
 

wecY‡b mgmvgwqK welqvewj 
Contemporary Issues of Marketing 

 

 

 

f‚wgKv (Introduction) 
cÖhyw³i AvaywbKvq‡bi d‡j e¨emvwqK cwi‡e‡k cÖwZw`b cwieZ©b Avm‡Q| GBme cwieZ©‡bi Kvi‡Y †µZv I 
†fv³vi Rb¨ wecYbKvix cY¨ wecYb Kvh©µ‡g wewfbœ my‡hvM-myweav w`‡Z cvi‡Q| G‡Z †fv³vi Pvwn`v c~i‡Yi mv‡_ 
mv‡_ Zv‡`i‡K mš‘ó Kiv m¤¢e n‡”Q I `xN©‡gqv‡` m¤úK© ˆZwi Kiv hv‡”Q| eZ©gv‡b wecYb e¨e ’̄vq †hme cwieZ©b 
„̀k¨gvb, ‡m m¤ú‡K© G BDwb‡U Av‡jvPbv Kiv n‡q‡Q| G BDwb‡U avivevwnKfv‡e wecYb †ÿ‡Î mvZwU mgmvgwqK 
welq Av‡jvKcvZ Kiv n‡q‡Q| †m¸‡jv n‡jv cÖZ¨ÿ wecYb, AbjvBb wecYb, cwiKwíZ wecYb, ‡PBb †÷vi, 
wWcvU©‡g›Uvj †÷vi, mycvi gv‡K©U I wMªb gv‡K©wUs| G welq¸‡jv m¤ú‡K© cÖv_wgK aviYv I ‰ewk‡ó¨i mv‡_ mv‡_ 
Zv‡`i myweav I Amyweav Av‡jvPbv Kiv n‡q‡Q| G BDwb‡Ui gva¨‡g wkÿv_©x wecY‡bi mv‡_ mswkøó mgmvgwqK 
welq¸‡jv m¤ú‡K© cwi®‹vi aviYv jvf Ki‡Z cvi‡e| 
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cÖZ¨ÿ wecYb 

Direct Marketing 

 
D‡Ïk¨ 

 

G cvV †k‡l Avcwb 

• cÖZ¨ÿ wecYb m¤ú‡K© aviYv Ki‡Z cvi‡eb; 
• cÖZ¨ÿ wecY‡bi myweav I Amyweav Rvb‡Z cvi‡eb; Ges 
• cÖZ¨ÿ wecY‡bi cš’vmg~n e¨vL¨v Ki‡Z cvi‡eb| 

 

 

g~L¨ kãgvjv(Keywords) 

†Uwj gv‡K©wUs, mivmwi WvK gv‡K©wUs,  K¨vUvjM gv‡K©wUs, cÖZ¨ÿ mvov, 
‡Uwjwfkb gv‡K©wUs, wKq¯‹ gv‡K©wUs| 

 
cÖZ¨ÿ wecYb m¤úwK©Z aviYv (Concept of Direct Marketing) 

eZ©gvb mg‡q wewfbœ cÖwZôvb †gvevBj †dvb, B-‡gBj, I AbjvB‡b m¤¢ve¨ †µZvi mv‡_ †hvMv‡hvM K‡i 
cÖwZôv‡bi cY¨ I †mev m¤ú‡K© aviYv cÖ`vb K‡i| GgbwK †m mgq †µZv ‡Kvb cY¨†K AvKl©Yxq g‡b Ki‡j Ges 
‡mwUµ‡qi Rb¨ AvMÖn cÖKvk Ki‡j, wecYbKvix ‡µZvi Kv‡Q cY¨ mieivn Kivi cÖ‡qvRbxq e¨e ’̄v MÖnY K‡i| 
cÖZ¨ÿ wecY‡bi gva¨‡g ‡µZviv GLb wbZ¨ e¨envh© wewfbœ cY¨,‡hgb †cvkvK, Lvevi, M„n ’̄vjx cY¨ BZ¨vw` µq 
Ki‡Z cv‡i| †µZvLye mn‡RB wecYbKvixi wbR¯̂ ‡dmeyK †cBR ev I‡qemvBU †_‡K A_ev †Uwj‡dv‡bi gva¨‡g 
c‡Y¨i ZvwjKv †`‡L cQ›`bxq c‡Y¨i AW©vi w`‡Z cv‡i| Ab¨w`‡K wecYbKvix c‡Y¨i AW©vi cvevi ci †m cY¨ 
K¨vk Ab †Wwjfvwi, †gvevBj gvwb UªvÝdvi mvwf©m ev †µwWU Kv‡W©i gva¨‡gg~j¨ cwi‡kva Kiv mv‡c‡ÿ †µZvi 
wbKU mieivn Ki‡Z cv‡i| 

cÖZ¨ÿ wecYb n‡jv AvaywbK hy‡M Ggb GK ai‡Yi wecYb e¨e ’̄v hvi gva¨‡g jÿ¨w ’̄Z †fv³v‡`i mv‡_ mivmwi 
†hvMv‡hvM Kiv hvq Ges `xN© ’̄vqx †µZv-m¤úK© m„wó Kiv nq| cÖZ¨ÿ wecY‡bi gva¨‡g †Kvb iKg ga¨ ’̄e¨emvqx 
QvovB ‡µZv‡`i mv‡_ mivmwi †hvMv‡hvM K‡i cY¨ µ‡qi Av‡`k MÖnY K‡i Ges †mB Abyhvqx cY¨ mieivn K‡i| 

cÖZ¨ÿ wecYb m¤ú‡K© wewfbœ e¨w³ wewfbœ msÁv cÖ̀ vb K‡i‡Qb- 

Philip Kotler & Gary Armstrong Gi g‡Z,“Direct Marketing involvs engaging directly with 

carefully targeted individual consumers and customer communities to both obtain an 

immediate response and cultivate lasting customer relationships” A_©vr cÖZ¨ÿ wecYb n‡jv 
ZvrÿwYKfv‡e mvov cvIqvi Rb¨ I `xN©‡gqv‡` †µZv-m¤úK© Dbœq‡bi Rb¨ mZ©Kfv‡e Afxó †fv³v I ‡µZv 
mgv‡Ri mv‡_ mivmwi †hvMv‡hvM ’̄vc‡bi gva¨g|  

Direct Marketing Association-Gi cÖ̀ Ë msÁv“Direct Marketing is an interactive form of 

marketing using one or more advertising media to affect a measurable response and/or 

transaction at any location.” A_©vr cÖZ¨ÿ wecYb n‡jv GK ai‡bi cv¯úwiK wµqvkxj wecYb hv GK 
ev GKvwaK weÁvcb-gva¨g e¨envi K‡i‡h†Kvb ’̄v‡bcwigvc‡hvM¨ ‡µZvi mvov Ges †jb‡`b‡K cÖfvweZ 
Ki‡Z cv‡i| 

Dc‡ii Av‡jvPbv I msÁvi Av‡jv‡K cÖZ¨ÿ wecY‡bi wb‡¤œv³ ˆewkó¨¸‡jv wPwýZ Kiv hvq- 

cvV-10.1 
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� cÖZ¨ÿ wecY‡bi gva¨‡g mivmwi †hvMv‡hvM Kiv m¤¢e nq Ges Zv ci¯úi wµqvkxj; 
� Gi gva¨‡g Afxó †fv³v‡`i mv‡_ Avjv`v Avjv`vfv‡e wecYb †KŠkj e¨envi K‡i wecYb Kvh©µg 

cwiPvjbv Kiv hvq; 
� cÖZ¨ÿ wecY‡bi d‡j ‡h‡Kvb ’̄v‡b Kg mg‡q I mn‡R wecYb Kvh©µg cwiPvjbv Kiv hvq; 
� B›Uvi‡bU I Ab¨vb¨ B‡j±ªwbK †hvMv‡hv‡Mi gva¨g e¨envi Kivi Kvi‡Y wecYbKvixi e¨q n«vm cvq; 
� †µZv I we‡µZvi mv‡_ mivmwi †hvMv‡hvM nevi Kvi‡Y †µZv cY¨ m¤ú‡K© wewfbœ Z_¨ Rvb‡Z cv‡i Ges 

cÖwZ‡hvMx c‡Y¨i mv‡_ Zzjbv K‡i wm×všÍ MÖnY Ki‡Z cv‡i; 
� we‡µZv cÖZ¨ÿ wecY‡bi gva¨‡g c‡Y¨i Z_¨ cwieZ©b I nvjbvMv` Ki‡Z cv‡i, ‡µZv‡K wewfbœ myweav 

cÖ̀ vb Ki‡Z cv‡i, ‡µZv‡K cybtµq msµvšÍ wewfbœ Z_¨ mn‡R Rvbv‡Z cv‡i; 
� †µZv we‡µZvi KvQ †_‡K mivmwi cY¨ µq Kivi d‡j †µZvi cÖZvwiZ nevi SyuwK n«vm cvq| Avevi 

we‡µZvi mv‡_ mym¤úK© M‡o †ZvjviI my‡hvM nq; 
� cÖZ¨ÿ wecYb eZ©gvb mg‡q wek̂e¨vwc RbwcÖq gva¨g| Gid‡j we‡k̂i ‡h‡Kvb cÖv‡šÍi †µZv-we‡µZvi 

mv‡_ †hvMv‡hvM Kiv hvq I cY¨ ev †mev m¤ú‡K© Z_¨ Rvbv hvq| 

cwi‡k‡l ejv hvq †h, cÖZ¨ÿ wecYb n‡jv Ggb GKwU Kvh©µg hvi gva¨‡g †Kvb ga¨ ’̄e¨emvqxi mvnvh¨ QvovB 
Afxó †µZv I †fv³vi mv‡_ cÖwZôvb †hvMv‡hvM cÖwZôv K‡i, hvi d‡j ª̀æZ mvov/cÖwZwµqv cvIqv hvq I  
`xN©‡gqv`x †µZv-m¤úK© ’̄vcb Kiv m¤¢e nq|  
 
cÖZ¨ÿ wecYb-Gi myweav (Advantages of Direct Marketing) 
†fv³vi cÖ‡qvRb, Pvwn`v I mš‘wói Dci wbf©i K‡i wecY‡bi Kvh©µg cwiPvwjZ nq| we‡klÁMY wewfbœfv‡e 
cÖZ¨ÿ wecYb‡K msÁvwqZ K‡i‡Qb| Zvi †cÖwÿ‡Z wecY‡bi myweav¸‡jv wb¤œiƒc- 

K) †µZvi „̀wó‡KvY †_‡K myweavewj (Advantages from Buyer’s perspective) 

1. mnR I myweavRbK (Easy and Convenient): cÖZ¨ÿ wecY‡bi gva¨‡g †µZv Lye mn‡R I 
myweavRbKfv‡e cY¨ ev †mev MÖnY Ki‡Z cv‡i| G‡ÿ‡Î †µZvi †`vKv‡b hvIqvi cÖ‡qvRb nq bv eis 
hvZvqZ, wbivcËv ev cY¨ en‡bi Sv‡gjv QvovBevwo‡Z e‡m mivmwi cY¨ µq Ki‡Z cv‡i| 

2. e¨w³MZ µq(Private Buying): cÖZ¨ÿ wecY‡bi gva¨‡g †µZv cY¨ µq Kivi mgq Zv‡K we‡µZvi 
Rb¨ A‡cÿv Kivi cÖ‡qvRb nq bv| Avevi we‡µZvi mv‡_ gy‡LvgywL †`Lv Kiv QvovB †µZv e¨w³MZfv‡e 
wb‡Ri gZ cY¨ µq Ki‡Z cv‡i| 

wPÎ 10.1: cÖZ¨ÿ wecY‡bi myweavmg~n  

cÖZ¨ÿ wecY‡bi myweav 

‡µZvi „̀wó‡KvY †_‡K 
 

1. mnR I myweavRbK 
2. e¨w³MZ µq 
3. we¯Í…Z cY¨ m¤¢vi ‡_‡K cY¨ wbev©Pb 
4. cY¨ ev †mevi Z_¨ cÖvwß 
5. cvi¯úwiK wµqvkxj I ZvrÿwYK 

†hvMv‡hvM 

we‡µZvi „̀wó‡KvY †_‡K 
 

1. ‡µZvi mv‡_ m¤úK© m„wó I eRvq ivLv 
2. e¨q I SzuwK n«vm 
3. MwZ  I `ÿZv e„w× 
4. bgbxqZv 
5. mwVK mg‡q Z_¨ cÖ̀ vb 
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3. we Í̄…Z cY¨ m¤¢vi ‡_‡K wbe©vPb (Greater Product Collection and Selection): ‡µZv cÖZ¨ÿ 
wecY‡bi gva¨‡g cY¨ µq Kivi mgq we‡µZvi mieivn-Kiv c‡Y¨i we Í̄vwiZ weeiY, Qwe, cÖPviYv I 
Ab¨vb¨ Z_¨ hvPvB-evQvB K‡i c‡Y¨i wekvj mgv‡ek †_‡K cY¨ wbe©vPb Ki‡Z cv‡i| 

4. cY¨ ev †mevi Z_¨ cÖvwß (Getting Information of Product or Services): cÖZ¨ÿ wecY‡bi 
gva¨‡g †µZv cY¨ ev †mevi Z_¨ QvovI cY¨ cȪ ‘ZKvix I mieivnKvix cÖwZôvb, c‡Y¨i g~j¨, cÖPviYv 
m¤úwK©Z Z_¨, cY¨ e¨enviKvixi c~e© AwfÁZv, cÖwZ‡hvMx cÖwZôv‡bi Kvh©µg BZ¨vw` m¤ú‡K© Z_¨ Lye 
mn‡R Rvb‡Z cv‡i| 

5. cvi¯úwiK wµqvkxj I ZvrÿwYK †hvMv‡hvM (Interactive and Immediate Communication): 

‡µZv cÖZ¨ÿ wecY‡bi gva¨‡gwe‡µZvi mv‡_ †hvMv‡hvM ’̄vcb Ki‡Z cv‡i| cY¨ m¤úwK©Z Z_¨ Rvbvi ci 
†µZv ZvrÿwYKfv‡e Zvi cQ›`bxq c‡Y¨i AW©vi cÖ`vb Ki‡Z cv‡i wKsev cY¨ µq bv Kivi wm×všÍI MÖnY 
Ki‡Z cv‡i| 

6. ‡µZvi mv‡_ m¤úK© m„wó I eRvq (Creating and Maintaining Customer Relationship): 

cÖZ¨ÿ wecY‡bi gva¨‡g we‡µZv eZ©gvb I m¤¢ve¨ †µZv‡`i m¤úwK©Z Z_¨ msMÖn K‡i I Zv‡`i mv‡_ 
m¤úK© eRvq iv‡L| 

7. e¨q I SzuwK n«vm (Reducing Cost and Risk): cÖZ¨ÿ wecY‡bi gva¨‡g we‡µZvi e¨q n«vm cvq I SzuwK 
wbqš¿Y Kiv m¤¢e nq| 

cÖZ¨ÿ wecYb-Gi Amyweav (Disadvantages of Direct Marketing) 
eZ©gvb mg‡q cÖZ¨ÿ wecY‡bi Pvwn`v w`b w`b evo‡jI Gi wKQz Amyweav i‡q‡Q| Zv wb¤œiƒc-  

1. bZzb welq (New Concept): cªZ¨ÿ wecYb eZ©gvb mg‡q mevi g‡a¨ RbwcÖq n‡jI A‡bK †fv³vi 
Kv‡Q G ai‡bi wecYb GKwU bZzb welq| †m Kvi‡Y †fv³v A‡bK mgq bZzb wel‡qi mv‡_ Lvc LvB‡q 
wb‡Z AvMÖn †eva bvI Ki‡Z cv‡i| 

2. cÖhyw³i Dci wbf©ikxjZv (Dependence on Technology): cÖZ¨ÿ wecY‡bi †ÿ‡Î wecYbKvix I 
†fv³v Dfq‡qiB cÖhyw³ m¤ú‡K© Ávb _vK‡Z nq| ïay ZvB bq, cÖhyw³i e¨envi Qvov cÖZ¨ÿ wecYb Kv‡h© 
AskMÖnY Kiv m¤¢e nq bv| 

3. fvlvMZ RwUjZv (Complexity in Language): cÖZ¨ÿ wecY‡bi Kv‡h© wecYbKvix wewfbœ mgq 
†UKwbK¨vj ev we‡`kx fvlv (†hgb Bswjk) e¨envi K‡i; G‡Z †fv³v A‡bK mgq mKj Z_¨ bvI eyS‡Z 
cv‡i| 

4. AwZiwÄZ Z_¨ (Exaggerated Information): wecYbKvix cÖZ¨ÿ wecY‡bi †ÿ‡Î †µZv ev †fv³v‡K 
AvK…ó Kivi Rb¨ AwZiwÄZ Z_¨ ev Qwe e¨envi K‡i| G‡Z †µZvi cÖZvwiZ nevi m¤¢vebv _v‡K|Avevi 
cY¨ ev †mevi cÖwZ AwZwi³ cÖZ¨vkv ˆZwii Kvi‡Y †fv³vi gv‡S cieZx©‡Z nZvkv ˆZwi n‡Z cv‡i|  

5. MZvbyMwZK wecY‡b ‡µZv‡`i AvMÖn (Interest in Traditional Marketing): A‡bK †µZvi g‡a¨ 
MZvbyMwZKfv‡e wecYx‡Z †h‡q hvPvB-evQvB K‡i cY¨ µq Ki‡Z †ewk AvMÖn _v‡K| Zv‡`i Kv‡Q cÖZ¨ÿ 
wecY‡bi Kvh©µg †mfv‡e RbwcÖq bq| 

cwi‡k‡l ejv hvq †h, cÖZ¨ÿ wecYb e¨e¯’vi wKQz Amyweav _vK‡jI eZ©gvb mg‡q GwU GKwU RbwcÖq wecYb 
e¨e ’̄v| wecYbKvix Amyweav¸‡jv‡K mwVKfv‡e KvwU‡q DV‡Z cvi‡j hy‡Mi mv‡_ Zvj wgwj‡q e¨emv Ki‡Z cvi‡e| 
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cÖZ¨ÿ wecYb-Gi cš’vmg~n (Major Channels of Direct Marketing) 
cÖZ¨ÿ wecYbKvix wewfbœ cš’v I †KŠkj Aej¤b̂ K‡i †µZvi Kv‡Q cY¨ m¤úwK©Z Z_¨ Av`vb-cÖ`vb K‡i I cY¨ 
weµq Kivi Rb¨ †hvMv‡hvM K‡i| 10.2 bs wP‡ÎcÖZ¨ÿ wecY‡bi †KŠkj ev cš’v wn‡m‡e cÖPwjZ K‡qKwU gva¨g 
†`Lv‡bv n‡q‡Q|  

1. †Uwj gv‡K©wUs (Telemarketing): †Uwj‡dv‡bi gva¨‡g †µZvi mv‡_ †hvMv‡hvM K‡i cY¨ µq-weµq Kiv 
nq| 

2. mivmwi WvK gv‡K©wUs (Direct-mail Marketing): Wv‡Ki gva¨‡g †µZv‡K cY¨ m¤ú‡K© Rvbv‡bv nq 
GesWvK gvidZ cY¨ †µZvi wbKU cvVv‡bv nq|  

3. K¨vUvjM gv‡K©wUs (Catalogue Marketing): †µZv WvK ev AbjvB‡bi gva¨‡g we‡µZvi K¨vUvjM 
†`‡L c‡Y¨i AW©vi cÖ̀ vb K‡i| 

4. mivmwi-mvov †Uwjwfkb gv‡K©wUs (Direct-response Television Marketing): ‡µZv †Uwjwfk‡b 

we‡µZvi weÁvcb †`‡L cÖwZôv‡bi †`qv ‡Uwj‡dvb b¤̂‡i‡dvb K‡i cY¨ m¤ú‡K© AviI Z_¨ Rvb‡Z cv‡i 
ev cY¨ µq Kivi Rb¨ mivmwi †hvMv‡hvM Ki‡Z cv‡i| 

5. wKq¯‹ gv‡K©wUs (Kiosk Marketing): e¨¯Í iv Í̄v ev kwcs †m›Uvi ev kwcs g‡ji A ’̄vqx ey‡_ wKq¯‹ 
†gwkb ’̄vcb K‡i we‡µZv†µZv‡K AvKl©Y K‡i| 

6. AbjvBb gv‡K©wUs (Online Marketing): B›Uvi‡bU e¨env‡ii gva¨‡gB-‡gBj, mvgvwRK gva¨g  
†dmeyK BZ¨vw`) A_ev I‡qe mvB‡Ui mvnv‡h¨we‡µZv †µZvi mv‡_ wecYb Kvh©µg cwiPvjbv K‡i| 

7. gy‡LvgywL weµq (Face-to-face Selling): Gi gva¨‡g we‡µZvi wb‡qvMK…Z weµqKgx© mivmwi Dcw ’̄Z 
n‡q weµq `ÿZv I wecYb †KŠkj e¨envi K‡i †µZvi Kv‡Q cY¨ weµq K‡i| 

Dc‡ii Av‡jvPbvi †cÖwÿ‡Z ejv hvq †h, eZ©gv‡b wecYbKvix cÖZ¨ÿ wecY‡bi wewfbœ cš’v I †KŠkjmg~n e¨envi 
K‡i †µZv I †fv³vi Pvwn`v I cÖ‡qvRb‡K AviI myPviƒfv‡e wPwýZ K‡i Zv‡`i‡K mš‘yó Ki‡Z mÿg n‡”Q| 

 wkÿv_©xi KvR cÖZ¨ÿ wecY‡bi gva¨‡g †Kvb& ai‡Yi cY¨ µq Kiv †h‡Z cv‡i? 

 
 

 

†µZv I m¤¢ve¨ †µZv 

gy‡LvgywL weµq 

†Uwj gv‡K©wUs 

mivmwi WvK 
gv‡K©wUs 

K¨vUvjM 
gv‡K©wUs 

AbjvBb 
gv‡K©wUs 

wKq¯‹ gv‡K©wUs cÖZ¨ÿ mvov 
†Uwjwfkb gv‡K©wUs 

wPÎ 10.2: cÖZ¨ÿ wecYb †KŠkj ev cš’v 
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 mvims‡ÿc:  

cÖZ¨ÿ wecY‡bi gva¨‡g †Kvb iKg ga¨ ’̄e¨emvqx Qvov we‡µZv ‡µZv‡`i mv‡_ mivmwi †hvMv‡hvM K‡i cY¨ 
µ‡qi Av‡`k  MÖnY K‡i Ges Z`byhvqx cY¨ mieivn K‡i| B›Uvi‡bU I Ab¨vb¨ B‡j±ªwbK †hvMv‡hvM-gva¨g 
e¨envi Kivq wecYbKvixi e¨q n«vm cvq| cÖZ¨ÿ wecY‡bi myweavmg~n n‡jv mnR I myweavRbK †jb‡`b, 
e¨w³MZ µq, we Í̄…Z cY¨ m¤¢vi ‡_‡K Kvw•LZ cY¨ wbe©vPb, mn‡R cY¨ ev †mevi Z_¨ cÖvwß, cvi¯úwiK wµqvkxj 
I ZvrÿwYK †hvMv‡hvM, ‡µZvi mv‡_ m¤úK© m„wó I eRvq, e¨q I SzuwK n«vm BZ¨vw`| cÖZ¨ÿ wecY‡bi wKQz 
AmyweavI i‡q‡Q| †m¸‡jv n‡jvcÖhyw³i Dci wbf©ikxjZv, fvlvMZ RwUjZv, AwZiwÄZ Z_¨, MZvbyMwZK 
wecY‡b ‡µZv‡`i AvMÖn BZ¨vw`| cÖZ¨ÿ wecY‡bi cš’vmg~n n‡jv †Uwj gv‡K©wUs, mivmwi WvK gv‡K©wUs, K¨vUvjM 
gv‡K©wUs, cÖZ¨ÿ-mvov †Uwjwfkb gv‡K©wUs, wKq¯‹ gv‡K©wUs, AbjvBb gv‡K©wUs I gy‡LvgywL weµq| 

 

 
cv‡VvËi g~j¨vqb-10.1  

 

mwVK DË‡ii cv‡k wUK (√√√√) wPý w`b- 
1| ZvrÿwYK mvov cvIqvi †hvMv‡hv‡Mi gva¨g †Kvb&wU? 
 K) cÖZ¨ÿ wecYb   L) Rbms‡hvM 
 M) weÁvcb   N) cÖPvi 
2| ‡Uwj‡dv‡b c‡Y¨i AW©vi msMÖn Kivi wecYb c×wZ †Kvb&wU? 
 K) c‡ivÿ wecYb   L) cÖZ¨ÿ wecYb 
 M) weÁvcb   N) weµwqKZv 
3| cÖZ¨ÿ wecY‡bi Kvi‡Y †µZv †hme myweav cvqÑ 

i) mgq I A‡_©i mvkÖq nq 

 ii) mn‡R µq 
 iii) weµq e„w× cvq 

 wb‡Pi †Kvb&wU mwVK? 
 K) i I ii    L) ii I iii 
 M) i I iii    N) i, ii I iii 

4| cÖZ¨ÿ wecY‡bi nvwZqvi n‡jvÑ 
 K) cÖZ¨ÿ mvov gv‡K©wUs  L) mycvi †÷vi 
 M) wMÖb gv‡K©wUs   N) cwiKwíZ wecYb †K› ª̀ 
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AbjvBb wecYb 

Online Marketing 

 
D‡Ïk¨ 

 

G cvV †k‡l Avcwb 

• AbjvBb wecYb m¤ú‡K© aviYv Ki‡Z cvi‡eb; 
• AbjvBb wecY‡bi ˆewkó¨ eY©bv Ki‡Z cvi‡eb; Ges 
• AbjvBb wecY‡bi myweav I Amyweav Rvb‡Z cvi‡eb| 

 
g~L¨ kãgvjv(Keywords) 

B‡jKUªwbK g‡Wg, AbjvBb weÁvcb, ‡dvivg, wbDRMÖæc, I‡qe KwgDwbwU| 

 
AbjvBb wecYb m¤úwK©Z aviYv (Concept of Online Marketing) 

cÖhyw³i AvaywbKvq‡bi d‡j e¨emv-evwYR¨ †ÿ‡Î GLb AbjvBb weR‡bm e¨vcK nv‡i e¨eüZ n‡”Q| 
AbjvBb weR‡bm ej‡Z Kw¤úDUvi, †gvevBj ev Ab¨ †h‡Kvb B‡ëªwbK wWfvB‡mi mv‡_ B›Uvi‡bU †UK‡bvjwR 
e¨envi K‡i ‡µZv-we‡µZvi g‡a¨ cvi¯úwiK wµqvkxj Dcv‡q †hvMv‡hvM K‡i wecYb Kvh©µg m¤úbœ Kiv‡K 
†evSvq| 

AbjvBb wecYb m¤ú‡K© Philip Kotler & Gary Armstrong ‡h msÁv cÖ̀ vb K‡i‡Qb Zv n‡jv-“Online 

marketing is conducted through interactive online computer systems which link consumers with 

sellers electronically.” A_©vr AbjvBb wecYb n‡jv ci¯úi wµqvkxj AbjvBb Kw¤úDUvi c×wZ, hv ‰e ỳ¨wZK 
Dcv‡q †fv³vi mv‡_ we‡µZvi †hvMv‡hvM NUvq| 

Dc‡ii Av‡jvPbv I msÁv †_‡K cÖZ¨ÿ wecY‡bi wb‡¤œv³ ˆewkó¨¸‡jv wPwýZ Kiv hvq- 
� Giƒc wecYb e¨e ’̄v ci¯úi wµqvkxj I ‡hvMv‡hv‡Mi mnR gva¨g; 
� B›Uvi‡bU I Ab¨vb¨ B‡j±ªwb· †hvMv‡hv‡Mi gva¨g wn‡m‡e e¨envi Kiv nq; 
� Gi gva¨‡g  AbjvBb weÁvcb †`Iqv m¤¢e nq; 
� †fv³viv cY¨ µq ev †fvM Kivi ci ‡dvivg, wbDRMÖæc Ges I‡qe KwgDwbwU‡Z AskMªnY Ki‡Z cv‡i; 
� AbjvBb wecYb eZ©gvb mg‡q wek̂e¨vwc RbwcÖq gva¨g| Gid‡j we‡k̂i ‡h‡Kvb cÖv‡šÍi †µZv-we‡µZvi 

mv‡_ †hvMv‡hvM Kiv hvq I cY¨ ev †mev m¤ú‡K© Z_¨ Rvbv hvq| 

cwi‡k‡l ejv hvq †h, AbjvBb wecYb n‡jv GKwU AvaywbK wecYb Kvh©µg hvi gva¨‡g we‡µZv I †µZvi gv‡S 
ci¯úi wµqvkxj AbjvBb Kw¤úDUvi I †gvevBj †UK‡bvjwR e¨envi K‡i µq-weµ‡qi KvR m¤úbœ Kiv nq| 
 
AbjvBb wecYb-Gi myweav (Advantages of Online Marketing) 

AbjvBb wecYb eZ©gvb wecYb e¨e ’̄vi GKwU Ab¨Zg ms¯‹iY| Gi gva¨‡g GKw`‡K †hgb †µZvmvaviY DcK…Z 
n‡”Q, Ab¨w`‡K we‡µZvMYI DcK…Z n‡”Q| wb‡¤œ †µZv I we‡µZv Df‡qi „̀wó‡KvY ‡_‡K AbjvBb wecY‡bi 
myweavMy‡jv Av‡jvPbv Kiv n‡jv- 

cvV-10.2 
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1. myweavRbK µq (Convenient Buying): AbjvBb wecYb e¨e ’̄vq †µZvmvaviY evwo‡Z e‡mB Zv‡`i 
Kvw•LZ cY¨mvgMªx µq Ki‡Z cv‡i| d‡j Zviv wecwY‡Z hvIqvi Sv‡gjv, PjvP‡ji cÖwZeÜKZv, 
wbivcËvi Afve, cY¨ en‡bi Amyweav BZ¨vw` ~̀i K‡i myweavRbKfv‡e cY¨mgMÖx µq Ki‡Z cv‡i| 

2. AvšÍtwµqvkxj Ges ZvrÿwYK (Interactive and Immediate): AbjvBb wecYb e¨e ’̄vq †µZv-
we‡µZv cvi¯úwiK ª̀ZZvi mv‡_ ‡hvMv‡hvM m¤úbœ Ki‡Z cv‡i| d‡j we‡µZvi c‡ÿ cÖK…Z Z_¨ Zy‡j aiv 
mnR nq| ZvQvov, †µZvivI cÖZ¨vwkZ cY¨ ev †mevi Z_¨ ‡R‡b wb‡q c‡Y¨i AW©vi w`‡Z cv‡i A_ev cY¨ 
µq bv Kivi ZvrÿwYK wm×všÍ wb‡Z cv‡i| 

3. mgq I A‡_©i mvkÖq (Save of Time and Money): AbjvBb wecY‡bi gva¨‡g †Pv‡Li cj‡K we‡k¦i 
GK cÖvšÍ †_‡K Ab¨ cÖv‡šÍ Ae ’̄vbiZ Drcv`K ev mieivnKvix‡`i mv‡_ †hvMv‡hvM iÿv Kiv hvq| d‡j 
cY¨ µ‡qi ‡ÿ‡Î mgq jv‡M AZ¨šÍ Kg| Avevi B›Uvi‡b‡Ui LiP AZ¨šÍ Kg nIhvq †µZvi mgq I 
A‡_©i mvkÖq nq| 

4. e¨vcK I we Í̄…Z (Wide and Large): AbjvBb wec‡Yi aviYvwU AZ¨šÍ e¨vcK I we Í̄…Z| AbjvB‡bi 
gva¨‡g †µZv Zvi cQ‡›`i cY¨ ev †mevwU we‡k¦i †h‡Kvb Drcv`K ev mieivnKvixi mv‡_ mivmwi 
†hvMv‡hvM K‡i µq Ki‡Z cv‡i| G‡ÿ‡Î †Kvb ga¨¯’e¨emvqxi cÖ‡qvRb nq bv| d‡j AevwÂZ Sv‡gjv 
n‡Z gy³ nIqv hvq| 

5. RxebhvÎvi cwieZ©b (Change of Lifestyle): AbjvBb wecYb e¨e ’̄vq ‡µZviv N‡i e‡mB wewfbœ cY¨ 
†_‡K cÖ‡qvRbxq cY¨ wbe©vPb I mieiv‡ni AW©vi cÖ̀ vb Ki‡Z cv‡i| G cÖwµqvq N‡i e‡mB wcÖqRb‡`i 
wbKU Dcnvi mvgMÖx ‡cuŠQv‡bvi e¨e ’̄v Kiv hvq| d‡j †µZv‡`i jvBd ÷vBj cwieZ©b Kiv mnR nq| 

6. ‡µZv- m¤úK© m„wó (Creating Customer Relationship): ‡µZv‡`i m‡½ m¤úK© m„wó‡Z AbjvBb 
wecYb e¨e ’̄v AZ¨šÍ kw³kvjx nvwZqvi| AbjvBb wecYb e¨e ’̄vq wecYbKvixiv m¤¢vev †µZv‡`i we Í̄vwiZ 
Z_¨fvÛvi ˆZwi K‡i A_ev DcvËfvÛvi †_‡K cÖ‡qvRbxq Z_¨ msMÖn K‡i Zv‡`i mv‡_ †hvMv‡hvM K‡i| 
Giƒc DcvËfvÛvi e¨env‡ii gva¨‡g †µZv‡`i m‡½ e¨emvwqK m¤úK© m„wó Kiv m¤¢e nq| 

7. e¨w³-Dc‡hvMx †hvMv‡hvM (Individualized Communication): eZ©gvb wecYb e¨e ’̄vq cY¨ 
wecY‡bi Rb¨ we‡kl †Kvb MÖvnK`j‡K †e‡Q †bIqv †h‡Z cv‡i A_ev cÖwZwU e¨w³‡KI †e‡Q †bIqv †h‡Z 
cv‡i| Avi GwU AbjvBb wecY‡bi gva¨‡g AwZ mn‡RB Kiv m¤¢e| AbjvBb wecY‡bi gva¨‡g e¨w³ ev 
`j‡K †e‡Q wb‡q wecYb Kvh©µg MÖnY Kiv nq| G‡ÿ‡Î cÖwZwU e¨w³/`‡ji Rb¨ Dc‡hvMx Avjv`v Avjv`v 
wecYb †KŠkj ˆZwi K‡i wecYb Kvh©µg cwiPvjbv Kiv hvq| 

8. wek¦‡Rvov gva¨g (Global Medium): AbjvBb wecYb GKwU wek¦‡Rvov gva¨g wn‡m‡e cwiwPZ| we‡k¦i 
†h †Kvb cÖvšÍ n‡Z Ab¨ cÖv‡šÍ Ae ’̄vbiZ †fv³vi mv‡_ B›Uvi‡bU, B‡gBj ev wPwVc‡Îi gva¨‡g †hvMv‡hvM 
’̄vcb Kiv hvq| G‡Z †`k-we‡`‡ki †µZv‡`i Kv‡Q cÖwZôvb, cY¨ ev †mev m¤ú‡K© Z_¨ Zz‡j aiv m¤¢e 
nq| 

9. bgbxqZv (Flexibility): Ab-jvBb †hvMv‡hv‡Mi gva¨‡g wecYb Kg©m~wPi cÖ‡qvRbxq cwieZ©b ª̀æZ Kiv 
m¤¢e nq| †hgb, K¨vUvjM gv‡K©wUs-Gi †ÿ‡Î WvK‡hv‡M †µZv‡`i wbKU cY¨, c‡Y¨i g~j¨, †jb‡`b 
m¤úwK©Z Z_¨ GKevi †cÖiY Kiv n‡j Zv mn‡R cwieZ©b Kiv hvq bv| wKš‘ AbjvB‡bi gva¨‡g cÖZ¨ÿ 
wecY‡bi †ÿ‡Î Zv cÖwZ N›Uvq cwieZ©b Kiv hvq| 

10. †µZv‡`i DcvË-fvÛvi M‡o †Zvjv (Creating Customer Database): AbjvBb wecYb e¨e ’̄vq 
we‡µZv ev Drcv`KMY B›Uvi‡bU I B‡j±ªwbK g‡Wg e¨envi K‡i AmsL¨ †µZv‡`i mv‡_ ‡hvMv‡hvM iÿv 
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Ki‡Z mÿg nq| Gi d‡j Zviv †µZv‡`i DcvË msMÖn K‡i Zvi mvnv‡h¨ ‡µZv‡`i Z_¨-fvÛvi M‡o 
Zzj‡Z mÿg nq, hv cieZ©xKv‡j †hvMv‡hv‡Mi †ÿ‡Î ¸iæZ¡c~Y© f‚wgKv iv‡L| 

cwi‡k‡l ejv hvq, eZ©gvb wecY‡bi †ÿ‡Î AbjvBb wecYb Ggb GKwU †KŠkj hvi gva¨‡g GKw`‡K †hgb †µZv 
I we‡µZv‡K AwZ mn‡RB KvQvKvwQ wb‡q Avkv hvq, Ab¨w`‡K wecYb Kvh©µg‡K Kiv hvq mnR I MwZgq| 
 
AbjvBb wecYb-Gi Amyweav (Disadvantages of Online Marketing) 

AvaywbK wecYb e¨e¯’vq AbjvBb wecYb ¸iæZ¡c~Y© f‚wgKv cvjb Ki‡jI G wecYb e¨e ’̄vwU GLbI RbwcÖqZv AR©b 
Ki‡Z mÿg nqwb| AbjvBb wecY‡bi RbwcÖqZv bv cvIqvi wcQ‡b †h KviY¸‡jv we`¨gvb Zv G e¨e ’̄vi Amyweav 
wn‡m‡e MY¨ nq| wb‡¤œ AbjvBb wecY‡bi Amyweav¸‡jv Av‡jvPbv Kiv n‡jv- 

1. mxwgZ msL¨K †fv³v I µq (Limited Consumer and Buying): AbjvBb wecYb ª̀æZ ea©bkxj 
n‡jI GLbI mxwgZ evRv‡i Kvh©µg cwiPvjbv K‡i _v‡K| I‡qe e¨enviKvix‡`i AwaKvskB µ‡qi 
cwie‡Z© ïaygvÎ Z_¨ Rvbvi Rb¨ eªvDwRs K‡i| M‡elYvq †`Lv hvq †h, B›Uvi‡bU e¨enviKvix‡`i 65 
kZvsk cY¨ µ‡qi c~‡e© g~j¨ Zzjbv K‡i Ges kZKiv gvÎ 14 fvM AbjvB‡bi gva¨‡g µq K‡i| 

2. RbwgwZK Ges gb Í̄vwË¡K w`K †_‡K e¨enviKvixiv wKQzUv wfbœZi (Some how different in 

Demographics and Psychographics): I†qe e¨enviKvixiv g~j avivi Ask n‡jI mvaviY RbMY 
A‡cÿv wb‡R‡`i‡K wKQzUv DuPz Í̄‡ii Ges cÖhyw³wbf©i wn‡m‡e g‡b K‡ib| Giƒc aviYv Kw¤úDUvi 
nvW©Iq¨vi I md&UIq¨vi, Consumer electronics,Avw_©K †mev`vb BZ¨vw` wecY‡b Av`k© n‡jI g~j 
avivi cY¨ wecY‡b GLbI †Zgb Kvh©Kix bq| 

3. wek„•Ljv I G‡jv‡g‡jv (Chaos and Clutter): B›Uvi‡b‡Ui gva¨‡g jÿ jÿ I‡qe mvBU KvR K‡i 
Ges AmsL¨ Z_¨ cÖ̀ vb K‡i| Giƒc Ae ’̄v nZvkvRbK, weåvwšÍg~jK Ges †fv³v‡`i mgq webóKvix 
wn‡m‡e MY¨ nq| d‡j e¨emvq-mvBU Ges weÁvcb B›Uvi‡bU e¨enviKvix‡`i A‡MvP‡i _v‡K A_ev 
e¨enviKvixiv KLbI Ly‡jI ‡`‡L bv| A‡bK mgq †Kvb †Kvb I‡qemvBU ev weÁvcb †fv³v‡`i g‡bv‡hvM 
AvKl©‡Y e¨_© nq| cÖK…Zc‡ÿ, Giƒc Ae ’̄vq cY¨ cÖeZ©b I weµ‡qi Rb¨ LyeB Kg mgq cvIqv hvq| 

4. wbivcËvnxbZv (Insecured): AbjvBb wecY‡bi ¸iæZ¡c~Y© Amyweav n‡jv, Gi gva¨‡g A‡bK †Mvcb 
Z_¨mg~nI cÖKvwkZ n‡q hvq| †fv³viv Giƒc cš’’vq †jb‡`‡b †hgb ¯̂v”Q›`¨‡eva K‡i bv, †Zgwb 
we‡µZvivI ¸ßPie„wË I mveU¨v‡Ri f‡q fxZ _v‡K| wbivcËvRwbZ mgm¨v¸‡jv mgvav‡bi Rb¨ 
wecYbKvix‡K me©̀ vB m‡Pó _vK‡Z nq| 

5. ‰bwZK w`K (Ethical Aspect): ‡MvcbxqZv †gŠwjK welq wn‡m‡e MY¨ nq| I‡qe mvBU e¨enviKvix‡`i 
e¨w³MZ †Mvcbxq Z_¨ I‡qemvB‡Ui wecYbKvixiv cÖ‡qvR‡b †h †Kvb mgq AeMZ n‡Z cv‡i| d‡j 
e¨enviKvix‡`i †MvcbxqZv webó nq, hv ˆbwZKfv‡e mg_©b Kiv hvq bv| G Kvi‡Y A‡bK m¤¢vebvgq 
†fv³vmvaviY AbjvBb wecYb‡K cQ›` K‡i bv| 

6. `ÿZvi Afve (Lack of Efficiency): AbjvBb wecY‡b AwaKvsk †µZvB `ÿ bq| G‡ÿ‡Î Kw¤úDUvi 
I B›Uvi‡bU m¤ú‡K© fvj Ávb _vKv AZ¨šÍ Riæwi| wKš‘ †µZvmvaviY G welqwU m¤ú‡K© †Zgb `ÿ bv 
nIqvq Giƒc wecYb Kvh©µg mdj nq bv| Avevi we‡µZv ev wecYbKvixivI mK‡ji e¨envi Dc‡hvMx 
I‡qe†cR ˆZwi Ki‡Z A‡bK mgqB mÿg nq bv| d‡j AbjvBb wecYb Kvh©µg e¨_© nq| 

cwi‡k‡l ejv hvq, eZ©gvb MwZgqZvi G hy‡M AbjvBb wecYb GKwU Abb¨ iƒc cwiMÖn Ki‡jI GwUi †h ‡Kvb 
Amyweav †bB Zv bq| DcwiD³ †ÿÎ¸‡jv‡Z AbjvBb wecY‡bi Amyweav ev mgm¨v jÿ¨ Kiv hvq| Z‡e cÖhyw³i G 
hy‡M G Amyweav¸‡jv mwVK wm×všÍ I cwiKíbvi gva¨‡g ~̀i Kiv m¤¢e| 
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 wkÿv_©xi KvR Avcwb †Kb AbjvBb wecYb e¨envi K‡i cY¨ µq Ki‡Z AvMÖnx n‡eb? 

 

 

 

 mvims‡ÿc:  

AbjvBb wecYb ej‡Z AbjvBb Kw¤úDUvi †UK‡bvjwR ev †gvevBj †UK‡bvjwR e¨envi K‡i ‡µZv-we‡µZvi 
g‡a¨ cvi¯úwiK wµqvkxj Dcv‡q †hvMv‡hvM K‡i wecYb Kvh©µg m¤úbœ Kiv‡K †evSvq| AbjvBb wecYb eZ©gvb 
mg‡q wek̂e¨vwc RbwcÖq gva¨g| Gid‡j we‡k̂i ‡h‡Kvb cÖv‡šÍi †µZv-we‡µZvi mv‡_ †hvMv‡hvM Kiv hvq I cY¨ 
ev †mev m¤ú‡K© Z_¨ Rvbv hvq| AbjvBb wecYb e¨envi K‡i wKQz myweav cvIqv hvq| †m¸‡jv n‡jv myweavRbK 
µq, AvšÍtwµqvkxj Ges ZvrÿwYK †jb‡`b, mgq I A‡_©i mvkÖq, e¨vcK I we Í̄…Z evRvi, RxebhvÎvi cwieZ©‡b 
mnRZv, ‡µZv-m¤úK© m„wó, e¨w³-Dc‡hvMx †hvMv‡hvM ’̄vcb, wek¦‡Rvov gva¨g, bgbxqZv, †µZv‡`i DcvË-
fvÛvi M‡o †Zvjvi myweav| AbjvBb wecY‡b †µZv ev †fv³v wKQzy mgm¨viI m¤§Lxb n‡Z cv‡ib| †m¸‡jv 
n‡jvt mxwgZ msL¨K †fv³v I µq, RbwgwZK Ges gb Í̄vwË¡K w`K †_‡K e¨enviKvixiv wKQzUv wfbœZi, wek„•Ljv 
I G‡jv‡g‡jv Ae ’̄v, wbivcËvnxbZv, ‰bwZK w`K Ges `ÿZvi Afve| 

 

 
cv‡VvËi g~j¨vqb-10.2  

 

mwVK DË‡ii cv‡k wUK& (√√√√) wPý w`b- 
1| AbjvBb wecY‡bi myweav †Kvb&wU? 
 K) ZvrÿwYK †hvMv‡hvM   L) cY¨ weµq 
 M) Drcv`b e„w×    N) cY¨ cȪ ‘ZKiY 
2| eZ©gvb mg‡q AbjvBb wecYb e¨e ’̄v e¨vcKfv‡e e¨envi bv Kivi KviY wK? 
 K) mxwgZ †fv³v I µq   L) e¨qeûj 
 M) c‡Y¨i gvb Lvivc nq   N) mgq †ewk cÖ‡qvRb nq 
wb‡Pi DÏxcKwU c‡o 3 - 4 bs cÖ‡kœi DËi w`b- 
 wiZv GKRb m½xZ wkíx| wZwb Zvi bZzb G¨vjevgwU Kw¤úDUvi c×wZi gva¨‡g mivmwi weµ‡qi Rb¨ 

Dc ’̄vcb K‡i‡Qb| G‡Z wZwb Zvi m½xZ Abymvix‡`i Kv‡Q G¨vjevgwU mivmwi †cŠ‡Q w`‡Z cvi‡Qb| 
3| DÏxc‡K †Kvb& wecYb c×wZ e¨envi Kiv n‡q‡Q? 
 K) ‡Uwjgv‡K©wUs   L) AbjvBb gv‡K©wUs 
 M) wMÖb gv‡K©wUs   N) wKq¯‹ gv‡K©wUs 
4|  DÏxc‡K DwjøwLZ wecYb c×wZi myweav wb‡Pi †Kvb&wU? 

i) ª̀yZ I mnR weµq 

 ii) mivmwi c‡Y¨i gvb hvPvB 
 iii) e¨q n«vm 
 wb‡Pi †Kvb&wU mwVK? 
 K) i I ii     L) ii I iii 
 M) i I iii     N) i, ii I iii 
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 cwiKwíZ wecYb 

Planned Shopping Center 

 
D‡Ïk¨ 

G cvV †k‡l Avcwb 

• cwiKwíZ  wecYb m¤ú‡K© aviYv Ki‡Z cvi‡eb; Ges 
• cwiKwíZ wecYb-Gi myweav I Amyweav Rvb‡Z cvi‡eb| 

 
gyL¨ kãgvjv(Keywords) 

wecYb ‡K› ª̀, ‡K› ª̀xq weÁvcb e¨e ’̄v, gvbm¤§Z cY¨| 

 
cwiKwíZ wecYb †K› ª̀ m¤úwK©Z aviYv (Concept of Planned Shopping Center) 

cwiKwíZ wecYb eZ©gvb hy‡Mi bZzb ai‡bi GKwU wecYb e¨e ’̄v| cwiKwíZ wecYb e¨e ’̄vq †h‡Kvb 
c‡Y¨i †µZv I we‡µZv ỳB c‡ÿi ¯̂v_© iÿv K‡i µq-weµ‡qi mv‡_ m¤úK©hy³ wewfbœ my‡hvM-myweavi e¨e ’̄v Kiv 
nq|cwiKwíZ wecwY †K› ª̧̀ ‡jv‡Z ‡µZv Zvi cÖ‡qvRbxq mKj ai‡bi cY¨ GK ’̄vb †_‡K µq Ki‡Z cv‡i| 
cwiKwíZ wecwY †K› ª̧̀ ‡jv‡Z µq I weµ‡qi KvR mnRZi I Avivg`vqK Kivi Rb¨ bvbviKg myweavi Av‡qvRb 
Kiv nq|‡h weµq †K‡› ª̀ cÖ‡qvRbxq mKj cY¨ ª̀‡e¨i wecwYmn cY¨mvgMÖx µq-weµ‡qi Avbylw½K my‡hvM-myweav 
we`¨gvb _v‡K, Zv‡K cwiKwíZ wecwY †K› ª̀ e‡j| 

mvaviYZ cwiKwíZ wecwY †K› ª̧̀ ‡jv AvaywbK gv‡bi nq| wb‡¤œ cwiKwíZ wecYb †K› ª̀i ˆewkó¨vewj Av‡jvPbv Kiv 
n‡jv- 

� cwiKwíZ wecYb †K‡› ª̀ †µZv-we‡µZvi g‡a¨ c~Y© cÖwZ‡hvwMZv we`¨gvb _v‡K| KviY Giƒc wecwb‡Z 
GKvwaK †µZvI †hgb _v‡K, Ab¨w`‡K GKvwaK we‡µZvI _v‡K| 

� GKwU cwiKwíZ wecYb †K‡› ª̀ wewfbœ ai‡bi c‡Y¨i †`vKvb †_‡K|  
� cwiKwíZ wecYb †K‡› ª̀ e¨vsK I wegv cÖwZôv‡bi Rb¨ Avjv`v RvqMv ivLv nq †hLv‡b Giƒc cÖwZôvbmg~n 

Zv‡`i kvLv ’̄vcb K‡i|  
� wbivcËvi w`‡K w`‡q cwiKwíZ wecYb †K‡› ª̀i ¯̂Zš¿ ˆewkó¨ jÿ¨ Kiv hvq| Giƒc wecYb †K› ª̧̀ ‡jv‡Z 

wbR¯̂ ZË¡veav‡b wmwKDwiwU MvW©, wmwm K¨v‡giv, AwMœ-wbe©vcK hš¿, Riæix AvMgb I cȪ ’v‡bi ’̄vbmn 
AvaywbK wbivcËv e¨e ’̄v M‡o †Zvjv nq|  

� we‡k¦i eo eo kn‡i ev ch©Ub GjvKvq cwiKwíZ wecYb †K› ª̀ M‡o †Zvjv nq cwienb, †hvMv‡hvM e¨e ’̄v, 
†µZvi mvaviY, wbivcËv, †µZv‡`i gvb-gh©v`v BZ¨vw` we‡ePbvq ‡i‡L| 

� †Lvjv‡gjv cwi‡e‡k, ch©vß cwigv‡Y ’̄vb e¨envi K‡i we Í̄…Z ’̄v‡bcwiKwíZ wecwY †K› ª̧̀ ‡jv ’̄vcb Kiv 
nq|  

� cY¨ ª̀e¨ µq-weµ‡qi cvkvcvwk cwiKwíZ wecwY †K› ª̧̀ ‡jv‡Z we‡bv`‡bi h‡_ó e¨e ’̄v ivLv nq| GLv‡b 
Kb‡fbkb †m›Uvi, wm‡bgv nj, w_‡qUvi,AvevwmK †nv‡Uj, Lvev‡ii †`vKvb, K¬ve BZ¨vw`i e¨e ’̄v ivLv nq|  

� cwiKwíZ wecYb †K‡› ª̀ mKj a‡g©i gvby‡li Rb¨ cÖ‡qvRbxq cÖv_©bvMvi ivLv nq|  

� GLv‡b gv‡K©‡U AvMZ †µZv, we‡µZv, myfvKv•Lx, mK‡j hv‡Z Zv‡`i e¨w³MZ ev e¨emvwqK Mvox wbivc‡` 
cvwK©s Ki‡Z cv‡i Zvi Rb¨ mye¨e ’̄v ivLv nq|  

cvV-10.3 
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cwi‡k‡l ejv hvq, cwiKwíZ wecYb †K› ª̀ AvcvZ: „̀wó‡Z Ab¨vb¨ wecYb †K‡› ª̀i gZ g‡b n‡jI Gi Ggb wKQz 
ˆewkó¨ we`¨gvb hvi mvnv‡h¨ Giƒc wecYb‡K Ab¨vb¨ †h †Kvb wecYb †K› ª̀ n‡Z c„_K Kiv hvq| Z‡e wecYb 
†K‡› ª̀i GmKj ˆewkó¨ GK †`k †_‡K Ab¨ †`‡k wfbœZi n‡Z cv‡i| 
 

cwiKwíZ wecYb-Gi myweav (Advantages of Planned Shopping Center) 

AvaywbK wecY‡bi †ÿ‡Î cwiKwíZ wecYb †K› ª̀ GKwU Ab¨Zg ms‡hvRb| cwiKwíZ wecwY †K› ª̀ n‡Z ‡µZv I 
we‡µZv DfqB bvbvb ai‡bi myweav †c‡q _v‡K| wb‡¤œ †µZv I we‡µZvi „̀wó‡KvY n‡Z cwiKwíZ wecYb †K‡› ª̀i 
myweavmg~n Av‡jvPbv Kiv n‡jv- 
K) †µZvmvavi‡Yi „̀wó‡KvY n‡Z myweav (Advantages from the viewpoint of customers) 

1. cQ›`gZ cY¨ µq (Purchase of Likely Product): cwiKwíZ wecYb ‡K› ª̀ n‡Z †µZvmvaviY Zv‡`i 
cQ‡›`i cY¨ AwZ mn‡RB µq Ki‡Z cv‡i| G †K‡› ª̀ Zv‡`i cQ‡›`i me wRwbm cvIqv hvq| G ai‡bi 
†K‡› ª̀ Avjv`v Avjv`v †d¬v‡i A_ev †Rv‡b fvM Kiv ’̄v‡b cY¨ mvRv‡bv _v‡K weavq µZviv D³ †d¬vi ev 
†Rv‡b wM‡q wewfbœ †`vKvb Ny‡i Zv‡`i cQ‡›`i wRwbmcÎ µq Ki‡Z cv‡i| 

2. hvZvqv‡Zi myweav (Transport Facility): cwiKwíZ wecYb †K› ª̧̀ ‡jv kn‡ii cÖvY ‡K‡› ª̀ ev AvaywbK 
hvZvqvZ e¨e ’̄v we`¨gvb Ggb kniZjx‡Z M‡o D‡V| ZvB †h †Kvb ’̄vb n‡Z †µZvMY AwZ mn‡RB  
wecwY †K‡› ª̀ MgbvMgb Ki‡Z cv‡i|  

3. mgq I kÖg n«vm (Reduction of Time and Labor): Kg©e¨¯ÍZvi g‡a¨ †µZviv cY¨ ª̀e¨ µq ev 
msMÖ‡ni Rb¨ AwaK mgq e¨q Ki‡Z bvivR| e¨ Í̄ gvby‡liv mvaviYZ cwiev‡ii cÖ‡qvRbxq mKj ª̀e¨mvgMÖx 
GKB ’̄vb n‡Z µq Ki‡Z Pvq| ‡µZv‡`i cÖZ¨vkvi meUzKzB cwiKwíZ wecYb †K‡› ª̀i gva¨‡g cwic~iY 
Kiv m¤¢e| G †K› ª̀¸‡jv‡Z †µZv‡`i cÖ‡qvRbxq mKj cY¨ GKB ’̄v‡b cvIqv hvq, ZvB cY¨ µ‡q Zv‡`i 
Kg mgq I kÖg e¨q nq| 

4. ‡mev cÖvwß  (Service facilities): cY¨ µ‡qi cvkvcvwk ‡µZvmvaviY Av‡iv evowZ wKQz †mev †c‡Z Pvq| 
†hgb: cÖ‡qvR‡b wekÖv‡gi e¨e ’̄v, we‡bv`b, dv÷ dzWmn Ab¨vb¨ Lv`¨, Mvox cvwK©s-Gi myweav, ev”Pv‡`i 
†Ljv-ayjvi e¨e ’̄v, µqK…Z cY¨ en‡b †QvU †QvU Uªwj BZ¨vw`| cwiKwíZ wecYb †K‡› ª̀ ‡µZv‡`i Kvw•LZ 
Giƒc mKj †mevi e¨e ’̄v ivLv nq| 

5. gvbm¤§Z cY¨ cÖvwß (Collection of quality Product): cwiKwíZ wecYb †K› ª̧̀ ‡jvi mybvg a‡i 
ivLvi Rb¨ GLv‡b gvbm¤§Z cb¨ ª̀e¨ weµq Kiv nq| †`wkq gv‡bi cvkvcvwk AvšÍR©vwZK gvbm¤§Z cY¨ 
weµq Kiv nq| ZvB †µZviv wbwð‡šÍ cwiKwíZ wecYb †K› ª̀ n‡Z gvbm¤§Z cY¨ msMÖn Ki‡Z cv‡i| 

L) we‡µZv‡`i „̀wó‡KvY n‡Z myweav (Advantages from the Viewpoint of Sellers): 
1. AwaK weµq (More Sales): cwiKwíZ wecwY †K‡› ª̀ GKB ’̄v‡b wewfbœ cÖKvi c‡Y¨i †`vKvb _v‡K| 

hvZvqv‡Zi myweav _vKvq ~̀ieZ©x GjvKv n‡Z cY¨ µ‡qi Rb¨ †µZviv wecwb †K‡› ª̀ Dcw ’̄Z nq| d‡j 
AwaK ‡µZvi mgv‡ek N‡U Ges AwaK weµq wbwðZ nq| 

2. e„n`vqZb µ‡qi myweav (Benefit of Large Sale Purchase): cwiKwíZ wecYb †K‡› ª̀ wecyj Pvwn`vi 
Ki‡Y ch©vß †µZvi mgv‡ek N‡U| d‡j weµ‡qi cwigvY e„w× cvq| †µZv‡`i wecyj Pvwn`vi †cÖwÿ‡Z 
we‡µZv‡`i‡KI AwaK cwigv‡b cY¨ msMÖn Ki‡Z nq| Avi GK m‡½ AwaK cwigv‡Y cY¨ µq Kiv n‡j 
evÆvi myweav, cwienb myweav, evKx‡Z µ‡qi myweavmn bvbv iKg myweav cvIqv hvq| 

3. cÖPv‡ii myweav (Advantage of Publicity):GK ’̄v‡b wewfbœ c‡Y¨i †`vKvb _v‡K e‡j †Kvb GKRb 
‡µZv †Kvb GKwU ª̀e¨ µq Ki‡Z wecwY‡K‡› ª̀ cÖ‡ek Ki‡j Ab¨vb¨ c‡Y¨i †`vKvb¸‡jvI bR‡i c‡o| 
d‡j Ab¨vb¨ c‡Y¨i ‡`vKv‡bi Rb¨ AwZwi³ cÖPv‡ii cÖ‡qvRb c‡o bv| Z‡e Giƒc wecwY‡K‡› ª̀ cwiPvjbv 
KwgwUi gva¨‡g gv‡S-g‡a¨ †K› ª̀xqfv‡e weÁvc‡biI e¨e ’̄v Kiv nq| 
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4. e¨vsK I wegv myweav (Facility of Bank and Insurance): AvaywbK we‡k¦ e¨emv‡qi mnvqK wn‡m‡e 
e¨vsK I wegvi ¸iæZ¡ Acwimxg| cwiKwíZ wecYb †K‡› ª̀ e¨vsK I wegv cÖwZôv‡bi Rb¨ Avjv`v RvqMv 
ivLv nq, †hLv‡b Giƒc cÖwZôvbmg~n Zv‡`i kvLv ’̄vcb K‡i| Gi d‡j cwiKwíZ wecYb †K‡›`iª 
e¨emvqx‡`i‡K e¨vsK I wegv myweav †bIqvi Rb¨ evB‡i †h‡Z nq bv| 

5. wbivcËvi myweav (Advantage of Security): Ab¨vb¨ wecYb †K‡› ª̀i †P‡q cwiKwíZ wecYb ‡K‡› ª̀ 
wbivcËvi welqwU ¸iæ‡Z¡i mv‡_ we‡ePbv Kiv nq| Giƒc wecYb †K‡› ª̀ wbR¯̂ ZË¡veav‡b wmwKDwiwU MvW©, 
wmwm K¨v‡giv, AwMœ wbe©vcK hš¿, Riæix AvMgb I cÖ ’̄v‡bi ’̄vbmn AvaywbK wbivcËv e¨e ’̄v M‡o †Zvjv 
nq| Avevi miKvwifv‡eI G †ÿ‡Î wbivcËvi e¨e ’̄v Kiv nq| 

cwi‡k‡l ejv hvq, DcwiD³ myweav¸‡jvi Kvi‡Y eZ©gv‡b cwiKwíZ wecYb †K› ª̧̀ ‡jv GKw`‡K †hgb mvaviY 
gvby‡li Kv‡Q µgvš‡̂q RbwcÖq n‡q DV‡Q, Ab¨w`‡K †Zgwb we‡µZvMYI wecwYi gva¨‡g e¨vcK myweav AR©‡b mÿg 
n‡”Q| 
 
cwiKwíZ wecYb ‡K‡› ª̀i Amyweav (Disadvantages of Planned Shopping Center) 

AvaywbK we‡k¦ cwiKwíZ wecYb †K‡› ª̀i e¨vcK myweav _vKv m‡Ë¡I Gi wKQy wKQz AmyweavI we`¨gvb| hvi d‡j G 
wecwY †K› ª̧̀ ‡jv mgv‡jvPbvi D‡aŸ© bq| wb‡¤œ cwiKwíZ wecYb †K‡› ª̀i Amyweavmg~n Av‡jvPbv Kiv n‡jv: 

1. AwaK g~ja‡bi cÖ‡qvRb (Need of More Capital): cwiKwíZ wecwY †K‡› ª̀i GK GKwU †`vKv‡bi 
c‡Rkb µq ev fvov eve` cÖPzi UvKv e¨q Ki‡Z nq| ZvQvov cÖwZwU †`vKv‡bi mvRm¾vi wcQ‡b e¨vcK 
e¨q Kivi cÖ‡qvRb| d‡j G wecYb e¨e ’̄vq e¨emvqx‡`i e¨vcK cwigv‡Y g~ja‡bi cÖ‡qvRb nq, hv GKRb 
mvaviY e¨emvqxi c‡ÿ †hvMvb †`Iqv AZ¨šÍ KwVb| 

2. AZ¨waK e¨qeûj wecYb e¨e ’̄v (More Costly Shopping System): cwiKwíZ wecYb †K‡› ª̀ 
AvaywbK mvRm¾v I AvaywbK my‡hvM-myweav we`¨gvb _v‡K| †K› ª̀xqfv‡e kxZvZc wbqwš¿Z hš¿ ’̄vcb, 
wjdU, AwMœ wbe©vcK hš¿, ch©vß RvqMv, cvK© BZ¨vw`mn bvbv ai‡bi AvaywbK e¨e ’̄v ivLvi Kvi‡Y G wecYb 
†K› ª̧̀ ‡jv AZ¨šÍ e¨qûj wecYb e¨e ’̄vq cwYZ nq| 

3. AwaK cY¨ g~j¨ (More Product Price): cwiKwíZ wecwY †K› ª̀ eo eo kn‡i cÖwZwôZ nq e‡j 
†`vKvb fvov I Avbylw½K e¨q AwaK nq| ZvQvov Kg©x‡`i †eZb I †`vKv‡bi mvRm¾v eve` e¨qI AwaK 
nq| G Kvi‡Y ¯̂vfvweKfv‡eB mvavi‡Yi Zzjbvq GKUz †ewk g~‡j¨ cY¨ ª̀e¨ weµq Kiv nq| Giƒc g~‡j¨i 
Kvi‡Y mvaviY †µZvMY G wecwY †K‡› ª̀ Avm‡Z Pvq bv| 

4. ‡QvU kni I MÖvgvÂ‡ji †µZvMY ewÂZ (Customers of Small Towns and Villages are 

Deprieved): cwiKwíZ wecwY †K› ª̧̀ ‡jv eo eo kni Ges ch©Ub GjvKvq M‡o D‡V| G Ki‡Y †QvU 
†QvU kni I MÖv‡gi gvbyl G wecYb †K‡› ª̀i ‡mev †_‡K ewÂZ nq| Z‡e Giƒc †µZvmvavi‡Yi µq ÿgZv 
mxwgZ nIqvi Kvi‡YI Zviv cwiKwíZ wecYb †K‡› ª̀ Av‡m bv| 

5. AbvûZ †jvK‡`i wfo (Gathering of Unwanted People): cwiKwíZ wecYb †K‡› ª̀i GKwU eo 
Amyweav nj GLv‡b AbvnyZ †jvK‡`i wfo jÿ‡Pv‡L c‡o| A‡bK mgq †`Lv hvq, ïaygvÎ ‡Nviv‡div ev 
AvÇv †`Iqvi Rb¨ wKQz msL¨K †jvK Ah_v G †K‡› ª̀ Av‡m| G my‡hv‡M A‡bK Lvivc ‡jvKRbI G 
†K› ª̧̀ ‡jv‡Z R‡ov n‡q wecwY †K‡› ª̀i mvwe©K cwi‡ek‡K ÿwZMȪ Í K‡i †Zv‡j| 

cwi‡k‡l ejv hvq, cwiKwíZ wecwY †K› ª̧̀ ‡jv AvaywbK wecwYi GKwU Ab¨Zg ms‡hvRb n‡jI GwUi g‡a¨ I †ek 
wKQz Amyweav we`¨gvb| G mKj Amyweavi g‡a¨ AZ¨waK cY¨ g~j¨, AbvnZ †jvKR‡bi wfo, mvaviY RbM‡Yi 
Abxnv BZ¨vw` Ab¨Zg| 
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 wkÿv_©xi KvR cwiKwíZ wecwY‡Z cY¨ µq Ki‡j GKRb †µZv wK ai‡bi myweav †fvM 
K‡i? 

 
 

 

 mvims‡ÿc:  

†h weµq †K‡› ª̀ cÖ‡qvRbxq mKj cY¨ ª̀‡e¨i wecwYmn cY¨mvgMÖx µq-weµ‡qi Avbylw½K my‡hvM-myweav we`¨gvb 
_v‡K, Zv‡K cwiKwíZ wecwY †K› ª̀ e‡j| cwiKwíZ wecYb †K‡› ª̀ †µZv-we‡µZvi g‡a¨ c~Y© cÖwZ‡hvwMZv 
we`¨gvb _v‡K| KviY Giƒc wecwb‡Z GKvwaK †µZvI †hgb _v‡K, Ab¨w`‡K GKvwaK we‡µZvI _v‡K| 
cwiKwíZ wecwYi myweav¸‡jv n‡jv- cQ›`gZ cY¨ µq, hvZvqv‡Zi myweav, mgq I kÖg n«vm, ‡mev cÖvwß, gvb 
m¤§Z cY¨ cÖvwß, AwaK weµq, e„n`vqZb µ‡qi myweav, cÖPv‡ii myweav, e¨vsK I wegv myweav Ges wbivcËvi 
myweav| cwiKwíZ wecYb Gi Amyweav¸‡jv n‡jv- AwaK g~ja‡bi cÖ‡qvRb, AZ¨waK e¨qeûj wecYb e¨e ’̄v, 
AwaK cY¨g~j¨, ‡QvU kni I MÖvgÂ‡ji †µZvMY ewÂZ I  AbvûZ †jvK‡`i wfo| 

 

 
cv‡VvËi g~j¨vqb-10.3  

 

mwVK DË‡ii cv‡k wUK (√√√√) wPý w`b- 
1| cvwK©s myweav, AZ¨vaywbK †Kbv-KvUvi myweav I myweb¨ Í̄ ‡`vKvb i‡q‡Q †Kvb& ai‡bi wecwY‡Z? 
 K) mycvi gv‡K©U    L) ‡PBb †÷vi 
 M) wWcvU©‡g›U †÷vi   N) cwiKwíZ wecwY‡K› ª̀| 
2| cwiKwíZ wecwYi myweav n‡jv wb‡Pi †Kvb&wU? 

i) wbivc` cwi‡ek 

 ii) cvwK©s e¨e ’̄v 
 iii) c„_K wefvM 
 wb‡Pi †Kvb&wU mwVK? 
 K) i I ii     L) ii I iii 
 M) i I iii     N) i, ii I iii 

3| cwiKwíZ wecwYi Amyweav wb‡Pi †Kvb&wU? 
i) AwaK g~jab 

 ii) e¨vswKs myweavi Afve 
 iii) e¨qeûj 
 wb‡Pi †Kvb&wU mwVK? 
 K) i I ii     L) ii I iii 
 M) i I iii     N) i, ii I iii 

 

 

 

 

 



Drcv`b e¨e ’̄vcbv I wecYb (wØZxq cÎ) 

BDwbU `k  c„ôvÑ 213 

 

 

‡PBb †óvi  
(Chain Store) 

 
D‡Ïk¨ 

 

G cvV †k‡l Avcwb 

• ‡PBb †óvim¤ú‡K© aviYv Ki‡Z cvi‡eb;Ges 
• ‡PBb †óvi-Gi myweav I Amyweav Rvb‡Z cvi‡eb| 

 
g~L¨ kã (Keywords) 

gvbm¤§Z cY¨, eª̈ vÛ cwiwPwZ, e„n`vqZb µq| 

 
†PBb †óvi-Gi aviYv (Concept of Chain Store) 

†PBb †óvi ev wecwYgvjv GK ai‡bi e„n`vqZb LyPiv e¨emvq cÖwZôvb| GKB gvwjKvbvaxbI 
wbqš¿Yvaxb GKvwaK kvLv-†`vKv‡bi  gva¨‡g G ai‡bi e¨emvq cwiPvwjZ nq| Giƒc e¨emv‡qi †ÿ‡Î wb‡Riv cY¨ 
Drcv`b bv K‡i Drcv`‡Ki wbKU n‡Z GKm‡½ AwaK cwigvY cY¨ ª̀e¨ µq K‡i ‡K› ª̀xq ev AvÂwjK ¸`v‡g Rgv 
ivLv nq Ges c‡i wewfbœ AÂ‡j Aew ’̄Z kvLv-†`vKv‡bi gva¨‡g Zv weµq Kiv nq| Gi gva¨‡g wewfbœ GjvKvi 
kvLv-†`vKvb †_‡K †fv³viv wewfbœ ai‡bi cY¨ µq Ki‡Z cv‡i|‡PBb †÷v‡ii †K› ª̀xqfv‡e µq Ges we‡K› ª̀xqfv‡e 
weµq ‡PBb †÷v‡ii we‡kl ˆewkó¨| 
‡PBb †óvi m¤úwK©Z ỳBwU msÁv GLv‡b D‡jøL Kiv n‡jv- 

Philip Kotler & Gary Armstrong Gi g‡Z,“Chain stores are two or more outlets that are 

owned and controlled in common have central buying and merchandising, and sell similar 

line of merchandise.” A_©vr ‡PBb †óvi n‡jv ỳB ev Z‡ZvwaK †`vKvb hv GKB gvwjKvbv I wbqš¿‡Y 
_v‡K, ‡K› ª̀xqfv‡e µq I e¨emvq K‡i Ges GKB mvwii cY¨ weµq K‡i|  

Boove, Houston & Thill Gi g‡Z,“Stores owned and operated as a group by single 

corporate organization are called chain store.” A_©vr GKK msMV‡bi gvwjKvbv I cwiPvjbvq 
GKvwaK wecwY‡K wecwYgvjv/†PBb †óvi e‡j| 

wb‡¤œ †PBb †óvi ev wecwYgvjvi ˆewkó¨vewj Av‡jvPbv Kiv n‡jv- 
� GKvwaK kvLv ’̄vc‡bi gva¨‡g Giƒc e¨emv‡qi e¨emvwqK Kvh©µg cwiPvwjZ nq|  
� ‡`k-we‡`‡ki wewfbœ ’̄v‡b GKvwaK kvLv _vK‡jI mKj kvLvi gvwjKvbv I e¨e ’̄vcbv GKB KZ…©c‡ÿi 

Aax‡b _v‡K| 
� wecwYgvjvi wewfbœ kvLvq GKB ai‡bi cY¨ weµq Kiv nq| A_©vr Giƒc wecYb e¨e ’̄vq mKj kvLv‡Z †h 

mKj cY¨ weµq Kiv nq, Zv  GKB gv‡bi I GKB ai‡bi n‡q _v‡K| 
� wecwYgvjv †h‡nZz e„n`vqZb LyPiv e¨emvq cÖwZôvb, ZvB wecwb kvLvmg~n mvaviYZ eo eo kn‡i M‡o 

†Zvjv nq| 
� wecwYgvjv e¨e ’̄vq †Kvb cY¨ Drcv`b Kiv nq bv, eis wewfbœ Drm n‡Z cY¨mvgMÖx msMÖn K‡i wbR¯̂ 

e¨e ’̄vq weµq KivB wecwYgvjvi KvR| 

cvV-10.4 
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� wecwYgvjvi AšÍfy©³ kvLvmg~‡ni web¨vm e¨e ’̄v GKB iƒc nq| G‡`i bvg, iO, mvR-m¾v, Kvh© cÖwµqv 
BZ¨vw`i †ÿ‡Î mKj kvLv GKBiƒc web¨vm e¨e ’̄v †g‡b P‡j| 

� wecwYgvjvi mKj cY¨ †K› ª̀xq µ‡qi AvIZvq µq K‡i wbw ©̀ó ¸`v‡g msiÿY Kiv nq Ges cieZ©x‡Z 
cÖ‡qvRb Abyhvqx wewfbœ wecwY‡Z mieivn Kiv nq|  

� wewfbœ ’̄v‡b cY¨ weµq Kiv n‡jI cÖwZwU kvLvq c‡Y¨i g~j¨ GKBiƒc _v‡K|  

cwi‡k‡l ejv hvq, wecwYgvjv ev †PBb †óvihw`I GK ai‡bi LyPiv e¨emvq cÖwZôvb, ZeyI Gi g‡a¨ Dc‡ii ¯̂Zš¿ 
ˆewkó¨¸‡jv we`¨gvb| G mKj ˆewk‡ó¨i Av‡jv‡K †h †KD †PBb †÷vi‡K mn‡RB Ab¨vb¨ LyPi e¨emvq n‡Z 
Avjv`v Ki‡Z cv‡i| ms‡ÿ‡c, wecwYgvjv n‡jv Ggb GK ai‡bi LyPiv e„n`vqZb e¨emv hvi gva¨‡g GKB 
gvwjKvbvq GKvwaK kvLv cwiPvwjZ nq|  
 
‡PBb †óvi-Gi myweav (Advantages of Chain Store) 

GKB gvwjKvbv I wbqš¿Yvaxb wewfbœ kvLv †`vKv‡bi gva¨‡g GK ev GKvwaK cY¨ ª̀e¨ weµ‡q wb‡qvRZ cÖwZôv‡bi 
mgwó‡K wecwYgvjv ejv nq| G ai‡bi e¨emv‡qi †ÿ‡Î †`‡k I we‡`‡ki wewfbœ ’̄v‡b kvLv ’̄vc‡bi gva¨‡g 
e¨emvwqK Kh©µg cwiPvwjZ nq| wb‡¤œ †µZv I we‡µZvi „̀wó‡KvY n‡Z wecwYgvjv ev †PBb †÷v‡ii myweavewj 
Av‡jvPbv Kiv n‡jv- 
K. †µZvi „̀wó‡KvY n‡Z myweav (Advantages from the Viewpoint of Buyers): 

1. mgq I kÖg n«vm (Less Time and Labor): wecwYgvjv‡Z GK ev GKvwaK cY¨mvgMÖx c~e©-wba©vwiZ g~‡j¨ 
wewµ Kiv nq| d‡j †µZvmvaviY Zv‡`i cQ›`gZ ª̀e¨wU Giƒc wecwY n‡Z AwaK mgq I kÖg e¨q bv K‡i 
AwZ mn‡RB µq Ki‡Z cv‡i| 

2. `iKlvKwl ‡_‡K gy³ (Free from Bargaining): wecwYgvjv‡Z cY¨mvgMÖx GK `v‡g weµq Kiv nq| 
ZvB G†ÿ‡Î c‡Y¨i `vg wb‡q `i KlvKwli †Kvb my‡hvM _v‡K bv| GKvi‡Y `iKlvKwli evowZ Sv‡gjv 
†_‡K †µZv I we‡µZv DfqB gy³ _v‡K| 

3. gvbm¤§Z cY¨ msMn (Collection of Quality Product): wecwYgvjv‡Z me mgq gvbm¤§Z cb¨ weµq 
Kiv nq| G Kvi‡Y c‡Y¨i g~j¨ ¯̂vfvwe‡Ki Zzjbvq GKUz †ewk ivLv nq| Z‡e `vg GKUz †ewk n‡jI 
†µZviv Giƒc wecwY n‡Z gvbm¤§Z cY¨ †c‡Z cv‡i| 

4. AvKl©Yxq cwi‡ek (Attractive Environment): wecwYgvjvi cwi‡ek Ab¨vb¨ †h †Kvb wecwY n‡Z 
GKUz Avj`v| GLv‡b †µZv‡`i Dc‡P cov wfo _v‡K bv, ev _vK‡jI †µZv‡`i AvMgb I wbM©g‡bi c_ 
Avjv`v _vKvq Ges wecwYi cwimi eo _vKvq †Zgb mgm¨v nq bv| ZvQvov e¨e ’̄vcbvi Kvi‡YI 
wecwYgvjvi cwi‡ek AvKl©Yxq nq| 

5. mvgvwRK gh©v`v e„w× (Increasing Social Status): mvaviYZ mgv‡Ri AwfRvZ †kÖwYi †fv³vmvaviY 
wecwYgvjvi MÖvnK n‡q _v‡Kb| ZvB mgv‡R hviv wb‡R‡`i‡K GKUz Avjv`v fve‡Z fvjev‡mb, Zviv G 
wecwY‡Z Av‡mb Ges wb‡R‡`i mvgvwRK Ae ’̄vb wb‡q Me©‡eva K‡ib| ZvB ejv hvq, wecwYgvjvi 
†µZv‡`i g‡a¨ mvgvwRK gh©v`v e„w×i Abyf~wZ m„wó nq| 

L. we‡µZvi „̀wó‡KvY n‡Z myweav (Advantages from the Viewpoint of Sellers) 
1. eª̈ vÛ cwiwPwZ (Introducing Brand): wecwYgvjvi AšÍM©Z mKj kvLvq GKB bv‡g, GKB ai‡bi, 

GKB gv‡bi cY¨ weµq Kiv nq| ZvB G‡ÿ‡Î cÖwZôv‡bi eª̈ vwÛs nq| Avi eª̈ vwÛs n‡j †h †Kvb cÖwZôv‡bi 
Rb¨ cÖwZ‡hvwMZvq `xN© w`b wU‡K _vKv mnR nq| 

2. †µZv AvKl©Y (Attraction to the Customers): wecwYgvjvi gva¨‡g †µZv‡`i AvKl©Y Kiv m¤¢e 
nq| Ab¨vb¨ †h‡Kvb wecwY n‡Z G wecwYi ÷vBj, AvKvi, AvqZb, e¨e ’̄vcbvi aib BZ¨vw` wfbœ ai‡bi 
n‡q _v‡K| d‡j wecwYgvjvi Giƒc ¯̂vZš¿̈  mn‡RB †µZvi †Pv‡L aiv c‡o Ges Zviv wecwYgvjvi w`‡K 
AvK…ó nq| 
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3. ’̄vqx MÖvnK  m„wó (Creation of Permanent Customers): wecwYgvjvi gva¨‡g GKw`‡K †hgb 
cÖvwZôvwbK eª̈ vwÛs m„wó nq, †Zgwb c‡Y¨i gvb fvj _vKvq †µZvmvaviY ’̄vqx MÖvn‡K cwiYZ nq| KviY 
GKevi †Kvb ‡µZv Giƒc wecwY n‡Z cY¨ µq Ki‡j cieZ©x‡Z wZwb Avevi D³ wecwY‡Z cY¨ µ‡qi 
Rb¨ Avm‡Z Pvb| 

4. bM` weµq (Cash Sales): wecwYgvjv‡Z mKj cY¨ bM‡` weµq Kiv nq| G wecwY¸‡jv‡Z †Kvb 
Ae ’̄v‡ZB evKx‡Z cY¨mvgMÖx wewµ Kiv nq bv| ZvB evKx Av`v‡qi Sv‡gjv n‡Z Giƒc wecwY¸‡jv 
GKw`‡K †hgb gy³ _v‡K, Ab¨w`‡K †Zgwb Kz-S‡Yi gZ A¯̂vfvweK cwiw ’̄wZ †_‡KI †invB cvq| 

5. e„n`vqZb µ‡qi myweav (Benefit of Large Scale Purchase): wecwYgvjvi Ab¨Zg ˆewkó¨ n‡jv 
†K› ª̀xf~Z µq Ges we‡K› ª̀xf~Z weµq| G‡ÿ‡Î wecwYgvjvi AšÍM©Z mKj wecwYi Rb¨ GKwÎZfv‡e cY¨ 
µq Kiv nq| d‡j GK‡Î cÖPzi cwigv‡Y cY¨ µq Kivi cÖ‡qvRb c‡o| G Kvi‡Y e„n`vqZb µ‡qi 
myweav¸‡jv AwR©Z nq| e„n`vqZb µ‡qi myweav¸‡jv  n‡jv Kg g~‡j¨ µq, evÆvi my‡hvM, cwienb LiP 
n«vm, evwK‡Z µ‡qi my‡hvM BZ¨vw`| 

6. ¯̂í cÖmvi e¨q (Less Promotion Cost): eZ©gvb e¨emvwqK RvM‡Z weµq cÖmv‡i cÖPzi cwigv‡Y A_© 
e¨q Kiv nq| wKš‘ wecwYgvjv‡Z weµq cÖmvi e¨q Kg c‡o| cÖK…wZMZ Kvi‡Y G wecwY¸‡jv eo kn‡i 
M‡o D‡V, hv mn‡RB Rbmvavi‡Yi †Pv‡L c‡o| d‡j cY¨ ev †`vKvb cwiwPZKi‡Yi Rb¨ Avjv`vfv‡e 
cÖmvig~jK KvR nv‡Z †bIqvi cÖ‡qvRb nq bv| 

 
†PBb †óvi-Gi Amyweav (Disadvantages of Chain Store) 

LyPiv e¨emv‡qi RM‡Z eª̈ vÛ cwiwPwZ, †µZv AvKl©Y, e„n`vqZb µq myweav BZ¨vw`i gZ myweav¸‡jvi Kvi‡Y 
wecwYgvjv Zv‡`i Ae ’̄vb my „̀p Ki‡Z mÿg n‡jI G wecwYi †ÿ‡Î †ek wKQz Amyweav cwiwÿZ nq| wb‡¤œ 
wecwYgvjv ev †PBb †÷v‡ii Amyweav¸‡jv Av‡jvPbv Kiv n‡jv: 

1. g~ja‡bi Afve (Lack of Capital): wecwYgvjv ’̄vcb I †W‡Kv‡ikb, cY¨ µq, weµqKg©x wb‡qvM 
BZ¨vw`i Rb¨ cÖPzi cwigv‡Y g~ja‡bi cÖ‡qvRb nq| ZvQvov, e„n`vqZb LyPiv e¨emvqx nIqvi Kvi‡Y G 
e¨emv‡qi cwiPvjb e¨qI †ewk| d‡j wecwYgvjvi †ÿ‡Î g~ja‡bi Afve †`Lv ‡`qv ¯̂vfvweK| 

2. AZ¨waK cwiPvjb e¨q (More Operating Cost): GKvwaK kvLvi gva¨‡g Giƒc e¨emvwqK Kvh©µg 
cwiPvwjZ nq| Avevi G‡Z wb‡qvwRZ Kg©x‡`i‡K cÖwkÿY, c‡`vbœwZ, gvbm¤§Z †eZb BZ¨vw` †`Iqvi 
cÖ‡qvRb c‡o| d‡j wecwYgvjvi cwiPvjb e¨q AZ¨waK nq| 

3. D”P g~j¨ (High Price): Ab¨vb¨ wecwY n‡Z wecwYgvjv‡Z c‡Y¨i g~j¨ GKUz †ewk ivLv nq| Gi d‡j 
¯̂íwe‡Ëi †µZvMY Giƒc wecwY‡Z Avm‡Z Pvb bv| ZvB ‡`Lv hvq, c‡Y¨i D”P g~j¨ wecwYgvjvi GKwU 
Ab¨Zg Amyweav wn‡m‡e MY¨ nq| 

4. cÖkvmwbK RwUjZv (Complex Administratlon): wecwYgvjvi †ÿ‡Î cÖkvmwbK RwUjZv jÿ Kiv 
hvq| GKB cÖkvm‡bi AvIZvq †`k-we‡`‡ki wewfbœ ’̄v‡b GKvwaK kvLv cwiPvwjZ nq| d‡j †K› ª̀xq 
cÖkvm‡bi mv‡_ kvLv cÖkvm‡bi we‡iva m„wó n‡Z cv‡i Ges evo‡Z cv‡i cÖkvmwbK RwUjZv| 

5. e¨w³MZ m¤ú‡K©i Afve (Lack of Personal Relations): wecwYgvjv hw`I LyPiv e¨emvq cÖwZôvb, 
ZeyI G‡ÿ‡Î †µZv I weµZvi g‡a¨ e¨w³MZ m¤ú‡K©i Afve cwijwÿZ nq| †`k-we‡`‡ki wewfbœ ’̄v‡b 
kvLv ’̄vc‡bi Kvi‡Y G wecwYi gvwjK ev gvwjK‡`i mv‡_ †µZv‡`i cÖZ¨ÿ m¤úK© M‡o DVvi †Kvb my‡hvM 
_v‡K bv| 

6. ª̀æZ wm×šÍMÖn‡Yi Afve (Lack of Quick Decision): †K› ª̀xf‚Z wm×všÍMÖn‡Yi Kvi‡Y Giƒc wecwYi 
†ÿ‡Î ª̀æZ wm×všÍMÖn‡Yi mgm¨v †`Lv †`q| A_©vr wecwYgvjvi kvLv¸‡jvi Ae ’̄vb cÖkvmwbK †K› ª̀ n‡Z 
~̀‡i _vKvq e¨e ’̄vc‡Ki c‡ÿ ª̀æZ †K› ª̀xqfv‡e wm×všÍ MÖnY Kiv m¤¢e nq bv| 

7. ỳb©v‡gi m¤¢vebv (Possibility of Discredit): me wKQz wVKVvK _vK‡jI †h †Kvb GKwU kvLvi ỳb©v‡gi 
Kvi‡Y cy‡iv e¨emv‡qi Dci ỳb©vg †b‡g Av‡m| G Kvi‡Y wecwYgvjvi AšÍM©Z cÖwZwU wecwY‡K K‡Vvifv‡e 
wbqš¿‡Yi e¨e ’̄v Kivi cª‡qvRb nq| ZviciI Giƒc e¨emv‡qi †ÿ‡Î KLbI KLbI ỳb©v‡gi gZ 
AbvKvw•ÿZ Ae ’̄vi m„wó nq| 
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8. bgbxqZvi Afve (Lack of Flexibility): bgbxqZv ej‡Z cwi‡e‡ki Av‡jv‡K cwiewZ©Z cwiw ’̄wZi 
mv‡_ Lvc LvB‡q †bqv‡K eySvq| †µZv‡`i Pvwn`vgZ ev cwi‡ek-cwiw ’̄wZi Av‡jv‡K †Kvb †Kvb †ÿ‡Î 
cY¨ mvwi‡Z ev `v‡g ev ixwZ-bxwZ‡Z cwieZ©b Avbv Avek¨K| wKš‘ †K› ª̀ n‡Z mKj wKQz wbqš¿Y Kivq 
bgbxqZvi Afve cwijwÿZ nq| 

9. mvaviY †fv³v‡`i Abxnv (Apathy of Ordinary Customers): AwaK cY¨g~j¨, e¨wZµgx e¨e ’̄vcbv, 
Avjv`v mvR-m¾v BZ¨vw`i Kvi‡Y G wecwYi cÖwZ mvaviY †µZv‡`i AvMÖ‡ni Afve †`Lv hvq, hv mvgwMÖK 
wePv‡i G e¨emv‡qi GKwU Ab¨Zg Amyweav wn‡m‡e MY¨ nq| 

cwi‡k‡l ejv hvq, †PBb †óviAvaywbK e„n`vqZb LyPiv e¨emvq n‡jI Giƒc †÷v‡ii †ek wKQz Amyweav we`¨gvb| G 
Amyweav¸‡jvi Kvi‡Y †PBb †óviGLbI mvaviY RbM‡Yi gv‡S †Zgb RbwcÖqZv AR©‡b mÿg nqwb| 

 

 wkÿv_©xi KvR evsjv‡`‡k e¨emviZ 2wU †PBb †÷v‡ii bvg wjLyb| 

 
 

 

 mvims‡ÿc:  

wecwYgvjv n‡jv Ggb GK ai‡bi LyPiv e„n`vqZb e¨emv hvi gva¨‡g GKB gvwjKvbvq GKvwaK kvLv cwiPvwjZ 
nq| wecwYgvjv †h‡nZz e„n`vqZb LyPiv e¨emvq cÖwZôvb, ZvB wecwb kvLvmg~n mvaviYZ eo eo kn‡i M‡o 
†Zvjv nq| wecwYgvjvi myweav¸‡jv n‡jv: mgq I kÖg n«vm, `iKlvKwl n‡Z gy³, gvbm¤§Z cY¨ msMªn, AvKl©Yxq 
cwi‡ek, mvgvwRK gh©v`v e„w×, cÖvwZôvwbK eª̈ vwÛs, †µZv AvKl©Y, ’̄vqx MÖvnK m„wó, bM` weµq, e„n`vqZb µ‡qi 
myweav Ges ¯̂í cÖmvi e¨q| wecwYgvjv e¨emvi wKQz AmyweavI i‡q‡Q| †m¸‡jv n‡jv g~ja‡bi Afve, AZ¨waK 
cwiPvjb e¨q, D”P g~j¨, cÖkvmwbK RwUjZv, e¨w³MZ m¤ú‡K©i Afve, ª̀æZ wm×všÍMÖn‡Yi Afve, ỳb©v‡gi 
m¤¢vebv, bgbxqZvi Afve Ges  mvaviY †fv³v‡`i Abxnv| 

 

 
cv‡VvËi g~j¨vqb-10.4  

 

 
mwVK DË‡ii cv‡k wUK& (√√√√) wPý w`b- 
1| wb‡Pi †Kvb&wU †PBb †÷v‡ii D`vniY? 
 K) wbD gv‡K©U   L) hgybv wdDPvi cvK© 
 M) ¯ĉœ    N) ivB‡dj †¯‹vqvi 
2| wb‡Pi †Kvb&wU †PBb †÷v‡ii Amyweav? 
 K) D”P g~j¨   L) bM‡` weµq 
 M) ¯í̂ cÖmvi e¨q   N) Kg g~ja‡bi cÖ‡qvRb 
3| †PBb †÷v‡i cY¨ wKfv‡e web¨ Í̄ _v‡K? 
 K) Aweb¨ Í̄   L) G‡jv‡g‡jv 
 M) RvuRgKc~Y©   N) myweb¨ Í̄ 
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 wWcvU©‡g›Uvj †óvi 

Departmental Store 

 
D‡Ïk¨ 

 

G cvV †k‡l Avcwb  
• wWcvU©‡g›Uvj †óvim¤ú‡K© aviYv Ki‡Z cvi‡eb; Ges 
• wWcvU©‡g›Uvj †óvi-Gi myweav I Amyweav Rvb‡Z cvi‡eb| 

 
g~L¨ kãgvjv(Keywords) 

LyPiv e¨emv, ‡K› ª̀xq e¨e ’̄vcbv,  ’̄vqx MÖvnK| 

 
wWcvU©‡g›Uvj †óvi-Gi aviYv (Concept of Departmental Store) 

wefvMxq wecwY GKB e¨e ’̄vcbvi Aax‡b cwiPvwjZ I wbqwš¿Z GKwU e„n`vqZb LyPiv e¨emvq cÖwZôvb| 
GKB `vjv‡b Aew ’̄Z GKB gvwjKvbv I cwiPvjbvq wewfbœ ai‡bi cY¨ c„_K c„_K wefv‡M mvwR‡q weµq Kiv n‡j 
Zv‡K wefvMxq wecwY e‡j| cY¨ ev †µZvi wewfbœZv Abyhvqx GB ai‡bi e¨emvq wefvM¸‡jv AvKl©Yxqfv‡e 
mvRv‡bv _v‡K| ZvB †µZv ev †fv³v ¯̂v”Q‡›`¨ c‡Y¨i cmiv ‡_‡K wb‡Ri cQ›` Abyhvqx µq Ki‡Z cv‡i|  

wefvMxq wecwY m¤ú‡K© †`Iqv ỳwU msÁv- 

Philip Kotler & Gary Armstrong Gi g‡Z,“Departmental store is a retail organization that 

carries a wide variety of product lines.” A_©vr wefvMxq wecwY n‡jv GKwU LyPiv msMVb hv wewfbœ 
cÖKv‡ii cY¨mvwi wb‡q e¨emvq K‡i| 
Boove, Houston & Thill Gi g‡Z,“Departmental store is a large general merchandise 

retailer selling a wide variety of products at full price with full service.” A_©vr wefvMxq wecwb 
n‡jv GKwU e„nr AvKv‡ii LyPiv e¨emvq hv‡Z ˆewPÎ¨m¤úbœ cY¨mvgMÖx c~Y© g~‡j¨ c~Y© †mevmn weµq Kiv nq| 

 
wb‡¤œ wefvMxq wecYxi  ˆewkó¨vewj Av‡jvPbv Kiv n‡jv: 

� e„n`vqZb LyPiv e¨emvq GKvwaK wefvM Ly‡j †fv³v‡`i mKj cÖKvi Pvwn`v c~i‡Yi †Póv Kiv nq| G 
Kvi‡Y LyPiv e¨emvq nIqv m‡Ë¡I Rbej, g~jab, µq-weµq BZ¨vw`i Kvi‡Y wWcvU©‡g›Uvj 
†óvie„n`vqZ‡bi n‡q _v‡K| 

� †fv³v‡`i cÖK…wZ Abyhvqx mgMÖ msMVb hw`I Avjv`v-Avjv`vfv‡e fvM K‡i ¯̂Zš¿ wefvM m„wó K‡i 
e¨emvwqK Kvh©µg Pvjbv Kiv nq, ZeyI c„_KK…Z mKj wefvM †K› ª̀xqfv‡e GKB e¨e ’̄vcbvi Aax‡b 
cwiPvwjZ I wbqwš¿Z nq| 

� wefvMxq wecwY n‡jv Ggb GKwU e„n`vqZb LyPiv e¨emvq cÖwZôvb, hv GKB `vjv‡b Aew ’̄Z _v‡K| | 
� wefvMxq wecwY‡Z †µZv‡`i cÖK…wZ A_ev c‡Y¨i cÖK…wZi Av‡jv‡K mgMÖ KvR‡K wewfbœ fv‡M fvM Kiv nq| 

G wefvM¸‡jv n‡Z cv‡i- cyiæl wefvM, gwnjv wefvM, wK‡kvi wefvM BZ¨vw`| Avevi c‡Y¨i cÖK…wZ Abyhvqx 
†Ljbv wefvM, mewR wefvM, †÷kbvix wefvM BZ¨vw` wefvMI _vK‡Z cv‡i|  

� wefvMxq wecwY‡Z †µZv ev c‡Y¨i  ˆewk‡ó¨i Av‡jv‡K mgMÖ Kvh©µg wewfbœ fv‡M fvM Kiv n‡jI 
mgwšẐfv‡e Kvh©µg cwiPvwjZ nq|  

cvV-10.5 
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� Giƒ e¨emvq †h‡nZz e„n`vqZb I ’̄vqx cÖK…wZi nq, G Kvi‡Y eo eo kn‡ii myweavRbK ’̄v‡b GwU ’̄vwcZ 
nq|  

� mvRm¾vi w`K w`‡qI wefvMxq wecwY Abb¨ ˆewk‡ó¨i AwaKvix| Av‡jv Sjgj web¨vm-e¨e ’̄v, 
wefvM¸‡jvi cvkvcvwk Ae ’̄vb, †µZv‡`i mnR AvMgb I wbM©gb, Pjv‡divi Rb¨ ch©vß RvqMv BZ¨vw` G 
wecwY‡K Abb¨ ˆewkó¨ G‡b †`q|  

� wefvMxq wecwYi mKj weµq bM‡` m¤úvw`Z nq| bM` ej‡Z wewnZ g~ ª̀v ev †WweU KvW©, gv÷vi KvW©, 
wmjfvi KvW©, cøvwUbvg KvW©, wfmv KvW© BZ¨vw`‡K eyS‡bv nq|  

� wefvMxq wecwYi †ÿ‡Î wewfbœ Drm n‡Z bvbv ai‡bi cY¨ msMÖn K‡i GKB `vjv‡b weµq Kvh©µg m¤úv`b 
Kiv nq|  

� LyPiv e¨emvq cÖwZôvb nIqv m‡Ë¡I Giƒc e¨emv‡qi †ÿ‡Î µq I weµ‡q miKv‡ii mKj bxwZ K‡Vvifv‡e 
AbymiY Kiv nq|  

cwi‡k‡l ejv hvq, wWcvU©‡g›Uvj †óvin‡jv Ggb GKwU e„n`vqZb LyPiv e¨emvq cÖwZôvb †hLv‡b GKB ’̄v‡b wewfbœ 
wefvM ’̄vc‡bi gva¨‡g Zv‡`i e¨emvwqK Kvh©µg m¤úv`b Kiv nq| mgwš^Z Kvh©µg, †K› ª̀xq wbqš¿Y, AZ¨vaywbK 
mvRm¾v Giƒc e¨emv‡qi Ab¨Zg ˆewkó¨ wn‡m‡e MY¨ nq| 
 
wWcvU©‡g›Uvj †óvi-Gi myweav (Advantages of Departmental Store) 

wWcvU©‡g›Uvj †óvi ev wefvMxq wecwY e„n`vqZb LyPiv e¨emvq cÖwZôvb| ZvB e„n`vqZb e¨emv‡q †h mKj myweav 
we`¨gvb _v‡K, †m mKj myweav G wecwYi †ÿ‡ÎI cwijwÿZ nq| wb‡¤œ †µZv I we‡µZvi „̀wó‡KvY n‡Z wefvMxq 
wecwYi myweavewj Av‡jvPbv Kiv n‡jv: 

K.  †µZvi „̀wó‡KvY n‡Z (From the Viewpoint of Buyer): 

1. mgq I kÖg n«vm (Reducing Time and Labor): GKB `vjv‡b ev GKB ’̄v‡b wefvMxq wecwY M‡o 
D‡V| Giƒc wecwY‡Z †fv³v‡`i Pvwn`v gZ mKj cY¨ GKB ’̄v‡b wewfbœ wefv‡M fvM K‡i weµq Kiv nq| 
ZvB †µZvmvaviY AwZ Aí mg‡q Ges Kg kÖg e¨q K‡i Zv‡`i cY¨mvgMÖx msMÖn Ki‡Z mg_© nq| ZvQvov 
GK `v‡g cY¨ wewµ Kivq †µZv‡`i `vg wba©vi‡Yi Rb¨ evowZ wPšÍv Ges mgq bó Kivi cÖ‡qvRb nq bv| 

2. AwaK µ‡qi my‡hvM (Opportunity of More Purchase): wefvMxq wecwY n‡Z †µZvmvaviY AwaK 
µ‡qi my‡hvM MÖnY Ki‡Z cv‡i| G‡ÿ‡Î wewfbœ jU µ‡qi Rb¨ wewfbœ ai‡bi evÆvi my‡hvM †`Iqv nq| Avevi, 
wewfbœ c¨v‡K‡R cY¨ µ‡qi †ÿ‡Î wewfbœ ai‡bi myweav cÖ`vb Kiv nq| G mKj evowZ myweav MÖn‡Yi Rb¨ 
†µZviv AwaK µ‡q Drmvnx nq| 

3. DbœZ gv‡bi cY¨ (High Quality Product): wefvMxq wecwY‡Z DbœZ gv‡bi cY¨ weµq Kiv nq| `vg 
GKUz †ewk n‡jI DbœZ gv‡bi cY¨ †c‡q †µZviv Giƒc wecwY‡Z †KbvKvUv Ki‡Z DrmvwnZ nb| 
we‡µZvMY GKw`‡K †hgb Zv‡`i mybvg-myL¨vwZ AR©b I †µZv a‡i ivLvi Rb¨ DbœZ gv‡bi cY¨ wewµ 
K‡ib, Ab¨w`‡K †µZvivI Giƒc wecwY n‡Z DbœZ gv‡bi I wb‡f©Rvj cY¨ µq Ki‡Z cv‡ib| 

4. cÖZviYvi m¤¢vebv Kg (Little Possibilty of Fraud): wefvMxq wecwY cÖwZwôZ I ’̄vqx cÖK…wZi 
e„n`vqZb e¨emvq cÖwZôvb| mgv‡Ri cÖwZ G‡`i `vqe×Zv A‡bK| `vqe×Zvi Kvi‡Y Giƒc wecwY‡Z 
†fRvjgy³ I gvbm¤§Z cY¨ weµq Kiv nq| G Kvi‡Y wefvMxq wecwY n‡Z cY¨ µq Ki‡j †µZvmavi‡Yi 
cÖZvwiZ nIqvi m¤¢vebv LyeB Kg _v‡K| 

5. AvKl©Yxq cwi‡ek (Attractive Environment): wefvMxq wecwYi web¨vm cwiKíbv AZ¨šÍ PgrKvi 
Ges ev Í̄em¤§Z| †µZv‡`i AvMgb I cȪ ’v‡bi Rb¨ ch©vß cwigv‡Y c_ ivLv nq| Avevi wecwY‡Z PjvPj 
Kivi Rb¨I ch©vß cwigv‡Y ’̄vb ivLv nq| ZvQvov, wkï‡`i †Ljvi Rb¨ e¨e ’̄v ivLv nq| Giƒc wecwYi 
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weµqKg©xiv AZ¨šÍ `ÿ, f ª̀ I weµwqKZvi ¸Y m¤úbœ nIqvq Zv‡`i e¨enviI AZ¨šÍ fvj| G mKj 
Kvi‡Y wefvMxq wecwYi cwi‡ek †ek AvKl©Yxq| 

L)  we‡µZvi „̀wó‡KvY n‡Z (From the Viewpoint of Seller): 

1. e„n`vKv‡i µq-weµ‡qi myweav (Advantage of Large Scale Trade): wefvMxq wecwYi †ÿ‡Î 
e„n`vqZb µq-weµ‡qi myweav¸‡jv cvIqv hvq| e„n`vqZb µ‡qi myweav¸‡jv n‡jvt µ‡qi Dci evÆv 
MÖnY, cwienb myweav, fvj gv‡bi cY¨ µq BZ¨vw`| Avevi e„n`vqZb weµ‡qi myweav¸‡jv n‡jv ZzjbvgyjK 
Kg e¨‡q cY¨ weµq, bM‡` cY¨ weµq, AwaK cwigv‡Yi cY¨ weµq BZ¨vw`| 

2. e¨q n«vm (Reducing Cost): GKB ’̄v‡b ev GKB `vjv‡b Giƒc wecwY cÖwZwôZ nIqvq mKj w`K 
we‡ePbvq mKj cÖKvi e¨q ms‡KvPb Kiv m¤¢e| GKvwaK `vjvb ˆZwi ev fvov †bIqvq †h cwigvY e¨q nq 
Zvi †P‡q Zzjbvg~jK A‡bK Kg e¨‡q GKwU `vjvb fvov †bIqv m¤¢e nq| Avevi GKB e¨e ’̄vcbvi Aax‡b 
GKB ’̄v‡b mKj wefvM Pvjy Kivi Kvi‡YI e¨q ms‡KvP‡bi welqwU m¤¢e nq| 

3. weµq e„w× (Increasing Sales): wefvMxq wecwY‡Z †µZvmvavi‡Yi cÖ‡qvRbxq mKj cY¨mvgMÖx cvIqv 
hvq| ZvB Zviv wewfbœ wecwY‡Z bv Ny‡i wefvMxq wecwY‡Z Av‡m Ges Zv‡`i cÖ‡qvRbxq mKj cY¨ µq 
K‡i| Gi d‡j wefvMxq wecwY‡Z weµ‡qi cwigvY e„w× cvq| ZvQvov e¨emvwqK mybvg, gvbm¤§Z cY¨, 
AvKl©Yxq cwi‡ek BZ¨vw`i Kvi‡Y G wecwYi cÖwZ †µZv‡`i AvKl©Y †ewk _v‡K, d‡j weµq e„w× cvq| 

4. `ÿ cwiPvjbv c×wZ (Efficient Operating System): GKB ’̄v‡b †K› ª̀xq e¨e ’̄vcbvi Aax‡b mKj 
Kvh©µg cwiPvwjZ nIqvq wefvMxq wecwYi cwiPvjbv c×wZ `ÿ nq| ZvQvov Giƒc wecwY‡Z wb‡qvwRZ 
Kgx©‡`i †eZbmn bvbv my‡hvM-myweav cÖ̀ vb Kiv nq, d‡j Zviv AvMÖn wb‡q ¯̂ZtdzZ© n‡q wbR wbR `vwqZ¡ 
cvjb K‡i| Avevi bZzb Kgx©‡`i cÖwkÿY `v‡bi e¨e ’̄vI Giƒc wecwY‡Z Kiv nq| me wgwj‡q wefvMxq 
wecwYi cwiPvjbvq `ÿZvi Qvc jÿ¨ Kiv hvq| 

5. Kgx© we‡klvqb (Specialization of Worker): Kgx©‡`i ¯̂ ¯̂ Kv‡R `ÿZv AR©b Kiv‡K we‡klvqb 
e‡j| wefvMxq wecwY‡Z Kg©x‡`i `ÿZv Abyhvqx KvR¸‡jv‡K wewfbœ wefv‡M fvM K‡i †`Iqv nq| d‡j 
GKB wefv‡M †Kvb Kg©x `xN©w`b KvR Ki‡Z Ki‡Z †mB Kv‡R ev †mB wefv‡M †m `ÿ n‡q D‡V| Avi wbR 
wbR wefv‡M ev Kv‡R Kgx©‡`i `ÿ n‡q DVv Kgx© we‡klvq‡biB bvgvšÍi| 

6. ’̄vqx MÖvnK m„wó (Creating Permanent Customers): wefvMxq wecwYi Av‡iKwU myweav n‡jv, G 
wecwYi gva¨‡g eZ©gvb †µZv‡`i ’̄vqx †µZvq iƒcvšÍi Kiv hvq| c‡Y¨i gvb, AvKl©Yxq cwi‡ek, 
†K› ª̀xf~Z µq BZ¨vw` myweav¸‡jvi Kvi‡Y †µZvmvaviY wefvMxq wecwYi evB‡i cY¨ µq Ki‡Z Pvq bv| 
ZvB †h †µZv GKevi G wecwY n‡Z cY¨ µq K‡i, †m Gi ’̄vqx MÖvn‡K cwiYZ nq| ’̄vqx MÖvnK †h †Kvb 
cÖwZôv‡bi Rb¨ g½jRbK| 

 
wWcvU©‡g›Uvj †óvi-Gi Amyweav (Disadvantages of Departmental Store) 

e„n`vqZb e¨emvq cÖwZôvb nIqvi Kvi‡Y wWcvU©‡g›Uvj †óviwewfbœ †ÿ‡Î †ek wKQz myweav AR©b Ki‡jI Giƒc 
wecwYi AmyweavI wKš‘ Kg bq| wb‡¤œ wefvMxq wecwYi Amyweavmg~n Av‡jvPbv Kiv n‡jvt 

1. AwaK g~jab (More Capital): wefvMxq wecwY ’̄vcb I †W‡Kv‡ikb, cY¨ µq, weµqKgx© wb‡qvM 
BZ¨vw`i Rb¨ cÖPzi cwigvY g~ja‡bi cÖ‡qvRb nq| ZvQvov, e„n`vqZb LyPiv e¨emvq nIqvq G e¨emv‡qi 
cwiPvjb e¨qI †ewk| d‡j wefvMxq wecwYi †ÿ‡Î  g~ja‡bi Afve †`Lv †`q| 
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2. D”P cY¨ g~j¨ (High Price of Product): Ab¨vb¨ wecwY n‡Z wefvMxq wecwY‡Z c‡Y¨i g~j¨ GKUz †ewk 
ivLv nq| Gi d‡j mvaviY †µZvMY Giƒc wecwY‡Z Avm‡Z wØavwšẐ †eva K‡i| D”P g~j¨ wefvMxq 
wecwYi GKwU Ab¨Zg Amyweav wn‡m‡e MY¨ nq| 

3. cÖZ¨ÿ m¤ú‡K©i Afve (Lack of Direct Relation): wefvMxq wecwY hw`I LyPiv e¨emvq, ZeyI G‡ÿ‡Î 
†µZv I we‡µZvi g‡a¨ e¨w³MZ m¤ú‡K©i Afve cwijwÿZ nq| wefvMxq wecwY gvwjK‡`i mv‡_ 
†µZv‡`i cÖZ¨ÿ m¤úK© M‡o DVvi †Zgb my‡hvM _v‡K bv| Z‡e weµqKgx©‡`i mv‡_ mxwgZ ch©v‡q Giƒc 
m¤úK© M‡o DV‡Z cv‡i| 

4. AZ¨waK cwiPvjb e¨q (More Operating Cost): A‡bK eo RvqMv Ges DbœZ mvRm¾vi ga¨ w`‡q 
wefvMxq wecwYi e¨emvwqK Kvh©µg cwiPvwjZ nq| ZvQvov, G‡Z wb‡qvwRZ Kgx©‡`i‡K cÖwkÿY, c‡`vbœwZ, 
gvbm¤§Z †eZb BZ¨vw` †`IqviI cÖ‡qvRb c‡o| d‡j wefvMxq wecwYi cwiPvjb e¨q AZ¨waK nq| 

5. cÖkvmwbK RwUjZv (Complex Administration): wefvMxq wecwYi †ÿ‡Î cÖkvmwbK RwUjZv jÿ Kiv 
hvq| G ai‡bi wecwY‡Z cÖwZwU wefvM ¯̂Zš¿fv‡e Zv‡`i Kvh©µg m¤úv`b Ki‡Z cvi‡jI wm×všÍMÖn‡Yi 
ÿgZv wefvM¸‡jvi _v‡K bv| ZvB ZvrÿwYK cÖ‡qvR‡b †Kvb wm×v‡šÍi `iKvi n‡j †K› ª̀xqfv‡e Zv 
mgvav‡bi †Póv Kiv nq| d‡j cÖkvmwbK RwUjZvi m„wó nq| 

6. ỳbv©‡gi m¤¢vebv (Possibiltiy of Discredit):me wKQz wVKVvK _vK‡jI †h-†Kvb GKwU wefv‡Mi ỳbv©‡gi 
Kvi‡Y cy‡iv e¨emv‡qi Dci ỳbv©g †b‡g Av‡m| G Kvi‡Y wefvMxq wecwYi AšÍM©Z cÖwZwU wefvM‡K 
K‡Vvifv‡e wbqš¿‡Yi e¨e¯’v Kiv nq| ZviciI Giƒc e¨emv‡qi †ÿ‡Î KLbI KLbI ỳbv©‡gi gZ 
AbvKvw•LZ Ae¯’vi m„wó nq| 

7. AZ¨waK SzuwK (High Risk): e„n`vqZb cÖwZôvb nIqvi Kvi‡Y wefvMxq wecwY‡Z SzuwKi gvÎv AZ¨šÍ 
e¨vcK| AZ¨waK g~jab, eû msL¨K kÖwgK-Kg©Pvix, e¨vcK AvKv‡ii cwiPvjb e¨q BZ¨vw` bvbv Kvi‡Y 
wefvMxq wecwYi cwiPvjb e¨q AZ¨šÍ †ewk| ZvQvov †µZv‡`i iæwP, d¨vkb, µq Af¨vm BZ¨vw`i Kvi‡Y 
G wecwYi SzuwK AZ¨šÍ e¨vcK| 

8. mvaviY †fv³v‡`i Abxnv (Apathy of Ordinary Customers): cY¨g~j¨ AwaK nIqvq, e¨wZµgx 
e¨e ’̄vcbv, Avjv`v mvRm¾v BZ¨vw`i Kvi‡Y G wecwYi cÖwZ mvaviY †µZv‡`i AvMÖ‡ni Afve †`Lv †`q, 
hv mvgwMÖK wePv‡i e¨emv‡qi GKwU Ab¨Zg Amyweav wn‡m‡e MY¨ nq|  

cwi‡k‡l ejv hvq, eZ©gvb wek¦vq‡bi hy‡M wefvMxq wecwYi msL¨v w`b w`b e„w× †c‡jI Giƒc wecwYi AmyweavI 
wKš‘ †Kvb As‡k Kg bq| G mKj Amyweavi g‡a¨ c‡Y¨i D”P g~j¨, AZ¨waK SzuwK, cÖkvmwbK RwUjZv BZ¨vw` 
Ab¨Zg| G Kvi‡Y wefvMxq wecwY mvaviY †µZv‡`i g‡a¨ GLbI RbwcÖq n‡q DV‡Z cv‡iwb| 
 

 wkÿv_©xi KvR wefvMxq wecwYi 2wU K‡i myweav I Amyweav wjLyb| 
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 mvims‡ÿc:  

GKB `vjv‡b Aew ’̄Z GKB gvwjKvbv I cwiPvjbvq wewfbœ ai‡bi cb¨ c„_K c„_K wefv‡M mvwR‡q weµq Kiv 
n‡j Zv‡K wefvMxq wecYx e‡j| †fv³v‡`i cÖK…wZ Abyhvqx mgMÖ msMVb hw`I Avjv`v-Avjv`vfv‡e fvM K‡i 
¯̂Zš¿ wefvM m„wó K‡i e¨emvwqK Kvh©µg Pvjbv Kiv nq, ZeyI c„_KK…Z mKj wefvM †K› ª̀xqfv‡e GKB 
e¨e ’̄vcbvi Aax‡b cwiPwjZ I wbqwš¿Z nq| wefvMxq wecwYi myweav¸‡jv n‡jvt mgq I kÖg n«vm, AwaK µ‡qi 
my‡hvM, DbœZ gv‡bi cY¨, cÖZviYvi m¤¢vebv Kg, AvKl©Yxq cwi‡ek, e„n`vqZb µq-weµ‡qi myweav, e¨q 
ms‡KvPb, weµq e„w×, `ÿ cwiPvjbv c×wZ, Kgx© we‡klvqb I ’̄vqx MÖvnK m„wó| wefvMxq wecwYi †ek wKQz 
AmyweavI Av‡Qt cÖZ¨ÿ m¤ú‡K©i Afve, AZ¨waK cwiPvjb e¨q, cÖkvmwbK RwUjZv, ỳbv©‡gi m¤¢vebv, 
AZ¨vwaKSzuwK I mvaviY †fv³v‡`i Abxnv| 

 

 

 

 
cv‡VvËi g~j¨vqb-10.5  

 

mwVK DË‡ii cv‡k wUK& wPý w`b- 
1| wefvMxq wecwYi ˆewkó¨ wb‡Pi †Kvb&wU? 
 K) wWmKvD‡›U cY¨ weµq   L) AbjvB‡bi gva¨‡g weµq 
 M) ¯-̂‡mevi gva¨‡g cY¨ weµq  N) c‡Y¨i wewfbœZv Abyhvqx wefvM mvRv‡bv 
2| wecYbKvix ‡`k-we‡`‡ki wewfbœ ’̄v‡b wecwY ’̄vc‡bi gva¨‡g cY¨ weµ‡qi e¨e¯’v MÖnY Ki‡j Zv‡K †Kvb& 

ai‡Yi wecwY ejv nq? 
 K) wefvMxq wecwY    L) mycvi gv‡K©U 
 M) ‡PBb †÷vi    N) kvLv wecwY 
3| wWcvU©‡g›Uvj †÷v‡ii gvwjKvbv †Kvb& ai‡Yi n‡q _v‡K? 
 K) GKgvwjKvbv    L) mgevq 
 M) Askx`vwi    N) ivóªxq 
4|  wefvMxq wecwYi ˆewkó¨ n‡jv- 
 i) bM` weµq 

 ii) we‡K› ª̀xf~Z µq 
 iii) ‡K› ª̀xf~Z weµq 
 wb‡Pi †Kvb&wU mwVK? 
 K) i I ii     L) ii I iii 
 M) i I iii     N) i, ii I iii 

5| wWcvU©‡g›U †÷v‡i KZ ai‡Yi cY¨ _v‡K? 
 K) GK     L) ỳB 
 M) wZb/ Pvi    N) eû 
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G cvV †k‡l Avcwb  
• mycvi gv‡K©U m¤ú‡K© aviYv Ki‡Z cvi‡eb; Ges 
• mycvi gv‡K©U-Gi myweav I Amyweav Rvb‡Z cvi‡eb| 

 
mycvi gv‡K©U-Gi aviYv (Concept of Super Market) 

mycvi gv‡K©U n‡jv e„n`vqZb LyPiv e¨emvq cÖwZôvb †hLv‡b gyw` I Lv`¨RvZxq cY¨ ª̀e¨, mewRcY¨ Ges 
djg~j weµq Kiv nq| GB ai‡Yi weZv‡b †µZv ev †fv³v we‡µZvi mvnvh¨ QvovB Zv‡K mvRv‡bv wewfbœ ai‡Yi 
M„nmvgMÖx µq K‡i _v‡K| 

mycvi gv‡K©U m¤ú‡K© wb‡¤œv³ msÁv¸‡jv we‡klfv‡e D‡jøL‡hvM¨- 

Philip Kotler & Gary Armstrong Gi g‡Z,“Super market is a large, low cost, low margin, 

high volume, self-service store that carries a wide variety of food, laundry and household 

products.” A_©vr mycvi gv‡K©U n‡jv Ggb GKwU e„n`vqZb cÖwZôvb †hLv‡b Kg g~‡j¨, Kg gybvdvq I 
¯̂qswµq †mevg~jK cÖwZôvb wn‡m‡e wewfbœ ai‡bi Lv`¨, jwÛª I M„nmvgMÖx weµq K‡i| 

Boove, Houston & Thill Gi g‡Z,“Super markets are stores that sell primarily food items 

with selections wide enough to meet most customers’ grocery shopping needs.” A_©vr mycvi 
gv‡K©U n‡jv Ggb GKwU wecwY †hLv‡b cÖavYZ Lv`¨ mvgMÖx weµ‡qi cvkvcvwk †µZv‡`i gyw` c‡Y¨i cÖ‡qvRb 
†gUv‡bi g‡Zv chv©ß cY¨ weµq Kiv nq| 

wb‡¤œ mycvi gv‡K©‡Ui ˆewkó¨mg~n Av‡jvPbv Kiv n‡jv- 

� mycvi gv‡K©‡Ui cÖavb ˆewkó¨ n‡jv, G wecwY‡Z cÖavbZ gyw` A_©vr Lv`¨ ª̀e¨mn wbZ¨ cÖ‡qvRbxq wRwbmcÎ 
weµq Kiv nq| 

� e„n`vqZb e¨emvq nIqvq GLv‡b cÖPzi g~ja‡bi cÖ‡qvRb nq| ZvQvov AwaK cwigv‡Y µq I weµ‡qi 
Kvi‡Y G e¨emvq cÖwZôvbwU e„n`vqZ‡bi mKj my‡hvM-myweav ‡fvM K‡i| 

� mycvi gv‡K©‡U we‡K› ª̀xf‚Z µq Ges †K› ª̀xf‚Z weµq c×wZ AbymiY Kiv nq|  
� Ab¨vb¨ gyw` †`vKvb n‡Z mycvi gv‡K©‡U c‡Y¨i g~j¨ GKUz †ewk ivLv nq| Gi d‡j mvaviY †µZvMY bv 

Avm‡jI hviv wb‡R‡`i‡K Ab¨ mevi †P‡q Avjv`v fve‡Z cQ›` K‡i, Zviv Giƒc wecwY‡Z Av‡m Ges 
Zv‡`i cQ›`gZ cY¨mvgMÖx µq K‡i wb‡q hvq| 

� mycvi gv‡K©‡U c‡Y¨i Mv‡q ev i¨v‡K ev wbw ©̀ó ’̄v‡b cY¨g~j¨ Szwj‡q ivLv nq| DwjøwLZ g~‡j¨B cY¨ weµq 
Kiv nq|  

 

 

mycvi gv‡K©U 

Super Market 

 
D‡Ïk¨ 

 
g~L¨ kã (Keywords) 

mycvi gv‡K©U, gyw` cY¨, we‡K› ª̀xf‚Z µq, †K› ª̀xf‚Z weµq| 

cvV-10.6 



Drcv`b e¨e ’̄vcbv I wecYb (wØZxq cÎ) 

BDwbU `k  c„ôvÑ 223 

� mvRm¾vi w`K w`‡qI mycvi gv‡K©U Abb¨ ˆewk‡ó¨i AwaKvix| Av‡jv Sjgj web¨vm e¨e ’̄v, GKB ai‡bi 
cY¨¸‡jv cvkvcvwk i¨v‡K mvwR‡q ivLv, †µZv‡`i mnR AvMgb I wbM©g‡bi cÖk¯’ ’̄vb, Pjv‡divi Rb¨ 
ch©vß RvqMv BZ¨vw` G wecwYi Abb¨ ˆewkó¨ G‡b †`q|  

� mycvi gv‡K©‡Ui Ab¨Zg ˆewkó¨ n‡jv †µZvmvaviY KviI mvnvh¨ QvovB Zv‡`i cQ›`gZ cY¨mvgMÖx i¨vK 
n‡Z msMÖn Ki‡Z cv‡i| 

� mycvi gv‡K©‡Ui mKj weµq bM‡` m¤úv`b Kiv nq| bM` ej‡Z wewnZ gy ª̀v ev †WweU KvW©, gv÷vi KvW©, 
wmjfvi KvW©, cøvwUbvg KvW©, wfmv KvW© BZ¨vw`‡K eySv‡bv nq|  

� LyPiv e¨emvq cÖwZôvb nIqv m‡Ë¡I mycvi gv‡K©‡Ui µq I weµ‡qi †ÿ‡Î miKv‡ii mKj bxwZ K‡Vvifv‡e 
AbymiY Kiv nq| 

cwi‡k‡l ejv hvq, e„n`vqZb LyPiv e¨emvq msMVb wn‡m‡e DcwiD³ ˆewkó¨¸‡jv mycvi gv‡K©U-Gi AšÍ©fy³ _v‡K| 
G mKj ˆewk‡ó¨i Av‡jv‡K G e¨emvq msMVb‡K Ab¨vb¨ LyPiv e¨emvq n‡Z mn‡RB c„_K Kiv hvq| 
 
mycvi gv‡K©U-Gi myweav (Advantages of Super Market) 

mycvi gv‡K©U e„n`vqZb LyPiv e¨emvq cÖwZôvb| ZvB e„n`vqZb e¨emv‡q †h mKj my‡hvM-myweav we`¨gvb _v‡K †m 
mKj my‡hvM-myweav G wecwYi †ÿ‡ÎI cwijwÿZ nq| wb‡¤œ †µZv I we‡µZvi „̀wó‡KvY n‡Z mycvi gv‡K©‡Ui myweav 
Av‡jvPbv Kiv n‡jv- 

1. mgq I kÖg n«vm (Less Time and Labor): G wecwY‡Z †fv³v‡`i Pvwn`vgZ mKj cY¨ GKB ’̄v‡b 
wewfbœ wefv‡M fvM K‡i weµq Kiv nq| ZvB †µZvmvaviY AwZ Aí mg‡q Ges Kg kÖg e¨q K‡i Zv‡`i 
cY¨mvgMÖx msMÖn Ki‡Z mg_© nq| ZvQvov, GK `v‡g cY¨ wewµ Kivq †µZv‡`i `vg wba©vi‡Yi Rb¨ evowZ 
wPšÍv I mgq bó Kivi cÖ‡qvRb nq bv| 

2. DbœZ gv‡bi cY¨ (High Quality Product): mycvi gv‡K©‡U DbœZ gv‡bi cY¨ weµq Kiv nq| `vg GKUz 
†ewk n‡jI DbœZ gv‡bi cY¨ †c‡q †µZvmvaviY Giƒc wecwYi cÖwZ DrmvwnZ nq| we‡µZvMY GKw`‡K 
†hgb Zv‡`i mybvg-myL¨vwZ AR©b I †µZv a‡i ivLvi Rb¨ DbœZ gv‡bi cY¨ wewµ K‡ib, Ab¨w`‡K 
†µZvmvaviYI Giƒc wecwY n‡Z DbœZ gv‡bi I wb‡f©Rvj cY¨ µq Ki‡Z cv‡ib| 

3. cÖZviYvi m¤¢vebv Kg (Little Possibilty of Defrauding): mycvi gv‡K©U ’̄vqx cÖK…wZi e„n`vqZb 
e¨emvq cÖwZôvb| mgv‡Ri cÖwZ G‡`i `vqe×Zv A‡bK| Giƒc `vqe×Zvi Kvi‡Y Giƒc wecwY‡Z 
†fRvjgy³ I gvbm¤§Z cY¨ weµq Kiv nq| G Kvi‡Y mycvi gv‡K©U n‡Z cY¨ µq Ki‡j †µZvmvavi‡Yi 
cÖZvwiZ nIqvi m¤¢vebv LyeB Kg _v‡K| 

4. AvKl©Yxq cwi‡ek (Attractive Environment): mycvi gv‡K©‡Ui web¨vm cwiKíbv AZ¨šÍ PgrKvi Ges 
ev Í̄em¤§Z| †µZvmvavi‡Yi AvMgb I cÖ ’̄v‡bi Rb¨ chv©ß cwigv‡Y c_ ivLv nq| Avevi wecwY‡Z PjvPj 
Kivi Rb¨I ch©vß cwigv‡Y ’̄vb ivLv nq| ZvQvov, Giƒc wecwYi weµqKg©xiv AZ¨šÍ `ÿ, f ª̀ I 
weµwqKZvi ¸Y m¤úbœ| ZvB Zv‡`i e¨enviI AZ¨šÍ fvj| G mKj Kvi‡Y mycvi gv‡K©‡Ui cwi‡ek †ek 
AvKl©Yxq| 

5. e¨q ms‡KvPb (Reducing Cost): GKB ’̄v‡b Giƒc wecwY cÖwZwôZ nIqvq mKj w`K we‡ePbvq mKj 
cÖKvi e¨q ms‡KvPb Kiv m¤¢e| GKvwaK `vjvb ˆZwi ev fvov †bIqvq †h cwigvY e¨q nq, Zvi †P‡q 
Zzjbvg~jK A‡bK Kg e¨‡q GKwU eo iæg fvov †bIqv m¤¢e nq| Avevi GKB e¨e ’̄vcbvi Aax‡b GKB 
’̄v‡b mKj wefvM Pvjy Kivi Kvi‡YI e¨q ms‡KvP‡bi welqwU m¤¢e nq| 

6. weµq e„w× (Increasing Sales): mycvi gv‡K©U n‡Z †µZvmvaviY Zv‡`i cÖ‡qvRbxq mKj gyw` cY¨mvgMÖx 
µq Ki‡Z cv‡i| ZvB Zviv wewfbœ wecwY‡Z bv Ny‡i Giƒc wecwY‡Z Av‡m Ges Zv‡`i cÖ‡qvRbxq cY¨ µq 
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K‡i| Gi d‡j mycvi gv‡K©‡U weµ‡qi cwigvY e„w× cvq| ZvQvov e¨emvwqK mybvg, gvbm¤§Z cY¨, 
AvKl©Yxq cwi‡ek BZ¨vw`i Kvi‡Y G wecwYi cÖwZ †µZv‡`i AvKl©Y †ewk _v‡K, d‡j weµq e„w× nq| 

7. `ÿ cwiPvjbv c×wZ (Efficient Operating System): GKB ’̄v‡b †K› ª̀xq e¨e ’̄vcbvi Aax‡b mKj 
Kvh©µg cwiPvwjZ nIqvq mycvi gv‡K©‡Ui cwiPvjbv c×wZ `ÿ nq| ZvQvov, Giƒc wecwY‡Z wb‡qvwRZ 
Kg©x‡`i †eZbmn bvbv my‡hvM-myweav cÖ̀ vb Kiv nq, d‡j Zviv AvMÖn wb‡q ¯̂Ztd‚Z© n‡q wbR wbR `vwqZ¡ 
cvjb K‡i| Avevi bZzb Kg©x‡`i cÖwkÿY `v‡bi e¨e ’̄vI Giƒc wecwY‡Z Kiv nq| me wgwj‡q mycvi 
gv‡K©‡Ui cwiPvjbvq `ÿZvi Qvc jÿ¨ Kiv hvq| 

8. ’̄vqx MÖvnK m„wó (Creating Permanent Client): mycvi gv‡K©‡Ui Av‡iKwU myweav n‡jv G wecwYi 
gva¨‡g eZ©gvb †µZv‡`i ’̄vqx †µZvq iƒcvšÍi Kiv hvq| c‡Y¨i gvb, AvKl©Yxq cwi‡ek, †K› ª̀xf~Z µq 
BZ¨vw` myweav¸‡jvi Kvi‡Y †µZvmvaviY mycvi gv‡K©‡U cY¨ ª̀e¨ µq Ki‡Z ¯̂v”Q›`¨‡eva K‡i| ZvB †h 
†µZv GKevi G wecwY n‡Z cY¨ µq K‡i, †m Gi ’̄vqx MÖvn‡K cwiYZ nq| ’̄vqx MÖvnK †h †Kvb 
cÖwZôv‡bi Rb¨ g½jKi| 

AvaywbK RM‡Z †µZvmvavi‡Yi wewfbœgyLx Pvwn`v c~i‡Yi ¯̂v‡_© mycvi gv‡K©U-Gi Avwef©ve n‡jI e¨emvq msMVb 
n‡Z we‡µZvMYI bvbvgyLx myweav jvf Ki‡Z cv‡ib| G mKj myweavi Kvi‡YB eZ©gv‡b mycvi gv‡K©U-Gi Kvh© 
cwiwa w`b w`b e„w× cv‡”Q| 
 
mycvi gv‡K©U Gi Amyweav (Disadvantages of Super Market) 

wewfbœ †ÿ‡Î mycvi gv‡K©U-Gi myweav we`¨gvb _vK‡jI Gi AmyweavI wKš‘ Kg bq| wb‡¤œ mycvi gv‡K©U-Gi 
Amyweavmg~n Av‡jvPbv Kiv n‡jv- 

1. AwaK g~jab (More Capital): mycvi gv‡K©U ’̄vcb, †WKv‡ikb, cY¨ µq BZ¨vw`i Rb¨ cÖPzi cwigv‡Y 
g~ja‡bi cÖ‡qvRb nq| ZvQvov e„n`vqZb LyPiv e¨emvq nIqvq wewfbœ Kvi‡Y G e¨emv‡qi cwiPvjb e¨qI 
†ewk c‡o| d‡j mycvi gv‡K©‡Ui †ÿ‡Î A‡bK mgq g~ja‡bi Afve †`Lv †`q| 

2. D”P cY¨ g~j¨ (High Price of Product): Ab¨vb¨ wecwY n‡Z mycvi gv‡K©‡U c‡Y¨i g~j¨ GKUz †ewk 
ivLv nq| Gi d‡j mvaviY †µZvMY Giƒc wecwY‡Z Avm‡Z Pvb bv| ZvB ejv hvq, D”P g~j¨ Giƒc 
wecwYi GKwU Ab¨Zg Amyweav wn‡m‡e MY¨ nq| 

3. AZ¨waK cwiPvjb e¨q (More Operating Cost): A‡bK eo RvqMv Ges DbœZ mvRm¾vi ga¨ w`‡q 
mycvi gv‡K©‡Ui e¨emvwqK Kvh©µg cwiPvwjZ nq| ZvQvov G‡Z wb‡qvwRZ Kg©x‡`i‡K cÖwkÿY, c‡`vbœwZ, 
gvbm¤§Z †eZb BZ¨vw` †`IqviI cÖ‡qvRb c‡o| d‡j G wecwYi cwiPvjb e¨q AZ¨waK nq| 

4. AZ¨waK SzuwK (More Risk): e„n`vqZb cÖwZôvb nIqvi Kvi‡Y mycvi gv‡K©‡U SzuwKi gvÎv AZ¨šÍ e¨vcK| 
AZ¨waK g~jab, eû msL¨K kÖwgK-Kg©Pvix, e¨vcK AvKv‡ii cwiPvjb e¨q BZ¨vw` bvbv Kvi‡Y G wecwYi 
cwiPvjb e¨q AZ¨šÍ †ewk| ZvQvov †µZv‡`i iæwP, d¨vkb, µq Af¨vm BZ¨vw` cwieZ©‡bi Kvi‡Y G 
wecwYi SzuwK e„w× †c‡Z cv‡i| 

5. mvaviY †µZv‡`i Abxnv (Apathy of Ordinary Customers): AwaK cY¨g~j¨, e¨wZµgx e¨e ’̄vcbv, 
Avjv`v mvRm¾v BZ¨vw` Kvi‡Y G wecwYi cÖwZ mvaviY †µZv‡`i AvMÖn _v‡K bv, hv mvgwMÖK wePv‡i 
e¨emv‡qi GKwU Ab¨Zg Amyweav wn‡m‡e MY¨ nq| 

cwi‡k‡l ejv hvq, AvaywbK RM‡Z mycvi gv‡K©‡U-Gi e¨vcK Pvwn`v _vK‡jI Giƒc e¨emvq msMV‡bi AmyweavI Kg 
bq| G mKj Amyweavi g‡a¨ D”P cY¨ g~j¨, AZ¨waK cwiPvjb e¨q, AZ¨waK SzuwK BZ¨vw` Ab¨Zg| 
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 wkÿv_©xi KvR mycvi gv‡K©‡Ui 3wU ˆewkó¨ wjLyb| 

 

 

 mvims‡ÿc:  

mycvi gv‡K©U n‡jv e„n`vqZb LyPiv e¨emvq cÖwZôvb †hLv‡b gyw`RvZxq cY¨ ª̀e¨ weµq Kiv nq| mycvi gv‡K©‡Ui 
cÖavb ˆewkó¨ n‡jv, G wecwY‡Z cÖavbZ Lv`¨ ª̀e¨mn wbZ¨-cÖ‡qvRbxq wRwbmcÎ weµq Kiv nq|G ai‡bi wecwYi 
myweav¸‡jv n‡jvt mgq I kÖg n«vm, DbœZ gv‡bi cY¨, cÖZviYvi m¤¢vebv Kg, AvKl©Yxq cwi‡ek, e¨q ms‡KvPb, 
weµq e„w×, `ÿ cwiPvjbv c×wZ I ’̄vqx MÖvnK m„wó| mycvi gv‡K©‡Ui wKQz AmyweavI i‡q‡Q t AwaK g~jab, D”P 
cY¨g~j¨, AZ¨waK cwiPvjb e¨q, AZ¨waK SzuwK I mvaviY †µZv‡`i Abxnv| 

 

 
cv‡VvËi g~j¨vqb-10.6  

 

 
mwVK DË‡ii cv‡k wUK& (√√√√) wPý w`b- 
1| mycvi gv‡K©‡Ui cY¨mg~n wK ai‡bi nq? 
 K) GKB ai‡Yi    L) Kg g~‡j¨i cY¨ 
 M) gvbm¤§Z bq    N) ‰ewPÎ¨gq 
2| wb‡Pi †Kvb&wU mycvi gv‡K©‡U Abycw ’̄Z _v‡K? 
 K) weµq Kgx©    L) mvaviY ‡µZvi Abxnv 
 M) DbœZ cY¨    N) AZ¨waK SzuwK 
 
wb‡Pi DÏxcKwU c‡o 3 - 4 bs cÖ‡kœi DËi w`bt 

widvZ wewfbœ †`‡k mycvi gv‡K©‡Ui e¨envi †`‡L evsjv‡`‡k XvKvi GKwU AvKl©Yxq ’̄v‡b mycvi gv‡K©U 
cÖwZôv K‡ib| e¨emvq cÖ_‡g cY¨ weµq Kg n‡jI ax‡i ax‡i cY¨ weµq evo‡Z _v‡K| 

3|  wb‡Pi †Kvb&wU mycvi gv‡K©‡Ui ‰ewkó¨? 
i) AvKl©Yxq cwi‡ek 

 ii) DbœZ gv‡bi cY¨ 
 iii) cY¨ ˆewPÎ 
 wb‡Pi †Kvb&wU mwVK? 
 K) i I ii     L) ii I iii 
 M) i I iii     N) i, ii I iii 

4| †Kb widv‡Zi mycvi gv‡K©‡U cY¨ weµq evo‡Z _v‡K? 
 K) `ÿ cwiPvjbv     L) mgq ‡ewk cÖ‡qvRb nq 
 M) D”P cY¨ g~j¨    N) ‡ewk kÖg w`‡Z nq 
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 wMÖb gv‡K©wUs 
Green Marketing 

 
D‡Ïk¨ 

 

G cvV †k‡l Avcwb  

• wMÖb gv‡K©wUs m¤ú‡K© aviYv Ki‡Z cvi‡eb; Ges 
• wMÖb gv‡K©wUs-Gi cÖ‡qvRbxqZv Rvb‡Z cvi‡eb| 

 
g~L¨ kãgvjv (Keywords) 

cwi‡ek msiÿY, Drcv`b cÖwµqv, cwi‡ek welqK m‡PZbZv| 

 
wMÖb gv‡K©wUs-Gi aviYv (Concept of Green Marketing) 

wMÖb gv‡K©wUs-Gi aviYvwU 1980 †_‡K RbwcÖqZv jvf Ki‡Z _v‡K| GB wecYb aviYv‡Z e¨emvq 
cÖwZôv‡b wecYb Kvh©µ‡gi mv‡_ mv‡_ cwi‡e‡ki ¸iæZ¡ Zy‡j aiv n‡q‡Q| GLv‡b cwi‡ek ej‡Z cÖvK…wZK cwi‡ek, 
†hgb b`-b`x, Rjevqy, eb, MvQ-cvjv, RxeRš‘ BZ¨vw`‡K ‡evSv‡bv n‡”Q| GKB mv‡_ gvbylm„ó mvgvwRK cwi‡ek, 
†hgb iv Í̄vNvU, Nievwo, wewfbœ cÖwZôvb BZ¨vw`i mgwó‡K Zz‡j aiv n‡q‡Q| wMÖb gv‡K©wUs-G cÖvK„wZK I mvgvwRK 
Dfq ai‡bi cwi‡e‡ki cÖwZ m‡PZb ‡_‡K wecYb Kvh©µg cwiPvjbv Kiv nq|†h wecYb gZev‡` cwi‡ek 
msiÿ‡Yi welqwU me‡P‡q †ewk ¸iæZ¡ †`Iqv nq, †mB wecYb‡K wMÖb gv‡K©wUs e‡j| 

wMÖb gv‡K©wUsG wecYbKvix wecYb Kvh©µ‡gi mKj Kv‡Ri †ÿ‡Î cwi‡ek msiÿY I iÿvi Rb¨ KvR K‡i| ‡hgb- 
cY¨ cȪ ‘Z Kivi mgq cwi‡ekevÜe cY¨ Drcv`b c×wZ e¨envi, cY¨ cwienb, †gvowKKiY, msiÿY Ges 
cÖPviYvi mgq cwi‡e‡ki †hb ÿwZ bv nq †mw`‡K jÿ ivLv nq| wecYb Kvh©µ‡g cwi‡ekevÜe e¨e¯’v MÖn‡Yi 
Kvi‡Y wecYbKvix‡K wewb‡qvM †ewk Ki‡Z nq| A‡bK ‡ÿ‡Î cY¨ ev †mevi g~j¨I †m Kvi‡Y †e‡o hvq| 
 
wMÖb gv‡K©wUs-Gi cÖ‡qvRbxqZv (Importance of Green Marketing) 

wMÖb gv‡K©wUs Ggb GKwU aviYv ev gZev` †hLv‡b cY¨ wecY‡bi †ÿ‡Î cwi‡e‡ki wbivcËv I cwi‡ekMZ 
fvimv‡g¨i  welqwU‡K me‡P‡q ‡ewk ¸iæZ¡ †`Iqv nq| wb‡¤œ wMÖb gv‡K©wUs-Gi ¸iæZ¦ ev cÖ‡qvRbxqZv Av‡jvPbv Kiv 
n‡jvt 

1. wecYb gZev‡`i Dbœqb (Developing Marketing Concept): wMÖb gv‡KwUs n‡jv MZvbyMwZK wecYb 
gZev‡`i AvaywbK ms¯‹iY| Gi g~j e³e¨ n‡jv, wecYb Kvh©µ‡gi Øviv †Kvb Ae ’̄v‡ZB cwi‡e‡ki 
ÿwZmvab Kiv hv‡e bv|  

2. Drcv`b cÖwµqvq cwieZ©b (Changes in Production Process): wMÖb wecY‡bi Øviv cY¨ ev †mev 
Drcv`b cÖwµqvi e¨vcK Dbœqb mvwaZ n‡q‡Q| †hgb KviLvbvi eR© e¨e¯’vcbv, KviLvbvi ~̀wlZ cvwb b`x-
bvjv ev Lvj-we‡j mivmwi mieivn bv †`Iqv, KviLvbvq wb‡qvwRZ kÖwgK-Kgx©‡`i ¯̂v ’̄¨ I cwi‡ek m¤ú‡K© 
m‡PZb Kiv BZ¨vw` †ÿ‡ÎwMÖb wecY‡bi Ae`vb †Kvb As‡k Kg bq| 

cvV-10.7 
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3. ¸`vgRvZKi‡Yi †ÿ‡Î cÖ‡qvRbxqZv (Importance in  Warehousing System): ¸`vgRvZKiY 
n‡jv wecYb e¨e ’̄vi GKwU Ab¨Zg KvR| A‡bK cY¨ Av‡Q hv msiÿ‡Yi Rb¨ wbw ©̀ó ZvcgvÎv cÖ‡qvRb| 
Giƒc ZvcgvÎv iÿvi Rb¨ wmGdwm M¨vm wbM©Z nq hv cwi‡e‡ki Rb¨ cÖPÛ ÿwZKi| wKšÍ G KvRwU hw` 
AcwiKwíZ I cwi‡ekevÜe bv nq, Zvn‡j Zv cwi‡e‡ki Rb¨ ûgwK m„wó K‡i|  

4. cwienb e¨e ’̄vi AMÖMwZ (Advancement inTransportation System): cwi‡ekevÜe cwienb 
e¨e ’̄vi Dbœq‡b wMÖb gv‡K©wUs-Gi ¸iæZ¡ †Kvb As‡k Kg bq| ebvÂj ev cvnvo †K‡U iv Í̄v-NvU ˆZwi Kiv 
Avevi mgZj f~wg †K‡U †bŠ-c_ wbg©vY Kiv cÖf…wZ †ÿ‡Î cwi‡ek wech©‡qi welqwU Aek¨B †f‡e †`Lvi 
welq|  

5. weÁvcb e¨e ’̄vi Dbœqb (Development in Advertising System): wMÖb gv‡KwU©s-Gi gva¨‡g weÁvcb 
e¨e ’̄vi Dbœqb mvab Kiv n‡q‡Q| eZ©gv‡bwMÖb gv‡KwU©s aviYv Dbœq‡bi d‡j weÁvc‡bi †ÿ‡Î cwi‡ek 
msiÿ‡Y ¸iæZ¡ I cÖwZôvb wKfv‡e cwi‡ek iÿv ¯̂v‡_© KvR Ki‡Q welqwU‡K ¸iæZ¡ mnKv‡i cÖPvi Kiv nq| 
c‡Y¨i cÖPvi, cÖmvi ev weµq e„w×i ‡ÿ‡ÎI jÿ ivLv nq †hb Ggb †Kvb weÁvcb †`Iqv bv nq, hv 
cwi‡ek‡K SzuwKi g‡a¨ †d‡j w`‡Z cv‡i|  

6. cwi‡ek msiÿ‡Y f~wgKv (Contribution in Preserving Environment): cwi‡ek msiÿY I Zv 
fwel¨r eskai‡`i evm‡hvM¨ K‡i †ZvjvB wMÖb gv‡KwU©s-Gi g~j cÖwZcv`¨ welq| G j‡ÿ¨ wMÖb gv‡KwU©s-Gi 
gva¨‡g cY¨ Drcv`b, msiÿY, cwienb, weÁvcbmn mKj †ÿ‡Î cwi‡ekevÜe wecYb Kvh©µg MÖnY Kiv 
nq| ‡hgb, cY¨ †gvo‡K wmb‡_wUK I cwjw_b RvZxq c`v‡_©i cwie‡Z© GLb cÖvK…wZK c`v_© †hgb cvU ev 
m~Zv ev Ab¨vb¨ cÖvK„wZK Dcv`v‡b ‰Zwi †gvoK e¨envi Kiv n‡”Q| 

7. cwi‡ek welqK m‡PZbZv ‰Zwi (CreatingAwareness about Environment): wMÖb gv‡K©wUsGcY¨ 
wecYbKvix‡K cwi‡ekevÜe Kvh©µ‡g Drmvn †`evi mv‡_ mv‡_ c‡Y¨i †µZv ev †mev MÖvnK‡KI cwi‡ek 
welqK Kvh©µ‡g m‡PZb K‡i †Zvjv nq| cwi‡e‡ki Dbœqb I Zv msiÿ‡Y †fv³v Z_v RbMY‡K m‡PZb 
K‡i †Zvjvi Rb¨ wewfbœ Kvh©µ‡g Zviv Ask MÖnY K‡i| Avevi mivmwi c‡Y¨i gva¨‡gI †µZv‡`i cwi‡ek 
wel‡q m‡PZb K‡i †Zvjv n‡”Q| †hgb: wewfbœ c‡Y¨i †gvo‡K †jLv _v‡KtÒe¨env‡ii ci Dw”Qó Ask 
†hLv‡b †mLv‡b ‡dj‡eb bvÓ, Ò‡ewk †ewk MvQ jvMvbÓ, Òcwi‡ek evuPvbÓ ev Óa~gcvb ¯̂v‡ ’̄̈ i Rb¨ 
ÿwZKiÓ BZ¨vw` cÖPviYvwMÖb gv‡K©wUs‡qiB Ae`vb|   

 

 wkÿv_©xi KvR Avcbvi cwiwPZ †KvbwMÖb gv‡K©wUs Kvh©µ‡gi mv‡_ mswkøó wecYbKvixi bvg wjLyb 
Ges Zvi Kvh©µg m¤ú‡K© wjLyb| 

  

 

 mvims‡ÿc:  

†h wecYb gZev‡` cwi‡ek msiÿ‡Yi welqwU me‡P‡q †ewk ¸iæZ¡ †`Iqv nq, †mB wecYb‡K wMÖb gv‡K©wUs e‡j| 
G gZev‡` wek̂vmx wecYbKvix cY¨ cȪ ‘Z Kivi mgq cwi‡ekevÜe cY¨ Drcv`b c×wZ e¨envi, cY¨ cwienb, 
†gvowKKiY, msiÿY Ges cÖPviYvi mgq cwi‡e‡ki †hb ÿwZ bv nq †mw`‡K jÿ iv‡L| wMÖb gv‡K©wUs  GKvav‡i 
cwi‡ek msiÿ‡Y f~wgKv iv‡L Ges RbM‡Yi g‡a¨ cwi‡ek welqK m‡PZbZv ‰Zwi K‡i| 
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cv‡VvËi g~j¨vqb-10.7  

 
mwVK DË‡ii cv‡k wUK& (√√√√) wPý w`b- 
1| wMÖb gv‡K©wUs-Gi d‡j wb‡Pi †Kvb&wU N‡U?- 
 K) cwi‡ek ~̀lY     L) gybvdv e„w× 
 M) mvgvwRK wbivcËv e„w×    N) cwi‡ek ~̀lYgyw³ 
2| wMÖb gv‡K©wUs-G c‡Y¨i g~j¨ wKiƒc _v‡K? 
 K) AcwiewZ©Z _v‡K    L) Kg _v‡K 
 M) †ewk _v‡K     N) MZvbyMwZK c‡Y¨i g~‡j¨i gZ _v‡K 
3| wecYbKvix mvgvwRK `vqe×Zvi KvR K‡i †h‡Z cv‡i †Kvb&wUi gva¨‡g? 
 K) cwi‡ek evÜe wecYb e¨e ’̄v   L) AwaK wewb‡qvM 
 M) DbœZ cY¨ Drcv`b    N) AwaK SzuwK MÖnY 
4|  wMÖb gv‡K©wUs e¨e ’̄vq †K DcK…Z nq? 

i) †µZv 
 ii) we‡µZv 
 iii) RbmvaviY 
 wb‡Pi †Kvb&wU mwVK? 
 K) i I ii     L) ii I iii 
 M) i I iii     N) i, ii I ii 
 

 

 

P~ovšÍ g~j¨vqb 

m„Rbkxj cÖkœ- 1 

Av‡e` Zvi cwiev‡ii mv‡_ ‡`‡ki evB‡i †eov‡Z †M‡jb| †mLv‡b wKQz †KbvKvUvi Rb¨ Ggb wKQz RbwcÖq†óvi 
†`L‡Z cvb †hLv‡b G‡KK ai‡bi cY¨mvwi wb‡q G‡KKwU wefvM mvRv‡bv| wZwb G ai‡bi LyPiv wecwY †`‡Lbwb 
ej‡jB P‡j| Z‡e Zvi †óvi †_‡K cY¨ µ‡qi AwfÁZv m‡šÍvlRbK wQj| 

K.  mycvi gv‡K©U Kx?  1 
L.  wMÖb gv‡K©wUs ej‡Z Kx †ev‡Sb?  2 
M. DÏxc‡K †Kvb& ai‡bi wecwYi K_v ejv n‡q‡Q? e¨vL¨v Kiæb|  3 
N.  DÏxc‡Ki g‡Z wecwY †K› ª̀ GKwU †`‡ki A_©‰bwZK Dbœq‡bi cÖZxK - Dw³wUi h_v_©Zv g~j¨vqb Kiæb| 4 

 
 

 

m„Rbkxj cÖkœ- 2 
Ôccyjvi wgwó KzwUiÕ GKwU cÖwZwôZ wgwó weµqKvix cÖwZôvb| mviv‡`‡k Gi 30wU kvLv i‡q‡Q| mKj kvLvq Gi 
mvBb‡evW©, wWm‡cø g~j¨ cÖvqB GKB iKg| Gi g‡a¨ XvKvi GKwU kvLv Ab¨ kvLv n‡Z 10% Kg g~‡j¨ wgwó weµq 
K‡i| eZ©gv‡b GB cÖwZôvb XvKvq AviI wZbwU GjvKvq kvLv Lyj‡Z hv‡”Q| 

K.  weÁvcb Kx?  1 
L.  Ômycvi †÷v‡i cÖ‡qvRbxq mKj cY¨ cvIqv hvqÕ Ñ e¨vL¨v Kiæb|  2 
M.  DÏxc‡Ki cÖwZôvbwU †Kvb& ai‡bi e¨emvq cÖwZôvb Ñ e¨vL¨v Kiæb|  3 
N.  weµq e„w×i D‡Ï‡k¨ Ôccyjvi wgwó KzwUiÕ XvKv kvLvi Rb¨ †h D‡`¨vM MÖnY K‡i‡Q Zv KZUzKz †hŠw³K? 

gZvgZ w`b|    4 
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m„Rbkxj cÖkœ- 3 
Rbve wknve evsjv‡`‡ki ¸iæZ¡c~Y© kni¸‡jvi evwYwR¨K †K‡› ª̀ Ôkc GÛ dvbÕ bv‡g 25wU wecwY cÖwZôv K‡ib| 
wewfbœ †Kv¤úvwbi wewfbœ e¨ªv‡Ûi DbœZ cY¨ me wecwY‡Z GKB bxwZ AbymiY K‡i wewµ K‡ib| d‡j Zvi e¨emv‡q 
mdjZv e„w× cvq| e¨emvq m¤úªmvi‡Yi j‡ÿ¨ wZwb XvKv kn‡i bZzb GKwU wewìs fvov wb‡q c„_K c„_K wefv‡Mi 
gva¨‡g cY¨ weµ‡qi we×všÍ MÖnY K‡ib| 

K.  AbjvBb gv‡K©wUs Kx? 1 
L.  ÔwMÖb gv‡K©wUs cwi‡ekevÜe cY¨ wecYb‡K DrmvwnZ K‡iÕ Ñ e¨vL¨v Kiæb| 2 
M.  Ôkc GÛ dvbÕ Õ †Kvb& ai‡bi wecwY? e¨vL¨v Kiæb| 3 
N.  DÏxc‡K DwjøwLZ Rbve wknv‡ei e¨emvq m¤úªmvi‡Yi wm×všÍwUi h_v_©Zv g~j¨vqb Kiæb| 4 

m„Rbkxj cÖkœ- 4 
we_x, gwiqg I cªxwZwek¦we`¨vj‡qi wZb mncvVx| Zviv covïbvi cvkvcvwk wewfbœ ai‡bi Km‡gwUK mvgMxÖ ˆZwi 
K‡i| Zviv covïbvi cvkvcvwk wewfbœ ai‡bi Km‡gwUK mvgMxÖ ˆZwi K‡i| ÔmvRÕ bv‡g Gme c‡Y¨i cwiwPwZi Rb¨ 
Zviv I‡qemvB‡Ui gva¨‡g wewfbœ †µZv‡`i mv‡_ †hvMv‡hvM K‡i| G‡Z Zviv e¨vcK mvov cvq| eZ©gv‡b Zviv 
GKB e¨e ’̄vcbvq cwiPvwjZ I wbqwš¿Z LyPiv wecYx cÖwZôv‡bi wewfbœ kvLv‡Z Zv‡`i ˆZwiK…Z cY¨ mieiv‡ni 
wm×všÍ wb‡q‡Q| 

K.  cÖZ¨ÿ wecYb Kx? 1 
L.  ÒAbjvBb gv‡K©wUs Gi gva¨‡g e¨w³ Dc‡hvMx †hvMv‡hvM Kiv m¤¢eÓ Ñ e¨vL¨v  Kiæb| 2 
M.  DÏxc‡K DwjøwLZ Kvh©µ‡gi gva¨‡g †Kvb& ai‡bi wecYb aviYv cÖwZdwjZ n‡q‡Q- e¨vL¨v Kiæb| 3 
N.  ÒGKB e¨e ’̄vcbvq cwiPvwjZ I wbqwš¿Z LyPiv wecwY cÖwZôv‡bi wewfbœ kvLv‡Z cY¨ mieiv‡ni wm×všÍ 

e¨emvq m¤úªmvi‡Y f‚wgKv ivL‡eÓ Ñ LyPiv wecwYi aib D‡jøLc~e©K we‡kølY Kiæb| 4 
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fvebvi AšÍiv‡j 
†fv³v cwi‡e‡ki cÖwZ `vwqZ¡kxj f~wgKv ivL‡Z †Póv K‡i| †mRb¨ ‡ewk 
LiP Ki‡Z n‡jI Zviv wØav K‡i bv| †fv³v wd«R/ Gwm µq Kivi †ÿ‡Î 
jÿ K‡i µqK…Z wd«R/ Gwm †_‡K wmGdwm wbtmwiZ nq wKbv| Avevi ‡Kvb 
cY¨ enb Kivi Rb¨ KvMR ev cv‡Ui c¨v‡KR‡K cÖvavb¨ †`q| GgbwK 
we‡µZv †Kvb cøvw÷‡Ki c¨v‡KR ev †gvoK e¨envi Ki‡j wb‡R †_‡K Zviv 
†mwU e¨envi Kiv †_‡K weiZ _v‡K| †fv³v‡`i AvPi‡Y G ai‡bi 
cwieZ©‡bi Kvi‡Y me ai‡bi wecYbKvix GLb wMÖb gv‡K©wUs e¨e ’̄v MÖnY 
Kivi Rb¨ †Póv Ki‡Q| 
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