Era of Relationship Marketing): m¤úK©wfwËK wecYb hyM ïiæ nq 1990 
mv‡j| eZ©gvb hy‡M e¨emvqxiv †µZv, †fv³v, mieivnKvix, Drcv`bKvixmn Ab¨vb¨ m¤úK©hy³ e¨w³ I 
cÖwZôv‡bi mv‡_ `xN©‡gqv`x mym¤úK© ‰Zwi I m¤úK© eRvq ivLvi Rb¨ wewfbœ Kvh©µg MÖnY K‡i _v‡K| 
f¨vjywfwËK mym¤úK© ‰Zwi I m¤úK© iÿv Kivi Dci ¸iæZ¡ †`Iqvi Rb¨ GB hyM‡K m¤úK©wfwËK wecYb 
hyM ejv nq| e¨emvqxiv GLb bZzb ev m¤¢ve¨ †µZv ˆZwii †P‡q eZ©gvb †µZvi mv‡_ mym¤úK© a‡i ivLvi 
Dci †ewk ¸iæZ¡v‡ivc Ki‡Q|  

DcwiD³ Av‡jvPbvi gva¨‡g ejv hvq †h, mg‡qi mv‡_ mv‡_ wecY‡bi Kvh©µ‡gi avivi cwieZ©b G‡m‡Q| jÿ¨ 
Kiv hvq †h, †Kvb †`‡ki A_©‰bwZK Ae ’̄v, e¨emvwqK cwi‡ek BZ¨vw`i Dci †m †`‡ki wecYb Kvh©µg wbf©i 
K‡i| DbœZ †`k¸‡jvi Zzjbvq evsjv‡`‡ki wecY‡bi Kvh©µg ZZUv MwZkxj bq| Gi KviY evsjv‡`‡k GLbI 
mKj‡ÿ‡Î wewfbœ wecYb gZev‡`i Kvh©µg cy‡iv`‡g cwiPvjbv Kiv m¤¢e nqwb|  
 
wecY‡bi ‰ewkó¨ (Characteristics of Marketing) 

†fv³vi cÖ‡qvRb, Pvwn`v I mš‘wói Dci wbf©i K‡i wecY‡bi Kvh©µg cÖevwnZ nq| we‡klÁMY wewfbœfv‡e 
wecYb‡K msÁvwqZ K‡i‡Qb| Zvi †cÖwÿ‡Z wecY‡bi ˆewkó¨¸‡jv wb¤œiƒc:  

1. mvgvwRK cÖwµqv (Social Process): wecYb GKwU mvgvwRK cÖwµqv KviY wecYb mgv‡Ri wewfbœ †kÖwYi 
gvby‡li Afve, cÖ‡qvRb I Pvwn`v Abymv‡i cY¨ I †mev Drcv`b K‡i mieivn K‡i Ges Zv‡`i mš‘ó 
Ki‡Z m‡Pó _v‡K| Avevi mvgvwRK wecYb gZev‡` mgv‡Ri Kj¨vY‡K AwaKZi ¸iæZ¡ †`Iqv nq hvi 
d‡j mgv‡Ri Rb¨ ÿwZKi cY¨ ev ‡mev cȪ ‘Z I mieivn †_‡K weiZ ivLv nq|  

2. e¨e ’̄vcKxq cÖwµqv (Managerial Process): wecY‡bi Kvh©µg myôzfv‡e m¤úv`b Kivi Rb¨ cÖwZwU 
ch©v‡q mwVK †KŠkj Aej¤̂‡bi Rb¨ e¨e ’̄vcbvi KvR Ki‡Z nq| †hgb- cwiKíbv MÖnY, msMwVZKiY, 
†cÖlYv `vb Ges wbqš¿Y msµvšÍ Kv‡Ri mgš‡̂q wecY‡bi Kvh©µg cwiPvjbv Kiv nq| 

3. A_©‰bwZK cÖwµqv (Economic Process): wecY‡bi Kvh©µ‡gi mv‡_ A_©‰bwZK cÖwµqvi ’̄vbMZ, 
mgqMZ I ¯̂Z¡MZ Dc‡hvM m„wói KvR RwoZ| wecYb cwien‡bi gva¨‡g ’̄vbMZ Dc‡hvM, 
¸`vgRvZKi‡Yi mv‡_ mgqMZ Ges µq-weµ‡qi gva¨‡g ¯̂Z¡MZ Dc‡hvM m„wó K‡i| G Kvi‡Y wecYb‡K 
A_©‰bwZK cÖwµqv ejv nq| 

4. wewbgq cÖwµqv (Exchange Process): †fv³v Zvi cÖ‡qvRb I Pvwn`v c~i‡Yi Rb¨ A_© wewbg‡qi gva¨‡g 
cY¨ I †mevi Av`vb-cÖ̀ vb K‡i _v‡K e‡j wecYb‡K wewbgq cÖwµqv ejv n‡q _v‡K| wecYbKvix 
†fv³v‡`i mš‘wó wbwðZ Kivi Rb¨ `xN©‡gqv`x mym¤úK© ‰Zwi I eRvq ivLvi Rb¨ wecY‡bi Kvh©µg MÖnY I 
ev Í̄evqb K‡i _v‡K|  

5. †fv³vgyLx cÖwµqv (Consumer-oriented Process): AvaywbK wecY‡bi g~‡j i‡q‡Q †fv³vi cÖ‡qvRb, 
Afve, Pvwn`v I mš‘wó| †fv³v‡K †K› ª̀ K‡iB wecY‡bi mvgwMÖK Kvh©µg m¤úbœ nq e‡j wecYb‡K 
†fv³vgyLx cÖwµqv ejv nq| 

6. MwZkxj cÖwµqv (Dynamic Process): wecYb GKwU MwZkxj cÖwµqv| mg‡qi mv‡_ mv‡_ †fv³vi iæwP, 
Afve, cÖ‡qvRb, Pvwn`v, µq ÿgZv, µq AvPiY BZ¨vw` cwiewZ©Z nq| ïay ZvB bq, e¨emvwqK cwi‡ek 
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Ges mvgvwRK, A_©‰bwZK, ivR‰bwZK I cÖhyw³i cwieZ©‡bi Kvi‡Y mvgwMÖK cwi‡e‡kI cwieZ©b n‡”Q| 
Gi d‡j wecYbKvix cwiewZ©Z Ae ’̄vi mv‡_ Zvj †gjv‡bvi Rb¨ bZzb bZzb †KŠkj Aej¤̂b K‡i| 

7. AbymÜvbg~jK cÖwµqv (Searching Process): wecY‡bi Kvh©vewj AbymÜvbg~jK Kv‡Ri mv‡_ RwoZ| 
KviY bZzb evRvi m„wó, bZzb †µZv Lyu‡R †ei Kiv, bZzb cY¨ Dbœqb Kiv, cÖwZØ›Øx‡`i †KŠkj m¤ú‡K© 
Rvbv, ‡µZv‡`i bZzb bZzb c×wZ‡Z DØy× Kivi Rb¨ wecYbKvix‡K memgqB Z_¨ AbymÜvb Ki‡Z nq| 

8. ga¨ ’̄Kvix‡`i Ae ’̄vb (Existance of Middlemen): wecYb Kvh©µ‡gi gva¨‡g cY¨ ev †mev †µZv I 
†fv³vi wbKU †cŠ‡Q †`Iqv nq| Avi GB cY¨ mieiv‡ni Kv‡R cvBKvix, LyPiv e¨emvqx, cÖwZwbwa, 
cwi‡ekK BZ¨vw` ga¨ ’̄Kvix‡`i f~wgKv i‡q‡Q| myZivs wecY‡bi Kvhv©ewj myôzfv‡e m¤úbœ Kivi Rb¨ 
ga¨ ’̄Kvixiv ¸iæZ¡c~Y© Ae`vb ivL‡Q| 

9. mgwšẐ cÖwµqv (Integrated Process): wecY‡bi Kvh©µg mdjfv‡e ev Í̄evqb Kivi Rb¨ wecY‡bi 
mv‡_ RwoZ wewfbœ Kvhv©ewji mgšq̂ mvab Ki‡Z nq| wecY‡bi †h‡Kvb GKwU Kv‡h©i cwieZ©b n‡j Ab¨ 
Kvh© ev Kvhv©ewji cwieZ©b n‡Z cv‡i, KviY wecYb Kvhv©ewj  wew”Qbœ K‡qKwU Kv‡Ri mgwó bq|   

DcwiD³ Av‡jvPbvi †cÖwÿ‡Z ejv hvq †h, wecYb GKwU mvgwMÖK cÖwµqv hvi gva¨‡g †Kv¤úvwb †fv³vi mš‘wó 
weav‡bi gva¨‡g jÿ¨ AR©b K‡i| 

 

 wkÿv_©xi KvR 
Avcbvi GjvKvi Ggb ỳBwU e¨emvq ‡Kv¤úvwbi bvg g‡b Kiæb ‡h AvaywbK wecYb 
e¨e ’̄v I weµqwfwËK wecYb e¨e ’̄vq wecYb Kvh©µg cwiPvjbv Ki‡Q| Zv‡`i 
wecYb Kvh©µ‡gi Zzjbv Kiæb| 

 
 

 

 mvims‡ÿc:  

wecYb n‡”Q Ggb GKwU mvgvwRK I e¨e ’̄vcKxq cÖwµqv hvi gva¨‡g Drcv`‡Ki Drcvw`Z cY¨ P~ovšÍ †fv³vi 
nv‡Z †cŠu‡Q w`‡q †fv³vi P~ovšÍ mš‘wó weavb wbwðZ Kiv nq| cÖ_‡g AvZ¥wbf©ikxjZvi hyM Ges cieZ©x‡Z 
wewbgq hyM, Drcv`b hyM, weµq hyM, AvaywbK wecYb hyM, mvgvwRK wecYb hyM Ges m¤úK©wfwËK wecYb hy‡Mi 
gva¨‡g wecY‡bi µgweKvk N‡U‡Q| wecY‡bi ˆewkó¨ wn‡m‡e jÿ Kiv hvq †h, wecYb n‡”Q GKwU mvgvwRK 
cÖwµqv, e¨e ’̄vcKxq cÖwµqv,  A_©‰bwZK cÖwµqv, wewbgq cÖwµqv, ‡fv³vgyLx cÖwµqv, MwZkxj cÖwµqv, 
AbymÜvbg~jK cÖwµqv, ga¨ ’̄Kvix‡`i ¸iæZ¡c~Y© Ae ’̄vb Ges mgwšẐ cÖwµqv| 
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cv‡VvËi g~j¨vqb-1.1  

 

mwVK DË‡ii cv‡k wUK& (√√√√) wPý w`b- 
1| wecY‡bi †ÿ‡Î Kvi Pvwn`v‡K †ewk ¸iæZ¡ †`Iq nq? 
 K) we‡µZv   L) †µZv 
 M) LyPiv we‡µZv   N) cvBKvwi we†µZv 
2| weµq hy‡M †Kvb& wel‡q ‡Rvi †`Iqv nq? 
 K) cY¨ Drcv`b   L) †µZv-we‡µZvi m¤úK© 
 M) cY¨ e›Ub   N) weµq I weµq-‡KŠkj 
3| wecYb ej‡Z cY¨ I †mevi ‡KvbwU‡K †evSvq? 
 K) cY¨ I †mev cÖ ‘̄KKiY cÖwµqv 
 L) m„wó I wewbg‡qi mvgvwRK I e¨e ’̄vcKxq cÖwµqv 
 M) Avw_©K cÖwµqv  
 N) GKwU ivóªxq cÖwµqv| 
4| evRvi ej‡Z wK ‡evSvq? 
 K) ’̄vb    L) eZ©gvb †µZv 
 M) fwel¨Z †µZv   N) eZ©gvb Ges fwel¨Z †µZv 
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wecY‡bi †gŠwjK aviYvmg~n  
Core Concepts of Marketing 

 
D‡Ïk¨ 

 
G cvV †k‡l Avcwb  

� wecY‡bi †gŠwjK aviYvmg~n m¤ú‡K© Rvb‡Z cvi‡eb; 
� cÖ‡qvRb, Afve/AvKv•Lv I Pvwn`vi g‡a¨ cv_©K¨ Ki‡Z cvi‡eb; 
� ‡µZv I †fv³v m¤ú‡K© Rvb‡Z cvi‡eb| 

 

 
g~L¨ kãgvjv (Keywords) 

cÖ‡qvRb, Afve, Pvwn`v, cY¨, †mev, AwfÁZv, f¨vjy, mšÍywó, †jb‡`b 

 
wecY‡bi †gŠwjK aviYvmg~n (Core Marketing Concepts) 

‡fv³v‡`i cÖ‡qvRb wba©viY, †mBfv‡e cY¨ Drcv`b I eÈb Ges †fv³v‡`i mš‘wó weavb n‡jv wecY‡bi 
GKgvÎ jÿ¨| wecYb m¤ú‡K© Av‡jvPbvi Rb¨ Ges B wel‡q cwi®‹vi Ávb jv‡fi wbwg‡Ë KZK¸‡jv aviYv m¤ú‡K© 
Avgv‡`i cwi®‹vi Ávb _vKv cÖ‡qvRb| GB aviYvmg~n wecYb m¤úwK©Z Av‡jvPbvi wfwË wnmv‡e KvR K‡i| wb‡¤œ 
wecY‡bi †gŠwjK aviYv¸‡jv Av‡jvPbv Kiv n‡jv- 

 
 
 
 
 
 
 
 
 

wPÎ 1.3t wecY‡bi ‡gŠwjK aviYvmg~n 

1. cÖ‡qvRb, Afve I Pvwn`v (Needs, Wants and Demands) 

‰`bw›`b Rxe‡b †eu‡P _vKvi Rb¨ wewfbœ ª̀e¨mvgMÖx I ‡mevi Avek¨KZv Abyfe Kiv‡K cÖ‡qvRb (Need) 

e‡j| †eu‡P _vKvi Rb¨ gvby‡li Lv`¨, e ¿̄, evm ’̄vb, wbivcËv, wPwKrmv, †mev BZ¨vw` Acwinvh©| †hgb, 
ÿzav wbevi‡Yi Rb¨ gvbyl Lv`¨ MÖnY K‡i Avevi gvbyl evm ’̄v‡bi cÖ‡qvRb †eva K‡i wbivc‡` I Aviv‡gi 
_vKvi Rb¨| gvby‡li GB cÖ‡qvRb c~iY Kiv †_‡K wecY‡bi †gŠwjK aviYvi ïiæ n‡q‡Q|   

mgvR, ms¯‹…wZ ev e¨w³Z¡ Øviv cÖfvweZ n‡q ÔcÖ‡qvRbÕ hLb ª̀e¨ mvgMÖx I †mevi AvKv‡i cÖKvk cvq ZLb 
Zv‡K Afve  (Want) e‡j| gvbyl fv‡jvfv‡e †eu‡P _vKvi Rb¨ wewfbœ e ‘̄MZ I Ae ‘̄MZ ª̀e¨mvgMÖxi 
cÖ‡qvRb Abyfe K‡i| †hgb, evm ’̄v‡bi cÖ‡qvRb c~iY Kivi Rb¨ gvby‡li wU‡bi ˆZwi Ni, B‡Ui ˆZwi 
AÆvwjKv ev Kv‡Vi ˆZwi Nievwo cÖ‡qvRb n‡Z cv‡i| ‡fv³vi evm ’̄v‡bi GB cÖ‡qvRb ‡Kvbg ai‡bi 
Avevmb w`‡q c~iY n‡e Zv ‡fv³vi ms¯‹„wZ, e¨w³Z¡ ev mgvR Øviv  wbav©wiZ nq| mvaviYZ evsjv‡`‡ki 
wb¤œwe‡Ëi †fv³v wU‡bi ˆZwi Ni w`‡q evm ’̄v‡bi cÖ‡qvRb c~iY K‡i, Avevi D”P we‡Ëi †fv³v iW- BU- 

cvV-1.2 

cÖ‡qvRb, Afve I Pvwn`v 

evRvi 

wewbgq, †jb‡`b I m¤úK© 

cY¨, †mev I AwfÁZv 

f¨vjy Ges mš‘wó 

wecY‡bi 
†gŠwjK 

aviYvmg~n 
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evjy-wm‡g‡›Ui ˆZwi AÆvwjKv Ges cvnvwo GjvKvi †fv³v Kv‡Vi ‰Zwi Ni-evwo w`‡q Zvi cÖ‡qvRb c~iY 
K‡i| 

‡Kvb ª̀e¨ ev †mevi Afve _vK‡j Ges ‡mwU µq Kivi Rb¨ A_© e¨q Kivi B”Qv I mvg_¨© _vK‡j Zv‡K 
Pvwn`v (Demand) e‡j| D`vniY ¯̂iƒc ejv hvq, †Kvb ‡fv³vi evm ’̄v‡bi Afve i‡q‡Q, GKvi‡Y †m 
wU‡bi ˆZwi Ni ev B‡Ui ‰Zwi AÆvwjKv A_ev Kv‡Vi ‰Zwi Ni ‰Zwi K‡i Zvi evm ’̄v‡bi Afve c~iY Ki‡Z 
cv‡i| Avw_©K mvg_©̈  Abyhvqx ‡fv³v hLb wU‡bi Ni ‰Zwi Kivi Rb¨ Kivi B”Qv K‡i, ZLb ejv hvq †h 
Zvi wbKU wU‡bi Pvwn`v i‡q‡Q|  

2. cY¨, †mev I AwfÁZv (Products, Services and Experiences) 

 †fv³vi cÖ‡qvRb I Afve c~iY Ki‡Z cv‡i Ggb hv wKQy evRv‡i weµ‡qi Rb¨ Qvov n‡e Zv‡K cY¨ e‡j| 
cY¨ „̀k¨gvb ev A „̀k¨gvb n‡Z cv‡i| LvZv, Kjg, eB, Pvj, †Uwej, †Pqvi BZ¨vw` „̀k¨gvb cY¨| Ab¨ 
w`‡K, ‡mev RvZxq cY¨ n‡jv A „̀k¨gvb cY¨| wPwKrm‡Ki wPwKrmv, wkÿ‡Ki wkÿv `vb, bvwc‡Zi Pzj KvUv 
BZ¨vw`‡K †mev ejv nq|   

3. f¨vjy Ges mš‘wó (Value and Satisfaction) 

 ‡Kvb cY¨ µq I e¨env‡ii gva¨‡g ‡µZv †h DcKvwiZv cvq Ges cY¨wU AR©‡bi Rb¨ †h A_© e¨q K‡i, G 
ỳ‡qi cv_©K¨‡K Ô†µZvi f¨vjÕy ejv nq| cY¨ ev †mevi gvb, g~j¨, eª̈ vÛ BZ¨vw`i mgš‡̂q ‡µZvi g‡a¨ †m 
cY¨ ev †mev m¤ú‡K© GKwU g‡bvfve ‰Zwi nq, hvi wfwË‡Z †µZvi f¨vjy wbav©wiZ nq|    

 ‡fv³v †Kvb cY¨ ev †mev µ‡qi mgq †hme myweav cÖZ¨kv K‡i, Zvi mv‡_ e¨env‡ii ci cÖvß myweavi 
Zzjbv K‡i †fv³vi g‡a¨ †h Avb›` ev ˆbiv‡k¨i Abyf~wZ m„wó nq Zv‡K mš‘wó ev Amš‘wó e‡j| †fv³v Zviv 
cÖZ¨vkv Abymv‡i cY¨ ev †mev n‡Z myweav †c‡j mš‘ó n‡e Ges bv †c‡j Amš‘ó n‡e| 

4. wewbgq, †jb‡`b Ges m¤úK©  (Exchange, Transactions and Relationships) 

 †Kvb wKQy cÖ̀ v‡bi gva¨‡g A‡b¨i KvQ †_‡K Kvw•LZ cY¨ jv‡fi Dcvq‡K wewbgq e‡j| ‡hgb, †Kvb wkíx 
hw` Zvi wPÎKg© cÖ̀ k©b K‡i `k‡K©i msL¨v evov‡Z Pvq, Zv‡K wewbgq ejv n‡e| 

 ỳBwU c‡ÿi g‡a¨ g~j¨ ev A‡_©i gva¨‡g †Kvb wewbgq msNwUZ nIqv‡K †jb‡`b e‡j| hw` 100 UvKvi 
wewbg‡q cÖ‡ek wU‡KU weµq K‡i wkíxi wPÎKg© cÖ̀ k©b Kiv nq, Zv‡K †jb‡`b ejv n‡e|  

 m¤úK©wfwËK wecYb n‡jv Ggb GKwU cÖwµqv hvi gva¨‡g wecY‡bi jÿ¨ AR©‡bi Rb¨ cY¨ ev †mevi 
wewbwg‡qi mv‡_ RwoZ cÿ¸‡jvi (†µZv, †fv³v, we‡µZv, mieivnKvix, cwi‡ekK BZ¨vw`) g‡a¨ 
`xN©Kvjxb mym¤úK© m„wó I iÿv Kiv nq| 

5. evRvi (Market)  

 wecY‡bi cwifvlvq evRvi ej‡Z ‡µZv-we‡µZvi GKwU mgwó‡K eySvq hv‡`i e¨w³ ev †Kv¤úvwb   wn‡m‡e 
cY¨ ev ‡mevi cÖ‡qvRb _v‡K Ges †mB cY¨ ev †mev µ‡qi mvg_¨©, B‡”Q I KZ…©Z¡ _v‡K| GK K_vq, cY¨ 
ev †mev µq Ki‡Z mÿg Ggb eZ©gvb ‡µZv Ges m¤¢ve¨ †µZvi mgwó‡K evRvi ejv hvq| mvaviYZ 
wecYb Kg©KvÛ evRvi‡K jÿ¨ K‡iB cwiPvwjZ nq| †hgb, †Kvb wkky P‡Kv‡jU µq Ki‡j P‡Kv‡jU 
c‡Y¨i †m eZ©gvb †µZv wn‡m‡e P‡Kv‡jU evRv‡ii AšÍM©Z| Avevi wkkyywU eo n‡q fwel¨‡Z Kw¤úDUvi 
µq Ki‡Z cv‡i e‡j m¤¢ve¨ †µZv wn‡m‡e †m Kw¤úDUvi evRv‡ii AšÍM©Z n‡Z cv‡i| 

 
cÖ‡qvRb, Afve I Pvwn`vi g‡a¨ cv_©K¨ (Differences among Needs, Wants and Demands)  
cÖ‡qvRb, Afve I Pvwn`v cvi¯úwiK m¤úK©hy³ n‡jI wecY‡b G‡`i g‡a¨ cv_©K¨ jÿ Kiv hvq| wb‡¤œ cv_©K¨¸‡jv 
D‡jøL Kiv n‡jv: 

welq cÖ‡qvRb Afve Pvwn`v 
1.  DrcwË gvby‡li eÂbv‡eva ev AZ…wß 

†_‡K cÖ‡qvR‡bi DrcwË nq| 
gvby‡li cÖ‡qvRb †_‡K Afv‡ei 
DrcwË nq| 

gvby‡li Afve †_‡K Pvwn`vi 
DrcwË nq| 
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welq cÖ‡qvRb Afve Pvwn`v 
2. m¤ú„³Zv cÖ‡qvRb †fv³vi kvixwiK I 

gvbwmK Ae ’̄vi mv‡_ m¤ú„³| 
Afve †fv³vi ms¯‹…wZ, mvgvwRK 
Ae ’̄vb I e¨w³‡Ë¡i mv‡_ 
m¤ú„³| 

Pvwn`v ‡fv³vi A_© e¨‡qi 
B”Qv I Avw_©K mvg‡_©̈ i mv‡_ 
m¤ú„³| 

3. Abyf~wZ wewfbœ ai‡bi e¨w³i 
cÖ‡qvR‡bi g‡a¨ wewfbœZv 
Kg _v‡K| 

wewfbœ e¨w³i g‡a¨ ms¯‹„wZ I 
e¨w³‡Z¡i cv_©‡K¨i Kvi‡Y 
Afve‡ev‡ai cv_©K¨ jÿ¨ Kiv 
hvq| 

wewfbœ e¨w³i µq mvg‡_©̈ i 
cv_©‡K¨i Rb¨ Pvwn`vi cv_©K¨ 
_v‡K|  

4. 
wecYbKvixi 
f~wgKv 

cÖ‡qvRb gvby‡li ‡gŠwjK 
Ae ’̄v nIqvq wecYbKvix 
‡fv³v‡`i AšÍ‡i cÖ‡qvR‡bi 
AbyfzwZ m„wó Ki‡Z cv‡i bv| 

ms¯‹„wZ I mgv‡Ri cwieZ©‡bi 
mv‡_ mv‡_ wecYbKvix gvby‡li 
g‡b Afve‡eva m„wó Ki‡Z cv‡i| 

µq mvg_©̈ , mnRcÖvc¨Zv, 
Dc‡hvwMZv e„w× I 
AvKl©YxqZv evov‡bvi gva¨‡g 
wecYbKvix Pvwn`v m„wó Ki‡Z 
cv‡i| 

5. e¨vcKZv  gvby‡l gvby‡l cÖ‡qvR‡bi 
wewfbœZv Kg nIqvq Gi 
e¨vcKZv †ewk| 

cÖ‡qvR‡bi Zzjbvq Afve mxwgZ 
e‡j Gi e¨vcKZv Kg| 

me ai‡bi Afve Pvwn`vq 
cwiYZ nq bv e‡j Gi 
e¨vcKZv LyeB Kg| 

6. D`vniY Lv`¨, e ¿̄, evm ’̄vb, wbivcËv 
BZ¨vw`| 

Lvev‡ii Rb¨ fvZ, iæwU, wewiqvwb  
Avevi e‡ ¿̄i Rb¨ Rvgv, kvwo, 
kvU© BZ¨vw`| 

µq ÿgZv Abyhvqx †Kvb 
†fv³v Lvev‡ii Rb¨ mvaviY 
†`vKv‡bi Lvevi wKb‡Z cv‡i 
Avevi `vgx ‡`vKvb †_‡KI 
Lvevi wKb‡Z cv‡i| 

 

Dc‡iv³ cv_©‡K¨i gva¨‡g evRviRvZKvix †µZv I †fv³vi cÖ‡qvRb, Afve I Pvwn`v m¤ú‡K© Rvb‡Z cv‡i Ges 
†mB Abyhvqx cY¨ I †mev Drcv`b I mieivn K‡i Zv‡`i mš‘yó Ki‡Z cv‡i| 

 

†µZv I †fv³vi g‡a¨ cv_©K¨ (Differences between Customer and Consumer)  
cY¨ µ‡qi cÖK…wZ, D‡Ïk¨, Dc‡hv‡Mi aib, wecYb cÖwµqvq Ae ’̄vb BZ¨vw`i Dci wbf©i K‡i ‡µZv I †fv³vi 
gv‡S cv_©K¨ jÿ Kiv hvq| wb‡¤œ Zv D‡jøL Kiv n‡jvt 
 

welq †µZv †fv³v 
1.  cÖK„wZ †µZv n‡jv Ggb e¨w³ ev cÖwZôvb †h 

cieZx©‡Z weµq, e¨envi ev †fv‡Mi Rb¨ cY¨ 
µq K‡i _v‡K| 

†fv³v ej‡Z Ggb e¨w³‡K †evSvq †h cY¨ ev 
†mev P~ovšÍfv‡e †fvM ev e¨envi K‡i _v‡K| 

2. D‡Ïk¨ ‡µZv wewfbœ D‡Ï‡k¨ cY¨ µq K‡i _v‡K|  
Zvi cY¨ µ‡qi D‡Ïk¨ n‡Z cv‡i mivmwi 
e¨envi ev cybtweµq ev bZzb cY¨ Drcv`b| 

‡fv³vi GKgvÎ D‡Ïk¨ cY¨ ev †mev mivmwi 
†fvM ev e¨envi Kiv| 

3. cÖwZ`vb  †µZv g~j¨ cwi‡kva K‡i cY¨ µq K‡i| ‡fv³v‡K cY¨ ev †mev †fvM Kivi Rb¨ g~j¨ 
cwi‡kva Ki‡ZB n‡e Ggb bq| `vb, Dcnvi 
ev A‡b¨i µqK…Z cY¨ †c‡q †fv³v ‡fvM Ki‡Z 
cv‡i| 

4. Dc‡hvM ‡µZv iƒcMZ, ’̄vbMZ, mgqMZ I cÖPviMZ 
Dc‡hvM m„wó Ki‡Z cv‡i| 

‡fv³v Dc‡hvM m„wó Kivi cwie‡Z© c‡Y¨i 
Dc‡hvM wbt‡kl K‡i| 

5. wecYb 
cÖwµqvq 
Ae ’̄vb 

‡µZv c‡Y¨i eÈbcÖYvwji me© Í̄‡i weivR K‡i| ‡fv³v c‡Y¨i eÈb cÖYvwji me©‡kl Í̄‡i weivR 
K‡i| 
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cwi‡k‡l ejv hvq †h, cY¨ µqKvix‡K Aek¨B †µZv ejv hvq wKšÍy †m †fv³v n‡ZI cv‡i ev bv-I n‡Z cv‡i| cY¨ 
†fvMKvix‡K †fv³v ejv nq| †m A‡b¨i gva¨‡g †Kvb cY¨ †c‡q †M‡j †µZv bv n‡qI †fv³v n‡Z cv‡i|  
 

 

 wkÿv_©xi KvR mvwenv iwk` AwfRvZ †Kvb †`vKvb †_‡K `vgx GKwU kvwo µq K‡i‡Qb- 
GLv‡b mvwenv iwk` -Gi cÖ‡qvRb, Afve I Pvwn`v wbY©q Kiæb| 

  

 

 mvims‡ÿc:  

wecY‡bi †gŠwjK aviYv mg~n K‡qKwU wel‡qi ev Kv‡Ri mw¤§wjZ cÖwµqv| welq¸‡jv n‡jv cÖ‡qvRb, Afve I 
Pvwn`v; cY¨, †mev I AwfÁZv; f¨vjy I mš‘wó; wewbgq, †jb‡`b I m¤úK©; Ges evRvi| cÖ‡qvRb n‡”Q gvby‡li 
Ggb GKwU gvbwmK Í̄i, hvi Dc‡hvM _vKv m‡Ë¡I gvbyl †m¸‡jvi cÖvwß †_‡K wb‡R‡K ewÂZ g‡b K‡i| 
Ab¨w`‡K cÖ‡qvRb hLb †fv³vi ms¯‹…wZ ev e¨w³Z¡ Øviv cÖfvweZ n‡q ev Í̄‡e cÖKvk cvq ZLb Zv‡K Afve e‡j| 
†µZvi Afve hLb Zvi B”Qv I µq-ÿgZvi kZ© c~iY K‡i ZLbB Zv Pvwn`vq cwiYZ nq| †µZv I †fv³vi 
g‡a¨ cv_©K¨ i‡q‡Qt ‡µZv n‡jv Ggb e¨w³ †h cieZx©‡Z weµq, e¨envi ev †fv‡Mi Rb¨ cY¨ µq K‡i _v‡K 
Ab¨w`‡K ‡fv³v ej‡Z Ggb e¨w³‡K †evSvq †h cY¨ ev †mev mivmwi †fvM ev e¨envi K‡i _v‡K| 

 

 
cv‡VvËi g~j¨vqb-1.2  

 

mwVK DË‡ii cv‡k wUK& (√√√√) wPý w`b- 
1| wecYb cÖwµqvi Dcv`vb n‡”Q- 
 i) cÖ‡qvRb  ii) Afve  iii) Pvwn`v 
 wb‡Pi †Kvb&wU mwVK? 
 K) i     L) ii 
 M) iii     N) i, ii I iii 
2| cÖ‡qvRb ‡Kvb wel‡qi mv‡_ m¤úwK©Z? 
 K) †eu‡P _vKvi mv‡_   L) Avivg Av‡q‡mi mv‡_ 
 M) ms¯‹…wZi mv‡_    N) mvgvwRK ghv©̀ v e„w×i mv‡_| 
3| wb‡Pi †Kvb&wU wecY‡bi †gŠwjK welq? 
 K) eÈb     L) wewbgq 
 M) A_©ms ’̄vb    N) Drcv`b | 
4| wecY‡bi „̀wó‡KvY †_‡K evRvi ej‡Z wK †evSvq? 
 K) AZxZ †µZvi mgwó   L) eZ©gvb †µZvi mgwó 
 M) eZ©gvb I m¤¢ve¨ †µZvi mgwó  N) m¤¢ve¨ †µZvi mgwó 
5| †µZvi mš‘wó ej‡Z wK †evSvq? 
 K) cªZ¨vkv Abyhvqx cY¨ MÖnY  L) myweavRbK Dcv‡q cY¨ cªvwß 
 M) cY¨ n‡Z cÖvß myweav I e¨qK…Z A‡_©i cv_©K¨ N) cÖZ¨vkvi Zyjbvq †µZvi Avb‡›`i gvÎv ‡ewk nIqv 
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evRvi, weµq I wecYb 
Market, Sales and Marketing 

 
D‡Ïk¨- 

 

G cvV †k‡l Avcwb   
� evRv‡ii msÁv ej‡Z cvi‡eb; 
� evRvi I wecY‡bi g‡a¨ cv_©K¨ Ki‡Z cvi‡eb; 
� weµ‡qi msÁv Rvb‡Z cvi‡eb; Ges 
� weµq I wecY‡bi g‡a¨ cv_©K¨ eY©bv Ki‡Z cvi‡eb| 

 

 
g~L¨ kãgvjv (Keywords) 

weµq, ’̄vbMZ Dc‡hvM, mgqMZ Dc‡hvM, gvwjKvbvMZ Dc‡hvM| 

 
evRv‡ii msÁv (Definition of Market) 

mKj e¨emvq cÖwZôv‡bi e¨emvwqK Kvh©µ‡gi g~j wfwË n‡jv evRvi| wecYbKvix wbR cÖwZôv‡bi m¤ú` 
e¨envi K‡i Dchy³ I AvK©lYxq evRvi Lyu‡R †ei K‡i Ges †mB evRv‡ii Pvwn`v c~iY K‡i cÖwZôvb Zvi jÿ¨ 
AR©b K‡i|  
evRvi kãwU wewfbœ A‡_© e¨eüZ nq| GKRb mvaviY †fv³vi Kv‡Q cY¨ †KbvKvUvi ’̄vb n‡jv evRvi| †hgb 
KvIivb evRvi, wbD gv‡K©U BZ¨vw`| Pvwn`v I mieiv‡ni Ae ’̄v †evSv‡bvi Rb¨I evRvi kã e¨envi Kiv nq| 
†hgb Pv‡ji evRvi g›`v hv‡”Q – G K_vi gva¨‡g Pv‡ji Pvwn`vi g›`vfve †evSv‡bv n‡”Q| Avevi A_©bxwZi fvlvq 
evRvi n‡jv ‡µZv-we‡µZvi mgwó hviv wbw ©̀ó cY¨ †jb‡`b K‡i| †hgb mewRi evRvi, gv‡Qi evRvi BZ¨vw`| 
wecY‡bi fvlvq evRvi n‡jv †Kvb c‡Y¨i eZ©gvb I m¤¢ve¨ †µZvi (e¨w³ ev cÖwZôvb) mgwó hv‡`i Afve Av‡Q, 
Afve †gUv‡bvi mvg_©̈  Av‡Q, A_© e¨q Kivi B‡”Q Av‡Q Ges cY¨ ev †mev µ‡qi AwaKvi Av‡Q| 
wb‡¤œ evRv‡ii wKQz msÁv D‡jøL Kiv n‡jv: 

Philip Kotler & Gary Armstrong Gi g‡Z, “A market is the set of actual and potential 

buyers of a product or service.” A_©vr evRvi n‡jv †Kvb cY¨ ev †mevi cÖK…Z I m¤¢ve¨ †µZv‡`i 
mgwó| 
Steven J. Skinner †h msÁv cÖ̀ vb K‡i‡Qb Zv n‡jv, “A market is a group of people who need 

and want a particular product and have the buying power, willingness and authority to 

purchase the product.”  A_©vr evRvi n‡jv e¨w³e‡M©i mgwó hv‡`i ‡Kv‡bv wbw ©̀ó c‡Y¨i cÖ‡qvRb I 
Afve i‡q‡Q Ges hv‡`i cY¨wU µ‡qi mvg_¨©, B”Qv I KZ©„Z¡ i‡q‡Q| 

Dc‡ii Av‡jvPbv †_‡K GK_v my¯úó †h, cY¨mvgMÖx †ePv‡Kbv nq Ggb ’̄vb‡K evRvi wn‡m‡e AwfwnZ Kiv n‡j 
fzj n‡e| cÖK…Z c‡ÿ, †µZv‡`i‡K wb‡qB evRv‡ii m„wó- wecY‡bi „̀wó‡KvY †_‡K GB K_v wbwØ©avq ejv hvq| 
GKwU wbw`ó †kÖYxi cY¨ mvgMÖxi m¤¢ve¨ I cÖK…Z †µZvivB M‡o †Zv‡j evRvi| Avi GB evRvi ÿy ª̀ cwim‡i †hgb 
n‡Z cv‡i Avevi wek̂e¨vcxI n‡Z cv‡i Gi we Í̄…wZ| 
 
evRvi I wecY‡bi g‡a¨ cv_©K¨ (Differences between Market and Marketing) 
evRvi I wecYb kã ỳBwU KvQvKvwQ n‡jI G‡`i gv‡S A_©MZ I e¨envwiK w`K †_‡K cv_©K¨ i‡q‡Q| wb‡¤œ 
cv_©K¨¸‡jv D‡jøL Kiv n‡jv: 

cvV-1.3 



Drcv`b e¨e ’̄vcbv I wecYb (wØZxq cÎ) 

BDwbU GK  c„ôvÑ 13 

welq evRvi wecYb 
1| msÁv evRvi n‡jv †Kvb c‡Y¨i eZ©gvb I m¤¢ve¨ 

†µZvi mgwó| 
cÖwZôv‡bi jÿ¨ AR©‡bi Rb¨ cY¨ ev †mev m„wó 
I wewbg‡qi gva¨‡g †µZv I †fv³vi mš‘wó 
AR©b Kiv‡K wecYb ejv nq| 

2| D‡Ïk¨ ‡µZv I †fv³v‡`i g‡a¨ †hvMv‡hvM ’̄vcb 
Kiv| 

‡µZv I †fv³vi Pvwn`v c~iY K‡i mš‘wó AR©b 
Kiv| 

3| KvR cY¨, †mev I aviYvi ïaygvÎ gvwjKvbv 
n Í̄všÍ‡ii KvR evRv‡i m¤úvw`Z nq| 

wecY‡b cY¨, †mev I aviYvi m„wó I wewbg‡qi 
mKj KvR m¤úvw`Z nq| 

4| ¸iæZ¡ we‡µZvi cÖ‡qvRb‡K †ewk ¸iæZ¡ †`Iqv 
nq| 

‡µZv ev †fv³vi cÖ‡qvRb‡K †ewk ¸iæZ¡ †`Iqv 
nq| 

5| Dc‡hvM c‡Y¨i ¯̂Ë¡MZ Dc‡hvM m„wó nq| c‡Y¨i mgqMZ, ’̄vbMZ I ¯̂Ë¡MZ Dc‡hvM m„wó 
nq| 

6| mswkøó cÿ ‡µZv I we‡µZv ỳBwU cÿ _v‡K| ‡µZv, we‡µZv QvovI mieivnKvix, ga¨ ’̄ 
e¨emvqx, Drcv`K, cÖPviYvKvix, cÖwZ‡hvMxmn  
wewfbœ cÿ RwoZ _v‡K| 

7| m¤úK© evRv‡i cY¨ I e¨w³i g‡a¨ m¤úK© _v‡K| wecY‡b cY¨ ev †mev wewbg‡qi mv‡_ RwoZ 
e¨w³ ev cÖwZôv‡bi Kvh©vewji g‡a¨ m¤úK© 
_v‡K| 

8| cwiKíbv ¯̂í‡gqvw` cwiKíbv _v‡K| `xN©‡gqvw` cwiKíbv _v‡K| 

DcwiD³ Av‡jvPbvi †cÖwÿ‡Z ejv hvq †h, evRv‡i cY¨ ev †mev µq-weµq K‡i gvwjKvbv n Í̄všÍi wb‡q ÿz`ª 
cwim‡i KvR cwiPvwjZ nq | Ab¨w`‡K, wecY‡bi gva¨‡g cY¨ ev †mevi m„wó †_‡K ïiæ K‡i Zv wewbgq ch©šÍ mKj 
Kvhv©ewj e¨vcK cwim‡i m¤úv`b Kiv nq| 

 

weµ‡qi msÁv (Definition of Sales) 
mvaviY A‡_©, weµq n‡jv c‡Y¨i gvwjKvbv †µZvi wbKU n Í̄všÍ‡ii cÖwµqv| wecY‡bi „̀wó‡KvY †_‡K weµq ïaygvÎ 
gvwjKvbv n Í̄všÍ‡ii g‡a¨ mxgve× bq; eis †fv³vi cÖ‡qvRb wbav©iY, Pvwn`v m„wó, †µZv AbymÜvb, cY¨ m¤ú‡K© 
†µZv‡K Z_¨ cÖ̀ vb, Dc‡`k †`Iqv Ges Av‡jvPbvi gva¨‡g c‡Y¨i gvwjKvbv n Í̄všÍ‡ii Kvh©µg‡K weµq ejv nq| 
myZivs, weµq n‡jv KZ¸‡jv Kv‡Ri mgwó, †h KvR¸‡jv n‡jv †fv³vi cÖ‡qvRb wbav©iY, Pvwn`v m„wó, †µZv 
AbymÜvb, cY¨ m¤ú‡K© †µZv‡K civgk© I Dc‡`k `vb, gvwjKvbv n Í̄všÍi, Pvwn`v Abyhvqx weµ‡qvËi †mev cÖ`vb 
BZ¨vw`| 
 
 

weµq I wecY‡bi g‡a¨ cv_©K¨ (Differences between Sales and Marketing) 

wecYb Ges weµq‡K A‡b‡KB GKB welq g‡b K‡i _v‡K wKš‘ wecYb n‡jv GKwU c~Y©v½ e¨emvwqK c×wZ Ges 
weµq n‡jv GB c×wZi GKwU Ask| wb‡¤œ weµq Ges wecY‡bi g‡a¨ cv_©K¨ †`Lv‡bv n‡jv- 

welq weµq wecYb 
1| msÁv weµq n‡jv wbw ©̀ó g~‡j¨i wewbg‡q cY¨ ev 

†mevi gvwjKvbv n Í̄všÍ‡ii mv‡_ RwoZ 
wewfbœ Kvh©µ‡gi mgwó| 

†fv³vi cÖ‡qvRb I mš‘wó weav‡bi gva¨‡g 
‡Kv¤úvwbi D‡Ïk¨ AR©‡bi Rb¨ wewbg‡qi 
Kvh©vewj‡K wecYb e‡j| 

2| AvIZv weµ‡qi cwiwa mxwgZ| wecY‡bi cwiwa e¨vcK| 
3| D‡Ïk¨ weµ‡qi D‡Ïk¨ n‡jv cY¨ ev †mevi 

gvwjKvbv n Í̄všÍi| 
wecY‡bi D‡Ïk¨ n‡jv †fv³vi mš‘wó AR©b| 

4| Dc‡hvM gvwjKvbvMZ Dc‡hvM m„wó nq| ’̄vbMZ, mgqMZ Ges gvwjKvbvMZ Dc‡hvM 
m„wó nq| 
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welq weµq wecYb 
5| Kvh©µg cY¨ Drcv`‡bi ci Gi Kvh©µg ïiæ nq| cY¨ Drcv`‡bi c~‡e© Gi Kvh©µg ïiæ nq| 
6| cwiPvjbv weµqKgx©‡`i Øviv weµ‡qi KvR m¤úbœ 

nq| 
Kvievix cÖwZôv‡bi m‡e©v”P e¨e ’̄vcbv KZ…©K 
wm×všÍ I bxwZ wba©viY Kiv nq| 

7| ¸iæZ¡v‡ivc cY¨ weµq Ges gybvdv e„w×i cÖwZ ‡ewk 
¸iæZ¡ †`qv nq| 

‡fv³vi mš‘wói cÖwZ †ewk ¸iæZ¡ cÖ̀ vb Kiv nq| 

8| cwiKíbv weµq cwiKíbv mvaviYZ ¯̂í†gqvw` n‡q 
_v‡K| 

wecYb cwiKíbv `xN©‡gqvw` nq| 

cwi‡k‡l ejv hvq †h, weµq n‡jv wecY‡bi A‡bK Kv‡Ri g‡a¨ GKwU Ask gvÎ Ges wecYb n‡jv GKwU mvgvwRK 
I e¨e ’̄vcKxq cÖwµqv| 
 

 wkÿv_©xi KvR evRvi, weµq I wecY‡bi g‡a¨ m¤úK© I cv_©K¨ wjLyb| 

 

 mvims‡ÿc:  

evRvi n‡jv †Kvb c‡Y¨i eZ©gvb I m¤¢ve¨ †µZvi (e¨w³ ev cÖwZôvb) mgwó hv‡`i Afve Av‡Q, Afve †gUv‡bvi 
mvg_©̈  Av‡Q, A_© e¨q Kivi B‡”Q Av‡Q Ges cY¨ ev †mev µ‡qi AwaKvi Av‡Q| Avevi weµq n‡jv KZ¸‡jv 
Kv‡Ri mgwó, †h KvR¸‡jv n‡jv †fv³vi cÖ‡qvRb wbav©iY, Pvwn`v m„wó, †µZv AbymÜvb, cY¨ m¤ú‡K© †µZv‡K 
civgk© I Dc‡`k `vb, gvwjKvbv n Í̄všÍi, Pvwn`v Abyhvqx weµ‡qvËi †mev cÖ̀ vb BZ¨vw`| Ab¨w`‡K  †fv³vi 
cÖ‡qvRb I mš‘wó weav‡bi gva¨‡g ‡Kv¤úvwbi D‡Ïk¨ AR©‡bi Rb¨ wewbgq m¤úwK©Z Kvh©vewj‡K wecYb e‡j| 
evRvi I wecY‡bi g‡a¨ msÁv,D‡Ïk¨, KvR, ¸iæZ¡, Dc‡hvM, mswkøó cÿ, m¤úK© I cwiKíbvMZ cv_©K¨ jÿ¨ 
Kiv hvq| weµq I wecYb GKB welq g‡b n‡jI G‡`i g‡a¨ cv_©K¨ i‡q‡Q| G‡`i g‡a¨ msÁv, AvIZv, 
D‡Ïk¨, Dc‡hvM, Kvh©µg, cwiPvjbv, ¸iæZ¡ cÖ̀ vb I cwiKíbvMZ cv_©K¨ i‡q‡Q| 

 

 
cv‡VvËi g~j¨vqb-1.3  

mwVK DË‡ii cv‡k wUK wPý w`b- 
1| c‡Y¨i gvwjKvbv n Í̄všÍi n‡j †Kvb& KvR m¤úvw`Z nq? 
 K) wecYb     L) †µZv mš‘wó 
 M) evRvi m„wó    N) weµq Kvh© 
2| ‡Kvb& †ÿ‡Î `xN©‡gqv‡` cwiKíbv MÖnY Kiv cÖ‡qvRb nq? 
 K) µ‡qi †ÿ‡Î L) wecY‡bi  †ÿ‡Î 
 M) evRv‡ii  †ÿ‡Î    N) weµ‡qi  †ÿ‡Î 
3| weµq †Kvb& cÖwµqvi AšÍM©Z? 
 K) n Í̄všÍi cÖwµqv    L) e¨e ’̄vcKxq cÖwµqv 
 M) Drcv`b cÖwµqv    N) mvgvwRK cÖwµqv| 
4|  †h e¨w³i †Kvb cY¨ µ‡qi mvg_¨© Av‡Q, †m †Kvb&wUi mv‡_ RwoZ n‡Z cvi‡e? 
 K) weµq  L) e¨e ’̄vcbv 
 M) Drcv`b  N) evRvi 
5|  wb‡Pi †Kvb& †µZv evRv‡ii AšÍ©fy³? 
 i) eZ©gvb ‡µZv  ii) fwel¨Z †µZv  iii) AZxZ †µZv 
 wb‡Pi †Kvb&wU mwVK? 
 K) i I ii     L) ii I iii 
 M) i I iii     N) i, ii I iii 
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wecY‡bi ¸iæZ¡ I AvIZv 
Importance and Scope of Marketing 

 
D‡Ïk¨ 

 

G cvV †k‡l Avcwb  
� wecY‡bi ¸iæZ¡ Rvb‡Z cvi‡eb; 
� wecY‡bi AvIZv e¨vL¨v Ki‡Z cvi‡eb; Ges 
� evsjv‡`‡ki b¨vq Dbœqbkxj †`‡ki A_©‰bwZK Dbœq‡b wecY‡bi f~wgKv eY©bv Ki‡Z cvi‡eb| 

 

 
g~L¨ kãgvjv (Keywords) 

A_©‰bwZK AeKvVv‡gv, e„n`vqZb Drcv`b, RxebhvÎvi gv‡bvbœqb, cY¨, 
‡mev| 

 
wecY‡bi ¸iæZ¡ (Importance of Marketing) 
wecYb †fv³v‡`i cÖ‡qvRb I mš‘wó weavb K‡i _v‡K| gvby‡li Rxe‡bi cÖvq mKj †ÿ‡ÎB wecYb 

RwoZ i‡q‡Q| wb‡¤œ wecY‡bi f~wgKv Av‡jvPbv Kiv n‡jv - 

1. cÖ‡qvRbxq ª̀e¨ Drcv`b (Producing Essential Products): wecYb cÖwµqvi gva¨‡g mgv‡Ri wewfbœ 
cÖ‡qvRb c~i‡Yi Rb¨ cÖvK„wZK m¤ú` e¨envi Kiv nq, †hgb K…wl‡ÿÎ, eb, Lwb, grm BZ¨vw` †_‡K m¤ú` 
msMÖn K‡i cY¨ Drcv`b I mieivn Kiv nq|  

2. D™¢veb (Innovation): wecYb cY¨ mieivn Kivi cvkvcvwk AbeiZ M‡elYv Kvh©µ‡gi gva¨‡g me©̀ v 
c‡Y¨i Dbœqb Kivi cÖ‡Póv Pvjvq| GKB mv‡_, wecYb †fv³vi Pvwn`v I iæwP Abyhvqx AvaywbK cÖhyw³ 
e¨envi K‡i hy‡Mvc‡hvMx cY¨ ev †mev cȪ ‘Z I mieiv‡ni gva¨‡g †fv³vi mš‘wó AR©‡bi †Póv K‡i|  

3. cY¨ I †mevi Pvwn`v m„wó (Creating Demand for Product and Services): gvby‡li g‡a¨ wewfbœ 
ai‡Yi cY¨ ev †mev e¨env‡ii myß Pvwn`v _v‡K wKš‘ A‡bK mgq gvbyl Zvi Pvwn`v‡K wPwýZ Ki‡Z cv‡i 
bv| wecYb wewfbœ Kvh©µ‡gi ga¨ w`‡q gvby‡li GB myß Pvwn`v‡K wPwýZ I RvMÖZ K‡i Ges ¯̂Ë¡MZ, 
’̄vbMZ, mgqMZ I iƒcMZ Dc‡hvM m„wó K‡i mgv‡R cY¨ ev †mevi Pvwn`v m„wó K‡i _v‡K| 

4. c‡Y¨i mylg eÈb (Proper Distribution of Product): ‡`‡ki me ’̄v‡b GKwU cY¨ mgvbfv‡e Drcbœ 
bv-I n‡Z cv‡i; Avevi me ’̄v‡b cY¨wUi Pvwn`v mgvbfv‡e bv-I _vK‡Z cv‡i| G QvovI, c„w_exi wewfbœ 
†`‡k c‡Y¨i Pvwn`v wewfbœ ai‡bi _vK‡Z cv‡i| c‡Y¨i Pvwn`v I cÖ‡qvRbvbymv‡i mwVK mg‡q mwVK cY¨wU 
mwVK ’̄v‡b †cŠu‡Q w`‡q wecYb c‡Y¨i mylg eÈb wbwðZ K‡i| 

5. e¨emvwqK SzuwK n«vm (Reducing Business Risks): wecYb Kvh©µ‡gi gva¨‡g evRv‡ii Pvwn`v 
†gvZv‡eK cY¨ ev †mev Drcv`b Kivi Kvi‡Y cY¨ ev †mev weµq nevi m¤¢vebv ‡e‡o hvq| Ab¨w`‡K, 
mwVK cÖPviYv c×wZ AbymiY Kivi Dcvq wbav©iY K‡i †`q e‡j cY¨ ev †mev weµ‡qi wbðqZv m„wó nq| 

6. A_©‰bwZK AeKvVv‡gv m„wó (Creating Economic Infrastructure): myôy wecYb e¨e ’̄vq Drcvw`Z 
cY¨  †fv³v‡`i wbKU †cŠQv‡bvi Rb¨ A_©‰bwZK AeKvVv‡gvi cÖ‡qvRb| hvZvqvZ e¨e ’̄v, we ỳ¨r e¨e ’̄v, 
†hvMv‡hvM, evwYwR¨K e¨e ’̄vi Dbœqb BZ¨vw`i gva¨‡g A_©‰bwZK KvVv‡gv ˆZix nq|  

cvV-1.4 
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7. A_©‰bwZK w ’̄wZkxjZv eRvq ivLv (Maintaining Economical Stability): evRv‡i †Kvb ai‡bi cY¨ 
cÖ‡qvRb, wK cwigvY cY¨ cÖ‡qvRb, KLb cY¨wU cÖ‡qvRb GB welq¸‡jv QvovI cY¨ ª̀‡e¨i mwVK g~j¨ 
wbqš¿Y K‡i wecYb| d‡j wecYb GKwU †`‡ki A_©‰bwZK w ’̄wZkxjZv eRv‡q ivL‡Z mvnvh¨ K‡i| 

8. Kg©ms ’̄v‡bi my‡hvM m„wó (Creation of Employment Opportunities): wecYb cÖwµqvi bvbvwea 
Kvh©µ‡gi mv‡_ wewfbœ e¨w³ I †Kv¤úvwb, ‡hgb ga¨ ’̄e¨emvqx, e¨vsK, exgv, weÁvcb ms ’̄v, wgwWqv BZ¨vw` 
RwoZ i‡q‡Q| ‡m Kvi‡Y mvgwMÖK wecYb Kvh©µ‡gi m¤cÖmvi‡Yi mv‡_ mv‡_ e¨cK Kg©ms ’̄v‡bi my‡hvM 
m„wó n‡q _v‡K| 

9. e¨emvq cwi‡ek I mvgvwRK Kj¨vY-Gi Dbœqb (Improvement of Business Environment and 

Social Welfare): Drcv`‡Ki Drcvw`Z cY¨ ‡fv³vi wbKU mieivn, e›UYKvix‡`i g‡a¨ mgšq̂mvab I 
cÖwZ‡hvMx‡`i wbqš¿‡Yi gva¨‡g wecYb myôy evwYwR¨K cwi‡ek eRvq ivL‡Q| Avevi mgv‡R cÖ‡qvRbxq cY¨ 
mieivn K‡i †µZv, †fv³v, RbMY BZ¨vw` cÿ‡K mš‘ó iv‡L I wewfbœ mgvwRK Kvh©µ‡g mwµqfv‡e 
AskMÖnY K‡i wecYb mvgvwRK Kj¨vY mvab Ki‡Q| 

10. RxebhvÎvi gv‡bvbœqb (Upgrading Standard of Living): wecYb ‡fv³vi Pvwn`v I cQ›` Abyhvqx 
wbZ¨bZzb I DbœZ gv‡bi cY¨ mieivn K‡i gvby‡li RxebhvÎvi gvb e„w×‡Z mnvqZv Ki‡Q| Avevi, 
Kg©ms ’̄v‡bi e¨e ’̄v K‡i †fv‡Mi mvg_¨© evov‡”Q| 

 
wecY‡bi AvIZv (Scope of Marketing) 
wecY‡bi mv‡_ m¤úK©hy³ welqmg~n‡K wecY‡bi AvIZv wnmv‡e we‡ePbv Kiv nq| wecY‡bi mv‡_ mswkøó welq 
wn‡m‡e cY¨ ª̀e¨ I †mev m¤ú‡K© BwZg‡a¨ Av‡jvPbv Kiv n‡q‡Q| GQvovI wb¤œwjwLZ welqmg~n wecY‡bi mv‡_ 
m¤úK©hy³ t 

1. B‡f›Um (Events): wecYbKvix mgqwfwËK wewfbœ B‡f›Um ev Abyôvb Av‡qvRb Kivi gva¨‡g wbw ©̀ó 
†µZv‡`i wbKU cY¨ ev †mevi msev` †cŠ‡Q w`‡q _v‡K| †hgb †Kv¤úvwbi el©c~wZ© Dcj‡ÿ Abyôvb, †UªW 
†kv Av‡qvRb, µxov Abyôvb, wPÎ cÖ̀ k©bx, I‡cb Gqvi KbmvU© BZ¨vw`|  

2. e¨w³ (Persons): A‡bK cÖwZôvb cÖwZôv‡bi fveg~wZ¨ D¾¡j Kivi Rb¨ RbwcÖq e¨w³‡`i‡K w`‡q wecYb 
Kvh©µg cwiPvjbv K‡i _v‡K| Gme  cÖwZôvb weL¨vZ wPÎbvqK ev bvwqKv, wPwKrmK, †L‡jvqvo, GgbwK 
ivRbxwZwe`‡`i L¨vwZ, cwiwPwZ, bvg-hk BZ¨vw`‡K cuywR K‡i cÖwZôv‡bi mybvg e„w×i Rb¨ wecYbKvixi 
mvnvh¨ wb‡”Q| 

3. ’̄vb (Place): c„w_exi A‡bK †`k cÖvK…wZK †mŠ›`h© ev we‡klvwqZ wewfbœ ’̄vb‡K AvKl©Yxq K‡i wecYb 
Kivi Rb¨ wb‡R‡`i D‡`¨v‡M ch©Ub wkí M‡o Zz‡j‡Q| evsjv‡`‡k wewfbœ ch©Ub ¯’vb Dbœqb Kivi Rb¨ 
evsjv‡`k ch©Ub K‡c©v‡ikb, wewmK, ißvwb cÖwµqvKiY GjvKv, wiqvj G‡÷U e¨emvqx BZ¨vw` msMVb¸‡jv 
’̄vb wecY‡bi KvR Ki‡Q| 

4. m¤úwË (Properties): m¤úwËi µq weµ‡qi mv‡_ wecY‡bi cÖvq mKj KvRB RwoZ|  ZvB wewfbœ cÖKvi 
m¤úwË †hgb- Rwg, `vjvb‡KvVv, Mvwo, †kqvi, eÛ, mybvg BZ¨vw` µq-weµq Kivi Rb¨ wecYb Kvh©µ‡gi 
mvnvh¨ I mn‡hvwMZv †bIqv nq|  

5. msMVb (Organizations): eZ©gv‡b cÖvq mKj msMVbB RbM‡Yi g‡b AbyK~j fveg~wZ© M‡o †Zvjvi Rb¨ 
wewfbœ mvgvwRK Kvh©µ‡g cÖPzi wewb‡qvM Ki‡Q| wecY‡bi gva¨‡g wek¦we`¨vjq, hv ỳNi, †ivfvi ¯‹vDU, 
jvqÝ K¬ve BZ¨vw` msMVb¸‡jv wewfbœ Kvh©µ‡gi gva¨‡g Zv‡`i cÖwZôv‡bi mybvg e„w× Ki‡Q|  
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6. Z_¨ (Information): wecY‡bi gva¨‡g Z_¨ I Ávb m„wó K‡i Zv wewfbœ †fv³vi Kv‡Q mieivn Kiv nq| 
wek¦we`¨vjq, ¯‹zj I K‡jR¸‡jv Z_¨ I Ávb m„wó K‡i Ges g~‡j¨i wewbg‡q AwffveK, QvÎ-QvÎx I 
mgv‡Ri wbKU weµq K‡i _v‡K| Avevi wewfbœ Kw¤úDUvi, †Uwjwfkb, Mvwo Drcv`bKvix †Kv¤úvwb   
wewfbœ cÖKvi mvgwqK cwÎKvi gva¨‡g Z_¨ cÖPvi Ki‡Q|  

7. aviYv (Ideas): aviYv n‡jv Ggb wKQy e³e¨, evZv© ev wek̂vm hv wecY‡bi Kvh©µ‡gi gva¨‡g †µZv ev 
†fv³vi AvPiY I e¨env‡i cwieZ©b Av‡b, m‡PZb K‡i Ges fvj KvR Ki‡Z DrmvwnZ K‡i| 
D`vniY¯îƒc, UªvwdK AvBb †g‡b Pjyb, AIDS gvivZœK e¨vwa, a~gcv‡b welcvb, MvQ jvMvb cwi‡ek euvPvb, 
Avcbvi wkï‡K wUKv w`b BZ¨vw`| 

DcwiD³ Av‡jvPbvi wfwË‡Z ejv hvq †h, wecY‡bi AvIZv e¨vcK| wecYbKvix‡K wecY‡bi AvIZv m¤ú‡K© †R‡b 
wecY‡bi Kvh©µg m¤úv`b Kiv cÖ‡qvRb| 

evsjv‡`‡ki g‡Zv Dbœqbkxj †`‡ki A_©‰bwZK Dbœq‡b wecY‡bi f~wgKv (Role of Marketing in the 

Economic Development of a Developing Country like Bangladesh)  

†Kv‡bv †`‡ki A_©‰bwZK Dbœq‡b wecYb AZ¨šÍ ¸iæZ¡c~Y© f~wgKv cvjb K‡i| A_©‰bwZK Dbœq‡b evsjv‡`‡ki †ÿ‡Î 
wecYb wKfv‡e Ae`vb ivL‡Q Zv wb‡¤œ Av‡jvPbv Kiv n‡jv: 

1. K…wl †ÿ‡Î Dbœqb (Development in the Field of Agriculture): c„w_exi AwaKvsk †`‡ki g‡Zv 
evsjv‡`‡ki A_©bxwZ K…wl wbf©i| K…wl Drcv`b e„w×i R‡b¨ cÖ‡qvRbxq mvi, exR, KxUbvkK, Pvlvev‡`i 
AvaywbK miÄvg BZ¨vw` mieivn Kiv cÖ‡qvRb Ges GKB mv‡_ K…wl†ÿ‡Î Drcvw`Z cY¨ mwVK mg‡q mwVK 
g~‡j¨ †µZv ev ‡fv³vi Kv‡Q weµq Kiv cÖ‡qvRb| wecYb K…wl DcKiY mieivn Ges K…wlRvZ c‡Y¨i 
weµ‡qi †ÿ‡Î ¸iæZ¡c~Y© f~wgKv cvjb K‡i| 

2. wkí‡ÿ‡Î Dbœqb (Development in the Field of Industry): K…wli b¨vq evsjv‡`‡ki wkí‡ÿ‡ÎI 
wecYb wewfbœ Drm †_‡K KvuPvgvj msMÖn K‡i wkí cÖwZôv‡b mieivn Ges wkíRvZ ª̀e¨ e›U‡bi ‡ÿ‡Î 
AZzjbxq Ae`vb ivL‡Q| 

3. K…wl I wk‡íi mgšq̂ mvab (Coordination between Agriculture and Industry): K…wl I wkí 
ci¯úi wbf©ikxj| evsjv‡`‡k jÿ Kiv hvq †h, `ÿ wecYb e¨e ’̄vi gva¨‡g wkí †_‡K mvi, KxUbvkK, 
K…wl miÄvg BZ¨vw` DcKiY K…wl †ÿ‡Î mieivn Kiv nq K„wli Drcv`b evov‡bvi Rb¨;  Avevi, K„wl‡ÿÎ 
†_‡K KvuPvgvj mieivn K‡i wk‡íi Drcv`b Ae¨vnZ ivLv nq| 

4. Drcv`b I †fv‡Mi mgšq̂mvab (Coordination between Production and Consumption): 
Drcvw`Z cY¨ mwVK mg‡q mwVK ’̄v‡b mieivn Kiv, DØ„Ë cY¨ ¸`vgRvZ Kiv, cieZx©‡Z Pvwn`vi mgq 
†`‡k ev we‡`‡k cY¨ weµq Kivi gva¨‡g Drcv`b I †fv‡Mi g‡a¨ mgšq̂mvab Kivi Kv‡R wecYb RwoZ|  

5. Kg©ms ’̄v‡bi my‡hvM m„wó (Creating Employment Opportunities): eZ©gv‡b wecY‡bi wewfbœ 
Kvh©µ‡gi mv‡_ cÖZ¨ÿ I c‡ivÿfv‡e evsjv‡`‡ki wecyj msL¨K Rbkw³ RwoZ| ga¨ ’̄e¨emvq, cvBKvix 
e¨emvq, LyPiv e¨emvq, weµqKvh©, cwienb, ¸`vgRvZKiY, Z_¨ msMÖn BZ¨vw` wecb‡Yi wewfbœ Kv‡R eû 
msL¨K †jv‡Ki Av‡qi e¨e¯’v nIqvq †fv³v wn‡m‡eI Zv‡`i µq ÿgZv e„w× †c‡q‡Q| 

6. ‡mev wecY‡bi Ae`vb (Contribution of Service Marketing): K„wlcY¨ I wkíc‡Y¨i mv‡_ mv‡_ 
evsjv‡`‡ki A_©bxwZ‡Z †mev Lv‡Zi Ae`vb w`b w`b evo‡Q| wecYb wewfbœ Kvh©µ‡gi gva¨‡g wkÿv‡mev, 
e¨vsK, ¯̂v ’̄̈ ‡mev, wegv, ch©Ub LvZ BZ¨vw` †ÿ‡Î †fv³vi Pvwn`v c~iY K‡i A_©bxwZ‡Z f~wgKv ivL‡Q|  
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7. AvÂwjK Dbœqb (Regional Development): ‡fŠ‡MvwjK Ae ’̄vi cv_©‡K¨i Rb¨ evsjv‡`‡ki mKj AÂj 
mgvbfv‡e m¤ú`kvjx bq| †hgb- wm‡j‡U I PÆMÖv‡g Pv fv‡jv nq wKš‘ evsjv‡`‡ki me AÂ‡j Pv‡qi 
Pvwn`v i‡q‡Q| wecYb Zvi Kvh©µ‡gi gva¨‡g †`‡ki wewfbœ AÂ‡j c‡Y¨i e›Ub wbwðZ K‡i †fv³vi 
Pvwn`v †gUv‡Z cv‡i| d‡j cY¨ Drcv`b I †fv‡M AvÂwjK AmgZv ~̀i Kiv hvq I AvÂwjK Dbœqb Kiv 
m¤¢e nq| 

8. RvZxq Avq e„w× (Increase in National Income): evsjv‡`‡k wecYb e¨e ’̄v wewfbœfv‡e e„n`vqZb 
Drcv`‡b mnvqZv Ki‡Q; †hgb evRv‡i c‡Y¨i Pvwn`v wbi~cY K‡i, Drcv`‡bi KvuPvgvj msMÖn K‡i, 
Drcvw`Z cY¨ weµq K‡i, c‡Y¨i cwiwPwZ ‰Zwi I µ‡q Drmvn cÖ̀ vb K‡i| 

9. evRvi Dbœq‡b f~wgKv (Role in Market Development): wecYb Zvi Kvh©µ‡gi gva¨‡g †`‡ki 
‡fv³v‡`i eZ©gvb cÖ‡qvRb I Pvwn`v c~iY Kivi mv‡_ mv‡_ bZzb bZzb cY¨ mieiv‡ni gva¨‡g ‡fv³v‡`i 
hy‡Mvc‡hvMx Pvwn`v c~iY Ki‡Q| Avevi, K…wlRvZ cY¨, ‰Zwi †cvkvKmn BZ¨vw` cY¨ Drcv`‡bi †ÿ‡Î 
we‡klvwqZ nIqvq evsjv‡`k AvšÍ©RvwZK evRv‡ii Pvwn`vI c~iY Ki‡Q| 

10. A_©‰bwZK w ’̄wZkxjZv eRvq (Maintaining Economic Stability): Mªvn‡Ki cÖ‡qvRb I c”Q›` 
Drcv`K‡K AewnZ K‡i Ges †fv³v‡`i‡K cY¨ msµvšÍ Z_¨ Rvwb‡q wecYb A_©‰bwZK e¨e ’̄vi fvimvg¨ 
iÿv K‡i| Gfv‡e Drcv`K I †fv³vi Df‡qi cÖ‡qvRb wgwU‡q wecYb evsjv‡`‡ki A_©‰bwZK cwi‡e‡ki 
w ’̄wZkxjZv eRvq iv‡L Ges RxebhvÎvi gvb DbœZ K‡i| 

 

 wkÿv_©xi KvR evsjv‡`‡ki A_©‰bwZK Dbœq‡b †Kvb& †Kvb& †ÿ‡Î wecYb f~wgKv ivL‡Z cv‡i? 
D`vniYmn wjLyb| 

 
 

 

 mvims‡ÿc:  

wecYb A_©‰bwZK AeKvVv‡gv m„wó, cÖ‡qvRbxq ª̀e¨ Drcv`b, cY¨ I ‡mev D™¢veb, e„n`vqZb Drcv`b, cY¨ I 
†mevi Pvwn`v m„wó, Pvwn`v Ges †hvMv‡bi mgZv weavb, c‡Y¨i mylg eÈb, A_©‰bwZK w ’̄wZkxjZv, Kg©ms ’̄vb, 
evwYwR¨K cwi‡ek iÿv, mvgvwRK Kj¨v‡Y Ges RxebhvÎvi gv‡bvbœq‡b ¸iæZ¡c~Y© f~wgKv cvjb K‡i| wecY‡bi 
AvIZv e¨vcK| wecYb cY¨ ª̀e¨, †mev, AwfÁZv, B‡f›Um, e¨w³, ’̄vb, m¤úwË, msMVb, Z_¨ Ges aviYv BZ¨vw` 
wel‡qi mv‡_ mswkøó| Dbœqbkxj †`k wn‡m‡e evsjv‡`‡ki A_©‰bwZK Dbœq‡b wecY‡bi f~wgKv Acwimxg| 
evsjv‡`‡ki K…wl †ÿ‡Î Dbœqb; wkí †ÿ‡Î Dbœqb; K…wl I wk‡íi mgšq̂ mvab; Drcv`b I †fv‡Mi mgšq̂ mvab; 
Kg©ms ’̄v‡bi my‡hvM m„wó; ‡mev wecY‡bi Ae`vb;  MÖvg cwi‡ek Dbœqb; RxebhvÎvi gvb Dbœqb; myôz eÈb; RvZxq 
Avq e„w×; evRvi Dbœq‡b f~wgKv; Ges A_©‰bwZK w ’̄wZkxjZv eRvq ivLvi ‡ÿ‡Î wecYb wewfbœfv‡e Ae`vb 
ivL‡Q| 

 

 
cv‡VvËi g~j¨vqb-1.4  

 

mwVK DË‡ii cv‡k wUK& wPý w`b- 
1| Pvwn`v I †hvMv‡bi g‡a¨ mgZv weav‡bi gva¨‡g wb‡Pi †Kvb&wU N‡U?- 
 K) RxebhvÎvi gv‡bvbœqb   L) g~j¨gv‡bi w¯’wZkxjZv 
 M) Drcv`b e„w×    N) ‡fv‡Mi ˆewPÎvqb 
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2| wecY‡bi AvIZvi AšÍfy©³ bq wb‡Pi †Kvb&wU? 
 K) AwfÁZv    L) ’̄vb 
 M) ¸`vgRvZKiY    N) m¤úwË 
 
wb‡Pi DÏxcKwU c‡o 3 - 4 bs cÖ‡kœi DËi w`b- 
wid d¨vkbm GKwU †cvkvK Drcv`bKvix †Kv¤úvwb| †Kv¤úvwbwU gvbm¤úbœ wewfbœ ai‡bi †cvkvK Drcv`b K‡i 
_v‡K| GB Kvi‡Y †Kv¤úvwbwU †`‡ki Af¨šÍ‡i cY¨ mieiv‡ni mv‡_ mv‡_ AvšÍ©RvwZK evRv‡iI mybv‡gi mv‡_ cY¨ 
ißvwb Ki‡Q| 
3| wid d¨vkbm-Gi ‰Zwi †cvkvK ißvwbi d‡j †Kvb&wU e„w× cv‡e? 
 K) c‡Y¨i cÖmvi    L) mybvg 
 M) RvZxq Avq    N) mvgvwRK Kj¨vY 
4| wid d¨vkbm-Gi wecYb Kvh©µ‡gi d‡j- 

i) Kg©ms ’̄vb e„w× cv‡e 
 ii) e„n`vqZb Drcv`b e„w× cv‡e 
 iii) e¨q n«vm cv‡e 
 wb‡Pi †Kvb&wU mwVK? 
 K) i I ii     L) ii I iii 
 M) i I iii     N) i, ii I iii 

 

 

 

P~ovšÍ g~j¨vqb 
m„Rbkxj cÖkœ- 1 
mywRZ ivRkvnx‡Z GKwU Av‡gi Rym ˆZwii KviLvbv ’̄vcb K‡ib| wZwb evMvb Pvwl‡`i KvQ †_‡K Avg µq K‡i 
KviLvbvq G‡b gvbm¤§Z Rym ˆZwi K‡ib| c‡i Drcvw`Z Rym c¨v‡KURvZ K‡i wZwb †`‡ki wewfbœ evRv‡i wbR¯̂ 
cwien‡bi gva¨‡g mieivn K‡ib| Rym ˆZwi I mieivn †Zgb jvfRbK bv nIqvq wZwb Gi cvkvcvwk R¨vg-‡Rwj 
Drcv`b I wecY‡bi wm×všÍ MÖnY K‡i‡Qb|  
 K.  weµq Kx? 1   
 L.  GB e¨emv‡qi ‡cÖwÿ‡Z mywRZ †µZv bvwK †fv³v? e¨vL¨v Kiæb| 2 

M.  mywRZ †`‡ki I AvšÍ©RvwZK evRv‡i Rym mieivn Ki‡Qb- G cwi‡cÖwÿ‡Z evRv‡ii 3wU ‰ewkó¨  D‡jøL 
Kiæb|  3 

N.  R¨vg-‡Rwj Drcv`b I wecYb msµvšÍ mywR‡Zi wm×všÍ KZUzKz ev Í̄em¤§Z e‡j Avcwb g‡b K‡ib? 
†hŠw³KZv we‡kølY Kiæb|  4 

 
m„Rbkxj cÖkœ- 2 
mvjgvb GKwU e¨emvq ‡Kv¤úvwbi e¨e ’̄vcK| Zvi †Kv¤úvwbwU M‡elYvi gva¨‡g †fv³vi Pvwn`v m¤ú‡K© Rvbvi †Póv 
K‡i †m Abyhvqx cY¨ ev †mev Drcv`b, g~j¨ wba©viY, cÖPviYv Ges mieiv‡ni KvR K‡i| †Kv¤úvwbwU g‡b K‡i 
†fv³vB ivRv| ZvB †fv³vi mš‘wó AR©‡bi j‡ÿ¨B ‡Kv¤úvwbi mKj Kvh©µg cwiPvwjZ nq| 
 K.  †µZv mš‘wó Kx? 1 
 L.  m¤¢ve¨ †µZv †K n‡Z cv‡i? e¨vL¨v Kiæb|  2  
 M.  mvjgv‡bi †Kv¤úvwbwU wecY‡bi †Kvb hy‡Mi †KŠkj MÖnY K‡i‡Q? e¨vL¨v Kiæb|  3 
 N.  DÏxc‡K, †fv³v‡K †K› ª̀ K‡i wecYb Kvh©µg cwiPvjbv Kivi wm×všÍ KZUv †hŠw³K Zv we‡kølY Kiæb| 4 
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m„Rbkxj cÖkœ- 3 
ingvb XvKvq n Í̄wkíRvZ cY¨ weµ‡qi GKwU †Kv¤úvwb cwiPvjbv K‡ib| knivÂ‡j Ni mvRv‡bv I M„n ’̄vwj Kv‡Ri 
Rb¨ n Í̄wkíRvZ c‡Y¨i Pvwn`v i‡q‡Q| wZwb MÖvgvÂj †_‡K Gme cY¨ msMÖn K‡i mybv‡gi mv‡_ weµq K‡i 
Avm‡Qb| eZ©gv‡b wZwb we‡`‡kI n Í̄wkíRvZ cY¨ ißvwbi cwiKíbv Ki‡Qb| 

K.  wecY‡bi cÖv_wgK jÿ¨ Kx? 1 
L.  cÖ‡qvRb I Pvwn`v wK GKB welq? e¨vL¨v Kiæb|  2 
M.  MÖvgvÂj †_‡K n Í̄wkíRvZ cY¨ msMÖn K‡i XvKvq weµq Kivq ingvb †Kvb ai‡bi Dc‡hvM m„wó Ki‡Qb? 

e¨vL¨v Kiæb|  3 
N.  ÔwecYb A_©‰bwZK Dbœq‡b mnvqKÕ- Avcwb wK G e³‡e¨i mv‡_ GKgZ? DÏxc‡Ki Av‡jv‡K we‡kølY 

Kiæb| 4 
 

m„Rbkxj cÖkœ- 4 
ÔKv‡bKwUwfwU †KvsÕ GKwU AvBwU dvg©| †Kv¤úvwbwU wewfbœ evwYwR¨K I e¨w³MZ e¨envi Dc‡hvMx mdUIq¨vi I 
†cÖvMÖvg ˆZwi K‡i Zv mieivn K‡i| †Kv¤úvwb †fv³v‡`i Pvwn`v Abyhvqx wewfbœ mdUIq¨vi mieivn K‡i I 
cÖ‡qvRbxq †fv³v †mev cÖ̀ vb K‡i †µZv f¨vjy ‰Zwi Ki‡Z mÿg n‡q‡Q| Zv‡`i gvbm¤§Z cY¨ I †mev mieiv‡ni 
Kvi‡Y †fv³vivI mš‘ó _v‡K| 

K.  wecYb wK? 1 
L.  ‡µZv f¨vjy wKfv‡e ˆZwi nq?  2 
M.  DÏxc‡K wecY‡bi †Kvb ˆewkó¨wU dz‡V D‡V‡Q? e¨vL¨v Kiæb|  3  
N.  ÔKv‡bKwUwfwU †KvsÕ Gi †ÿ‡Î †fv³v mš‘wó wKfv‡e AR©b AR©b Kiv n‡q‡Q Zv we‡kølY Kiyb|  4 
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fvebvi AšÍiv‡j 
evsjv‡`‡k wKQyw`b Av‡MI ‡fv³v wbZ¨e¨envh© cY¨ µq Kivi Rb¨ wbw`©ó 
†`vKvb I evRvi Qvov Ab¨ †Kvb ’̄v‡bi K_v fv‡ewb| eZ©gvb mg‡q ‡Uwjwfkb, 
Kw¤úDUvi, †gvevBj/gy‡Vv‡dvb ev Ab¨ †h †Kvb B‡j±ªwbK wWfvBm cY¨ µq-
weµ‡qi ’̄vb ev evRvi wn‡m‡e e¨eüZ n‡”Q| GLb Lye mn‡RB ‡µZv 
I‡qemvBU ev †dmeyK †cBR †_‡K wewfbœ hvPvBevQvB K‡i wbw`©ó cY¨ c”Q›` 
K‡i AbjvB‡b ev †dv‡b cY¨ µq Ki‡Q| GB e¨e ’̄v‡KB ejv n‡”Q 
†µZv‡Kw› ª̀K wecYb e¨e ’̄v| †µZv wK Pvq, wKfv‡e Pvq Zv †R‡b cY¨ Drcv`b 
K‡i Pvwn`v †gvZv‡eK cY¨ †µZvi Kv‡Q †cŠ‡Q †`Iqv wecYb e¨e ’̄vi Ab¨Zg 
KvR|     
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